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Motor Capitol 
A Rose by Any Other Name 


Moves 


Chevrolet Entertains 
Ahoy! 


Pontiac 
- ~—-eoe < 


By 
Chris Sinsabaugh 





New York 

HE MOTOR CAPITAL, I find, 
has no monopoly on civic pride. 
New York has it, too, but I didn’t 
know it until I came to the big 
metropolis for the opening of the 
New York show on Saturday. 
Then I discovered that the good 
citizens of Manhattan and adja- 
cent territory have become so 
alarmed over the threat that their 
great city—-call it kingdom, meb- 


be—is threatened with the loss of 
its automobile show. Not this 
year, of course, but the switch 


from national to local control, or 
from the makers to the dealers, 
makes 'em pause. 


New York always has stood vut | 


as the show window of the auto- 
mobile industry, the style center 
and a natural, so far as firing the 
opening gun of each year’s cam- 
paign. And New York wants to 
hold this prestige, so when the 
Grand Central Palace party was 
turned over to the dealers to pro- 
mote, Manhattan and all its 
boroughs have got behind the 
movement and will back the show 
to the limit. 

PRELIMINARY publicity pro- 
motion has met with great suc- 
cess. Eddie Korbel tells me that 
every big hotel, every leading 
night club and others are and will 
continue to place stickers on their 
menus advertising the automobile 
show. The New York Central has 
placed posters in all its stations 
and even the conservative New 
Haven line has done likewise. 
Competition has been forgotten 
for civic pride. The daily news- 
papers have come to bat in a 
most reassuring way and opened 
their columns far in advance to 
show promotion efforts. The cit- 
izens on the streets all are talking 
show and if Grand Central Pal- 
ace doesn’t have the biggest at- 
tendance next week in the 30 
years of automobile shows, then 
I'll miss my guess. 


ONE SIGNIFICANT 
nation-wide interest in 
York show is discovered in the 
Korbel statement that the attend- 
ance of out-of-town automobile 
editors will be larger by 15 per 
cent than last year. Korbel, you 


sign of 
the New 


know, handles the show publicity | 
| 86,000 cars produced in 1934. 


and he knows the automobile edi- 
tors are coming, for they have to 
ask for their credentials and 
passes ahead of time. 
150 are here as the show opens 
and by Wednesday of next week 
this number should be doubled. 


4 


WE PAUL PRYS and Peeping 
Toms 
the advance guard that moved in 


to town about New Year's time, 


Probably | 


from out-of-town formed | 


brought here early for Chevrolet's | 


annual dinner for the newspaper 
men, always held prior to the 


N.Y. SHOW OPENS 


January to Hit Six-Year Hig 


Plans Call 
For Output 
Of 300, 000 


Detroit, Jan. 4. With opera- 
tions about 70 per cent above a| 
year ago, the motor’ industry | 


heaviest January pro-| 
1929, around 300,000 | 


plans the 
duction since 
vehicles. 

The big three, Ford, General 
Motors and Chrysler, are expected 
to account for 260,000 units. Ford 
alone is planning to turn out 110,- 
000 cars and trucks in January. | 
Plymouth is turning out 1,700 cars 
a day and expects to reach peak 
production by the middle of the 
month. Chevrolet production is 
gathering momentum, but prob- | 
ably will not hit full stride until 
February. Hudson has scheduled 
10,000 cars for January. 


Projected total for January 
compares with 163,711 in January, 
1934, and if realized would con- 
stitute a better initial month's 
production than in 1930, when 
January accounted for 283,610 
cars and trucks. In only three 
other years, 1924, 1926 and 1929, 
has January volume _ exceeded 
300,000. 

There is pressing need for 
heavy production to supply deal- 
ers with adequate working stocks. 
In both years the clean-up of old 
models was thorough with new 
Col. 4) 


(Continued on Page 8, 
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Hudson E mploys 


8.800 Workers 
As Year Starts: 


Detroit, Jan. 4. 
the plants of the Hudson Motor 
Car Co. begin the new year with 
8,800 men employed, a gain of 
60 per cent compared with the 
5,500 employed on the first work- | 


Operations at| 


|ing day in 1934, the company an-'! 


show opening. This time we ral-| 


lied at the Ritz Carlton on Wed- 
nesday night. "Twas a most rep- 


(Continued on Page 8, Col. 2) 


nounced. 

The production schedule for 
both Hudson and Terraplane cars 
for 1935 calls for an estimated 
output of well over 100,000 cars | 
compared with approximately 


In fulfilling the 1935 estimated 
production schedule the com- 
pany’s expenditures for materials 
and supplies will approximate 
above $40,000,000 during the year. 
Steel purchases will make up the 


largest single item in the dom- 
pany’s buying program. Others 
of the larger purchases include | 
rubber tires, textiles, castings, | 
wheels, starting, lighting, and | 
ignition systems; bearings, glass 
| and radios. 

Hudson’s estimated production 
schedule for 1935 will be the| 


largest for any year since 1930 | 
when actual shipments totaled 
113,898 cars. 






h 


Showing the Boss the Baby 





Three interested spectators found plenty of interest under the hood 
of the Master De Luxe at the Detroit pre-view of the Chevrolet Motor 


Left to right are Alfred P. Sloan jr., president of General Motors 
M. E. Coyle, president of Chevrolet Motor Co., and W. S. 
Knudsen, executive vice president of General Motors. 


Co. 
Corp.; 


N. Y. Engineers Discuss 
1935 Automobile Design 


«| deneniund suspensions, electric 
finger gear shifts, the trend to- 
ward pushing the engine well for- 
ward in the chassis, the advent 
of all-steel roofs and of narrower 
radiator shells, the use of cylinder 
heads giving higher compression 
pressures, the use 
weighted clutch 
and the advent of new 


New York, Jan. 4 Events 
which attend the New York show 
started here last evening with a 
meeting of the Metropolitan Sec- 
tion, Society of Automobive En- 
gineers. About 300 members and 
guests of the society were given 
what was called a “pre-view” of | 
the show in a paper by Austin M. 
Wolf, consulting engineer of this 


release fingers 
alloys for 


city. 

| Wolf pointed out that the | engine bearings. 

| beauty and excellent performance Illustrations of nearly all cars 

of 1935 cars, especially those in | about which advance particulars 

| the low priced brackets, have at- | have been released were shown 

tained a high level. Among the/and almost every phase of car | 

important developments which he ; s ss 
(Continued on Page 3, Col. 5) 


stressed are the new types of in- 


Who’s Who At 


N. Y. Show 


Detroit, Jan. 4. The largest 

A complete directory of November since 1929, passenger 
men attending the New and commercial car registration 
York Show, their hotel ad- is reported by R. L. Polk & Co. 


In its survey of automobile regis- 
trations issued each week, Polk 
announced that 107,648 passenger 
car units were registered in the 
entire country during November. 

This total of 107,648 passenger 


home business 
addresses and companies 
they are representing will 
be found on page 46 and fol- 
lowing pages of this issue. 
AUTOMOTIVE 


dresses, 


DAILY NEWS’ SHOW car units registered during No- 
HEADQUARTERS vember represents qn; ingrease of 
have been established at 14.34 per cent over the same 
545 Fifth Ave. Call Murray month a year ago when 94,145 
Hill 6-0104 to reach G. M passenger cars ware sclc. Tis 
Slocum, publisher; Chris |) 2°W? 23.59 per cent. Under Cvto- 
ber’s total of 140,880 passenger | 


Sinsabaugh, editor or Eddie 


Kruspak, eastern manager. | car registrations. 


decrease, however, compared with 


of centrifugally | ¢ 


Reported by 


This is a small | 


\ the usual expected slump in regis- | 





Holds Place 
As Start of 
Motor Year 


By AL DON OHOE 


New York, Jan. 4.—Mo- 
'tordom goes on parade to- 
|'morrow with the opening of 
'the New York Automobile 
| Show at Grand Central Pal- 


| ac e under the auspices of the 
| Automobile Merchants Assn. of 
| New York, Inc. Although the ex- 
hibition is being sponsored by the 
dealers, there are no indications 


1 | that the show will be any differ- 


when 
manu- 


former 
by 


years, 
the 


}ent than in 
it was promoted 
| facturers. 

No longer is there any doubt as 
to whether this show will hold its 
| traditional place as the turning 
point of the automotive year. An- 
nouncement of many of the new: 
lines is being withheld to be given 
to the public simultaneously with 
the opening of the show. 

During the past week hotels 
have been registering the influx 
of automotive men from Detroit 
and other automobile manufact- 
uring cities. Many arrived in time 
to celebrate Father Time’s step 
from 1934 to 1935. Keen eagerness 

(Continued on Page 48, Col. 4) 


Ford Calls For 
Production Of 
5,000 Cars Daily 


With 
at 5 


Detroit, Jan, 4. produc- 
tion for January set 5,000 cars 
daily, the Dearborn Apr of 
the Ford Motor Co. reports that 
all production difficulties on the 
new model have been eliminated 
and that plants are in full swing. 

The company reported’ that 
from 1,200 to 7,000 persons visited 
showrooms in many cities 
throughout Michigan and Ohio on 
Saturday, the day the cars were 
announced. Dealers reported a 
large number of sales. 


Highest Nov. Since 1929 


y Polk Survey 


trations toward the year's end. 

Complete truck and commercial 
car registrations during Novem- 
ber reached 28,689 units, accord- 
ing to reports received from the 
entire United States. This figure 
is up 42.79 per cent above the 
total for the same month last 
year when 18,691 commercial cars 
were sold. 

During J1 months of 1934, 1,813,- 


218 wew’, passenzér cars were 
segisterec ‘in che, entire country, 
which compares with 1,435,170 


during the same .period last year. 
New commercial cer registrations 
totaled 379,816 for the 11 months 
of this year, as against 230,289 
|for the comparative period of 
1933 
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Dealer Co-operation Has Marked 1934. Program 


Team Work Seen \Olds § Six Lists 


Bringing Still 
Gr 


By F. W. A. VESPER 
President, NADA; Chairman, Na- 
tional Control Committe, Motor 

Vehicle Retail Trade 


St. Louis, Mo., Jan. 4. The 
automotive industry generally is | 
entering the new _ year, with | 


brighter pros- 
pects than for 
some years, 
while the auto- 
mobile retail 
dealers, especi- 
ally, can look 
forward to the 
greatest oppor- 
tunities for 
progress in the 
entire history of 
the trade. 

The year 1934 
has been primarily one of organ- 
ization effort on the part of the 
dealers. Through their unified 
effort they have made remark- 
able progress, particularly in 
setting their houses in order. 
the same time they have advanced 
their volume of business to an 
appreciable extent, and what is 
more important to them, have 
turned from terrific losses in the 
past to some profits. 

By all indications, 1935 promises 
to show greater returns to those 
dealers who have profited by the 
experiences of 1934 and have 
joined whole-heartedly in the new 
trend in the industry. The ex- 
periences that have been most 
beneficial embrace two main 
points that will mark the progress 
of 1935: First, the adoption of 
fair trade practices and the elim- 
ination of ruinous’ cut-throat 
xompetition. Second, the value 
of association, the exchange of 
ideas for mutual benefit, and the 
strength that comes from the 
team-work and cohesive effort 
through local, state and national 
associations. 

Desire for Car Universal 

Probably no industry feels so 
quickly the response to business 
conditions as that of the automo- 
bile. Confidence in better times 
ahead can well be measured in 
the purchases of new and used 
automobiles by every class of our 
population. The desire to own a 
car is universal. One of the first 
expenditures accompanying in- 
creased earnings is in the field 
of automotive transportation. 

The movement is only fairly 
started. We have some four years | 
of recession to cover, and the new 
year of 1935, by all indications, 
will see the progress of our trade 
increasing its momentum. Per-| 
haps this will not come in great 
and sudden spurts of speed, but 
steadily in proportion to the ex- 
tent that the dealers, themselves, 
control their business by apply- 
ing the rules of conduct and as-| 
sociation that have proven their 
worth in the last few months. 

Dealer Understanding 

For these reasons, I feel con- 
fident that our trade is going to 
experience a further increase in 
all departments during the com- 
ing season that is now opening 
auspiciously. With cumulative 
benefits accruing through the 





F. W. A. Vesper 


sater Return | 


|eights for 1935 


At | 


| $970. 





operation of their code; with 
greater inter-dependence and a| 
co-operative spirit resulting from | 
organization of the dealer body | 
nationally, it seems logical and} 
positive that the trade will con-| 
tinue to improve its. position, | 
financially and happily. 

Many of our so-called problems | 
that were bringing disaster to 
thousands in our group, have now | 
been liquidated. The dealers.have * 
a better understanding and ap-!| 
preciation of eacn. other... Wheére | 
suspicion and distrust ruled be- 
fore, there has developed a de‘i- 
nite willingness -to co-operate. 
That same understanding and 


spirit of co-operation is extending 
more and more between dealer 
and manufacturer. 


| those who 1 


At $675; Eight 


New York, Jan. 4. 
of the new Oldsmobile sixes and 
were announced 
today by D. E. Ralston, vice-pres- 
ident and general sales manager. 
The new six, according to Ral- 


ston, continues in the low price | 
| field with a base list price at the | 
The new straight | 


factory of $675. 
eight has been reduced for 1935, 
its new base price at the factory | 
being quoted at $860. 

Fourteen body types are being 
offered in the 1935 Oldsmobile 
line, seven models in both the six | 
and the straight eight. List | 
prices at the factory for all in-| 
dividual models, as announced by | 
Ralston, are as follows for the 
six-cylinder line: business coupe, 
$675; sport coupe, $725; five-pas- | 
senger coupe, $725; five-passenger | 
touring coupe with built-in trunk, 
$755; five-passenger four - door 
sedan $790; convertible coupe, | 
$800; five-passenger four-door 
touring sedan with built-in trunk, 
$820. 

List prices at the factory for 
the new eight-cylinder line are) 
quoted as follows: business coupe, 
$860; sport coupe, $895; five-pas- 
senger coupe, $870; five-passenger 
touring coupe with built-in trunk, 


$900; five-passenger four-door 
sedan, $940; convertible coupe, 
$950; five-passenger four-door 


touring sedan with built-in trunk, 





O’Dea, Owner of 
Graham - Paige 
Sales Company 


Jan. 


Detroit, 4.—Personal ac- 
quisition of the Graham-Paige 
Co. of Michigan by James M. 


O'Dea and con- 
sequent change 
of the firm 
name to “James 
M. O’Dea, Inc.” 
is announced 
today. 

Since the com- 
pany’s inception 
in 1928, O’Dea 
has been presi- 
dent of the Gra- 
ham - Paige Co. 
of Michigan, 
which serves as 








J. M. O’Dea 


distributor of 


Graham cars in Wayne and 
neighboring counties. The new 
company will continue in the 


same capacity, with O’Dea operat- 
ing it as his own business. 

O’Dea views 1935 as one of the 
most promising years in Graham- 
Paige history. 


Prefocused Lamp 


Cleveland, O., Jan. 4.—A _pre- 
focused, single - filament automobile 
lamp bulb for spot and auxiliary 


light service has been developed by 
General Electric. It is said to give 
more accurate light control and 
make possible smaller equipment. 


inion Bid for Speed a 





Begins at $860 


List prices | 


| Detroit ‘Greets ihe New Cheveolote 


| 
| 















































In the first row, waiting for Mayor Frank Couzens to snip the ribbon that barred entrance to the Chev- 
rolet pre-view at Convention Hall, Detroit, Thursday night, were some noted figures of the automotive 


industry. 


Among those to be seen are A. F. Young, 


manager of Chevrolet’s Flint region, who is stand- 


ing immediately back of little Eilene May Hoffmann, who presented the scissors to the Mayor; Lawrence 


P. Fisher; M. 


city manager for Chevrolet; and W. J. Graveson, manager of Chevrolet’s 


‘Chevrolet Base is $465; 


Pierce-Arrow 
Sees Increased 


Volume for 1935, 


By A. J. CHANTER 
President The Pierce-Arrow 
Motor Car Co. 
Buffalo, Jan. 4. 


industry as a whole, I believe 


|there are strong indications that 


the upturn in 
sales so encour- 
aging in 1934, 
will continue 
during 1935. The 
interest which 
the public is 
showing in those 
1935 cars which 
have already 
been introduced, 
and the attitude 
of the buying 4. J, Chanter 
public, as re- 

ported by dealers throughout the 
country, is evidence in this direc- 
tion. 

In our particular field there are 
now quite definite signs of im- 
provement, which, coupled with 
the fact that higher quality mer- 
chandise in many other lines is 
showing greater activity, leads us 
to expect a very satisfactory vol- 
ume of business in 1935. 


Bell Motor Co. 


Sheboygan, Wis., Jan. 4.—The Bell 
Motor Co., headed by Charles Bell, 
has succee ded the B & G Motor Co. 
as local Reo distributors. 








lA supercharged speedster claiming a certified speed of 100 miles an hour is Aubu-n’s contribution to 
ike their cars sporty, powered by a 150 h.p. engine on a 127 inch wheelbase. A complete de- 
scription of the Auburn line will appear in the Monday, Jan. 7 issue. 


Looking at the | 


E. Coyle, president of Chevrolet; May or Couzens; William A. Fisher; F. A. Hoel, Detroit 


Detroit zone. 


| Master Begins at $560 


INew York, Jan. 4.—Prices on| 
the new 1935 lines of Chevrolet | 
cars were announced here today 
| by William E. Holler, general 
sales manager of the company, | 
upon his arrival from Detroit for | 
the New York automobile show. 

Prices on the new 1935 Stand- 
| ard line of cars are: coupe, $475; | 


coach, $485; sedan, $550; phaeton, 
$495; sport roadster, $465; and 
sedan delivery, $515. Prices on| 


the new 1985 Master de luxe line 


MEWA “a 


Group to Meet 
During NY Show 
New York, a. ‘ Members of 


the Motor and Equipment Whole- | 
salers Assn. executive committee 
will meet Tuesday at the Pennsyl- 





George L. Lockridge, Kansas City, 


vania Hotel. The purpose will 
be to formulate a program for 
the coming year. 

In New York for the executive 
committee meeting will be E. T. 
Satchell, Allentown, Pa., president | 
of the MEWA; Elton R. Seager, | 
Cleveland, vice-president; Ray C. 
Sparks, Champaign, III., secretary; | 


treasurer; H. D. Vestal, di- 
rector, Minneapolis, and B. W. 
Ruark, general manager of the 
association, Chicago. 


— - | 


Mo., 








| of the 


motive 


of cars are: coupe, $560; coach, 
$580; sedan, $640; sport coupe, 
$600; town sedan, $615; sport 
sedan, $675; commercial panel, 
$560; de luxe panel, $580. 


Prices on standard coupe, coach 
and phaeton are $10 under corre- 
sponding models in the 1934 lines. 

Prices on the Master de luxe 
models remain the same as in 
1934. Knee-action continues as 
one of the outstanding features 
new Master de luxe cars, 
Holler stated, and it is available 
to any customer on order and at 
slight additional cost. 


The new Master de luxe cars 


| also feature the new Fisher “Tur- 
| ret-Top,” 


all-steel roof construc- 
tion and a much larger body with 
corresponding increase in interior 
dimensions. 


SAE Banquet 
To Celebrate 
30th Birthday 


New York, Jan. Automobile 
men in all branches of the indus- 
try will turn to the 30th anniver- 
sary dinner of 
the Society of 
Automotive En- 
gineers, on the 
evening of Jan. 
7 in New York. 

The SAE will 
stage a birth- 
day party at 
which the 
speakers will be 
William 
B. Stout, de- 
signer of air- 
cars, and Col. 
Roscoe Turner, holder of many 
records in the air and recent 
successful contestant in the Eng- 
land-Australia race. D. G. Roos, 
president of the society, will in- 
troduce the speakers at the din- 
ner, and present to the audience 
scores of celebrities in the auto- 
world. 
dinner will be held in the 
Grand Ballroom, Hotel Commo- 
dore and is expected to attract 
more than 1,000 of the men who 





D. G. Roos 


planes and rail 


The 


design, manufacture, and finance 
the world’s automotive trans- 
portation. 


* 


; 





Gri 2. Says American Spirit Inspires 
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Refusal to Admit Defeat 
Will Result in Comeback 





New York, Jan. 4.—R. H. Grant, 
vice president and director of 
sales for General Motors, in a 
radio address over the Columbia 
Broadcasting System Jan. 3, 
named the American spirit as one 
of the paramount factors in the 
building of the automobile indus- 
try. This spirit, Grant said, was 
responsible for the development 
of the industry and will be the in- 
fluence that will aid the industry 
to stage a comeback in the near 
future. 

“During a tour around the 
country, I met dealers who had, 
on account of bank failures, poor 
investments, and shrunken busi- 
nesses, lost small fortunes and 
were practically broke at the be- 
ginning of 1934. 

“From these men I received my 
great inspiration. I found that 
they were now in good spirits. 
The real American spirit was be- 
ginning to dominate them. They 
had put losses behind them and 
had made some money in 1934. 
They were on their way again. 

“These men have summoned 
new courage and determination, 
fresh energy and resolve, and 
have started to rebuild their 
businesses, 


“Comeback” Faculty 


“This refusal to admit defeat 
in the face of overwhelming ob- 
Stacles, this faculty of ‘“come- 
back” which I have seen in every 
part of the country—whether it 
be the drought area, the South or 
the East or the West—is, I be- 
lieve, related to that spirit which 
enabled the automobile industry 
to win, within the short space of 
25 years, the dominant place it 
now holds in the welfare and 
prosperity of the country. 

“I now make my second point 
about the American spirit. Per- 
haps many of us have forgotten 
the discouragements which faced 
the automobile industry in its in- 
fancy. People laughed at those 
first crude machines, feared and 
derided them, threatened even to 
legislate them off the streets. But 
the men who built them and had 
faith in them pressed on. It is 
difficult to picture the maze of 
problems they had to overcome. 
Nowhere in the world was there 
information about fuel, or metal, 
or electricity to give them much 
guidance. Automotive engineering 
had almost to stem out of itself, 
lift itself by its own bootstraps. 
And the price of those cars, when 
they were at last built, was so 
high that few people could afford 
them. They were hard to start, 
hard to drive, hard to buy, and 
hard to keep going. 

“Thirty years ago, in 1904, bare- 
ly 90,000 men were engaged in 
building both automobiles and 











horse-drawn carriages, the chief 
means of individual transporta- 
tion in those days. In 1935 the 
manufacture of automobiles with 
all of its eamifications, and the 
sale and servicing of automobiles, 
provide at least one-twelfth of our 
total employment. 


Millions Invested 


“At a time when income was 
tremendously reduced, and when 
many people lost heart and saw 
nothing but blackness ahead, the 
automobile industry has boldly 
gone forward, intensified its en- 
ergies, increased its fertility of in- 
vention, effected major improve- 
ment in products, and invested 
millions of dollars in a tremend- 
ous effort to build motor cars so 
good and so priced that they 
would sell in spite of conditions. 

“We are all of us concerned 
about employment—about getting 
men back to work. On this point, 
may I emphasize that there is no 
industry in America which 
spreads its benefits more widely 
than the automobile industry. 
Anything which brings an im- 
provement in this key industry 
extends its good to the farthest 
corners of our land. 

“So, I repeat that it was the 
American spirit more than any 
other factor that enabled a great 
industry such as this to grow up 
to such size in such a short time. 
We have always had this great 
spirit in America. We need to use 
it now, and there are evidences 
that it is being used.” 


Grant, Reeves to Talk 
To Sales Executives 


New York, Jan. 4.—The Sales 
Executive Club of New York, will 
hold a special automotive lunch- 

eon - meeting, 

— as Jan. 7, at 12:30. 
The meeting 
will be held at 
the Roosevelt 
Hotel and the 
featured speak- 
er will be R. H. 
Grant, vice- 
president in 
charge of sales 
of General Mo- 
tors. His sub- 
ject will be 





R. H. Grant 


“Selling in 1935.” 

Alfred Reeves, vice-president of 
AMA is to be honorary chairman. 
Guest invitations have been ex- 
tended to presidents of all auto- 
mobile companies. 

Everyone is welcome but it will 
be necessary to make reservations 
by calling Harry White, executive 
secretary, at Murray Hill 2-6778. 
ickets will be $1.35. 


New York, Detroit ie: 


Draw Chicago Contingent 


By MEL ADAMS 


Chicago, Jan. 4.—The trek to}! 


the two big automobile shows 
outside of Chicago started today 
when a delegation from the Chi- | 
cago trade headed by the show | 
committee departed for New 
York. After taking in the eastern 
show for several days these trade 
leaders will return here and at | 
the end of next week will strike | 
out for Detroit to witness the ex- 
position and attend the National 
Automobile Dealers Assn. conven- 
tion in that city. 


Those who are heading for New | 
include M. J. Lanahan, | 


York 
Dodge-Plymouth dealer, president 
of the Chicago Automobile Trade 
Assn., and ex-officio member of 
the show committee; H. T. Holl- 
ingshead, ‘Nash-LaFayette distri- 
butor and chairman of the Chica- 
go show committee, as well as the 


following members of that group: 
Victor C. P. Dreiske, Cadillac-La- 
|Salle; Harry Lewis, Chevrolet; 
Franklin M. Miller, Buick, and J. 
J. Wright, Ford-Lincoln. 

Others either on their way or 
planning to leave for New York 
tomorrow include W. E. Butler, 
| Hudson- Terraplane distributor; B. 
|G. Sykes, Graham distributor; 
| Thomas J. Hay, Reo distributor; 
S. L. Davis, Hupmobile distribu- 
| tor, and James Levy, Buick deal- 
er, who has never missed a New 
York show. 

Elaborate plans have _ been 
made in connection with the De- 
| troit show and NADA éonvention, 
| calling for the organization of a 
special train to carry the dealer 
and distributor contingent from 
this territory whick. will congre- 
gate at Chicago. 




















PRELIMINARY FACTS AND FIGURES 
Automobile Industry 
During 


1934 
by 
Alfred Reeves, Vice-President 
AUTOMOBILE MANUFACTURERS ASSN. 


PRODUCTION AND VALUE 


Cars and trucks produced in U. S. and Canada. 
Passenger cars 2,296,000 
Motor trucks 589,000 

Production, percentage increase over 1933 45% 

Production Of ClOSGW CAFS... ... 0c ccccccccccces 2,260,000 

SND I CE ocae ccc ccccccncesvesvesse 98.5% 

WRONDOMED WOES GF CARH... wo. ccc cccccccces $1,145,000,000 

Wholesale value of trucks.............cccceees $308,800,000 

Wholesale value of cars and trucks combined... $1,453,800,000 

Average factory price of cars.................. $665 

Average factory price of trucks................ $700 

Tire shipments 46,150,000 

Wholesale value of parts and accessories for 
replacements, and service equipment 

Wholesale value of rubber tires for replacement 

Motor vehicles, accessories, service equipment 
and replacements of parts and tires........ $2,216,477,000 

Gasoline consumption by motor vehicles, retail 
value Imoluding tA@XGB.......cccesccccccccce 


REGISTRATION 

Motor vehicles registered in U. S 

Motor cars 

Motor trucks 3,410,000 
World registration of motor vehicles........... 34,600,000 
Per cent of world’s automobiles in U. S. 129% 
Passenger cars on farms..................2005: 4,134,675 
Pe CI GP I oie a cc ccicncaivccsceses 900,385 
Motor vehicles on farms....................... 5,035,060 
Miles of surfaced highways.................... 960,000 
Total mallee of pen gpto in U. S.. 3,010,000 
$1,600,000,000 


2,885,000 


$517,677,000 
$245,000,000 


2,730,000,000 


24,840,000 
21,430,000 


TAXES 
Total motor vehicle user taxes................. $1,214,000,000 
Gasoline taxes, federal, state and municipal.... $750,000,000 
Percentage motor user taxes to all taxes from 
all sources federal, state and local 12% 


AUTOMOBILE’S RELATION TO OTHER BUSINESS 

Automotive industry is the largest purchaser of 

gasoline, rubber, steel, malleable iron, mo- 

hair, upholstery leather, lubricating oil, 

plate glass, nickel and lead. 
Number of carloads of automotive freight 

shipped over railroads in 1934 2,930,000 
Rubber used by automobile industry........... 80% 
Plate glass used by automobile industry 70% 
Steel and iron used by automobile industry... . 23% 
Lumber, hardwood, used by automobile industry 9% 
Copper used by automobile industry 19% 
Lead used by automobile industry 39% 
Aluminum used by automobile industry 23% 
Nickel used by automobile industry 28% 
Gasoline consumption by motor industry 85% 
Gasoline used by motor vehicles (bbls. of 42 gal.) 345,000,000 
Lubricants used by motor vehicles (bbls. of 42 

gal.) 10,500,000 
Lubricants, per cent used by motor vehicles... . 53% 
Crude rubber used by motor industry, 1934 (Ibs.) 707,800,000 
Cotton fabric used in tires, 1934 (Ibs.) 196,000,000 


MOTOR TRUCKS 

Motor trucks in use 3,410,000 
Number of trucks owned by farmers (26% of 

all trucks) 
Ee ans aha slead iabee 
Fleets of more than 5 trucks, number of 

operators 
Number of trucks operated in fleets............ 
Vehicles for-hire registered under code 280,000 
Number of operators of vehicles for-hire 175,000 
Average number of vehicles per operator 1.6 
Total motor trucks taKGS........cccccccccccccces $312,000,000 
Trucks represent 13% of all motor vehicles, and 

pay 26% of all motor taxes. 


MOTOR BUSES 


900,385 
2,500,000 


25,970 
771,932 


Motor buses owned 

Number of buses in revenue services 

Number of buses in local or transit service.... 
Consolidated schools using motor transportation 
Buses used by consolidated schools............. 
Buses used by street railways.................. 
Street railways using motor buses.............. 
Steam railroads using motor buses............. 


FOREIGN SALES 

Number of American motor vehicles sold out- 

side U. S. (U. S. exports and output in U. S.- 

owned Canadian plants) 435,000 
Per cent increase in foreign sales over 1933 19% 
Per cent of production sold outside U. § 15% 
Value of motor vehicles, parts and tires ex- 

ported from U. S. and Canada $231,460,000 


MOTOR VEHICLE RETAIL BUSINESS IN U. S. 
Total car and truck dealers PEG ashe aah rd ees o 86,900 
98,293 
105,944 
5,759 
317,000 


Total retail aineie duplications eliminated... . 
Wholesalers 
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Industry 


Mock Appointed 


Vice - President 


Of Bendix Corp. 


South Bend, Ind., Jan. 4.—The 
appointment of Frank C. Mock 
as vice-president in charge of 
carburetor en- 
gineering of the 
Bendix Products 
Corp. has been 
announced 
by Vincent Ben- 
dix. The = ap- 
pointment is 
effective at 
once. 


Mock is a vet- 
eran of the au- 
tomotive indus- 

F. C. try and has 
been associated with the develop- 
ment of the Bendix-Stromberg 
carburetor continuously since 
1912. 





Mock 


New York Dealers 
Gain Ground in 


Sales Tax Fight 


New York, Jan. 4.—Local mer- 
chants are elated over the suc- 
cessful efforts of the Automobile 
Merchants Assn. of New York 
and the Brooklyn & Long Island 
Auto Dealers Assn. in having re- 
moved the vicious teeth from the 
New York City sales tax law. 

Under the leadership of Harry 
Bragg and Ralph Ebbert, the 
combined efforts of these two or- 
ganizations resulted in several 
changes in the tax law, which 
have proved a great aid to the 
local dealers. 

The tax bill has been amended 
so that all dealers are protected 
by a personal sales tax for which 
an automobile purchaser is per- 
sonally responsible to the city. 
This becomes effective when a 
prospect buys a car outside of the 
city for delivery within the city 
limits. 

Another important benefit to 
the dealer is the change so that 
only the net amount of the sale 
is taxable, thus permitting the 
deduction of trade-in allowances. 

Without these amendments, lo- 
cal dealers were faced with a 
serious problem affecting their 
sales as many prospects would 
avoid the tax by purchasing in 
bordering communities. 





New York SAE 
Studies Trends 
In Car Styling 





(Continued from Page 1) 


design which has been changed 
was treated. 


Herbert Chase, SAE member 
and critic of car design, led the 
discussion. He dealt both seri- 
ously and facetiously with vari- 
ous items of car design. He 
pointed out that independent sus- 
pension is much less prominent, 
especially in the lowest price 
ranges. This, he claimed, was due 
to the fact that equally good rid- 
ing can be secured with soft front 
springs of conventional form at 
lower cost. He also said that the 
tendency to use a larger propor- 
tion of chassis length for useful 
load carrying is a commendable 
improvement. 


Other discussors included Jo- 
seph A. Anglada and W. E. John, 
who spoke of the high-compres- 
sion heads now so much used, 
and Lowell H. Brown, who spoke 
of the relative streamline of the 
various new models and showed 
how much can be gained in fuel 
economy and power saving by 
improving streamline forms. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as it 
is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
predjudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
dissemination of NEWS which is timely, authentic and of value. 


SATURDAY, 


ae 
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It’s A Dealer’s Year 
poe the past 35 years, at this season, editors of automo- 

tive trade mags and writers of automotive news for 
daily papers have diligently thumbed the worn thesaurus 
for flowery adjectives with which to describe the beauties 
of the new models and the glories of the pending New 
York Show. This was splendid sentiment and has served 
a good purpose. The marvelous growth of our industry 
during the last three and one-half decades may be attri- 
buted largely to the fanfare and excitement which invari- 
ably attended the opening of the New York show and 
the beginning of a new automotive year. 

This is a dealer year. The New York show is being 
presented by the dealers to the public. It has lost none 
of its prestige nor elegance by this change in management. 
It is still the New York show and the beginning of the 
automotive year in every sense. New model offerings, too, 
reflect the steady forward stride of oyr industry to better, 


faster, safer cars than have been offered in the past. | 


There is a complete absence of “gingerbread” and frills. 


In the final analysis the success of a manufacturer this | 


year will depend upon how many cars he can sell at a 
profit. The dealer is the man who buys the cars from 
the factory. 
many cars he can sell to the public—at a profit. The 
dealer cannot buy another car while he still has cars on 
his floor unsold. 

During the past year much progress has been made in 
developing a better understanding between dealer and fac- 
tory. In that period dealers have demonstrated that, 
under their code, they can materially reduce used car 
losses and losses from other mal-practices which have 
afflicted their branch of the industry in the past. Unfor- 
tunately, a recent survey in Pennsylvania revealed that 
while the dealer has improved his position in this respect 
reduction in discounts'on other items have cut consider- 
ably into his net profit. This we think is deserving of joint 
study by manufacturers and dealers to the end that better 
profits can accrue to all engaged in the manufacture and 
sale of automobiles. 

In 1935 we are off to a flying start. New models of 
practically every make and type are now available to deal- 
ers, or will be in the near future. New lines have definite 
selling points and should excite a buying urge. The tech- 
nical position of the dealer at present is much more favor- 
able than it was at the same time last year. His carry over 
stocks are nil, his used cars are in good shape, his new cars 
are available and he has a large potential market waiting 
to be sold. We would like to emphasize the word “sold.” 
As President Roosevelt said today: ‘“No wise man has 
any intention of destroying what is known as the profit 
motive.” The best dealers being human will be attracted 
by the most alluring profit possibilities. And the dealer, 
this year, as the best and only customer of the factory, 
assumes greater importance to the manufacturer from a 
profit standpoint—for this is a dealer year. 


€ 


” 


January Production 
Preliminary estimates for January production place the 
total for the month at 300,000 units. 


163,811 in the same month a year ago. It was the late 


start in production last year which resulted in reduced | 2 


sales during the first quarter. We can’t use this for an 


alibi in the first quarter of 1935. 


And the dealer’s success depends upon how | 





| “Resplendent in chroma” the bod- 


| But when we found this one, 


| 


| 
| 





This compares with By far the best of all those in 
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FREE 


AIR 


By Cliff Knoble 





OMETIMES a dealer thinks 
he’s putting his business on a 
solid foundation when he’s putting 
it on the rocks. 


b 


| Daffy Definitions: 





Failure—A fellow who decides 
to quit and devote himself to 
telling others how it should be 
done. 


Dealers may be dumb, but you 
never saw a dealer’ spending 
seven-eighths of his advertising 
appropriation outside his own ter- 
ritory. Yet some factories per-| 
sist in advertising in publications | 
of nation-wide circulation, nine- 
tenths of which goes. into locali- 
ties where they have no sales 
outlets. 


Nominations for the most useless 
thing in the world: 


Alibis to a sales-manager. 


There is a pathetic similarity 
hetween being vice-president and 
viding in a rumble seat. 
Sentences never seen in an auto- 
mobile ad: 

“We refer you to our list of 
satisfied owners. Be sure to see 
us for the right list.” 


« 


A pessimist is a guy who buys 





a new car and is mad as a hatter 


because he can’t find anything | 
wrong with it. | 
' 

Correct this sentence: 
“Believe me, I told that cop| 


where to head in!” 


“It’s a fine thing to respect old 
age, but it’s quite another matter 
to buy it,” as the man said to 


the used car salesman. 
Silly Similes: 
As thick as a toper’s tongue. 


It's an asset to a salesman to 
be a good mixer--with people, not 
liquors 





Life’s Jolliest Moment! When | 
the wife who has been back-seat | 
driving for twenty years, gets her | 
first ticket. 


The chief difference in a used | 
car is that it will give you more} 
car and fewer miles. | 


Advice to Salesmen: 

If you don’t wear a lapel em- 
blem—are stingy with business 
cards—fail to put your name on 
literature—and are reluctant to 
meet people—brother, you’re in 
the wrong job. Try the secret 
service, 

+ 

“Glory” is the tribute 
a suecessful sales manager 
the dealers who did the job, 


a 


* * 


pa id to 
by 


Suggestions to Service Men: 

Never let a customer think he’s 
right. This is a bad precedent. 
Sometimes he is. 


As Seen by a Press Agent* 


The new cars are “sporty,” 
they’re “classy,” ‘they’ re 
“smart.” 

“With the speed of an arrow” is 
the way that they start. 

“They glide like a moonbeam” is 


said for their ride, 
“Downy feathers of velvet” de- 


scribes the inside. 


ies are painted,” 
the 
staff nearly fainted; 


store: 
*he choke button, for instance, 
is no more,” 


*Editor’s note: Especially notice- 
able this time o’ year. 








| of 








Blasting "Em Loose 


Pardon As if to substantiate | 
Oar our own belief in better 
Modesty times for all in this 


New Year, you hold in 
your hands the largest (and we 
hope you will say the best) first 
New York show issue in the his- 
tory of ADN. This issue carries 
more than thirty thousand lines 
advertising against twenty- 
three thousand lines in 1934. Ad- 
vertisers are finding out what we 
have been trying to tell them (in 
our rather awkward and hesitant 
manner) that ADN offers the 
quickest and cheapest medium | 
through which to talk to the en- 
tire industry at one broadcast. 


Our subscription list is a veri- 


| table who’s who of the industry 
|and our established policy of no 


combined with a six- 
dollar draw, just about guaran- 
tees that we get the toppers, 
whether they be the brass hats in | 
New York or the dealers to whom | 
the sales manager always points 
with pride in Springfield. (In| 
case you do not already know it} 
there are 18 Springfields in the 
United States and probably each | 
has one such dealer.) 

And while we are on the sub- 
ject of circulation it rather 
amuses us, and, we assume, some 
others to see the lengths to which 
some trade papers go to prove} 
their reader interest. A _ good) 
trade paper in any industry which | 
it serves diligently earns a repu- | 
tation for that service which is| 
appraised by every man in it and | 


free list, 


| motordom. 


all the “investigations and pie- | 
charts” in the world cannot! 
change that reputation one whit. | 

We here on ADN know that we | 
are going to prosper in direct | 
relation to the service rendered. 
Well, now that we have that off | 
our chest we can start talking | 
about somebody else’s_ business, | 
namely yours. 

* i aft 

EVERY INDICATOR here in| 
New York points to larger show 
attendance, more public interest, 
and, what is ever. more important, | 
more retail shopping and buying 
at the shows. Dealers here say 
that a majority of prospects are 
waiting not only “to see all three” 








‘2a word in edgewise” 










but the several other new models 


in the lower price groups to be 
shown first at the show. Hotels 
here are rapidly hanging out the 
SRO signs, but they miss the big 
hotel shows of recent years. There 
will be few free shows for the 
public this year and the prospec- 
tive buyer will be practically 
forced to buy an admission ticket 
to the Palace if he wants to see 
‘em all. 


EDITORIALLY, ADN will be 
covered at the show by Chris 
Sinsabaugh, the mention of whose 
name is open sesame to the inner- 
most sanctums of the mighty. 
He will be ably assisted by Her- 
bert Chase, technical advisor, Al 
Donohoe, our New York corre- 
spondent, and Conrad Alexander, 
our financial editor. The writer 
doubling in brass for the occasion 
will pick up the crumbs which 
the gentlemen of the press leave 
and you who watch for the Mon- 


| day, Tuesday and Wednesday is- 


sues of next week will, we hope, 
be repaid for your watchfulness 
and saved from the rigors of a 
week in this little America of 
G. M. S. 





IN THIS 
CORNER 





| Hit the Tax 


I sure would appreciate your help 
on getting the annual automobile 
license fees in Illinois DOWN. You 
surely ought to be for this. I think 
a rip-snorting story in your publi- 
cation would help. 

Many other states in 1935 will 
consider in their legislatures the re- 
ducing of this tax. 

A good story on Illinois and other 


| states, it seems to me, would be in- 


teresting. I'll be glad to answer 
any specific questions, if I can. If 
you run such a story or if you have 
run anything on this subject recent- 
ly would be glad to get it. 

Assuring you of my appreciation 
for your co-operation in getting rid 
of this easy to collect tax.—Charles 
H. Weber, Representative-elect, 6th 
District, Chicago. 











New York, Jan. 4.—Master de 
luxe models and new standard 
models comprise the Chevrolet 
line of passenger cars for 1935. 
Whereas last year the two chassis 
models were nearly identical in 
appearance but differed greatly 
in power and performance, this 
year the new standard has been 


given virtually the same perform- | 


ance ability as the master. The 


engines are of the same size and} 


design in both models. In the 
chassis the chief difference is the 
enclosed knee-action suspension 
in the master series. 


Mechanically, the two models 
have in common numerous impor- 
tant improvements in construc- 
tion and design. Both engines 
have an original system of high 
pressure jets supplying oil to con- 
necting rod bearings, and tin- 
plated pistons, heavier crank- 
shafts, and other new features. 
In both chassis, newly designed 
clutches, more effective braking 
systems, stiffer frames, and other 
advances in design are claimed to 
give greater ease of operation, in- 
creased durability, and a better 
ride. 

Master Appearance 

The V-radiator of the master 
series is narrower and more slop- 
ing, the unit fenders are stream- 
lined, the windshield slopes back 
steeply and is slightly V-shaped. 
The newly developed all-steel roof 
construction is utilized on the 
Chevrolet. 

Master body models are the 
sedan, coach, business coupe with 
luggage compartment, sport 
coupe with rumble seat, sport 
sedan, and town sedan. The sport 
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Chevrolet Models for 1935 are Longer and Lower 


Wheelbase Now at 113; 
Bodies Dropped 1 beh 


2% inches more leg room in the 
rear compartment, The closed 
models all have flat doors in the 
rear compartment, the ridge 
formerly existing in front of the 
seat having been eliminated. 


Redesigned dials, behind con- 
cave glass that reduces reflections 
and promotes visibility, are 
mounted in an improved instru- 
ment board having walnut-grained 
panels. A foot-rest built into a 
recess in the front seat, recessed 
arm rests, window and venti-pane 


regulator knobs colored to match | 
the window moldings, a screened | 
front-opening cowl ventilator, and | 


better accessibility of the battery, 
are some of the 1935 features. 


Chevrolet has adopted for the} 


standard line the “Blue 
Flame” 


placement (206.8 cu. in.) and com- 


larger 


pression ratio (5.45 to 1) as used} 


in the 1934 master models, but in- 
corporating many new features 
contributing to better perform- 
ance throughout its speed range. 
To match the gain in engine 
power and car speed with the 
necessary increase in braking 
ability, the cable-controlled brak- 
ing system also has been im- 
proved in operation and increased 
in capacity. The chassis frame is 
also improved in strength and 
stiffness. 


The principal improvements in 
performance of the standard en- 
gine result from the motor’s abil- 
ity to develop high power and 
maximum torque at lower engine 
speeds, as compared with the pre- 
vious motor. The 1935 engine thus 
develops 29 h.p. (as against 23) 
at 1,000 r.p.m., and 57 h.p. (as 
against 47%) at 2,000 r.p.m. Max- 


engine of the same dis-| 


, 


Bird’s 





milled at the bottom where the| wheel support arm is by a new 


grooves cross, to provide a reser- 
voir which is filled each time the 
dipper passes through the oil jet. 


New Clutch Mechanism 


In both clutches, smoother oper- 
ation is procured through the 
adoption of a new waved driven 
plate that eliminates chatter even 
at light driving load applications 
(as when the clutch is only part- 
ly released in parking maneuv- 
ers), while the muscular effort for 
clutch pedal operation is reduced 
by an increase in the leverage 
and a 10-lb. reduction in the in- 


Chevrolet Standard Coach 





Blue Flame engines, previously found only on Master models, and included on the standard line for | 


1935. Fisher 


and town sedans have trunks 
built in the rear panels, with 
compartments for the spare wheel. 
In the three sedans, pressed steel 
wheels with short, rounded spokes 
are regular equipment. 
wheels with large hub caps are 
used on the other models. 


Standard Improvements 

In the lower priced line of stand- 
ard models, larger bodies, a new 
engine with 23 per cent more 
horsepower, an improved chassis 
frame, and numerous other new 
features are listed. 

In addition to the coach, busi- 
ness coupe, phaeton, 


roadster, which comprised the 


standard line last year, the 1935) 


line includes a full sized four- 
door sedan and a sedan delivery 
ear for light commercial uses. 


Bodies possess many new con-| 


venience and appearance features. 
The newly added four-door sedan 
has the same dimensions as the 
coach, which is 3% inches longer 
than the 1934 model and provides 


Wire | 


and sport | 





|}up from 


no-draft ventilation also appears on this series. 


imum horsepower is 74 at 3,200 
r.p.m., and maximum torque 150 
ft. lbs. at 1,000 to 2,000 r.p.m. (as 
against 125 at 1,200 to 2,000). 


Oiling Systems 


|in the clutch facing. 


Both Chevrolet engines have a) 


new system of lubrication to serve 


the crank-pin bearings of the con- | 


necting rods. At low speeds, lub- 
rication is effected by oil picked 
troughs by connecting 
rod dippers. As the engine speed 
picks up, the oil 
high-pressure jets of oil to flow 
constantly from six nozzles, one 
in each oil trough, directed up- 
ward so that the streams are in 
the paths of the connecting rod 
dippers as they approach and 
pass bottom dead center. These 
dippers thus receive oil during 
a prolonged period of each revo- 
lution, instead of only momentar- 
ily. The connecting rod bearings 
have been redesigned. Their oil 
grooves are twice as deep as 
formerly and a large pocket 


pump forces | 


is | 





itial load on the pull-back spring. 
The face of the driven plate is 
composed of five tempered blades 
bowed toward the flywheel pro- 
viding five corresponding waves 
Upon en- 
gagement, the crests of 
waves contact first with the fly- 


wheel face; the blades then grad-| 


ually flatten and take up the load 
progressively. 


Knee-Action Improved 

Knee-action, in the master only, 
has been modified to increase its 
efficiency and to improve the ride 
control. Oil leaks are eliminated 
and curability of the mechanism 
is improved. Better ride control 
is effected by changes in the 
shock absorber valve orifices and 
by increased valve spring pres- 
sures, slowing the rebound. The 
inner end of the wheel support 
arm shaft is increased in diam- 
eter and provided with a larger 
bearing containing 42 rollers, five 
more than last year. The attach- 
ment of the wheel spindle to the 


these | 


| is increased to 17% 
vide for the changes in the steer- | 


| ing connections, but the overall | 





method of riveting claimed to give 
a 30 per cent increase in strength 
The spindle is shortened, to allow 
room for the hub cap, which is 
closer to the wheel, shielded from 
flying gravel. A new king pin 
bearing plug is used at both ends 
of the king pin, making it more 
leakproof. The plug is a convex 
disk inserted with its rounded side 
inward, and retained by a snap 
link. When lubricant is forced 
into the bearings, the pressure 
flattens the plug, forcing its edge 
into the counterbore to form a 
perfect seal. 

The master steering gear has 
been redesigned for more uniform 
operation, longer life, and greater 
strength. The pitman shaft and 
its bushings are %-inch larger in 
diameter and each bushing is %- 
inch longer, giving 20 per cent 
more bearing surface. The bush- 


ings are lubricated from the gear | 


housing by a low viscosity grease. 
The diameter of the roller sector 
thrust screw has been increased 
%-inch, providing a larger end 
area where the _ screw bears 
against the end of the pitman 
shaft. The pitman arm and steer- 
ing third arm are shorter and 
stiffer. The steering gear ratio 


steering ratio remains unchanged. 


Stiffer Chassis Frames 

Frames of both chassis models 
have been improved in rigidity. 
The master Y-K frame is lighter 
wider, and lower. Its new front 
cross-member and king pin sup- 
port increases front end rigidity 
24 per cent. Additional stiffness 
also has been provided at the 
dash and over the rear axle. Th< 
top of the frame is % inch lower 
and a new body mounting dror: 
the floor and seats 1 inch lower 
than last year. In the standar? 


| the frame, formerly consisting 9* 


side rails and five cross-members. 


Master Body Structure 


The body framework of the 
master series consists of wood 
braced by steel, around which are 
closely fitted and welded five pan- 
els, each a single stamping of 
seamless steel. There are two 
side panels, and one each for the 
cowl, the rear, and the roof. 


The stamping which forms the 
seamless steel roof extends from 
the top of the windshield opening 
well down to the rear to include 
the entire rear window opening, 
and over the sides to include the 
drip molding. It is reinforced 
with bows of heavy gauge metal 
flanged and grooved, and anchor- 
ed at the sides to the strong 
framework of hard wood. The 
sedans and coach have four 


to 1 to pro-| 


5 


Eye View of Masies ‘Seiden 





The birds have a fine opportunity to see the manner in which the side panels and pillars flow into the 
turret-top roof, continuing the unbroken curve and color line over the entire top. 


of these bows, and the coupes 
three. The floor is a single steel 
stamping curved and ribbed, ex- 
tending from the front end, which 
is bent upward to form the toe- 
board, to the extreme rear. 


The entire roof and all large 
panels are insulated by padding 
of deadener felt, cemented in 
place, as protection against heat, 
cold, and sound. 


Fisher no-draft ventilation is 
continued in all master models. 
The doors are wide, measuring 
43% inches at the belt in the 
coach, town sedan, and coupes, 
and 36 inches (front) and 28% 
inches (rear) in the sedan and 
sport sedan. All doors are hung 


Oiling System 





A new system of providing oil un- 
der high pressure to the big ends 
of the connecting rods is found on 
the 1935 Chevrolets. Jets of oil 
delivered from six nozzles in the 
oil pan shoot directly into dippers 
on the connecting rods. The high 
velocity of the rods, plus the 
speed of the oil, is said to build 
up an extremely high pressure. 


at the rear edge on hinges that 
-have brass bushings, with an oil 
groove for lubrication. The door 
lock is operated by the ignition 
key. 

Standard Body Models 


Closed models of the standard 
line are strengthened by the ad- 
dition of steel braces extending 
diagonally from the sills to the 
belt under the rear window. Ad- 
justable braces are built into the 
doors. 











New Line Prices List 


In Under-$1, 000 Field’ 


New York, Jan. 4. — The new 
Packard 120, priced well below 
the larger Packard models with 
tags ranging $980 to $1,095 makes 
its debut to the public at the 
opening of the New York show 
tomorrow. Taking its place be- 
side the eight, super eight and 12, 
announced in September. The 
new car, about which much has 
been rumored during the past 
year, is powered by an eight cyl- 
inder 110 h.p. engine, has 120 inch 
wheelbase, independent springing 
in front and is equipped with hy- 
draulic brakes. 


Packard Lines 
Bodies are distinctly Packard 
in design and appointments. 
Streamlining is carefully blended 
with traditional Packard radiator, 
which has been given a new ap- 
pearance without sacrificing the 


Packard design. Seven bodies will | 


be offered including the five pas- 
senger sedan, five passenger tour- 
ing sedan, five passenger touring 
coupe, five passenger club sedan, 


Packard 


| omical 





‘The hydraulic brakes’ exert 
equal pressure on all four wheels 
and all braking fluid lines are 
fully protected from stones or 
other objects thrown up from 
the road by the tires. It has 
been possible also to use a new 
and more effective braking ratio 


between the front and rear 
wheels. Brakes are equipped 
with Packard dirt and water 
seals. 


From the mechanical standpoint 
much interest centers in the new 
engine. It is a straight eight 
motor in which simplicity, econ- 
power, quiet operation, 
ruggedness and smoothness are 
the key notes. 


fectly balanced, has 
large main bearing diameters. The 
size of the shaft, coupled with 
crank pin journals, 
the main bearing journals 


The crankshaft, | 


fully counter-weighted and per-| 
unusually | tegral automatic 


overlapping | draft 
by| with both vertical and horizontal 
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Mystery Packard, Model 120, Makes Bow at Show 


Packatd 120 Five-Passenger Touring Sedan 





Maintaining Packard design 


choke is pro- 


vided. 
The crankcase, 
ventilation, 


which has forced 
is reinforced 


nearly a half inch is said to have| ribbing and is cast integral with 


much to do with the smoothness| the cylinder block. 


of the engine. 


Full pres- 
sure lubrication extends through- 


120 Five-Passenger Sedan 





The new series 120 Packards in a lower price 


range are powered by 


a 110 horsepower motor and 


mounted on a wheelbase of 120 inches. 


two or four’ passenger 
coupe, two or four passenger con- 
vertible coupe and two passenger 
business coupe. 

Independent springing used in 
the new models uses coil springs 
with torque arms extending from 
the center of the front cross mem- 
ber to lower ends of the front 
wheel king pins holds the front 
wheels in alignment and absorb 
braking torque. Double acting 


shockabsorbers with arms extend- | 


ing from the frame to the top 
of the king pins carriers complete 
the parallelogram and control the 
springs action. Packard has given 
the new suspension system 
name of Safe-T-Flex. 


Packard Calls 


sport | 


the | 


Valves set at an angle permit a 
reduction of the ratio of com- 
bustion chamber area to volume, 
saving the maximum amount of 
heat for useful work and 
obtaining the maximum horse- 
power from each atom of gaso- 
line. Aluminum cylinder heads 
make possible the use of lower 
cost fuels while still retaining 
high compression for’ greater 
power and fuel economy. 

Engine Details 

Cooling water is carried directly 
from the radiator to each valve 
seat and is evenly distributed 
throughout the engine. A dual 
down draft carburetor with air 


/ cleaner and silencer and with in- 


It Safe-T-Flex 





The front wheel suspension on the new series 120 Packards. 


suspension utilizes a radius rod, shown here. 


thus | 





This | 


out the engine, connecting rods 
being rifle drilled to carry oil to 
the piston pins. Pistons are of 
aluminum alloy. 

Design of the entire engine is 
such that working loads on all 
parts are extremely low, even | 
when the car is traveling at top 


and oe the new Safe-T 





-Flex front wheel mounting, the new series 


120 Packard list from $980 to $1,095. 


increases, reinforce the pressure 


of the clutch springs to hold the} 
clutch plates in firm engagement. | 


Both clutch and crankshaft have 

torsional vibration dampers. 
Live rubber is 

throughout the chassis thus re- 


liberally used | 


> 


AC Announces 
Appointment of 


Lyttle, Rhame 
Flint, Mich. Jan. 4.—Appoint- 
|ment of Paul W. Rhame, as 


ducing lubrication points, cush-| 
ioning the car against road | 
shocks, and materially reducing | 
noises. 


The frame has an “X” 


cross assistant manufacturing manager, 


member at the center, arms of | and Sydney N. Lyttle as chief 


which extend all the way forward 


| inspector, were announced today 


to make a box structure and rear-| hy Fred S, Kimmerling, president 


ward up over the kick up for the | and general manager 


rear axle. There are two cross 


members at the front and two at} 


the rear. 


Hypoid Axle 

The rear axle which 
Packard Angleset 
type, makes it possible to swing 


is of the 


hypoid gear | 


of the AC 
| Spark Plug Co. 

Rhame formerly was chief in- 
spector with Lyttle as his assis- 
| tant. The office of assistant man- 
| ufacturing manager is a newly 
created position. 


the car lower without having a} 


hump in 
compartment for axle clearance. 

New safety features. include, 
ride stabilizer, wide vision, multi- 
beam driving lights, mechanical 
emergency brakes, shock proof, 
easy handling steering mechan- 
ism. 

Body refinements include deep, 
comfortable cushions with broad- 
cloth is used for  upholstering 
material. At the right side of 
the instrument board is a parcel 
compartment, the instrument 
panel occupying the left half of 
the board. 


trip odometer. The ignition lock, 
parcel compartment and driving 
| compartment floor can all 
luminated. 


the floor of the rear| 


The speedometer in-| 


, cludes a quick change 1,000-mile 
| per cent better 


be il-| 


| Wisconsin Firms 
Report Improvement 


Oshkosh, Wis., Jan. 4.—Business 
| for Oshkosh Motors, Inc., during 
1934 was nearly double what it 
was in 1933, according to W. G 
Maxcy, with prospects for the 
sale of trucks in 1935 indicating 
'a further increase. Sales have 
been almost entirely to political 
divisions, it was stated. 

The Wisconsin Axle Co. is op- 
timistic for a better scale of busi- 
ness in 1935, and reported that 
1934 business was from 25 to 30 
than 1933 in vol- 
ume. Present indications are that 
the 1935 operations will continue 
| to show an improvement 


New Series 120 Packard 





This is the convertible coupe model of the new low-priced series 120 by Packard. 
still carries Packard’s distinctive radiator shape. 


design 
speed, an important feature in 
the interest of long life. Power 


is said to be such that even when 
driving 80 miles an hour there 


| is still 31 per cent of the total | 


horsepower left in reserve for ac- 
celeration, or greater speed. The 
car actually uses only 25 per cent | 
of its available power at 50 miles) 
per hour, it is claimed. 

All gears in the synchronized | 
transmission are quiet, including | 
reverse. The clutch has a com-| 
pletely new feature which makes | 
operation possible with only a| 
slight pressure of the foot. Cen- 
trifugal weights, exerting increas- 


New streamlining 


Body exteriors employ sweep-® 
ing lines. At the rear is a use- 
: my 9 

ful luggage space under which the | Budget Approval 
concealed spare wheel and tire Washington, Jan. 4.—The code 
are carried. The radiator and/#uthority for the replacement axle 

: . shaft manufacturing industry, a 
hood have been fashioned with product group of the automotive 


the characteristic lines that have 


| for years identified a Packard as 


a Packard. 

De luxe equipment with wheels 
and tires mounted in each for- 
ward fender is supplied at addi- 
tional cost. Accessories offered 
at added cost include radios es- 
pecially designed for the car. Ra- 
dio installation is made easy 


ingly greater force as the speed! through built-in aerials. 





| 


parts and equipment manufacturing 


industry, has made application to 
the National Industrial Recovery 
Board for approval of its budget 
for code administration, and the 


proposed basis of contribution to it 
by members of the industry. The 
total amount of the budget for the 
period from Sept. 1, 1934, to Aug. 
31, 1935, is $6,000. The basis of 
contribution proposed is two-tenths 
of one per cent of the gross sales 
volume. 
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Oldsmobile Boosts Power 1 in 1935 Line of Cars 


Knee-Action 


Retained 


On Both Six and Eight 


New York, Jan. 4.—Oldsmobile’s 
line of 1935 cars continues the 
six and the eight, both bigger 
and roomier, remaining in the | 
low-price and low-medium price | 
field respectively. 

Chief among the improvements | 
are the solid steel “turret-top” 
body by Fisher, further advance- | 
ments in streamlining, an X-type 
frame, claimed to be 40 per cent | 
stronger and more rigid than 
frames of previous models, sound- | 
proofed chassis, engine, and body. 
Longer wheelbases on both cars, | 
redistribution of weight (the mo- 
tor and seats have been moved 
forward approximately five inches 
from the position occupied in 
1934) permitting passengers to 
ride between the axles, and lug- | 
whee compartments of increased 

ze. 


Keep Hydraulic Brakes 


The line retains super-hydraulic, 
self-energizing brakes, with brak- 
ing area increased 14%; knee-ac- 
tion wheels of the coil spring 
type, with center control steering; 
Fisher no-draft ventilation, and 
ride stabilizer. 

The use of a new design cyl- 
inder head, which gives a higher 
compression ratio, is said to effect 
@ power increase, while permit- 
ting the use of standard fuel. 











Four-Door, Six-Cylinder Oldsmobile 





Olds greets the new year with this 


More economical operation 
claimed because of improvements | 
in the manifold and carburetion | 
systems. 


The front end of the car has | 
been completely changed, with | 
marrower and higher radiator | 
grilles, new radiator ornaments, 
mew fenders, and re-styled 
louvres. Headlamps are mounted 
en the radiator shell instead of 
on the hood ledge. Running 


= @= 


See also the 


STUDEBAKER 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 








TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME | 


The Weekly Newsmagazine 


——~g-— 
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| Curry. It 


boards are entirely separate from 


the fenders, and are mounted on | 


A change in the rear end de-| 


three steel supports instead of 


the customary two. 


sign now conceals the spare tire. 


Luggage space is now provided 


in the standard models. 

Both six and eight have seven 
body models. These are the busi- 
ness coupe, sport coupe, 
passenger coupe, ftive-passenger 
touring coupe, convertible coupe, 
four-door sedan, and four-door 
touring sedan. 
els have built-in trunks as an in- 
tegral part of the body. 


Higher Compression 


The principle of engine design | 
| in the 1935 line remains the same. 
Higher compression ratios have | 
increased the six to 90 horse- | 


power, and the eight to 100. A 
new type three point engine sus- 
pension is used, said to give 
smoother performance. 

One of the major refinements of 
the motor is in the crankshaft, 
where counter-balancing has been 
increased from 35 to 85 per cent 
in the six. The biggest change 
is the addition of a counter- 
weight at the center of the shaft, 
said to make the new shaft heav- 
ier and sturdier. 

The generators on the new line 


new-styled six-cylinder car. 


five- | 


The touring mod- | 





I Safety, engineers state, is built into the 
car, utilizing the new turret-top roof, with three metal roof supports. 


Sparks ” 


‘Turret-Top on ihe Olds 8 





Beauty of design, added comfort, increased riding ec onomy, and a body following up-to-the-minute styles 
tare all claimed for the Oldsmobile 8, four-door touring sedan. 


are of the new air-cooled type, 
designed to permit a _ higher 
charging rate to compensate for 
the increased power demands on 
the battery. 









Chris 
Sinsabaugh 








(Continued from Page 1) 


resentative gathering, with Gen- 
eral Sales Manager Bill Holler 
wielding the gavel, a gesture, for 
there was no speech-making and 
the boys themselves were well un- 
der control. The floor show was 
mighty fine and, taken by and 
large, the evening will stand out 
in the annals of New York show 
history. 

It was at the Chevrolet dinner 
that the newspaper men learned 
that Duncan Curry of the New 
York American and the Dean of 
automotive editors in point of 
service, has taken a long leave of 
absence and gone to California 
to play around with his former 


|colleague Johnny Wetmore. The 


latter, now 78 years of age, 
abandoned the forum 10 years 
ago and turned his crown over to 
looks now as if Jim 
Sullivan of the Boston Globe and 
Jack Kerrison of the Boston Post 
will become the crown princes and 
next in line to the title Curry has 
borne so long. 


* 


MARKING TIME for the open- 
ing of the show, the newspaper 
men enjoyed some marvelous 
Pontiac hospitality Thursday af- 
ternoon and early evening. It was 
one of the most unusual newspa- 


* 





per parties I ever have attended 
and I have been to a lot of them. 
It took the form of a party on the 
Hamburg Liner, the Europa, 
which was in port for a couple 
of days. 

Ray Sackett of the MacManus 
John and Adams Agency is cred- | 
ited with the original thought of | 
the boat party. He hatched the 
egg and passed it to Bud Berend, | 
advertising manager of Pontiac 
and it didn’t take long to get the 
O. Keh of President Klingler. 

More than 200 newspaper men 
answered the clarion call and for 
five hours the boat was theirs. 
The thoroughly trained German 
crew gave us every attention. We 
saw the Europa from stem to 
stern, we stuffed ourselves at the 
buffet dinner and we drank beer 
that was beer. “A good time was 
had by all,” is a hackneyed praise 
as applied to this Pontiac party, | 
which has set a pace that’s going | 
to be hard to follow. { 


Electric Drill 
Dayton, O., Jan. 4.—A new high 
frequency electric drill designed by 
the Buckeye Portable Tool Co. uti- 
lizes a Hercules motor. It is avail- 


able in both side handle and switch | 
and spade handle models. 


January 


| but such eventuality cannot be 


' smallest volume since 1921. 





Auto Output 


Will Hit Six-Year High 





(Continued from Page 1) 


production going immediately to 
fill current retail demand. 


A Precaution 

Mindful of the labor trouble and 
threat of general strike that de- 
veloped as the 1934 production 
got into full swing, forehanded 
manufacturers are understood to 
be scheduling heavy initial pro- 
duction on 1935 lines as a pre- 
cautionary measure. Not that a 
labor disturbance is in prospect, 


foreseen and settlement of the in- 
dustry code still is pending with 
decision due to be made Feb. 1. 

More cheerful sentiment than 
a year ago prevails throughout 
the industry. The most conserva- 
tive look for a full-year gain of 
at least 10 per cent over 1934, 
while increases running to 25 per 
cent and higher are forecast by | 
the more optimistic. In other | 
words, the industry expects to 
turn out from 3,150,000 to 3.500,000 
cars and trucks in 1935, with the | 
preponderance of opinion leaning 
characteristically toward the 
higher figure. 

Attainment of the top estimate, 
even the conservative admit, is 
not improbable if the recovery 
movement accelerates as the year 
progresses. It will depend, they 
say, on the last half of 1935; there 
seems to be little doubt in the 
trade about the first half. 

The last time the 3,000,000 mark 
was crossed was in 1930. 


1934 Doubled 1932 
It is certain that 1934 will show 





la production of more than 2,800,- 


000 units, or practically double 


| the output of the lean year 1932 


when the industry turned out 1,- 
431,494 cars and_ trucks, & 
t 
compares with 2,025,125 units in 
1933. The first 11 months of 1934 
already have accounted for 2,709,- 
660 vehicles, with December 
scheduled to contribute from 
135,000 to 150,000 more. 


Safety Beacon 


Marion, Ind., Jan. 4.—A flashing 
safety beacon, newly introduced by 
Delta Electric Co., is said to be 
adaptable to trucks, busses and 


emergency road crews. It operates 
on a standard lantern battery, and 
is claimed to be suited for trans- 
porters of inflammable materials 
and food products because it is clean 
land offers no fire hazard. 





Captain Towle. Towle 


Joins Staff of 
Pitt. Glass Co. 


Pittsburgh, Jan. 4.—Foreseeing 
a widespread need in commerce 
and industry for expert counsel 
and advice in 
the application 
of color and de- 
sign to a wide 
range of prod- 





ucts, the Pitts- 
burgh Plate 
Glass Co., and 
its several divi- 
sions including 
the Ditzler 
Color Co., De- 
troit, announce 
= i. Tew tne cstabiale 


ment of the Studio of Creative 
Design, under the direction of 
Capt. H. Ledyard Towle. 

The Studio of Creative Design 
established by the Pittsburgh 
Plate Glass Co. has organized of- 
fices in Pittsburgh, Newark, Mil- 
waukee, and with the Ditzler 
Color Division in Detroit, will 
serve commerce and industry in 
developing product designs and 
color application along these lines 
which have known value in stimu- 
lating buyer interest and sales. 





See also the 


DODGE 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 
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ODGE dealers everywhere predict the big- 

gest sales in Dodge history for 1935. “The 
New-Value 1935 Dodge,” they agree, “means 
greater public preference—should double our 
volume!”’ 

And your first glance at these smart, new cars 
will tell you they are right! But remember— 
Dodge is only part of the profit story with Dodge 
and Plymouth. You have additional profits from 
' Plymouth passenger car sales and from Dodge 


@ DODGE PASSENGER CARS © 


commercial car and truck sales. And you enjoy 
the industry’s widest market coverage—over 95% 
of the passenger car field, more than 98% of the 
truck market. 

Now, more than ever, you will want the com- 
plete money-making facts about this great triple- 
profit franchise. ’35 plans are yours for the asking. 
Write or wire today. Address A. vanDerZee, 
General Sales Manager, Dodge Brothers Corpora- 
tion, Detroit, Michigan. 


PLYMOUTH PASSENGER CARS 


@ DODGE COMMERCIAL CARS AND TRUCKS 
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The News of Automotive Advertising 





A 


tomorrow in Grand Central Palace. 
although local in character holds the interest of the na- 


automotive advertising, 


tion at is has in the past. 


MONUMENT to as well as a supporting pillar of 


the New York shows opens 
This year’s exhibit 


Vieing as it does with the 


opening of the famous Lindbergh trial at Flemington, N. 
J., it is likely that the New York show will split 50-50 in 
public interest, if agate lines may be taken as a gauge. 


We have reached the beginning ; 
of a new automotive year. Pres- 
ent projections indicate that from 
an advertising standpoint 1935 
will carry all honors. Every type 
of medium for increasing inter- 
est in automotive products dur- 
ing the coming year will be 
brought into play in behalf of the 
products of this now giant indus- 
try. 

From all sides we hear cheery 
predictions for the months to 
come. President Roosevelt in his 
message to Congress, while look- 
ing the stark facts of our present 
situation straight in the face, has 
expressed optimism for the future 
and outlined a program for the 
year which it is felt will meet 
with general support and ap- 
proval. The automotive year of 
1935 is on the way. We should 
have many casks of sales oil in 
between decks before we dock 
next fall. 


* * 


* 


Coincident with the opening of 
the New York show comes the 
announcement by Henry _ T. 
Ewald, president of Campbell- 
Ewald of the formation of a new 
company to be know as the Camp- 
bell-Ewald Co. of New York, Inc. 
The purpose of this new company 
will provide more personalized 
attention for the clients in the 
New York area. 

The new company will take 
over many of the eastern accounts 
of Campbell-Ewald Co. and will 
likewise use the nation-wide fa- 
cilities of the parent organization 
which has its headquarters in De- 
troit, including such specialized 
departments as radio, outdoor, re- 
search and travel service, as well 
as the branch organization. 


H. T. Ewald will be chairman 
of the board; Fletcher D. Rich- 
ards, president and general man- 
ager; Lynn B. Dudley, treasurer, 
and Miss A. C. Schroeder of De- 
troit, secretary. 

Richards who has been with 
the Campbell-Ewald organization 
for more than 15 years has al- 


ready moved here and taken over | beautifully prepared literature. 


his new duties. Lynn B. Dudley 
who has been New York branch 
manager of the Campbell-Ewald 
Co. for the last seven years has 
likewise been with Campbell- 
Ewald for more than 15 years. 
Headquarters of the new com- 
pany will remain at 1790 Broad- 
way in the offices way in the offices formerly « oc- 


—o— 


See also the 


AUBURN 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


Tha Weekly Newsmagazine 
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cupied by the New York branch 
of Campbell-Ewald. 


The accounts to be handled by 
this new company include U. S. 
Rubber Products, Inc., with the 
following products: tires, foot- 
wear, golf balls, bathing suits, 
rubber clothing, lastex yarns and 
mechanical goods; The New De- 
parture Mfg. Co., Bristol, Conn., 
makers of ball bearings and 
coaster brakes; Hyatt’ Roller 
Bearing Co., Harrison, N. J., Gen- 
eral Motors Acceptance Corp., 
Cycle Trades of America, Inc., 
Village of Saranac Lake, and 
TWA, Inc., Transcontinental Air 
Line. 


x 


Maxon, Inc., of Cleveland, De- 
troit, New York and Chicago is to 
handle the foreign advertising of 
“Cletrac” crawler type tractors, 
built by the Cleveland Tractor 
Co. Frank B. Amos is to contact 
the account. 


* * + 


Chevrolet, again in 1934, showed 
its faith in the newspaper in the 
United States by placing the great 
bulk of its advertising expendi- 
tures in more than 7,300 newspa- 
pers ranging in circulation from a 
few hundred to the metropolitan 
dailies of over a million readers, 
according to C. P. Fisken, adver- 
tising manager of Chevrolet Mo- 
tor Co. 

The majority of these newspa- 
pers were on our regular sched- 
ule, averaging from two to four 
advertisements per month 
throughout the year. While news- 
papers formed the backbone of 
Chevrolet’s 1934 merchandising 
nearly every available advertising 
medium was utilized by this com- 
pany to bring the merits of its 
products before the American 
people. 

Chevrolet’s program also em- 
braced 124 national, farm class 
and vocational magazines for 
Chevrolet passenger cars and 
trucks, as well as direct mail and 


* * 


General Motors will present a 
second series of symphony con- 
certs to be inaugurated Sunday, 
Jan. 6, at 8 p.m., E.S.T., Alfred P. 
Sloan jr., president of the Gen- 
eral Motors Corp., announced to- 
day. These symphony concerts, 
broadcast over the facilities of the 
National Broadcasting Co. will 
continue to bring before the 
American public the foremost 
conductors and soloists represent- 
ing the leading cities of this 
country and the musical centers 
of Europe. 


Truckman Challenges 
4-Day Old Truck Law 


Columbia, S. C., Jan. 4.—A legis- 


lative act, effective Jan. 1, pro- 
hibiting operation upon state 
highways of al! trailers and 


trucks and semi-trailers having a 
gross weight, with the load, in ex- 
cess of 20,000 pounds and exceed- 
ing other specifications as to 
height, width and length, is al- 
ready under fire. 


On petition of the Miller Motor 
Express of Charlotte, N. C., Cir- 
cuit Judge G. B. Greene has 
temporarily restrained the South 
Carolina highway department 
from enforcing the provisions of 
the act against the equipment and 
employes of the Charlotte con- 
cern. 
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1935 Passenger Car Prices 


Se i SSS 





New York, Jan. ‘4. Prices for 
1935 on passenger cars now being 
shown at the Automobile show, 
compare very favorably from the 
buyer’s standpoint with compara- 
tive prices of 1934 models. 

That the automobile industry 
is again intent on the job of giv- 
ing the buying public a full dol- 
lar’s worth of value for every 100 
pennies is shown on many of the 
price tags. In several instances 
1935 prices are lower than on the 
companion models of last year, 
despite many improvements in 
the new models: 

The new prices, the most com- 


plete compilation available any- 
where at this time, are as follows: 


AUBURN SIX 
Brougham ...... 840!Phaeton Sedan ..1095 
4-dr. Sedan ..... 940/Bus. Coupe ...932.50 
Cabriolet ...1037.50] 
AUBURN EIGHT 
Brougham ..... 1115/Conv. Sedan . 1400 
4-dr. Sedan ....1215/Bus. Coupe ....1207 
Conv. Coupe .1242 
AUSTIN—4-cyl. 
Bus. Coupe .....295|Sed. Coupe ; 445 
De L. Coupe... .365 
BUICK 
Series 40 
Bus. Coupe ..795|Sport Coupe . 855 
2-dr. Sedan ..... 865|Club Sedan . 925 
4-dr. Sedan ..... 895) 
BUICK 
Series 50 
Bus. Coupe ....1110|4-dr. Sedan 1190 
Conv. Coupe ..1230|Victoria Coupe .1160 
Sport Coupe ...1145} 
BUICK 
Series 60 
Club Sedan ....1465|4-dr. Sedan oo haa 
Conv. Coupe ..1495|Victoria Coupe .1395 
Sport Coupe ...1375|Conv. Phaeton ..1675 
BUICK 
Series 90 
Limousine .....2175/4-dr. Sedan ....1945 
Club Sedan ....1965/Victoria Coupe .1895 
Conv. Coupe ..1945|7 Sedan ........2 055 
Sport Coupe .1875|Conv. Phaeton ..2145 
CADILLAC V-8 
Series 10 
Coupe ......-.2545]5 Town Sedan ..2695 
Conv. Coupe ..2645|/5 Sedan ..... 2645 
5 Town Coupe. . 2695} 
CADILLAC V-8 
Series 20 
Coupe ..cccces 2745|5 Sedan ........2845 
Cony. Coupe ..2845|7 Sedan ........ 2995 
Conv. Sedan ...3045|Imperial Sedan ..3145 
CADILLAC V-8 
Series 30 
Town Sedan ...3545!7 Sedan ........ 3645 
$ Sedan ......- 3495|7 Limousine 3845 
CADILLAC V-12 
Series 40 
Town Sedan ...4245!7 Sedan ........ 4345 
7 ee cacsuas 4195/7 Limousine 4945 
CADILLAC V-16 
Series 60 
Town Sedan .7000|7 Limousine 7300 
F OOGR. sioscces 6950! 
CHEVROLET 
Standard 
ee eererye re 475|Phaeton ........ 495 
RE <inae bene 485|Sport Roadster ...465 
er re §50|Sedan Delivery ..515 
CHEVROLET 
Master De Luxe 
Er §60|Town Sedan ..... 615 
a! ere §80|Sport Sedan ..... 675 
 5.40b0k0 00 640!'Commercial Panel 560 
Sport Coupe ....600|/De L. Panel...... 580 
CHRYSLER 
Airstream 8 
4-dr. Sedan ..... 975|Tour. Brougham .960 
4-dr. Tour. Sed. 995|Rumb. Seat Cpe. .935 
CHRYSLER 
Airstream 6 
4-dr. Sedan ..... 830|/Rumb. Seat Cpe. .810 
4-dr. Tour. Sed..860|Bus. Coupe ..... 745 
2-dr. Tour. Brm..820! 
CHRYSLER 
Airflow 8 
6 Betem cocices 1395|Bus. Coupe .1395 
6 ies 2 .écces 1395] 
CHRYSLER 
Airflow Imperial 
Seances 1675'6 Coupe ...... 1675 
DE SOTO 
Airstream Model 
Bue. Coes scces 695|4-dr. Sedan ..... 795 
Rumb. Seat Cpe. 760/2-dr. Tour. Sed...775 
2-de. Sedan ..... 745|4-dr. Tour. Sed.. .825 
DE SOTO 
Airflow Model 
CE oo ee 1195!Town Sedan ....1195 
4-dr. Sedan ....1195| 
DODGE 
NR i ne ae 645|2-dr. Sedan ..... 690 
Coupe (Rumb.) .710/4-dr. Tour. Sed...760 
4-dr. Sedan ..... 735|2-dr. Tour. Sed...715 
FORD 
§S-win. Coupe ...495/Cabriolet ........ 625 
Tudor Sedan ...510|Tudor Tr. Sed. .595 
Fordor Sedan ..575|Deluxe 3 Coupe .§70 
Deluxe § Coupe .560/DeLuxe Phaet. ..580 
Deluxe Tud. Sed. §73|Deluxe Roadster .550 
Deluxe For. Sed. .635|Sedan delivery ...585 
| For. Tour. Sed. .655|Station wagon 670 
GRAHAM 
Special Six 
Bus. Coupe -795|Conv. Coupe ....915 
Rbl.-seat Coupe. .845) |Tour. Sedan . 845 
GRAHAM 
Eight 
Bus. Coupe ....925|Conv. Coupe ..$1045 
Rble-seat Coupe .975| Tour. Sedan ..975 
GRAHAM 
Supercharged Eight 
Bus. Eoupe ...1095|Conv. Coupe ..1215 
Rble.-et. Coupe .1145|Tour. Sedan ...1145 





© 








HUDSON 
Six 
-710|2 Coupe 
eeeee 770|Conv. Coupe 
740] 
HUDSON 
Special Eight 
780|2 Coupe 
840 J 


Coach 
Sedan 
4+ Coupe 


Coach 
Sedan 
4 Coupe 


De Luxe Eight 
875|2 Coupe 
935|Conv. Coupe .. 


C oac h 
Se dan 


HUDSON 
Custom Eight 
1125|Brougham 


HUPMOBILE 
Series 517-W 


Touring Sedan with Trunk 
Touring Sedan with Trunk 
HUPMOBILE 
Series 521-J 
eeovede 1095|2-dr. § Coupe 
ooh Ab3 (rumble seat .. 
HUPMOBILE 
Series 527-T 
Victoria or Coupe 


LAFAYETTE 

esses 585| 
-620|4-dr. Sedan 

2-dr. Sedan 4-dr. Sedan 

(with trunk) ..650| (with trunk) 
LAFAYETTE 
De Luxe Model 
+++.720| Sedan 
seat) .700| (with trunk) 


1195 


Club Sedar 


oatet 
.. 795 


Standard 
Deluxe 


1195 


Sedan, 1395 


Coupe 


2-dr. Sedan . 670 


9 
700 


Sedan 
(rble- 


4-dr 
Cpe. 


LA SALLE 

Series 50 
...144515 Club Sedan 
.. 1540) 
1545} 


LINCOLN 
Touring ....4200|Brunn Cabriolet 
$ Coupe cccce. 4200| semi-collapsible 6700 
. Sedan 4300|Brunn Cabriolet 


Coupe 15945 
Convertible 
5 Sedan 


5 


5 3-win. Sedan 4300| collapsible ....6600 
7 Sedan .scces 4600|Brunn Brough. .6700 
7 Limousine ...4700| Willoughby Lim. 5700 
Le Baron 2 Cpe. 4600) Willoughby Sport 
Le Baron Conv. ee ee 6800 
Roadster (with Judkins 2-win. 
rumble seat) .4600} Berlin ....... 5500 
Le Baron Conv. | Judkins 3-win. 
Sedan Phtn. .5000| Berlin ....... $500 
Le Baron Cony. |Judkins Sedan 
Sedan with Limousine . -5700 
partition ..5500|Chassis 137 ....2700 
Brunn Conv. |Chassis 145 . .2900 
Victoria . .5900 
NASH 
Advanced Six 
Victoria . -895| Sedan 945 
NASH 
Advanced Eight 
Victoria -.1115|Sedan_ ..... .. 1165 
NASH 
Ambassador Eight 
Victoria -1240|Sedan ...... . 1290 
OLDSMOBILE 
Six 
Bus. Coupe --675|5 Tour Coupe 
Sport Coupe ....725| (built-in trunk) 755 
G Couses cccces ae 4-dr. Sedan ...790 
Cony. Coupe ....800)5 4-dr. Tour. Sed 
| (built-in trunk) 820 
OL DSMOBILE 
Eight 
Bus. Coupe ..860|5 4-dr. Sedan ..940 
Sport Coupe . -895/Conv. Coupe ....950 
© Coat wccosns 870|5 4-dr. Tour. Sed. 
§ Tour. Coupe | (built-in trunk) 970 
(built-in trunk 900} 
PACKARD—8-cyl. 
§ Gedam cccoes Z5GF1S Gedan wcesese 2585 
Coupe 2470\|Club Sedan . 2580 
$ Coupe ...... 2560|Formal Sedan 285 
Coupe-Roadster 2580|Victoria ...---- 3100 
Phaeton .......2670| 
PACKARD—8%-cyl. 139 W. B. 
7 Sedan ..2755|Conv. Sedan ..3200 
5-7 Sedan ....2890| 
PACKARD—8.cyl.—Super 
2-4 Coupe ....2880|Phaeton ....... 4190 
§ Coupe ......3080|Spt. Phaeton ...3450 
Coupe-Roadster 3070|Club Sedan ...3170 
Formal Sedan ..3800|Victoria ....... 3760 
PACKARD—12-cyl. 
2-4 Coupe .-3820|Spt. Phaeton ..4290 
S$ Coume cecces 3990/5 Sedan ....-.-. 3960 
Coupe-Roadster 3850/Club Sedan - -4060 
Phaeton ...0.- 3990|Formal Sedan ..4660 
Victoria sccoeee 4790 
PACKARD—120 
Prices range from 980 to 1095 
PLYMOUTH 
Bus. Coupe ....565|Deluxe 4-dr. Se. 660 
2-dr. Sedan .-615| Deluxe 4-dr. Tour. 
BOGOR cacedees 685 
Deluxe rble-seat {Deluxe 2-dr. Tour 
Comme ccccees 630] Sedan ..csceee 650 
PONTIAC 
Standard Six 
Cae ses sdeane 615|4-dr. Tour. Sedan.745 
2-dr. Sedan « -665|Chassis  ...seeees 425 
4-dr. Sedan 715] 
2-dr. Tour Sedan. 695| 
PONTIAC 
De Luxe Six 
Cees - cistsanee 675|2-dr. Tour. Sedan.745 
2-dr. Sedan ..... 715\4-dr. Tour. Sedan.795 
4-dr. Sedan ..... 765|Chassis ...-++++- 475 
Sport Coupe ....725|Cabriolet ......-- 775 
PONTIAC 
Straight Eight 
COO . ccsessnce 730! 4-dr. Tour. Sedan. 860 
2-dr. Sedan ..... 775|Sport Coupe ..... 780 
4-dr. Sedan ..... 830|Cabriolet ...++++- 840 
2-dr. Tour. Sedan.805|Chassis ...++++++- $25 
REO 
Flying Cld. 6 ..795|Royale 985 
STUDEBAKER 
Dictator 
Coupe for 2..... 695|St. Regis Se., Cus.755 
Cp. for 2, Regal.730|St. Regis Se., Reg.770 
Coupe for 4..... 750'Sedan .occceceees 750 
Cp. for 4, Regal.780! Sedan, Custom ...78* 
Bnedeter 2100006 750|Sedan, Regal ..... 800 
Roadster, Regal .780!Land Cruiser ....885 
St. Regis Sedan. .720| Land Cruiser, Reg.900 


t 








STUDEBAKER 
Commander 
Coupe for 2, ....895|St. Regis Sedan 
Cpe. for 2, Regl. 930| -Custom ....... 955 
Coupe for 4 ..950|St. Regis Sedan, 
Cpe. for 4, Regl. 980} Regal ......+. 70 
Roadster .....+. 950|/Sedan, Custom 985 
Roadster, Regal .980|Sedan, Regal 1000 
Land Cruiser 1085 
Land Cruiser, 
Omal tcc cese 1100 
STUDEBAKER 
President 
Coupe for 2 ..1245|Sedan Custom .1330 
Coupe for 2, Sedan, Regal 1345 
REGS vececes 1275|Land Cruiser 1430 
Coupe for 4 ..1295|Land Cruiser 
Coupe for 4, Regal ...cece 1445 
Regal ..,....1325|Berline, Custom 1430 
Roadster ...... 1295|Berline, Regal 1445 
Roadster, Regal 1325 
TERRAPLANE 
Special Six 
COO ov svevsee §95|4 Coupe ....eee. 625 
Sedan 9 ae “63512 Coupe ...... 585 
TERRAPLANE 
De Luxe Six 
Come cessccess 645|2 Coupe ....... 635 
BOG. cavivesves 705|Conv. Coupe 725 
4 Coupe ...... 675 
WILLYS 


Models List up from 395 





Conventions To 
Add to Interest 
Of Detroit Show 


Detroit, Jan. 4—With public 
interest in the new 1935 motor 
car models spurred by the open- 
ing of the New York show to- 
morrow, the forthcoming Detroit 
Auto Show which opens next Sat- 
urday, is rapidly looming up as 
one of the most important motor 
ear exhibits to be held in 1935. 

While always one of the key 
shows of the industry, the Detroit 
exhibit has gained greatly in 
eventfulness this year. It will be 
staged next week concurrently 
with more than a score of im- 
portant automotive gatherings 
and special meetings and these 
will serve to boost the attendance 
many thousands above the usual 
figure. 

Foremost in importance among 
these meetings is the annual con- 
vention of the National Automo- 
bile Dealers Assn. More than 
5,000 dealers from all over the 
country are expected to attend 
the NADA convention and parti- 
cipate in its activities. A ban- 
quet to be held Tuesday night, 
Jan. 15, at which Donald Rich- 
berg, NRA chief, and F. W. A. 
Vesper, president of the dealers 
group will speak, will be the 
highlight of the NADA program. 

Adding their presence to that 
of the visiting dealers will be 
over 2,000 technical experts who 
are scheduled to gather at the 
meeting of the Society of Auto- 
motive Engineers next week. A 
third large group will be more 
than 300 automobile editors from 
leading newspapers of the coun- 
try who will visit the Detroit 
show and the automobile factor- 
ies located in this vicinity. 

Admission to the 1935 show will 
be reduced to 40 cents, the lowest 
charge ever made for a major 
automobile show. Announcement 
that the price cut, inaugurated 
last year, would be observed again 
this season was made Saturday 
by Joseph A. Schulte, chairman 
of the show committee of the De- 
troit Auto Dealers Assn. 

This year the local automobile 
exhibit assumes equal standing 
with the exhibitions in New York 
and Chicago which were formerly 
sponsored by manufacturers. Now 
the two former “national” shows 
are staged by dealers which places 
them on a footing with the other 
major displays throughout the 
country. The fact that the De- 
troit show takes place in the 
home of the industry where con- 
tacts are easily arranged between 
factory officials and visiting deal- 
ers will further encourage atten- 
dance at this event. 


Portable Steamer 


Utica, N. Y., Jan. 4.—A portable 
electric steam cleaner made by the 
Brunner Mfg. Co. is said to be effec- 
tive in thawing frozen radiators and 
other chassis parts, as well as pro- 
viding sufficient heat for expansion 
needed in some assembly operations. 
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Good luck in selling automobiles is directly due to 
good design in the engine. For the most outstand- 
ing performance, use the most outstanding piston 
—the Nelson Bohnalite (Strut typé) Piston. For this 
piston is still, by far, the most advanced design 
on the market. Likewise, incorporated in the finest 
engine designs are Bohnalite Cylinder Heads—the 
industry’s latest and foremost efficiency feature! 


BOHN ALUMINUM & BRASS CORPORATION 
DETROIT, MICHIGAN 


NELSON 
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New York, Jan. 4.—Graham ‘has, Tou! 
entered the lowest price range 
with a new six and has announced 
three other new cars for 1935—a 
new eight, and a supercharged 
eight, both with 123-inch wheel- 
base, and a new special six with 
116-inch wheelbase. 

The 2-door sedan has a factory 
list of $595; the 4-door sedan lists 
at $635. 

The base price of the Graham 
supercharged eight is $150 less 
than it was in 1934. 

The other Graham factory 
prices for 1935 are as follows: 

Graham Special Six Models 
EE MOND vc acccevs vcs $795 
Rumble Seat Coupe 
Convertible Coupe 


fenders, 





1939 MODELS 


Offers New Six at $595; 
Supercharged 8 Cut $150 


Touring Sedan 


Graham Eight Models. | 
Business Coupe 
Rumble Seat Coupe......... 
Convertible Coupe 
Touring Sedan 

Graham Supercharged Eight 


Models 

Business Coupe 
Rumble Seat Coupe......... 
Convertible Coupe 
Touring Sedan 
All Graham models are equipped 
throughout with safety plate glass. 
New Graham cars have one- 
piece, deep crown, deeply skirted 
horizontal 
streamlined headlights and bump- 
ers, streamlined window effects, 
steel artillery type wheels, wide 
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The new year will see Graham’s 


1145 | low-priced class. 





treads and steel running boards. 

In the special six and both 
eights the sedans have spare 
wheel and tire carried in a special 
compartment in the rear beneath 
the luggage space and inside the 


louvres, 








call for 


1939 SELLING 





through 


NEIGHBORHOOD - FEEDER 


DEALER ESTABLISHMENTS 


Greatly increased competition will follow each 
forward step in business recovery. Increases 
in production and improved selling must go 
-hand in hand. The manufacturer of your cars 
is now asking—‘‘Can you make the quota 
which we must demand of your territory?” 

Alert dealers in every section of the country 
are planning NOW to match 1935 models with 
1935 selling methods. They are building Neigh- 
borhood-Feeder Establishments. They recog- 
nize the need of contacting more prospects 
than ever before and they propose to do it by 
selling the motorists in their neighborhoods 
everything they require... gas, oil, lubrica- 
tion, repairs, tires, batteries and accessories. 
Their plan of “getting acquainted’? SELLS 
MORE CARS. 

No one needs to tell them that 24 HOUR 
SALES APPEAL is the first essential of their 


SERVICE 


STATION 


new establishments. Naturally they turn to 
Austin Engineers for experienced design, 
experienced selection of materials and ex- 
perienced erection methods. 

And Austin gives them Dealer Establish- 
ments that are distinctive, modern, attention- 
compelling ...that are highly colorful, night 
or day, because of their porcelain enamel walls 
and other attractive features. Individual de- 
signs and trademarks of the car manufacturer, 
oil and gas marketer and dealer are closely 
duplicated. They are permanent yet movable 
and salvageable. Costs range from $1,000 
to $100,000. 

The Austin Company, with offices from coast 
to coast is prepared to apply its complete 
service to your individual problem whether 
you contemplate modernization or complete 
new establishments. Phone, write or wire 


THE AUSTIN COMPANY 


Engineers and Builders 
National Headquarters 
16112 Euclid Ave., Cleveland, O, 


AUSTI NM ETHOD 


Offices in Principal Cities 
Detroit, Michigan 
2842 West Grand Blvd. 





building of Neighborhood Feeder Establishments, 


UNIFORMITY in the Neighborhood Establish- 
ments selling your cars is of vital importance. This is 
one reason why the Austin Plan of Promotion can 
be made most profitable to you and to your dealers. 
Why not let us discuss this subject with you? In the 


Austin is drawing upon its 50-years’ experience in 
the design and construction of complete plants for 
industry. Austin Engineers will gladly discuss any 
plant modernization plans you may contemplate. 











bid for a share of the sales in the 


Semi-elliptic springs on this series are mounted 
outside the frame with outboard brackets. 


body, except when the car is fur- 
nished with side mountings and 
fender wells. Access to this com- 
partment is through an outside 
lid at the rear of the body. 

In the low priced six, the lug- 
gage compartment is reached by 
raising the rear seat back. The 
spare wheel and tire on this model 
| is carried at the rear, outside the 
body. 

The Graham special six, stand- 
ard eight and supercharged eight 
will be available in sedan, coupe 
and convertible coupe body types. 
| The new six in the lowest price 





Graham Enters Low —— —" in Volume Field 


power with 3%-inch bore, four- 
inch stroke and 245.4 cubic inch 
displacement. This engine in- 
cludes an aluminum cylinder head 
with 6.7 to 1 compression, five- 
bearing crankshaft, dual down 
draft carburetor, automatic mani- 
fold heat control and _ electro- 
magnet starter engagement oper- 
ated from accelerator pedal. The 
supercharged eight is powered 
with the same type of engine, but 
develops 140 brake horsepower. 
This engine has a bore of 3% 
inches, a stroke of four inches, 
and a displacement of 265.4 cubic 
inches. A centrifugal super- 
charger which drives fuel into 
each of the cylinders is said to 
increase the power of the engine 
by 42 per cent. 

The Graham special six is pow- 
ered with a six-cylinder L-head 
engine which develops 85 brake 
horsepower with a bore of 3% 
inches, a stroke of 4% inches and 
displacement of 224 cubic inches. 

The engine in the new low- 
priced six is of the L-head type 
which develops 60 brake horse- 
power at 3,500 r._p.m. It has a 
bore of three inches, a stroke of 
four inches and displacement of 
169.6 cubic inches and is mounted 
on three rubber cushions. 

The frame has 5*%-inch side 
rails and an X-type cross member 


Graham Six Front End 





six-cylinder model. 


|} range is offered in two-door and 
four-door sedan styles. 

All new models are equipped 
with four-wheel hydraulic brakes, 
two-way direct acting hydraulic 
shock absorbers, rubber - cush- 
|ioned and outboard mounted semi- 
elliptic springs, I-beam front axle, 
cam and lever type steering gear, 
with safety type three -spoke 
wheel, demountable artillery type 
steel wheels, semi-floating rear 


|axle with spiral bevel gear drive, | - 


needle roller bearing universals, 
tubular propeller shaft, transmis- 
sion with helical gears and syn- 
| chronizers, single dry plate clutch, 
| tilt-ray headlamps with foot- 
operated dimmer control and 
| safety plate glass in windshields 
and all windows. 

| Engines have full length cylin- 
der water jackets, pump circula- 
tion of cooling water, pressure 
lubrication, down draft carbure- 
tion, thermostatic water tempera- 
ture control, crankcase ventila- 
tion, air cooled generators and 
|rubber-cushioned engine mount- 
|ings. The special six and both 
eights have aluminum cylinder 
| heads and aluminum pistons with 
| invar struts. 


In the Graham eight and super- 
|charged eight models the same 
power plants as last year’s special 
eight and supercharged special 
| eight are used. Hydraulic brakes 
on the new eights are fitted to 
| 13- inch brake drums with the 
| same braking area as formerly. 
The Graham eight is erued 
| with an eight - cylinder, - head 
engine which develops a horse- 


Rubber cushion supports, reducing vibration. 
are standard. 





Heading straight into the 1935 low price field is the new Graham 


The engine is mounted on the chassis on three 


Hydraulic brakes 


which extends forward to form a 
K-brace at the front cross mem- 
ber for maximum rigidity. Semi- 
elliptic springs, with a combined 
length equal to 80 per cent of the 
car’s wheelbase, are mounted out- 
side the frame with outboard 
brackets. All spring eye and 


| shackle bolts, which are cushioned 








in live rubber bushings, are of the 
same type as those used in other 
Graham models. 


—6— 


See also the 


BUICK 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 


—=— © = 
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Body by Fisher 
Buick and its dealers look through with cars less fine than Buick now welcome the oppor- 
the bright doorway of 1935 to a tunity which the newest Buick at $795, factory base 
future of greater promise and list, affords them to come back to Buick, or to come 
he ‘ > produ . s 
further progress The P oduct to Buick for the first time. Those accustomed to the 





a sparkles with style and beauty. : 5 
P y y luxury and fine performance of costly cars are delighted 


It goes forward now with the approval and good will 
we PP . to find in Buick, for considerably less money, every- 


of a large and discriminating public behind it. Every- 
; ; thing they have been accustomed to—plus features, 
one—owner and non-owner alike—admires and respects : 

Buick’s famous and unequalled dependability, its smooth advantages and prestige which belong to Buick alone. 
performance and satisfying economy. Those who by Sc Buick and its dealers see, in 1935, the beginning 


force of circumstances have had to content themselves of still greater popularity and success. 


Twenty-five beautiful models—four 
wheelbase lengths —four popular price 
groups, from $795 to $2175, list prices 
‘ at Flint, Michigan. Prices subject to ol 193 2 
change without notice. Special equip- BE GS 


and up, list prices at Flint, Michigan ment extra. Favorable G.M.A.C. terms. 





Sev Te 2 eo 22 2 2 oe oe ee 
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1935 AEROFORM NASH 
BEAUTY +» POWER +» ECONOMY: RIDE 


@ Emphatically the smartest and finest Nash ever built. 
Modern streamline design at its best. Flying-powered 
performance developed by Twin Ignition. All-Steel One- 
Piece Bodies. Super-Hydraulic Brakes. Automatic Cruis- 
ing Gear, giving higher car speeds at lower engine speeds 
—with astonishing economy. Synchronized Springing— 
car weight balanced 50-50, front and rear— providing a 


Leer uh 
EXCLUSIVE 
Niet 
av Hey: 


ride that seems to put a “new road” under the car. Mid- 
Section Seating. Ball-Bearing Steering. Three new series. 
An Advanced Six, 120-inch wheelbase, 90 horsepower— 
$895 to $945. An Advanced Eight, 125-inch wheelbase, 
102 horsepower— $1115 to $1165. An Ambassador 
Eight, 125-inch wheelbase, 102 horsepower — $1240 to 
$1290. All prices f. o. b. factory. 


qN 1934, Nash Motors built and sold more than 

twice as many cars as in 1933, and recruited 
534 progressive new dealers. Now... entering its 
twentieth year... Nash Motors, with its new 1935 
line, offers forward-looking dealers one of the 
greatest retail opportunities in the automobile bus- 
iness. @ Nash and LaFayette together blanket the 
greatest volume market there is—that great market 
extending from the lowest price field to the top of 
the middle bracket. Two separate advertising cam- 
paigns benefit the same dealership. e Exclusive 
territories are allotted except in large metropolitan 
centers, thus giving the dealer ample potential for 
volume. @ Factory policies are helpful, agreeable 
and friendly. No arbitrary shipments. Practical 
sales promotion support. A factory that not only 
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1935 LAFAYETTE 
FINE CAR OF THE LOW PRICE FIELD 


@ The Nash-built 1935 LaFayette is a bigger — better 
built—roomier car. LaFayette is in the lowest price field, 


outstanding 1935 LaFayette features. Other important 
LaFayette selling features include an 80 H. P. motor 


yet owners of this car find themselves in the big car 
class! New synchronized springing levels the roughest 
road. So smooth and rythmic a ride in a car of LaFayette’s 
low price is truly sensational. In fact only Nash— 
of all cars at all prices—can match this and other 







— 7-bearing crankshaft— aluminum alloy invar strut 
pistons —full pressure lubrication clutch pedal starting 
—worm and roller steering — sealed cooling — oversized 
electrical system. There are eight smart models priced 
from $585 to $750 f. o. b. factory. 








wants the dealer to make money, but works to help cars offer from every angle of sales appeal. Then, 
the dealer make money. @ Examine the 1935 Nash 


and the 1935 LaFayette and discover what these 


for information on the franchise, write the Sales 
Department, Nash Motors, Kenosha, Wisconsin. 
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Independent Suspension 
Remains in Entire Line 


New York, Jan. 4. Cadillac 
Motor Car Co. has announced its 
1935 line of cars, continuing the 
models in production during the 
past year. 

Principal differences in the 
models of the two years consist 
of body changes. Very few me- 


chanical changes have been ef-| 
fected, the company announced. | 


Individual springing of the 
front wheels is retained 
’°35 line of cars. 

Cars bearing the Cadillac em- 
blem will be powered by V-8, 
V-12 and V-16 cylinder engines. 
Bodies on the eight cylinder line 
are by Fisher, 
bodies optional. Fleetwood sup- 
plies the: bodies for the 12 and 16 
cylinder models. Body styles on 
the eight include coupe, town 
coupe, convertible coupe, convert- 
ible sedan, five-passenger sedan, 
seven-passenger sedan, town se- 
dan and imperial limousine. In- 
teriors of all models have been 
re-designed to harmonize with 
the streamlined body styles. 


Radiator Change 

A change in the radiator as- 
sembly of the Cadillac line sub- 
_. Stitutes a metal apron for the 
smaller grille previously placed 
below the radiator grille. 

There has been an increase in 
the amount of rubber placed be- 
tween the frame and engine in 
an effort to reduce vibration and 
noise. Fan noise has been les- 
sened by a two-inch reduction in 
the fan diameter. 

i The Cadillac steering mechan- 
ism utilizes a worm and double- 


—$o= 


See also the 


LAFAYETTE 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 





TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 
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See also the 


NASH 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 


AE PTT ‘een Arthur L. Wallack, formerly trav- 
‘nT ence re elling representative at Buffalo, 


in the} 


with Fleetwood | 


roller steering gear, mounted on 
the left frame side, operating the 
steering connecting link. The 
hand brake lever’ has_ been 
mounted under the _ instrument 
board, increasing the leg room in 


the front compartment. 


Plated Pistons 

Pistons that are made lighter 
by a low expansion alloy and 
hardened by a reverse plating 
| process are said to reduce loads 
on bearing parts and effect a 
| decrease in oil consumption. Com- 
pression varies from 6.25 to 1, on 
the V-8 to 6.0 to 1 on the V-16. 
Maximum power at higher speeds 
is sought by dual valve springs 
on all cars. A spring steel sway 
stabilizer, mounted crosswise at 
the front end of the frame, acts 
as a snubber to prevent roll and 
sidesway when rounding sharp 
turns. 

There are only three body styles 
in the LaSalle line, the five- 
passenger sedan, the two-pas- 
| senger coupe and the convertible 
coupe. Custom made Fleetwood 
| bodies are on all models. 


The sway eliminator of the 
Cadillac line is also present in 
the LaSalle. A double - roller 
steering gear with anti-friction 
| bearings under the rollers and 
on the roller shaft help to ease 
the task of steering. Brakes are 
hydraulically operated. 














Cadillac Improvements Made with Kye to Comfort 


v. 12 Town Sedan by Cadillac 





Independently sprung front wheels reappear on the entire Cadillac line for 1935. A change in the 
radiator styling substitutes a metal apron for the smaller grille formerly 


Pistons are of anodized alloy, 
claiming 20 per cent less heat 
expansion than aluminum. Pistons 
weigh approximately 12 ounces. 
Transmission improvements are 
said to have increased its life, 
reduced noise, and increase the 
ease of shifting. 


Improved Generator 
The generator charging rate 
remains constant for all speeds 
over 16 m.p.h. Both starting and 
cold weather driving are said to 
have been made easier by a push 
button starter, and full automatic 


Cadillac V-8 Five-Passenger Sedan | 





found beneath the radiator grille. 


choke, which is claimed to pro- 
vide summer flexibility in winter. 

The spare wheel and its mount- 
ings are concealed by a sweeping 
rear panel, streamlined, with a 
gasoline tank filler cap built into 
the right fender. Streamlined 
bumpers have built-in coil springs 
to cushion possible impact. The 
rear window of the sedan model | 
has a divided moulding in the) 
center. 

The interior finish and trim is} 


patterned after the exterior lines. | 
The seats have arm rests with 








| The same styles that attracted Cadillac buyers in 1934 will be seen on the Cadillacs of 1935 vintage. | 
Interior appointments have been redesigned to conform with the streamlines of the body. 


| Operations Are Resumed 


By Crucible Steel Co. | 


| Midland, Pa., Jan. 4.— UOpera- 
| tions were resumed Friday at the 
| Midland plant of the Crucible 
ith four open hearth 
furnaces in use, following the cus- 
| | tomary shutdown in many depart- 








ments over the Christmas holi- | 


days. 

Steel production in Midland 
compares favorably with the na- 
tional average for the week of 34 
per cent or better, reflecting the 
optimistic attitude apparent 
throughout the industry. Indica- 
tions point to a further “pick-up” 
after the first of the year. 


Luekenbach Makes Shift 
In Office Personnel 

Detroit, Jan. 4. ihe Lucken- 
bach Lines announce the follow- 
ing changes in personnel, effective 
Jan. 1: A. L. Bither, formerly 
assistant general western freight 
agent, Chicago, is appointed gen- 
eral western freight agent, Chi- 
cago, 
deceased. R. De Groote 
in Chicago as the senior assistant 
general western freight agent. 

J. R. Weiler, formerly in charge 
at the Cleveland office, is trans- 
ferred to Chicago as assistant 
| general western freight agent. 


|}assumes charge of the Cleveland | 
office. 


succeeding J. O. Roberts, | 
remains 








|Weirton Steel Names 
Fonda to New Office | 


Weirton, W. Va., Jan. 4.—George 
Fonda, head of the Weirton Steel 
Corp.’s industrial relations de- 
partment, has been appointed first 
assistant to president John C. 
Williams, effective Jan. 1. 

The company said the new 
office is designed to bring about 
closer co-ordination between the 
employe representative plan and 
the company officials. 


November Sales Decline 
In Two Eastern Cities 
Harrisburg, Pa., Jan. 4.— No- | 


vember sales of new cars in Phil- 
adelphia totaled 1,085 units, com- | 
pared to 1,346 units in the same 
period last year, according to the 
Pennsylvania Motor List Co. 


Pittsburgh sales of new cars 
during November totaled 719 
units. Sales in the same month | 


last year amounted to 746 units. 


high backs for shoulder support. 
Each compartment has cigar 
lighters and ash trays, and the 
rear compartment has _ assist 
straps. The rear windows have 
concealed curtains. There is an 
option of nine body colors for the 
LaSalles. 


States To Get 
Government Aid 


For Highways 


Washington, Jan. 4.— Appor- 
tionment of $125,000,000 this week 
for Federal aid to the states in 
highway construction in the fiscal 
year beginning July 1, 1935, 
marked the resumption of the old 
policy of Federal highway aid. 
The apportionment was made by 
Henry A. Wallace, secretary of 
agriculture, under the authoriza- 
tion contained in the Hayden- 
Cartwright Act of June 18, 1934. 

Secretary Wallace, in making 
the apportionment, called atten- 
tion to the possibility of reduc- 
tion of a state’s apportionment 
through the operation of the pro- 
vision in the Hayden-Cartwright 
Act relative to the diversion of 
gasoline taxes and other taxes on 
motorists. The act provides that 
Federal aid for a state’s high- 
ways shall be reduced unless the 
state uses for highways at least 
the amounts provided by law on 
June 18, 1934, for that purpose 


from the state’s gasoline and mo- 
tor vehicle taxes and other spe- 


cial taxes on motor vehicle 
owners. 


Air Cleaner 


Detroit, Jan. 4.-A new Model X 
air cleaner adapted to down-draft 
carburetors has been designed by 
the Handy Governor Corp. Incom- 
ing air is passed through an oil 
fog where it is trapped and held in 


of 1% 


in car 


pound capacity. 
and truck sizes. 


a reservoir 
It is available 


LaSalle Two-Passenger Coupe 








Porthole louvres, of proved popularity in 1934, are again seen on the LaSalle line for 1935. Knee- 
action wheels are retained on all models of the line for the coming year. 
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@. course you don’t hafta buy The News for your 
New York advertising... The other four New York morn- 
ing papers combined will give you almost as much city and 
suburban circulation, at only a buck fifty more per line... 
And the four evening papers bunched together have only 
75.000 less city and suburban circulation than The News 
—and cost only $1.11 per line more ... But The News is 
sorta handy and economical and you can’t go wrong spend- 


ing most of your New York advertising money in it..... 


NEWS 


‘PICTURE NEWSPAPER 





Tribune Tower, Chicago e« 220 EAST FORTY-SECOND STREET, NEW YORK CITY 









RAN Yee 


17 











18 


Willys Has 3 





New York, Jan. 4.—-Three new 
models, a sedan, coupe and panel 
delivery truck, comprise the 1935 
Willys. 

Headlamps heretofore carried 
as an integral part of the fender 
proper, have been moved closer to 
the radiator by a fender arrange- 
ment which bridges the space be- 
tween the fender and radiator 
grill to form a solid apron in 
which the lamps are built. Louvres 
have been redesigned. New body 
treatment for the most part has 
been concentrated forward of the 


windshield, with a raised radiator, | 


slanting radiator grill, and low- 
ered fender lines. Overall length 
is 155 inches and bodies are all- 
steel. 

The four-cylinder engine, with 
a bore of 3% inches and a stroke 
of 4% inches, develops 48 horse- 
power at 3,200 r.p.m. The block 
is of iron and steel nickel alloy. 
The motor has three-point sus- 


“AGAIN and AGAIN 


New Models 
In 1935 Passenger Line 


| pension, one rubber mounting at 
|the front immediately below the 
|water pump, a_ second rubber 
|trunion below and to the left of 
the transmission case and a third 
at the right of the engine. The 
latter is a torque arm which re- 
ceives and cushions the rotative 
|tendency of the engine, permit- 
ting movement around the natural 
| axis. 
| Engine Details 

Main bearings are of the hard 
metal, babbitt lined, interchange- 
able type. Valve tappet guides 
are bored integrally in the case. 
Exhaust valves are seated on ring 
inserts of hard material. Pistons 
are of cast iron, with three com- 
pression rings and an oil return 
ring. The pistons are full float- 


ing on the wrist pin, the latter | 


being free to rotate in a bronze 
bushing carried in the upper end 
of the connecting rod. 

All models have _ adjustable 
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Willys Four-Door Sedan for 1935 









One of the two new Willys body 


front seats, bodies insulated 
against sound and weather, com- 
pletely concealed fuel tank, down- 
draft carburetor, large air cleaner 








Designs may change, models come and 
go but specifications still call for Hyatts 


For 1935 automotive production, as in the many years preceding, speci- 


fications call for the better design and performance which Hyatt Roller 


Bearings make possible. 


It's an interesting job to build a bearing in keeping with the high 


standards of excellence established by the automotive industry. But 


rigid as the requirements may be, Hyatt Roller Bearings exactingly and 


progressively meet them. 


Continued prestige like this, we know, is earned only by our untiring 


efforts in correct design, quality manufacture and sound bearing appli- 


cation engineering. Hyatt Roller Bearing Company, Newark, Detroit, 
Chicago, Pittsburgh, Oakland. 


HYAT I 


QUIET ROLLER BEARINGS 








| the 


styles powered by a four-cylinder engine, which develops 48 h. p. 


at 3,200 r. p. m. 


and silencer, forced feed lubrica- 
tion, double drop X-type frame, 
hydraulic shock eliminators, steel 
running boards, steel centered 
safety steering wheel, non-glare 
windshield, hood ventilating louv- 
ers, cable and conduit type four- 


wheel brakes, recess in rear body | 
| panel 
| compartment at right of instru- 


for the spare tire, glove 
ment panel and wire wheels. 

The cable and conduit type 
brakes are nine inches in diame- 
ter by 1% inches wide. 

In the axle assembly, construc- 
tion permits the use of a one- 
piece malleable casting in lieu of 
ordinary banjo and third 

casting, eliminating 
It contains the differential 


member 
joints. 


which is conventional except that | 


Steel Plants 
In Youngstown 
Raise Output 


Youngstown, O., Jan. 4.—-Basic 
iron production in the Youngs- 
town district will increase this 
week when the Youngstown Sheet 
|}and Tube Co. blows in a third 
| blast furnace. Steel output will 
open the new year at about 50 





per cent of capacity, the best for 
the season since 1929. The com- 
pany started its Bessemer plant 
Sunday, while maintaining prac- 
tically capacity operation of its 
open hearth plant and the bloom- 
ing mill. 

Sharon Steel Hoop Co. added 
an open hearth last week and will 
add another this week. 

Republic Steel Corp.’s schedule 
will be practically unchanged at 
the beginning of this week, with 
14 open hearth furnaces of 23 in 
operation, but its Bessemer plant 
will continue idle and a blast fur- 
nace will remain banked. 


Compulsory Inspection 
Asked as Safety Plan 
Portland, Ore., Jan. 4.-Enforce- 
ment of a compulsory inspection, 
at least twice a year, of all mo- 
tor vehicles in the state for me- 
chanical requirements of safety, 
was the text of a motion passed 
by the Oregon Section, Society of 
Automotive Engineers, here. 
J. V. Savage, superintendent of 


| municipal shops, cited facts and 


statistics regarding mechanical 

safety of the average motor ve- 

hicle, following his recent expe- 

rience supervising Portland’s 

safety lanes. 

Sales Conference Held 
By Chevrolet Dealers 

Roanoke, Va., Jan. 4.—-Approx- 
imately 50 Chevrolet dealers and 
sales managers from throughout 
southwest Virginia held a sales 
conference at the Hotel Roanoke, 
Dec. 27. 

Company officials attending the 
meeting included W. H. Tracy, 
zone truck sales manager; B. A. 
Koether, zone sales promotion 


manager; and L. E. Lambert jr., 
district manager. 





| glasses 


the ring gear sideway movement 
to take care of proper adjust- 
ment between the ring gear and 
the pinion is made by insertion 
of shims rather than employment 
of threaded adjustments. Threaded 
adjustments also have been elim- 
inated from the pinion bearing. 

The single-plate clutch and 
transmission are of conventional 
design. Transmission and engine 
are remote from the frame, the 
only connections being the rubber 
members of the Floating Power 
construction plus those flexible 
members through which the en- 
gine is controlled. Movement of 
the clutch and brake pedals is 
transmitted to the clutch proper 
by a cable connected pantagraph 
so that the engine may move. 

All Steel Bodies 

In the all-steel body cowl, doors, 
rear and upper panels and floor 
stampings are insulated against 
noise, draughts and heat. Window 
in both front and rear 
doors are invisible when lowered. 

Steering mechanism is mounted 
atop the frame instead of in the 
side plate. The three-spoke steer- 
ing wheel position can be changed 
to suit the driver. 

A built-in compartment at the 
right of the dash, and a tool com- 
partment is provided in the back 
of the rear seat cushion. Front 
seats in the sedan model are in- 
dividual and adjustable. A head- 
lamp dimming switch is located 
to the left of the clutch pedal. 

Available this year is a special- 
ly constructed folding trunk with 
more than 8' square feet of 
loading space. 

Passenger body models in the 
Willys include the four-door 
sedan and two passenger coupe in 
either standard or custom design. 


77 


| A wide variety of body colors is 
| available. 


— 





Willys-Overland also offers a 
panel delivery truck. The inside 


length is 60% inches, with an 
inside width of 43% inches. In- 
side width at the floor is 40% 


inches. Width of the rear door 
opening is 354 inches; height of 
rear door opening, floor to header, 
36 inches. 


See also the 


PACKARD 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of autemotive ad- 
vertising because it is the 
favorite magazine in ever 
half a millien homes. 


TIME 


The Weekly Newsmagazine 
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SENIOR ROLL OF 
ALVAN T. FULLER, Boston 

C. P. JOY, St. Paul 

L. R. MACK, Albany 

WILLIAM T. SHARP, Akron 

J. W. TARBILL, Cincinnati 
EARLE C. ANTHONY, Los Angeles 
T. A. BRYSON, Sr., Savannah 

C. H. GOSS, St. Johnsbury 
ROBERT B. PARKER, Philadelphia 
R. C. KILGOUR, Toronto 

C. M. FISKE, Cleveland 

HAROLD CONRAD, Scranton 

E. C, BRISLEY, Columbus 

F. H. GIBBES, Columbia 

W. O. JONES, Chattanooga 

T. HORACE PLIMLEY, Victoria 
B. P. WILKINSON, Altoona 

G. A. FONDA, Syracuse 

J. S. SNEVE, Duluth 

A. W. CRUISE, Vancouver 

R. H. PATTISON, Montreal 

LEE J. EASTMAN, New York 
KNAPP BROWN, Sioux Falls 

L. B. BROCKETT, Youngstown 

H. C. BERG, Portland 

IRA L. BERK, Pittsburgh 





PACKARD DISTRIBUTERS 
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F. D. MORRISON, Louisville 

G. Y. PARRISH, Tulsa 
THOMAS C. HUNT, Greensboro 
R. B. SAUER, Albuquerque 

W. R. BELLOWS, Chicago 

E. J. SCHROEDER, Saginaw 

O. L. DAVIS, JR., Denver 
JAMES D. PALMER, Jacksonville 
R. W. CRAGIN, Buffalo 

N. E. MEADOR, Jr., Houston 

N. N. TEAGUE, Augusta 

RYAN THOMPSON, Lexington 
R. S. THRALL, Williamsport 

J. B. RUBY, Charleston 

T. N. BROWN, Reno 

C. M. WHITCOMB, Seattle 
HENRY WHITING, Detroit 

A. STANLEY ZELL, Baltimore 
R. B. SAVAGE, Tucson 

OSCAR. COOLICAN, Washington 
R. W. REID, Kansas City 
GEORGE M. BERRY, St. Louis 
E. GRAY SMITH, Nashville 

H. H. RUTROUGH, Roanoke 

P. B. WISHART, Minneapolis 

L. J. KEEFE, Elmira 





There, gentlemen, 
is a record of stability 


EVENTY per cent of all Packard distributers have been with 


S 


more than eighteen years each. 


Packard for ten to thirty years. Their years with Packard average 


Even during the depression years, there were but three changes in the 
roster of Packard distributers . . . the staunchest possible evidence, we 


believe, of the stability of Packard’s position in the industry. 


With the introduction at the New York Automobile Show of the 
new, lower priced PACKARD 120, Packard's position becomes still 


more firmly entrenched. 


Likewise the opportunities of Packard’s distributers become far greater 
than ever before. With this increased opportunity for Packard distrib- 
uters comes an equally great opportunity for the dealers who become 


associated with them. 


There are a number of such dealerships open... all in markets of in- 


viting volume, and with an established background of Packard clientele. 


Packard will be glad to give you complete facts and figures about this 


opportunity. 


PACKARD MOTOR CAR COMPANY, DETROIT, MICH. 
ASK THE MAN WHO OWNS ONE 





Pontiac Adds Six-Cyl. Models to Line for 1935 
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Hydraulic Brakes Used 


On Both Six and Eight 


the calculated horsepower is 27/| 


Pontiac, Mich., Dec. 28.— 


A new low-priced six now 


joins an improved straight | 


eight to form the 19-model 


line of cars presented by the 
Pontiac Motor Co. for 1935. 

The new car is a six-cylinder 
edition of the straight eight, and 
will be available both in standard 
and de luxe models. Its wheelbase 
is 112 inches compared with 117 
inches for the eight. In appear- 
ance, it closely follows that of 
the eight-cylinder model. 

Five body styles are offered in 
the standard six, ranging in 
price from $615 to $745. The 
models with bodies by Fisher, in- 
clude: two-door and four-door 








sedans; two-door and four-door 
touring sedans (with built-in | 
trunks); and standard coupe. The | 
de luxe six, ranging in price from 


for the six and 32.6 for the eight. 

A catalog comparison of speci- 
fications of the straight eight with 
those of the 1934 Pontiac, reveals 
many improvements, some of 
which are included in the speci- 
fications of the new six. 

New Appearance 

Briefly they include: a marked 
change in appearance; new Fisher 
solid-steel “turret top” bodies; 
built-in luggage space; concealed 
spare tire; “V" type windshields; 
greater width in both front and 
rear seats; new instrument panel; 
hydraulic brakes with double and 
triple-sealed drums; new clutch; 
automatic choke on the eight; 
air-cooled generator with voltage 
regulator; 


and connecting rod _ bearings; 


silver alloy connecting rod bear- | 


ings; steel spoked wheels; in- 


Built to be Smart 


The standard Pontiac six line includes the four-door sedan model. 


$675 to $795 also comes in sport 
coupe and cabriolet models. 

The straight eight provides the 
seven body styles at prices from 
$730 to $860. 

Engines Forward 

Engines and bodies are moved 
five inches forward. 

The six-cylinder engine de- 
velops 81 horsepower at 65 “ani 
an hour, while the straight eight | 
delivers 84 horsepower at 70 miles 
an hour. For licensing Renter 


creased steering gear ratio; knee- 
action units mounted on rigid 
tubular cross-member and new 
radiator and hood grilles. 

The standard six replaces the 
more costly knee-action with new 
stabilized front springs and elim- 
inates assist cords, ash trays, rear 
window curtains, front-seat arm 
rests, rear-quarter window venti- 
lators and fender indicator iamps. 

One-piece front fenders, more 
deeply crowned than in 1934, are 


Turret-Top on 7°35 Pontiac 


Pontiac engineers paid a lot of attention to the rear end detail on the 


new line. 


The turret-top, shown in inset, standard on all models, is | 
heavily insulated with acoustic felt. This is the improved eight model. | 


interchangeable main | 





All models have a new system of 
insulation against heat and noise. Streamlines are carried to the extreme rear end of the car. 





| foundation of steel bows, 
| to the steel body panels. 


| drop 


| possible 





Touring Sedan by Pontiac 


A four-door touring sedan, de luxe in name and appearance, is included in the new line of six cylinder 


cars. 


carried down to bumper height | 
in front with inner aprons form- | 
ing radiator splash aprons and| 
hood sills. 


| 40% 


room 


models have been increased from 
inches to 43% inches. Door 


| widths of the four-door models 


| now stand at 36 inches, 7% 


inches 


| wider than formerly. 





Rear fenders are also more 
deeply crowned, with the rear 
half raked much farther back | 
and extending below the wheel | 
centers. 

Turret Top Bodies 

The newly designed solid-steel | 
no-draft ventilation Fisher body, | 
used for the first time by Pontiac 
in 1935, is a major feature of the 
new six and eight. 

Foremost in the construction 
features of the solid-steel body, 
is the single piece seamless steel 
roof. The steel roof rests on a 
welded 


The body has been moved for- 


ward to conform to the require-| : 


ments of the trend toward tear- 
design. This forward 
of the body makes it 
to clip a full inch off 
the overall height of the car by| 
lowering the frame and using 
smaller wheels. 

Felt pads surrounding clutch | 
and brake pedals help to insulate 


placing 


the body against heat, cold and| | eight cylinder engine has a three | 
inch bore| 


inch | 


noise. Pipes and wires from the | 
engine are insulated where — 
come through the dash. Doors 
close against fabric covered rub- | 
ber tubing. Rubber moulding | 
seals all windows and the wind-| 
shield. Windows slide in felt-| 
covered channels and close} 
against soft rubber strips, and| 
ventilator panes close against | 
rubber mouldings. 

The solid-steel roof is sitinail 
by a 3-16 inch layer of felt which | 
retards the radiation of heat or 
cold and helps’ = absorb body | 
rumbles. 

The front seats of the two- and 
four-door sedan models of the 
1935 line are two inches wider 
than companion models of the 
1934 line. The width of the rear 
seat has been increased one inch. 
Front seats of the four-door 
sedan are provided with a four 
inch adjustment, forward or rear. 
The foot rest in the sedan models 
is recessed into the rear of the 
front seat, increasing the leg 


| rod bearings. 


With the forward movement of 
the engine and body, bodies have 
been lengthened to provide stor- 
age space in the rear of the sedan 
models. 
provided in the trunks that are 
standard equipment of the tour- 
ing sedans. 

Upholstery to Suit 

Two choices of material 
pattern are offered in upholstery 
on all de luxe models, except in 
the convertible coupe. The con- 
vertible’s seats and back cushions 
are upholstered in genuine 
leather, with imitation leather 
door panels and kick boards. 

The instrument panel is finished 
in grain oriental walnut design 


with four gauges grouped around | 


a large center dial containing the 
speedometer. The instrument 
board is directly in front of the 
driver. 


Greater storage space is | 


in the rear compartment. | 
Door widths of the two-door | 


| 





On the right side of the! 


Bodies have been moved forward, providing more room for the passengers. 


with three compression rings 
above and one oil control ring 
below the piston pin. Piston 
skirts are electro-plated with 
friction reducing bearing metal. 

Pontiac employs a gusher-type 


| cooling system. The thermostat is 


so placed in the water outlet 
manifold on the cylinder head, 
that re-circulation of water is 
permitted from the cylinder head 
to the inlet side of the pump 
when the thermostat is closed, 
which is claimed to prevent hot 
spots and steam pockets. Radi- 


| ator capacities are 15 quarts for 
and | 


the six and 15% quarts for the 
straight eight. 

In the metered lubrication sys- 
tem on the 1935 line, a large 
gear pump forces oil through 
drilled passages in the block to 
all crankshaft, connecting rod 
camshaft bearings and through 
rifle drilled connecting rods to 
piston pin bushings. 

Oil capacity of the six-cylinder 
engine is six quarts, and that of 


| the eight is seven quarts. 


Crankcase ventilation is of the 
(Continued on Page 38) 


Easier for Tire Changers 


a tire. 


| An extension to the spring shackles on the 1935 Pontiac provides 
space under which a jack can be placed in case you need to change 
You know, those things do happen. 


panel is a locker, equipped with® 


lock and key. 
The engine of the six cylinder | 
model has a three and three-| 


eighths inch bore and three and | — 


seven-eighths inch stroke with a 
208 cubic inch displacement. The 


three-sixteenths 
three and one-half 
stroke, with 223 cubic inch dis- 
placement. An exclusive feature 
of both engines is the use of 
silver cadmium alloy connecting 
Combustion cham- 
ber design permits a 6.2 to 1 
compression ratio with standard 
| grades of fuel. 
Engine Features 

Crankshafts are balanced with 
integral counter-weighting. They 
are drilled for full pressure oil- 
ing. The six cylinder engine shaft 
is mounted on four bearings, and 
the eight cylinder on five bear- 
ings. 

Lower connecting rod bearings 
are steel backed and interchange- 
able for the first time this year. 
The bearing material is a silver 
alloy, recently developed by Pon- 
tiac metallurgists. It is an ex- 
clusive feature among passenger 
car engines. 

Chrome nickel alloy iron pistons 


and 
and 


of the conventional type are used | 


| 


See also the 


FISHER BODY 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 


—9=— 
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The strongest structure designed by man to 
withstand outside shock — the turret of the 
modern battleship. Wholly of steel, arched 
and crowned for strength, it affords ut- 
most protection to the men who serve the 
guns, and is the biggest development of 
the principles utilized by Fisher in the new 
solid steel’ Turret Top” for closed cars 


"Tusaz is something satisfyingly NEW in auto- 
mobile bodies now, something hugely important 
to every intending buyer of a new closed car. 


You can see it for yourself on the 1935 Pontiacs 
and Oldsmobiles— it’s the new solid steel “Turret 
Top” Body by Fisher. 


At first glance you will want it for its beauty, because 
it puts a fresh allure into the sweep and contour 
of the closed car roof. 


But far more important than this, it puts over your 





THE Dhow “TURRET TOP” 


This is the way the new Fisher “Turret Top” looks —a 
single seamless sheet of tough drawn steel, steel reinforced 
with steel like a battleship turret—better-looking, stronger, 
safe with the safety of solid steel 





se 


head a protection hitherto 
missing in all closed cars. 


This protection is a roof o 
seamless-drawn steel, steel braced 
with steel, like the battleship 
turret from which it takes its 
name! 


As the largest manufacturers 
of automobile bodies in the 
world, we have been working 
for years to design and perfect 
this difficult construction. 


It was far from a simple 
job, requiring not only the 
drawing and forming of unprecedentedly large 
sheets of tough metal, but the designing even of 
the huge presses to handle the steel. 


Which explains why — despite all you have been 
enthusiastically told of “‘all-steel” protection — no 
one has successfully built a steel-roofed automobile 
body until now. 


PONTIAC 





BODY BY 
PONTIAC - 


on GENERAL MOTORS CARS ONLY: CHEVROLET 


Featured on all PONTIAC and 
OLDSMOBILE closed car models for 1935 


This giant press, not even in existence a year ago, had to be 
specially designed to make possible the new type safety roof. 
It is one of several that were built for Fisher and are the only 
presses of their kind in the world. Four stories high this 
huge press is used to draw and shape the tough steel into 
the new “Turret Top”’ under pressures as high as 750 tons 


Bopy sy Fisuer 


now offers the Mealest advance in motor car 
SAFETY 272 a decade—the 


TURRET Lop 


5+ 


we Registered 


BES at 
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Ir you want the most com- 
plete protection which 
steel can give you in an auto- 
mobile, the new ‘Turret 
Top” Body by Fisher meets 
your desires. 


Even the solid steel roof is 
supported by steel-roof- 
bows and is welded to the 
other steel body panels. 


There is no rumble, drum, 
or rattle — and the safet 
“Turret Top” is sell 
cally insulated against heat 
and cold as well as against 
sound. 

Finally, the outstanding 
beauty of Body by Fisher is notably enhanced by 
the smooth, flowing, uninterrupted arch of 
the roof. 


When you examine Body by Fisher for 1935 you'll 
find other notable advantages — Fisher No Draft 
Ventilation, of course, and full streamlining, wind- 
stream V-type windshield, wider seats, more head- 
room, bigger doors, more roominess and other 
improvements. 


And you'll find the safety Fisher “Turret Top,” 
now featured on the 1935 Pontiacs and Oldsmo- 
biles, just as you will find Body by Fisher, on/y on 
General Motors cars. 


FISHER 


OLDSMOBILE BUICK LASALLE CADILLAC 
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Phicago Dealers Optimistic Over 1935 Outlook 


Ground Work L 


Laid in ’34 


Seen as Aid in New Year 


By 

Chicago, Jan. 4—Aside from 
enthusiasm over the 1935 models, 
perhaps the greatest source of 
optimism 


the sales momentum gained dur- 


ing 1934 and the prospects for its | 


continuance. 

This condition applies alike in 
the realms of motor cars, trucks 
and accessories, all of which 
showed a gain in volume here 
over 1933, ranging from 35 to 45 
per cent. 

Profits Ahead 

Although dealers did not grow 
rich over this gain in volume, 
they feel that the ground work 
has been laid for greater profits 
during the coming year. They are 
confident that profits should be 
commensurate with the increased 
volume, and that those in charge 
of their businesses should have 
the right to run such businesses, 
instead of having motorists the 
dominating factor through de- 
manding and getting wild trade- 
in allowances. 

It is apparent that dealers are 
also prepared to cultivate their 
markets more intensively not 
only in the matter of new car 
sales but also in the service end 
of their operations. The tendency 
during 1934 was along that line. 


la loss prior to 1934, and 
in the Chicago trade} 


over this year’s outlook has been | 
| throughout last year, 





MEL ADAMS 


Considering that so many motor 
car dealers had been operating at 
that 
those losses were either cut down 
or transformed into profits 
sentiment 
rather generally is that the deai- 
ers are getting a better chance in 
factory relations than ever before. 

In the matter of motor sales, 
they increased almost every 
month over the corresponding 
period of 1933. This is largely 
attributed to the improvement in 
general business conditions, the 
return of confidence, the second 
annual edition of A Century of 
Progress world’s fair, and other 
important influences. The heart- 
ening part of the gains made in 
sales was their distribution 
among nearly all price classes. 


Universal Gains 

Earlier in the year, the cars in 
the low priced brackets made the 
best showing in percentage of in- 
crease, but as the year rounded 
the half way mark, it was notice- 
able first that the medium priced 
lines and later those in the high- 
est priced class joined in the 
gains over the previous year. 

Sales contests with fine results 
were held at various times by 
dealers, applying both to used 
cars and accessories, and partici- 





Ralph De Pala 


INVI 


TES You 


’ . 
I'm in town! I am here to demon- 


Strate the newest automobile 


in- 


vention to all my friends, dealers, 
motorists and show 
visitors. It’s the AMERICAN TIRE 
GUARD, which protects motorists 
against tire hazards — the blow-out 
and flat tire nuisance. Take my word, 
that this invention is comparable in 


distributors, 


importance with the Self - starter, 
Four-wheel Brakes and Safety Glass. 
Be sure and see me. 





Ralph De Palma 


The above illustration shows the AMERICAN TIRE GUARD on the 
wheel with the tire inflated (left). At the right the tire is de- 
flated to show how the AMERICAN TIRE GUARD contacts the road. 
When tire trouble happens, the AMERICAN TIRE GUARD functions 
as a wheel and enables the driver to control his car in case of 
blow-outs, or drive on for tire service with a flat tire, 
without damage to rim, tube or tire. 





INFLATED 


Hotel Headquarters 
Lexington Hotel 
Suite 2603-4 


AMERICAN 
taki. 

A SLLYGLED | 
Bice 





DEFLATED 





LEXINGTON AVENUE at 
48th Street 


Telephone: Wickersham 
2-4400 


MHLW TIAE TROUBLE WSS 
Manufactured by American Tire Guard Company, 1717 Dime Bank Bidg., Detroit, Mich. 


| share, 








| idea of buying two or even three 


| hopeful of cleaning up the over 
supply during the next month or | 





1 in by both salesmen and 
service department men. Neigh- | 
borhood sales and service pos-| 
sibilities were cultivated more 
broadly than in any previous year, | 
and in general sales efforts were 
more intensively applied through- 
out the trade. 

In the commercial vehicle field, 
the lighter makes landed the big | 
share of the business—a larger 
in fact, than was consid- 
ered normal in former years. The 
policy of dealers in the lighter 
makes was to meet competition of 
those in the heavier classes by | 
trying to sell prospects on the 


light trucks instead of, say, one 
10-tonner. At the same time, and 
despite the trend in this direction, 
the sales of heavy units here ex- 
ceeded the 1933 totals. 

Mass Buying 

The big development locally in 
the parts and accessories field 
was the formation by the Motor 
and Equipment Wholesalers Assn. 
of a company, Automotive Dis- 
tributors, Inc., as a means of 
countering the “genuine parts” 
movement and the efforts of 
chain stores, filling stations and 
other outlets. This corporation is 
intended to place jobbers in a 
more advantageous position 
through co-operative buying. 

Jobbers here are prepared to 
give greater consideration to con- 
sumer buying habit, endeavoring 
to relate their operation with 
dealers in such manner as to en- 
able the dealer, in turn, better to} 
appeal to the consuming public. 
It is felt that 1935 will witness a 
marked improvement in jobber 
relationship with dealers with the 
dealer-consumer veiwpoint in 
mind. 

Progress will be made espe- | 
cially, it is stated, through identi- | 
fied service station outlets as a} 
means of giving national unity | 
in merchandising plans and ade- 
quate servicing car owners on a 
neighborhood basis. Such is the} 
jobbers’ answer to the neighbor- 
hood sales and service movement 
among motor car dealers. 

With more alertness in the air, 
and more ingenuity brought into | 
play among car dealers them- 
selves, and among those dealers 
in the battle for service, parts and 
accessory volume with other 
sources, the prospects point un- 
mistakably to keener competition. 

During the period of most in- 
tense depression, there seemed to 
be a tendency all along the line 
to let down on effort. That frame 
of mind has now given way to an 
attitude of thinking, planning and 
working. 

Outlook Bright 

Houses have been placed in 
order in the matter of better 
personnel. Although at this time 
of year, with all the new models 
forthcoming, optimism is gener- 
ally rampant, it is equally evident 
that dealers and distributors 
believe they have every reason, 
for the first time in several years, 
to remain optimistic over sales 
through 1935. 

The matter of inventories, parti- 
cularly of new cars, finds dealers 
in excellent shape. There has been 
accumulation among some in the 
matter of used car stocks, which 
reached their peak toward the end 
of the year. Yet that is generally 
the case, and most dealers are 





Foy Sees Replacements 
As Booming Car Market 


By BYRON Cc. -FOY 
President, De Soto Motor Corp. 


New York, Jan. 4. 


wave of optimism has _ swept 


along the entire business front. | 


Small business 
men as well as 
big manufactur- 
ers have mobil- 
ized their forces 
for new _ sales 
opportunities. 


The automo- 





particularly ac- 
tive, after the 
most favorable 
start of a new 
year since 1929. 





B. C. Foy 


Orders coming in from dealers | 


in every section of the country 
indicate increased purchasing 
power. The production of new 
cars has reached near record 
peaks for this time of the year. 


Apparently, the desire for new 
cars has grown into an active 
demand for 1935 automobiles. 
With over 5,000,000 seven-year-old 
cars on the streets, automobile 
manufacturers envision the 
largest replacement market in 
history. 


The motor makers are counting 
on this vast potential market to 
continue the gains made last year. 
They confidently expect the next 
12 months to be a much better 
sales year than 1934, which was 
itself a year of gradual recovery. 


While no one can foretell ex- 
actly what the coming year holds 
for business, present circum- 
stances point to slight gains for 
the first quarter and a marked 
upward swing during the spring 
buying season. 


The expected gains in automo- 
bile sales will mean better busi- 
ness in other industries, as more 
than 10 per cent of all gainful 
workers in the United States are 


Beelby Elected Head 
Of Fort Wayne Group 


Fort Wayne, Ind., Jan. 4.—Fred 
Beelby was elected president of 
the Fort Wayne Auto Trades 
Assn. at its annual meeting here 
recently. He succeeds C. A. 
Grieger, who becomes vice-presi- 
dent. 

Other officers were named as 
follows: C. J. Goral, secretary, 
and Guy S. Means, treasurer. 
Lawrence Vetter, Rolland Fitch, 


}and C. E. Collins were named 


directors. 


Wisconsin Distributor 
Places Record Order 


Milwaukee, Wis., Jan. 4.—-Four 
hundred new cars, 250 Dodges and 
150 Plymouths, have been ordered 
by the Edwards Motor Co., local 
distributors serving 24 dealers in 
the state. 

According to George Lindblom, 
general manager, it is the largest. 
single order the firm has placed 
at this time of the year for many 





two. 

Code matters were in the fore- 
ground during the year and 
|} especially so in the final two} 


|}months, when Jack Frost and 
| other officials of the National 
| Automobile Dealers Assn. came to 
| Chicago to explain the new “liqui- 


dated damages” amendment of the | 


| retail code. Various meetings of a 


| community nature were held and | 
numerous signatures secured for | 


| the amendment which provides 
| organization on a 

| plan, self-government 

| district, and the 


in each 


| the amendment. 


community | 


imposition of | 
| fines for violating provisions in | 


| seasons past and is exclusive of 


truck billings. 


May Close Sunday 


| Richmond, Va., Jan. 4 (UTPS).— 
Large oil companies at Chattanooga, 
Tenn., have tentatively approved a 
plan proposed by independent op- 
erators for Sunday closing of serv- 
ice stations. The Pure Oil Co. and 
the Campbell Oil Co. have definitely 
committed themselves to the Sunday 
closing program, it was stated, and 
| representatives of Standard, Gulf, 

Texaco and Sinclair will take the 
| matter up with their home offices. 
| Under the proposed plan, one group 
of stations will be open every Sun- 
day, and the companies wi!l rotate 
| in providing Sunday service. 


bile industry is| 


A general | 











(either directly or in- 
by the automobile in- 


employed 
directly) 
dustry. 

Automobile workers are among 
the best paid, if not the best paid, 
workers in the country. When 
the automobile industry is operat- 
ing at normal levels, 4,500,000 
workers have a tremendous buy- 
ing power. 


a Hits 
Five Year High 
In Canada Sales 





Oshawa, Can., Jan. 4.—Records 
of many years were broken by 
Chevrolet in Canada toward the 
end of the 1934 sales year, ac- 
cording to information just re- 
vealed by the sales department of 
General Motors Products of Can- 
ada, Ltd. C. E. McTavish, gen- 
eral sales manager, points out 
that Chevrolet’s position may be 
taken as typical of the condition 
of the market as 1935 came in 
sight. The year is ending on a 
curve which gives promise of still 
better car volume in 1935. 

Chevrolet broke a record of five 
years’ standing when the com- 
bined October and November re- 
tail sales in Canada added up to 
a greater figure than has been 
noted since 1929. Sales in the two 
months were approximately 
double what they were for the 
same two months in 1933. 

Indicating how the sales trend 
has been maintained toward the 
close of the year, sales in Novem- 
ber of 1934 were closer to the 
October total than was the case 
for any previous year on record. 


Club Fights Diversion 
Of Fuel Tax Receipts 


Portland, Ore., Jan. 4.—Empha- 
sis on the safety program and se- 
curing recognition of the princi- 
ple that gasoline taxes should be 
used for highway purposes only 
are basic points in the 1935 pro- 
gram of the Automobile Club of 
Washington. The club is prepar- 
ing to secure 200,000 signatures 
to a petition which it will submit 
to the legislature opposing diver- 
sion of gasoline taxes for other 
purposes than improving the 
highways. 


a 


See also the 


CADILLAC 
La SALLE 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 


a 
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THE MOTOR CAR MODE IS ESTABLISHED 
by 


Ww 


AND THE 19385 CADILLAC CARS 
ARE FINER VALUES THAN EVER 


Today's Cadillacs, with their many refinements and 
improvements, are without question the finest 
Cadillacs of all time. They offer a standard of 
beauty, modernness and comfort that is every- 
where recognized as Standard of the World. Yet, 


at their new and substantially lower prices, 





they open the way to ownership to many 


who have long wanted Cadillac cars... . As 





for today’s La Salle, it gives significant mean- 
ing to the phrase, “Never has a price so low 


bought such high quality in a car so smart.” 


Ww 
Cadillac Motor Car Com any / Jetroit A fichi: 3an 
yy / & 
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Planar Suspension 


South Bend, Ind. Jan. 4. 
“Studebaker’s new ride for 1935 
is the greatest single thing the 
Studebaker salesman has to sell 
this year,” George D. Keller, gen- 
eral sales manager of The Stude- 


the Show today. 

“This ‘Miracle Ride’ is not the 
result of any single innovation 
in our 1935 line. Rather it is the 
combination of several things, 
each working with the other to 
produce a better ride,” he added. 

The first of these new features, 
according to Keller, is Stude- 
baker’s new independent planar 
wheel suspension. Dealers should 
have visual displays for explana- 
tion of the system to the public, 
Keller said. 

The phrase “planar suspension” 





| Salesmen Told to Stress 


‘Miracle Ride’ System 


and 15 plates when used on the 
Dictator. This type of spring 
automatically discourages any 
tendency to roll and reduces steer- 
ing and handling effort. 


damper and stops the roll before 
it can get started. 

Although this leaf spring is 
rugged, it is much softer and has 
a lower “rate.”’ Grease packed for 
its entire length, it maintains a 
more uniform inter-leaf friction 
and reduces squeaks. 

Metal lubricant-retaining spring 
covers are on all Studebaker 
springs, front and rear as stand- 
ard accessories. In addition, the 
center section of the front spring 


@ 


| Commander St. Regis Sedan 


Under | 
: | conditions that would ordinarily 
saxer Sales Corp., pointed out at | start a roll, the slight friction be- | 


| tween the spring plates acts as a 


Main Feature of Studebaker | 


| 


pon TNS NTS EDN rnncormnreomnsninter —— a 


| The St. 





spring is active for its entire 


| length. 
| The spring itself owes its great- 


Front Axle Treatment on New Studebaker 





In its new method of front end suspension, Studebaker utilizes a single spring, flexible through its entire 


span, providing individual suspension for each wheel. 


other reactions. 


means that the springing keeps 
the car on an even keel. 


The 48-inch leaf-type spring is | 
silico- | there is also a buffer-plate mount- | 


built up of 18 resilient 
manganese plates 2% inches wide 


passes through a sealed grease | 


box that is part of the front cross 
member in the frame. In this box 


ing which makes possible a live, 


on the President and Commander] flexible center section, so that the 


FOR EVERY PURPOSE 


A RADIAL TYPE 
DIESEL ENGINE 


ON 


GRAND CENTRAL 


EXHIBITION 


PALACE 


Third Floor — Space C6-7-8 
JANUARY Sth to 12th, 1935 


For the first time in America, Continental will display 


a 2 cycle, single sleeve valve, 


radial type Diesel engine, 


designed for railroad, bus and stationary application. 


[antinental 


Mataors 


[orporation 


DETROIT AND MUSKEGON, MICHIGAN 


Upper supporting arms take brake torque and 
Hydraulic shock absorbers aid in “smoothing” the bumps. 


er strength partially to the fact 


that the leaves are clamped to- | 
being | 
weakened by holes for bolts. Each | 
is independent of the road | 


|gether firmly, without 
end 
action on the other end. 


A second feature contributing | 


materially to the “Miracle Ride” 
is the automatic ride control. 
Shock absorbers that adjust them- 
| selves, automatically, to changes 
| in temperature and in exact pro- 
portion to the violence with which 
the tires encounter road obstacles, 


Steel Operations 
In Chicago Are 
45% of Capacity 


Chicago, Jan. 4. Steel mill 
| operators in the Chicago area re- 
| ceived cause for encouragement 
| this week when their output rose 
| to 45.5 per cent of capacity, as 
compared with the national 
erage of 39.2 per cent. It was 
|} also announced today that for 
the first time since 1924 pig iron 
| Shipments during December regis- 
tered a gain over the preceding 

month, amounting to eight per 
cent. 

With more additions to the 
open hearth capacity in this dis- 
trict, it is predicted that next 
week will show operations raised 
to 48 per cent. 

One of the factors of consider- 
able importance in lifting the rate 
of output is the demand from au- 
tomotive sources. 

Motor car dealers see in this 
situation, as well as the general 
record of larger sales by depart- 
ment stores and other mercantile 
|}and industrial establishments, a 
| good omen for improved buying 
| power in which they expect to 

| Share with their new models of 
| great public appeal. 


av- | 








Regis five-passenger Custom Sedan of the Commander line, powered by an eight-cylinder engine. 
The overall length of the custom models of this series measures 2051 inches. 


|result in steering ease and a® - 
smoother ride. { e 
Built integral with the new | Grand Rapids 


front suspension, and playing a | 
definite part in the creation of | 
Studebaker’s new ride for 1935, is | 
the improved and simplified steer- 
ing mechanism. Studebaker’s new | 
steering assembly is termed a 
“direct-action” hookup. It elimi- 
nates the tie-rod and provides an| 
individual drag-link for each | 
wheel. Because there is no stiff | 
tie-rod between the wheels, the | 
impacts of road obstacles on one | 
front wheel have little effect on | 
the other. One cause of shimmy | 
and wobble is thus reduced. By | 
reducing the number of joints, | 
| looseness is greatly reduced, re- | 
| ducing further wobble and shake. 


Exhibit Space 
Fully Subscribed 


Grand Rapids, Mich., Jan. 4. 
All available space has been sold 
for the 26th annual automobile 
show which is to be held Jan. 
8-12 in the Civic Auditorium 
under the auspices of the Grand 
Rapids Passenger Car Dealers 
Assn., according to an announce- 
ment made here by the show com- 
mittee, of which Amos Gezon is 
chairman. 


An attendance of at least 60,- 
000 persons is expected at the 
show which is one of the most 
popular attractions held in Grand 
Rapids. The car dealers, them- 
selves, are more enthusiastic than 
ever before about show prospects, 
and for the first time will be able 
to exhibit complete lines of new 


Featured this year are hydrau- 
| lic brakes. By making a change 
in the pistons operating the brake 
shoes, exposing to pressure a 
larger area of the piston actuating 
the forward shoe, Studebaker has 
| provided a softer pedal for for- 

automobiles. 


New Brakes The list of car exhibitors in- 
| cludes: Goldner Motor Sales, 
- — Bowman & Co.; W. D. Vandecar; 

- Slootmaker - Biermacher, Inc.; 
Berger Chevrolet Co.; A. B. Burk- 
holder, Inc.; A. B. Johnson Chev- 





| 
} 


rolet, Inc.; Alberda-Shook Chev- 
rolet, Inc.; Grand Rapids Buick 
Co.; Gezon Motor Sales; Reben 


tisch Motor Co.; Standard Auto 
Co.; Universal Car & Service Co.; 
Rasch Motor Co.; Peiter Auto Co.; 
Ted Booth Motor Co.; Shank 
Motor Sales; Thomson-Lockerby, 





Inc.; Bowne Cadillac Co.; Row 
| Motor Sales; Sutter Auto Co., 
and Stegman-Olsee, Inc. 

| Trucks to be exhibited are 
| Chevrolet, Diamond-T, Dodge, 
| Ford, Reo, International, and 
| Studebaker. Tractor and Trailer 


exhibitors will include Fruehauf 
Trailer Co., and Hoekstra Tractor 
& Equipment Co. Covered Wagon 
Co. will exhibit two lines of house 


New treatment of the cylinders | 
operating the shoes on the Stude- 
baker hydraulic brakes are 
claimed to produce a softer pedal 











a trailers. 

and greater efficiency. SA eeeere a = 

| ward speeds. A variation in sizes 

| of the forward pistons on front | queues ‘anes 
wheels as compared with rear | sq ey 


wheels gives a slightly greater 
braking power for front wheels. | 
The hand brake, which is on 
the left to make more room for 
the third passenger in the front 
seat and provides a mechanical 
hook-up, with cable control, for 
the same shoes which operate the 
rear-wheel service brakes. 


| 
See also the 


CHRYSLER 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


Akron Show 


Akron, O., Jan. 4.—The contract 
for the decorating of the B. F. Good- 
rich Co. building, where the annual 
Akron automobile show will be held, 
Jan. 20 to 26 inclusive, has been 
awarded to the George P. Johnson | 
Decorating Co., Harry Bennett, sec- 


retary of the Akron Automobile 
Dealers’ Assn., announced. | | M F 


jn re 7 zs The Weekly Newsmagazine 
Frank K. Boggs 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 





Dayton, O., Jan. 4.—Frank K. 
; sd eee 
Boggs, retired veteran automobile | 
ay ; Y av . 2 TE 
| dealer of Dayton, died Sunday, Dec. | =u 


23. At one time he was district 
distributor for Dodge Brothers. | 
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Business Week’s “highest executive coverage per advertising dollar’ means two things to 


the motor industry: (1) An “all-cream” audience for fine-car advertising; (2) The most 


direct and economical route to buyers of large commercial fleets, salesmen’s cars and trucks. 


BUSINESS WEEK 


‘“*The Executive’s Business Paper’’ 


330 WEST 42nd STREET NEW YORK CITY 
In Chicago 
S. D. R. Smith In Cleveland In Detroit 
James R. Hayes Gordon Armstrong Winfield C. Davis 


520 N. Michigan Ave. 501 Guardian Bldg. 2-257 General Motors Bldg. 
Whitehall 7900 Main 3981 Madison 6024 
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Nash and LaFayette Offer Five Lines For 1935 


— 
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Nash Offers More Power 
And Increases Wheelbase 


New York, Jan. 4.- 
of Nash cars and two of LaFay- 
ette for 1935 offer an increased 
market coverage. Refinements in 
body styling and increased power 
mark Nash improvements and 
LaFayette introduces a new form 
of “synchronized springing” 
which retains the conventional 
front axle and leaf springs. 

Nash prices are: Advanced six 
victoria, $895, and sedan, $945; 
Advanced eight victoria, $1,115, 
and sedan, $1,165; Ambassador 
eight victoria, $1,240, and sedan, 
$1,290. LaFayette standard line 
prices are: coupe, $585, two-door 
sedan, $620; two-door sedan with 
trunk, $650; four-door sedan, $670; 
four-door sedan with trunk, $700. 
De luxe prices are four-door se- 
dan, $720; coupe with rumble-seat, 
$700, and sedan with trunk, $750. 

The three Nash lines include 
the 90 horsepower Advanced six 
on a wheelbase of 120 inches, the 
102 horsepower Advanced eight, 
and the Ambassador eight, 125 
inches. LaFayette has standard 
and de luxe models with a wheel- 
base of 113 inches. 

Leaf springs with conventional 
type front axles are used on both 
Nash and LaFayette. Wear-re- 
sisting lubricating inserts are 
placed between the leaves of the 
springs to provide lubrication. 


Front springs on the Nash have | 


been increased in length from 
37 to 44 inches. 
springs are now synchronized. 


The Nash wheelbase has been 


lengthened four inches, with the | 


engine moved over the front axle. 


All moving parts of the engine | 
are lubricated under full pressure. | 
onnecting rods are rifle bored | 
‘o oil can be forced to the cyl-| 


ider walls and piston pins. 
Both Nash and Lafayette use | 
Bendix automatic starter, 


ated by pressure on the clutch | 


y 


iseproofing in the LaFayette | 

ne is sought by increased body | 
insulation. Steel floors are used | 
with hardwood body inserts, as- | 
phalt and rubber composite body | 
insulator over metal body parts 
and an improved muffler and 
ventilating system are factors in 
the sound proofing. 

An automatic cruising gear, 
standard on the Nash Ambassador 
eight, raises the speed of the car 
while reducing the engine speed. 
The operation of the cruising gear 
can be manually controlled by 
a button on the instrument panel. 
It comes into play when the en- 
gine reaches a speed sufficient to 
drive the car at 40 miles per hour 
and is automatically cut out when 
the speed of the car drops below 
30 miles per hour. 

All-steel, one piece bodies are 
in use on the Nash line. LaFay- 
ette features safety-steel, dual 
constructed bodies. Steel arches 
that curve over head the length 
and width of the Nash body per- 
mit the car to be built four inches 
lower than formerly. 


Three series | 


Front and rear | 





The LaFayette is powered by a 
six-cylinder, L-head, high com- 
pression motor, developing 80 
horsepower at 3,200 rpm. The 
bore and stroke measure three 
and one-quarter inches and four 
and three-eighths inches respec- 
tively. The control of vibration 
from the engine is sought by 
mounting the engine in rubber 
in four places. There is an addi- 
tional rubber insulated stabilizer 
under the transmission to take up 
the shocks originating there. 

The cooling system operates 
under sealed pressure by means 
of a two-way valve built into the 
radiator, 
water or anti-freeze. A new sys- 
tem of water circulation de- 
creases temperature variance be- 
tween cylinders. 

The LaFayette steering gear, 
of the worm and roller type, is 
mounted in roller bearings. Regu- 
lar equipment on the standard 
line includes full balloon tires, 
5.50 by 17, mounted on steel 
wheels with drop center’ rims. 
Standard equipment on all mod- 
els includes safety glass wind- 
shield, package compartment, 
vacuum windshield wiper, adjust- 
able inside sun shade, and built-in 
radio aerial. 


said to reduce loss of | 











‘Nash Shun Abeansed Fight 


An automatic cruising gear on the Advanced eight raises the speed of the car without an increase in 
engine speed, it is said. The gear comes into play when the car reaches a speed of 40 miles per hour, 
and is automatically cut out when the speed drops below 30 miles per hour. 


Prize Awards Given Out 
In AC Plug Sales Drive 


C. L. White Joins 


Linderman Devices 


South Bend, Jan. 4.—Clyde L. 
White, formerly asst. chief en- 
gineer of Bendix Brake Co., is 
now identified with the Linder- 
man interests as chief engineer 
of Linderman Devices, Inc., 2-253 
General Motors Bldg., Detroit, 
Mich., manufacturers of heavy 
duty, multi-stage diaphragms for 
automotive brakes, clutches and 
many other pressure actuated de- 
ee 


Flint, Mich. Jan. 4.—Ninety 
dealers and service men cashed 
prize money checks this month in 
the “AC Sweepstakes Contest.” 
The contest was launched last 
fall and prizes were awarded for 
the best merchandising sugges- 
tions on cleaning spark plugs and 
selling new ones. The sugges- 





Nash hice’ Six Victoria 


With 


a four-inch longer wheelbase, an engine moved forward, and a base price of $895, Nash is all ready 


to go out and get a good share of the sales market during the coming year. 


Wisconsin Workers 


Ask $2,240 Yearly Pay 


Milwaukee, Wis., Jan. 4.—A 
yearly minimum wage of $2,240 
“because production is too sea- 
sonal for an hourly wage to mean 
anything” was demanded of the 
NRA Dec. 30 by unionized work- 
ers in Wisconsin’s automobile and 
affiliated industries. The work- 
ers also demanded a 30-hour week 
and abolition of the “group” em- 
ployment system. 

The demands were placed by 
delegates from unions all over the 
state before Harry Weiss, in- 
vestigator for the planning and 
research division of the NRA at 
Washington, at a hearing in the 
office of the state branch of the 
national recovery administration 
here. 


New Company Is Formed 


To Make Carburetors 


Detroit, Jan. 4.—M. E. Chandler, 
vice-president and general man- 
ager, and W. B: Groves, in charge 
of sales, and their engineering 
and sales associates have resigned 
from the Bendix Stromberg Car- 
buretor Co. and have organized 
a new company, known as the 
Chandler-Groves Co. 

They will engage in the devel- 
opment and manufacture of auto- 
motive and aircraft carburetors 
and other products. Their asso- 
ciates who have been together in 
Stromberg for a number of years 
are Scott F. Hunt, Elmer Olson, 
M. A. Trisler, R. L. Nye, Milton 
Kittler and F. A. Barford. Their 
plant is expected to be in opera- 
tion shortly. 





LaFayette presents a standard and de luxe series for 1935. Increased body insulation in the new models 
is said to provide greater noise-proofing. Eigh ty horsepower at 3,200 r.p.m. is the power quota. 








Kelly - Springfield 
Receivers Appointed 


New York, Jan. 4.—Judge Mur- 
ray Hulbert in United States Dis- 
trict Court has appointed Joseph 
S. O’Shaughnessy and Alexander 
Weinstein as receivers in equity 
for Kelly-Springfield Tire Co. of 
New York, operating subsidiary 
of Kelly-Springfield Tire Co. of 
New Jersey. Judge Hulbert signed 
an order extending the federal re- 
ceivership to include the New 
Jersey properties of Kelly-Spring- 
field. 

The receivership was granted 
on a petition brought by the 
Janrey Corp., a stockholder in the 
New Jersey corporation. The 
Janrey Corp. is understood to rep- 
resent the stockholders’ protective 
committee which has been at- 
tempting to displace the present 
management of the company. 
O’Shaughnessy, formerly vice- 
president and general manager of 
the tire division of the United 
States Rubber Co., has been the 
protective committee’s candidate 
for the presidency of Kelly- 
Springfield. 


Rusco Engineer Dead 


Middletown, Conn., Jan. 4.— 
Charles A. Ingersoll, 61, chief en- 
gineer of the Russell Mfg. Co., man- 
ufacturer of Rusco brake linings, 
clutch-facings, and other automotive 
equipment, is reported to have com- 
mitted suicide recently by hanging. 
He had been ill and despondent for 
several months, and had never en- 
tirely recovered from a _ nervous 
breakdown in 1920. His wife, a son, 
a daughter, a brother and a sister 
survive him. Before joining the 
Russell company he had been an 
executive of the Winchester Repeat- 
ing Arms Co., New Haven, for 22 
years. 








tions concerned actual methods 
and approaches the dealers them- 
selves were using in this mer- 
chandising activity. 

The contest was described by 
Wilson S. Isherwood, AC’s general 
sales manager, as one of the most 
successful in AC’s history. 

“The results of the contest 
were very gratifying,” Isherwood 
said. The dealers entered into it 
enthusiastically and profited even 
greater than they thought they 
would. They not only increased 
sale of new spark plugs, but 
stepped up other business in an 
important way. It brought many 
customers in for service.” 

Some of the most effective ap- 
proaches reported by prize win- 
ners are as follows: 

One dealer supplies his men 
with a plug that has been AC- 
cleaned and another cleaned with 
a knife. The employe says to a 
customer, “Mr. Smith, I want to 
show you the progress we have 
made in spark plug cleaning. Here 
is a plug cleaned by a knife—the 
old system. Now look at this one 
which was cleaned in our AC 
cleaning machine. Which would 
you rather use in your car?” This 
dealer reports a sale 99 times out 
of 100. 

For stimulating employe inter- 
est, an equally wide variety of in- 
genious stunts are reported by 
the prize winners. One offers a 
weekly pair of tickets to any the- 
atre to the man who is high in 
plug sales. Another provides each 
man with a box able to hold 100 
plugs. When this is filled with 
worn out plugs, the man gets a 
suit of coveralls or a shop coat 
free. A southern garage operator 
gives each man 2 cents commis- 
sion per plug cleaned, 5 cents per 
plug sold. 
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See also the 


CHEVROLET 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of autometive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 
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Presenting 


Two New 
CHEVROLETS 


in the two lowest price ranges 


Both powered by the same improved Master Chevrolet Engine 


Giving great new performance with increased operating economy 


Featuring two distinct types of alluring Fisher Beauty 


THE NEW 
STANDARD CHEVROLET 


LOWEST-PRICED SIX 
UNUSUAL ECONOMY 
FLASHY ACCELERATION 

23% MORE POWER 


for Getaway and Hill-Climbing 


BIG, ROOMY BODY 
BY FISHER 


SMOOTH, POWERFUL 
BRAKES 


BLUE-FLAME 
VALVE-IN-HEAD ENGINE 


R_ 1935, Chevrolet presents 

two new lines of cars in the 
two lowest price ranges—the most 
brilliant and desirable cars in Chev- 
rolet’s long, twenty-three-year rec- 
ord of successes. The New Standard 
Chevrolet . . . styled in the tradi- 
tional Chevrolet manner which has 
proved so popular . . . providing 
an entirely new degree of per- 
formance and operating economy. 
And the new Master De Luxe 
Chevrolet . . . the Fashion Car of 
the low-price field . . . beautifully 
streamlined ... longer and smartly 
lower in appearance. Both of these 
cars are powered by the same im- 
proved Master Chevrolet valve- 


in-head engine. Both of them give 
remarkable new performance. Per- 
formance so fleet, nimble and 
spirited that it will be a revelation 
to drivers of any car, regardless of 
price. Most pleasing of all, these 
new Chevrolets are even more eco- 
nomical to operate and maintain 
than the very thrifty Chevrolets of 
last year. They’re so easy to buy— 
so saving of gas and oil—and so 
inexpensive in all ways that almost 
every family can afford to own 
one. With two lines of ears in 
two low price ranges, Chevrolet 
dealers in 1935 will enjoy the 
full advantage of the greatest 
motor car market in the world. 


CHEVROLET MOTOR COMPANY, DETROIT, MICHIGAN 


Compare Chevrolet's low delivered prices and easy G. M. A. C. terms. A General Motors Value. 


Ss, 


_—_—_| pe) __ 
J CHEVROLET, 


a 


CHOOSE CHEVROLET FOR QUALITY AT 


THE NEW MASTER 
DE LUXE CHEVROLET 


NEW 
STREAMLINE STYLING 


TURRET TOP BODY 
BY FISHER 


KNEE-ACTION 
LONGER WHEELBASE 
ROOMIER BODIES 


SPEED, POWER, 
ECONOMY - 


BLUE-FLAME 
VALVE-IN-HEAD ENGINE 


LOW COST 
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90-HORSEPOWER SIX IN THE LOW-PRICE FIELD 


BIGGER:::MORE POWERFUL ::: 
With Every Feature 


LDSMOBILE swings into the new year 
with two beautiful new quality cars... 
These new Oldsmobiles retain all the modern 
features that doubled Oldsmobile sales last 
year—and to them now add new features, 
with more roominess, more comfort, more 
safety and increased operating economy. 
In appearance—they are the Style Leader’s 
latest creations in new Streamline Beauty... 
Oldsmobile’s plans and programs for adver- 
tising and selling these cars are complete and 
ready for action. They offer a great profit 
opportunity for every Oldsmobile Dealer 
This opportunity may be open to 
BIGGER SUPER-HYDRAULIC SOLID-STEEL “TURRET-TOP” you in your community. Why not inquire? 
BRAKES BODIES BY FISHER — D. E. RALSTON, General Sales Manager, 

Olds Motor Works, Lansing, Michigan. 
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100-HORSEPOWER EIGHT IN THE LOWER-MEDIUM-PRICE FIELD 


MORE ECONOMICAL ::: 
the Public Will Want in 1935! 





BUILT-IN KNEE-ACTION AT CENTER-CONTROL FISHER 
NO EXTRA COST STEERING NO DRAFT VENTILATION 
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De Soto Continues Airflow, Adds Airstream in ’*35 
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Two Sedans and Coupe 
Shown in Airflow Line 


New York, Jan. 4. 
Motor Corp. announces a re-styled 
Airflow and a new Airstream six, 
for 1935. 


Prices for the Airstream cars| models 
range from $695 for the business | ratios. 


De Soto have individual (coil-type) springs 


in front and tapered leaf springs 
in the rear. 

The engines in all De Soto 
have high compression 
De Soto engineers have 


coupe to $825 for the four-door| developed a new method of auto- 


touring sedan. All Airflow models 
are $1,195. 


matic spark control utilizing the 
vacuum in the intake manifold, 


The 1935 Airflow front end has|to eliminate spark knock. 


been extended. The Airstream 


The six-cylinder L-head engine 


line, incorporating many Airflow| of the Airflow has a _ standard 


features, puts De Soto back in 
the popular price field. De Soto’s 
two new lines embrace the low- 
medium and medium price fields. 

The Airfllow 


| 


line consists of} at 3,600 r.p.m. 


compression ratio of 6.5 to 1, 
with 7.0 to 1, optional. This 
engine has an aluminum cylinder 
head and develops 100 horsepower 
The Airstream 


three body models: four-door se- | engine has a compression ratio 


dan, town sedan and coupe, 


in| of 6.0 to 1, with a cast-iron cyl- 


the same price class as last year.| inder head. It develops 93 horse- 


The Airstream line has 
body models: business coupe, 
rumble-seat coupe, four-door se- 
dan, four-door touring sedan, two- 


| by 


six | power at 3,400 r.p.m. The stroke 


and bore of the De Soto engine 
is three and three-eighths inches 
four and one-half inches 


© - 





Basic Airflow principles are retained in the Airflow line, with changes made to increase the comfort 
and appearance of sleekness. The car remains in the 


eighths inches, permitting higher 
seats, Passengers have more 
head and leg room. 

The new ride stabilizer on the 
Airflow models consists of a round 


steel bar with steel arms fast- 
ened to each end. The bar is 
mounted on bearings in the 


| chassis and the arms are fastened 


1935 De Soto Airstream Sedan 





The new Airstream, “twin” of the Airflow, has a 116-inch wheelbase, and is powered by a 93-horse- 


power, six-cylinder engine. 


door sedan and two-door touring | 


sedan. Airstream models have a 
wheelbase of 116 inches, with a 
tread of 56% inches in front and 
58 inches in the rear. 

The 1935 De Soto cars have 
high compression engines, syncro- 
silent transmission, new mola- 
steel semi-elliptic, tapered leaf 
springs; self-equalizing hydrau- 
lic brakes, floating power engine 
mountings, anodic pistons and 
rust-proofed all-steel bodies. 

In addition, the Airflow has 
hypoid gears in the rear axle 
and a new ride stabilizer as stand- 
ard equipment. The automatic 
transmission overdrive is optional 
at extra cost. 

Airflow models have tapered 
leaf springs in both the front and 
the rear, while Airstream models 





to the low price field. 


giving a piston displacement of; to the front axle. 
leans, as in rounding a curve, the | 


«< Winterizing” Used Cars 


241.5 cubic inches. 
Body Construction 

The Airflow engine is mounted 
over the front axle. Passengers 
ride in the “cradled” area between 
the front and rear axles. They 
are surrounded by the single-unit 
body frame of bridge-truss steel 
girders, steel body panels and the 
steel floor. 

Similar weight distribution 
principles have been incorporated 
in the Airstream cars. The en- 
gine has been moved forward 
over the front axle, providing 
more space. Body sills have been 
eliminated and the body is bolted 
sideways through the frame at 
46 different points. 

The floor of the Airstream has 
been lowered three and three- 


De Soto Presents Airstream 





A new method of weight distribution used on the 1935 Airstream 


models provides increased interior space. 


Seats are so placed that 


passengers are enabled to ride between the axles, the makers state. 


Prices on this line are lower than on the Airflow, bringing De Soto back 


arm on the outside is pulled 
down and part of the force is 
transferred to the spring on the 
inside. 

Hypoid gears are used in the 
rear axle of the Airflow. This 
type of rear axle permits the 
use of a larger pinion gear, longer 
and stronger gear teeth on both 
pinion and ring gears and in- 
creases the number and area of 
teeth in contact. It also permits 
the use of larger bearings, which 
contribute to longer life and add- 


When the car | 


| 





Ask Lower License 

Superior, Wis., Jan. 4.—Superior 
automobile dealers have gone on rec- 
erd in favor of a reduction in Wis- 
consin motor license plate fees. The 
local dealers will suggest to legisla- 
tive representatives ef this district 
a flat rate of $5 for cars up to 3,600 
pounds and $10 for cars weighing 
more than 3,600 pounds. 


Australian Tariff 


Montreal, Jan. 4.—Under the new 
Australian tariff, details of which 
have just reached here, many 
changes have been made affeeting 
automobile engine parts, most of 
them now bearing an import duty of 
25 per cent British preference, and 
53% per cent general tariff. The 
old rates were 45 per cent and 65 
per cent. 

Hand Spray Gun 

Rochester, N. Y., Jan. 4.—A hand- 
operated spray gun for lubricating 
springs and shackles using pene- 
trating or other light oils is said to 
be easily aimed and controlled by a 
trigger and pistol grip. It is manu- 
snownred by the Kellogg Equipment 

oO. 


Valve Packages 
Cincinnati, O., Jan. 4.—Aluminum 
Industries, Inc., now packages its 
valves and valve part assemblies in 
complete Permite Unit Packages, 
containing all necessary parts. They 





are available for all models of Fords, 
Chevrolets, and Plymouths. 


ed strength in the entire rear 
axle assembly. 

The automatic transmission 
overdrive, optional on the Airflow 
at extra cost, is in effect a fourth 
gear that comes into operation 
automatically when the driver 


medium price class. 


for an instant after the car has 
reached a speed of 35 to 40 miles 
an hour. The over-drive reduces 
engine speed approximately 30 per 
cent, without a decrease in ear 
speed. It is disengaged auto- 
matically when the car speed falls 


lifts his foot off the accelerator | below a pre-determined speed. 


Facial Surgery on De Soto’s Nose 





The front end of the De Soto Airflow has been re-styled, which might 


come under theheading of alteration of the proboscis. 


The hood is 


more pointed, getting away from the blunt effect on the ’34 models. 








Help Dealer Move Stock 


Dayton, O., Jan. 4—Barlow Mo-) which will perform without any 


tor Car Co., Plymouth dealers 
here have sprung a new one on 
the used car buying public and 
carrying out a used car program 
which has met with tremendous 
success. Barlow advertises, “Win- 
terized Used Cars.” 

A huge sign in front of the 
building reads, “Winterizing— 
Something New By Barlow.” In 
smaller letters but big enough to 
be read by the passing motorists 
there fellows “Easy Starts.” “Easy 
Shifts.” “Safety.” “Sure Stops.” 

Winterizing, according to Bar- 
low, means nothing more or less 
than getting used cars into a 
state of reconditioning which will 
make them easy to sell and create 
interest and confidence on the 
part of the prospect. Barlow does 


not sell used cars “as is” and in- | 


vite trouble. Instead the repair 
shop checks the condition of the 
radiator and the entire cooling 
system including checking the | 
pumps and hose conections. Radi- 
ators are repaired. New hose con- | 
nections are installed if needed. | 
Water pumps are repacked and | 
tightened. The entire cooling sys- 





tem is filled with anti-freeze. Bat- 

teries are gone over carefully and | 
repaired when needed. Crank- 
eases, transmissions and _ rear | 
axles filled with winter lubricants. 
The tires are retreaded to give | 


| safety when driving and tubes | 


checked for leaks of any kind. | 
The starting motor is brought up | 
to standard. The distributor points 
fixed up and then the spark plugs 
cleaned up. 

Barlow shows the buyer a car | 
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delay in getting it started. He 
shows the buyer the ease with 
which the gears are shifted and 
each car bears a ticket on the 
radiator cap marked “Winter- 
ized.” The exact work done on 
the car is explained and the pos- 
sible buyer has only to get into 
the car and operate it for a few 
moments to satisfy his own judg- 
ment. 


= O—| 


See also the 


NEW DEPARTURE 


(Ball Bearings) 





advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 
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IS IT WORTH A FEW 
QUARTER-HOURS' TIME 
ACTUALLY TO KNOW 
A MARKET SPENDING 
$5,500,000,000 A 


, ‘5 i ) a od tk es BS 
~N “ RAD Teal ee a, he = van’ 













— tee Fu 





wl! 70 60 


aa 










To 
who owns New York's auto- 


M4 know, for instance, 


eater e 

























mobiles... how old they are 

« Whether purchased new 
or used ... what tires, gaso- 
lines, oils, have New York's 
preference... how much of 
the market is still open for 
brand selling? To know the 
same things about mechani- 
cal refrigerators, washing 
machines, vacuum cleaners? 
To know where your prod- 
ucts stand? The New York 
Times Advertising Depart- 
ment will provide the facts 
pertaining to your business 
from the New York Con- 
sumer Census—made by R. 
L. Polk & Company—first 
complete information on 
what New York reads, likes 
and buys 










Selling New York 


is easter—through 


Che New York Cimes 





Oppe . dels ; ne - 
eeninldte Ries | mee 
“28 of ae 





iene 


@ New York's first complete Consumer 
Census—by R. L. Polk & Company— 


Hence the greater car-ownership that is 
reached, per advertising dollar, by The 


—especially Automotive selling! 


makes two big facts clear: 


1. For volume, at lowest cost and 
greatest profit, sell New York's 


New York Times than by any other New 
York newspaper... the. fact that families 
reading The New York Times either own 
their homes or else pay rent 82% above the 


New York average ... carry 115° more 
insurance, per family, than the New York 
average ...and 60° more of these families 
a ke. Mek vee have checking accounts than the families 
' > me - laroer circle -ar - mershi New York's “best buying- s than tl ‘ 

reaches a far larger circle of Cor - Owe P power families” ts through reached by any other New York news- 
The New York Times. paper. 


B . “best buying-power families.” 
Because an advertising doMar in The Times 


2. Most economical way 10 reat h 


(potential new car sales) than in any other T ; 

These, and a score of equally valuable 
indices, make an accurate guide for motor 
manufacturers and dealers. They make 
plain why it is that automotive advertisers, 
particularly, need The New York Times. 


° . This is valuable information—especially 
New York newspaper reaches, 1n fact, to automotive advertisers. 

It shows that the Top 4,/10ths of New 
York's population uses 60% of New 
York's $5,500,000,000 yearly buying-power. 
And it proves that The New York Times 
circulation is uniquely concentrated among 


New York’s Top 4-10ths of Buying-Power. 


For every worthy product an advertising 
campaign in the nation’s richest market 
should have The New York Times for its 


these able-to-buy families foundation-stone and it usually does, 


The New York Times for many vears has led all other New York newspapers in automobile and total advertising. 


Net Paid Sale of The New York Times Averages 
470,000 Weekdays, 730,000 Sundays. 


ADVERTISING REPRESENTATIVES: John B. Woodward, Inc., New Center Bldg., DETROIT 


‘ te 











Dige J obber Regulation to Aid Accessory Field 


Finds ‘ s Granting Va old model engine should some- 


| times cost as much as 25 cents. 


Discount to All | 
Hurts Business 


Atlanta, Ga., Jan. 4 (UTPS). 
That a general tightening up of 
the parts jobbing business would | 
do more than almost anything 
else to improve the present situ- 
ation in the parts and accessories 
field is the opinion of several At- 
lanta parts and accessories de- | 
partment managers. 

“Take the present situation in 
the parts jobbing field,” says one 
manager of a dealer parts and | 
accessories department. “Any- | 
body can walk into a jobbing | 
house, say that he is an automo- | 
bile mechanic, and walk out} 
again with whatever part he de- | 
sires. Often the salesman in the 
jobbing house does not even in- 
vestigate to make sure that the | 
purchaser even is employed as a 





mechanic in the automobile in- 
dustry. 
“The result is that, when the 


automobile owner needs anything, 
from a bolt for his ’28 model to 
an automobile radio, he goes to 
some friend in the field, and that 
friend secures the part or appli- 
ance for him at cost. | 

“The automobile owner does not 
exist who hasn’t one or two 
friends who are mechanics 
through whom he can _ secure 
whatever he wants at cost. The 
jobbing house does not particu- 
larly care whether sales are made 
direct or to the dealer. Its money 
is assured when the part or ac- 
cessory is sold. The dealer is the 
only one who suffers from this 
particular form of unfair compe- 
tition, when he tries to market 
parts and accessories at a reason- 





able profit. 
Jobber Restrictions 
“Restrictions on the sale of 


parts and appliances by jobbing 
houses should, by all means, be 
tightened up so that this form of 
abuse will be ended. It is a job 
on which local automobile associ- 
ations might well concentrate. 

“IT think the best answer to the | 
problem would be for the parts 
jobber to refuse to hand out a 
part or an accessory without the 
receipt of a written order from a 
legitimate dealer, garage or inde- 
pendent mechanic. At least, un- 
der such circumstances, 
could be checked back and this 
type of unfair competition at least 
in some measure be halted.” 

Another parts and accessories 
manager adds that dealers should 
take a little time in telling the 
public just why some parts cost 
more than others. 

“Customers cannot see,” says 
this department manager, “and 
the dealer rarely takes the trouble 
to tell them, why a little bolt for 


Ry erson & Hay nes 
Enlarge Plant 


Jackson, Mich., Jan. 4 The 
development of a number of new 
products by Ryerson & Haynes, 
Inc., along with large production 
of steel tire covers and motor car 
accessories, has led to the enlarg- 
ing of manufacturing facilities 

An adjoining plant has been 
taken over and equipped and 
over 500 additional men added to 
the force, with more to be hired 
when production is underway for 
1935 requirements Among the 
newly developed products are 
the “standup” jack, now stand- 
ard on 1935 models of one of 
America’s fastest selling cars; a 
new permanently attached jack- 
ing system, known as D.W‘S.; a 


steel visor mirror; wheel discs 
for covering wire wheels; an 
improved tire cover lock to be 


used with the 1935 models of R & 
H metal tire covers. 

Because of this increased ac- 
tivity and particularly with motor 
car manufacturers, a Detroit of- 
fice has been established at 2-239 
Genera! Motors building. 


| buy these parts, tie up a consid- 
|erable portion of his money, find 
room to store them, keep them in 
an accessible place, 
| perhaps three or four years, em- 


sales | 
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what the customer actually needs, | 
and sell them. He only sees a | 
bolt and he objects strenuously 
to paying the price asked for it | 
| by the parts department. 
“Dealers who really want to in- 
crease their parts and accessories | 
sales during the coming year | 
might consider the possible value | 
of an educational campaign car- 


“The average car owner does 
not realize that the dealer must 


hold them 


| Ploy an expert who can locate 


'this end of the business.’ | 


ried on throughout the year to | At any rate, here are two prac- 
acquaint the public with the parts | tical suggestions for increasing 
business and so remove the pre- | the parts and accessories business 
judice now existing concerning | guring 1935. One requires group 
action. The other can be done by 


In short, he believes that “tell- any individual manager or dealer. 


ing the public” will remove the | 20y | will pave the way to more 


t impression that arts | 
ar ce aa and so aid in | Sales and larger profits from the 
sales. parts and accessories department. 











: OURS 


. hours she saved with your products ... your 
breakfast food that she prepares in a tenth of the 
time it used to take .. . your washing machine, ironer 
and improved soap products that changed Monday 
from a nightmare into just a busy morning . . . your 
sanitary floor covering and vacuum cleaner . . . 

For years she has been reading news of these and a 
hundred other aids to leisure—both in the advertis- 
ing pages and in the service departments of women’s 
magazines. She has her free time now . . . and she is 
using it to develop new interests. 

Long ago Woman’s Hlome Companion recognized 


this trend and acted upon the opportunity for an im- 


oe 


THE 

CROWELL PUBLISHING 
COMPANY 

NEW YORK 


WOMAN'S 


mpanion 








PEND 


0 


portant new service. But it took a survey*—recently 
concluded—to reveal the true depth of Companion 
readers’ interest in public affairs, sports, clubs and 
a host of other outside-the-home activities. 


This survey proves, beyond a doubt, modern women 
are living broader lives. That is one reason why they 
have given the Companion the largest circulation in 
its field. They find it different—modern—the woman’s 
book that is far more than an excellent trade paper 
of home management. 


And advertisers know that the broader interests of 
these progressive Companion readers mean wider 


wants, better sales prospects. * Available on request 


HOME 6 PUBLISHERS OF COLLIER’S 


WOMAN’S HOME COMPANION 
THE AMERICAN MAGAZINE 

THE COUNTRY HOME...MORE 
THAN 8,300,000 CIRCULATION 





NBC's Tribute to the Automotive Industry... 


UInINE 


What started them? What keeps them turn- 
ing ... crawling on city streets, spinning 
along the broad highways of the open spaces? 

Many forces keep the automotive mar- 
kets alive and interested. Advertising that 
. vital informa- 


is news...entertainment.. 


tion, all at once. Notably broadcast adver- 


VT beels . 


tising, whose record for outstanding sales 
promotion in automobiles and automotive 
products is one of the brightest pages in 
radio’s history. For, regardless of price 
classes, the flexibility of broadcast adver- 
tising permits it to strike with irresistible 


force at each particular market. 


“THE ROMANCE OF THE WHEEL’’, Blue Network, 7 to 8 P. M., January 5th 


The automotive industry backs its belief 
in broadcast facilities for sales by being 
among the four largest users, year after 
year. And the fact that this impressive 
volume has come from seventeen difterent 
advertisers, offering products ot varying 


appeal and price, lends additional weight. 


NATIONAL BROADCASTING COMPANY, INC. 


San Francisco 


A Radio Corporation of America Subsidiary. 


New York °¢ 


Washington e Detroit ¢ Chicago e 
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Airflow, Airstream Comprise Chrysler 35 Line 
Body Changes Directed nee 


To F urther Streamlining 


New York, Jan. 4.—In present- 
ing the Chrysler line for 1935, the 
company has not made any revo- 
lutionary changes in the funda- 
mentals of the Airflow car. The 
changes are in the nature of en- 
gineering advancements. A change 
in the appearance of the Airflow 
is centered in a new treatment of 
the front end, affecting hood, 
radiator, headlights and louvres. 
A new curved center section ter- 
minating in a pointed radiator 
has been adopted. 

The Chrysler line for 1935 will 
embrace six models. Four of 
these are of the Airflow type—the 
Airflow eight, Airflow Imperial, 
Airflow custom Imperial on a 
wheelbase of 137 inches, and the 
Airflow custom Imperial on a 
wheelbase of 146 inches. The other 
cars, both entirely new, are a six 
and an eight designated as Air- 
stream models. 


Airflow at $1,395 


The Airflow Chrysler eight en- 
gine has a bore of 3% inches and 
a stroke of 4% inches, with a pis- 
ton displacements of 323.5 cubic 
inches. Developed horsepower is 
115 to 3,400 revolutions per minute. 
It comes in three body styles, six- 
passenger sedan, a six-passenger 
coupe and business coupe. All 
three of these list at $1,395, f.o.b. 
Detroit. 

The Airflow Chrysler Imperial 


has an eight-cylinder engine with | member. 








| 


door touring sedan at $995, 
touring brougham at $960, and a 
rumble seat coupe at $935. 


The Airstream six has a six- 


cylinder engine, with a bore of 3% 
inches and a stroke of 4% inches. 
Piston displacement is 241.5 cubic 
inches and developed horsepower 
is 93. The Airstream six comes in 
five body styles: four-door sedan 
at $830, a four-door touring sedan 
at $860, a two-door touring 
brougham at $820, a rumble seat 
coupe at $810, and a_ business 
coupe at $745. 


Engine Moved Up 


Weight distribution of the Air- 
stream models has been changed. 
The engine and the seats have 
been moved forward approxi- 
mately six inches which moves 
forward the center of mass and 
equalizes the weight on the front 
and rear wheels. Passengers ride 
in the cradled area between the 
front and rear axles. Both the 
Airstream cars have the panta- 
graph type individual front wheel 
springing. 

Bodies in the Airstream line are 
of all-steel construction. The 
body is attached not only to the 
top of the frame, but also bolted 
sideways through the frame and 
becomes a unit of the body along 
with the all-steel floor, side pan- 
els, center posts, and every other 
Floors have been low- 


a} 


© - 


| 
| 





Chrysler Airstream Soittuis 





This Airstream Chrysler is a modified version of the Airflow, and is designed to reduce wind traps 


and flat surfaces. 


before being sealed inside a metal 
spring cover. 

Steering has been improved by 
changing bushings for roller or 
ball bearings, using a new drag 
link, lengthening the pitman arm 
to give greater leverage and de- 
creasing the pivot angle to four 
degrees. 

The steering arm and drag link 


Chrysler Imperial Eight 





This Imperial Eight four-door sedan shows the new front end treatment on the 1935 Chrysler Airflow 


models. 


a bore of 3% inches and a stroke);ered 3% 
| roomier. 


of 4% inches, with a piston dis- 
placement of 323.5 cubic inches. | 
Developed horsepower 
3,400 revolutions per minute. 


It lists at $1675, and is built on a 137-inch wheelbase. 


from the interior. 


inches and bodies are 


In the Airstream bodies new 


is 130 at| front end styling reduces wind 


| traps and flat surfaces. Rear 


There are two body styles, a six- doors are wider. 


passenger sedan and a six-passen- 
ger coupe, both listing at $1,675, 
f.o.b. Detroit. 

The 137-inch wheelbase Airflow 
custom Imperial has an eight- 
cylinder engine, with a bore of | 
3% inches and a stroke of 4% | 
inches, and a piston displacement | 
of 323.5 cubic inches. Developed 
horsepower is 130 at 3,400 revolu- 
tions per minute. It comes in two | 
body styles, a sedan - limousine | 
and a six-passenger sedan. Prices 
will be announced later. 


Airstream Model at $935 

The 146-inch wheelbase Airflow | 
custom Imperial has an eight- 
cylinder engine with a bore of 3% 
inches, a stroke of five inches, and 
a piston displacement of 384.8 
cubic inches. Horsepower is 150 
at 3,200 revolutions per minute. 
There are two body styles, a/| 
sedan-limousine and a six-passen- | 
ger sedan. 
nounced later. 

The Airstream eight engine has 
a bore of 3% inches and a stroke 
of 4% inches, with a piston dis- 
placement of 273.8 cubic inches. 
Developed horsepower 


Four body styles are available, a | claim. 


four-door sedan at $975, a four- | 


Prices are to be an- | . 


A new type of semi-elliptic, 
multi-leaf tapered springs has 
been adopted on all Airflow and 


| Airstream models and more and 
thinner 


leaves are used. Each 
spring is saturated with oil and 
wrapped in an oil-soaked canvas 


Chrysler Sway-Bar 





A luggage compartment is accessible 


are mounted parallel to the front 
axle center instead of parallel to 
the front side members and the 
drag link moves across the line 
of travel of the car. With this 
construction, it is claimed, for- 
ward or backward movement of 
the wheels does not affect the 
steering gear, which is of the 
worm and roller type with two 
tapered roller worm thrust bear- 
ings and a roller bearing on the 
| roller tooth. 





Placed between the front wheels, this new device counteracts sway, 


is 105. | caused in rounding curves and on uneven roads, Chrysler engineers | 
It keeps the body on even keel at all times, they tell us. 


It 


appears on all Airflow models. 


sion is standard in this line. 


Syncro- silent transmission is | 
standard on all Airflow and Air- | 
stream models. An_ improved | 
clutch operating mechanism re- 
duces pedal pressure. Screened 
vents are provided which permit 
heat to escape. A series of flat 
ribs, or “fans,” are cast as a part 
of the main pressure plate which 
force cool air through the housing 
and mechanism at 600 cubic feet 
per minute. Through ventilation, 
it is claimed, vacuum can exist 
inside the housing, and oil and 
grease from the engine crankcase 
and transmission enclosure can- 
not be sucked into the housing to 
impair clutch action. 

The 1935 line has a vacuum 
spark control which is an addi- 
tional control, supplementing the 


usual centrifugal governor or 
automatic speed advance. It is 
said to permit an increase in 


spark advance when the car is 
driven under normal conditions. 
When the throttle is fully opened, 
the spark is automatically re- 
tarded to proper position for 
maximum power. 

Airflow eight and Airstream 
lines are provided with a new 
air-cooled generator, similar in 
principle to the new air-cooled 
clutch. The generator mechan- 
ism is cooled by air drawn 
through the housing. 


Airflow Has Sway Eliminator 

A sway- -eliminator is mounted 
at the front end of the Airflow 
between the springs. It performs 
somewhat the functions of a third 
spring, and comes into play when 
an unusual load is placed on one 
front spring and serves to relieve 
this load and keep the car on a 
more even keel. 

The Airstream eight introduces 
the Hypoid rear axle, said to have 
greater strength in the driving 
pinion and main ring gear, and 
more quiet operation. 

Floating Power engine mount- 
| ings are used in all models. This 
mounting reduces engine vibra- 
tion from the frame and body of 
| the car. _ Hydraulic brakes fea- 





| Dates Are Announced 


| Lansing, Mich., Jan. 4.— Lan- 
be held Jan. 22-27 in the Ver- 
'linden avenue Durant factory 
building, Howard J. Cook, presi- 
dent of the Lansing Automobile 
Dealers’ Assn., sponsors of the 
show, has announced. 

It is probable 20 dealers will 
| exhibit 23 difterent makes. The 
exposition will be larger than that 
held in 1934, Cook intimated. 
Fred Blanding has been named 
show manager. The committee 
in charge includes Frank Van- 
Dervoort, Fred England jr., and 


| A. W. Handy. 





For Lansing Show | 


sing’s 1935 automobile show will | 





It is an eight, on a 121-inch wheelbase. Pantograph individual front wheel suspen- 


ture centrifuse brake drums. Ex- 
haust valve seat inserts are of 
tungsten steel. 

In the Airflow, controlled ven- 
tilation is effected through double 
windshields by cowl ventilators 
and by rear quarter windows. In 
the Imperial models the front 
door windows are made in two 
adjustable sections. 


Built-in Trunks 


The Airstream ventilation sys- 
tem provides a constant circula- 
tion of fresh air without obstruct- 
ing vision. The large, single win- 
dows in the front doors can be 
regulated to give the desired 
amount of ventilation. They can 
be rolled up or down in the con- 
ventional manner, or when com- 
pletely closed, the first turn of the 
handle rolls the window back, 
leaving an opening through which 
air is drawn out of the car with- 
out direct draft on the passengers. 

A built-in trunk is one of the 
many modern features of the Air- 
stream touring models. This com- 
partment is built into the back of 
the car. The spare tire and wheel 
are carried in a special section 
beneath the built-in luggage com- 
partment in the rear where they 
do not project to break up rear 
end streamlining. They are read- 
ily accessible, being mounted on a 
metal track inclined perceptibly 
toward the opening so that when 
the lock, which keeps them in 
place, is tripped the spare tire 
and wheel slides easily down the 
track. 

In the Airflow models, the 
built-in luggage compartment is 
continued. 


= © > 


See also the 


C. 1. T. 


(Commercial Investment Trust) 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 
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The 1935 Ford is another notable example of Ford pioneering—an achievement which 


ranks in importance with the introduction of V-8 performance to the low-price field. 


NEW RIDING COMFORT! Center-Poise—the 1935 Ford contribution to easier 
riding—combines comfort with stability and safety as never before. It embodies three 
fundamental principles of design: First: Correct spring suspension. Second: Correct 
distribution of weight. Third: Proper location of passengers. All passengers are cradled 


between the axles, giving a ‘‘front-seat ride’’ for those in the back seat. Seats are wider. 


Leg room and luggage room have been increased. 


NEW BEAUTY! Lines that are modern without being extreme. Outward charm 
reflecting the inward ruggedness of Ford construction. New style for the New Year that 


both men and women will want in their 1935 automobiles. 


NEW EASE OF CONTROL! New brakes that stop the car quickly and smoothly— 


with less effort by the driver. New easy-pressure clutch that tightens its grip as engine 


speed increases. Easier, safer steering. 


These are just a few of the features of the New Ford for 1935—features that make 


it a car people will turn to watch and stop to talk about. 


The nearest Ford dealer will be glad to have you pay him a visit and examine the 


New Ford. 


FORD MOTOR COMPANY 


ED 
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30 to 40 Per Cent Gains Seen by Coast Dealers 


Look to Rural Districts 
For 1935 Sales Increase 


San Francisco, Jan, 4.—An in- 
crease of from 30 to 40 per cent | 
in passenger car business is pre- | 
dicted for 1935 by the motor car 
dealers of nortnern California. 
This statement is based on a sur- 
vey covering the 47 northern Cali- 
fornia counties and including in- 
terviews with dealers represent- 
ing all lines, from the volume 
leaders of the industry to the 
most expensive makes on the 
market. 

Some of the more optimistic 
dealers scattered throughout the 
territory prophesy that 1935 will 
bring an increase in passenger 
car sales of more than 50 per 
cent. A few even go so far as to 
predict that automobile sales in| 
the northern half of the state will | 
show a gain of 100 per cent next 
year. The majority of the deal-| 
ers, however, are more conserva- 
tive and place the projected in- 
crease for next year at a much 
lower figure. The average, never- | 
theless, is between 30 and 40 per| 
cent; and this is taken by dis-| 
tributors and dealers alike as a 
fairly accurate estimate of the 
increased buying power of this 
territory for the coming year. 


See Heavier Truck Sales 

Commercial car sales in north- 
ern California will show an even) 
greater increase next year than 
passenger cars, according to lead- 
ers in the truck branch of the 
industry. Commercial car sales 
in California for November 
showed a 30 per cent increase 
over the same month last year, 
and the December gain will be 
even more impressive, it is 
claimed. With the coming of the 
new year, commercial car author- 
ities believe, truck sales will speed 
up at a rapid pace, unless all the 
favorable indications of the pres- 
ent go for nothing. 

Only a national calamity or 
some unforeseen disaster can hold 
the automotive industry back in 
1935, according to the dealers who 
furnish a cross-section view of 
the automobile business in the 
northern part of California. Pur- 
chasing power has been greatly 
improved here during the past 
few months. Even the usual let- 
down in October, November and 
December did not dampen the en- 
thusiasm of the distributors, deal- 
ers and retail salesmen. 

Passenger car sales in northern 
California for the month of No- 
vember showed an increase over 
the same month of 1933, and reg- | 
istrations reported for the first 
half of December reveal that the 
final month of the year will show 
a substantial gain over December 
of a year ago. 

Rural communities have held 
up the buying trend through he 


— 


See also the 


GENERAL MOTORS 


(Institutional) 








advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 
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fall months, and the agricultural | 
regions will furnish the purchas- 
ing power after the first of the 
year, statistical experts and ex- 
perienced automobile men claim. | 
Out of the 58 counties in the| 
state, those that showed the great- | 
est gain over last year through- 
out 1934 and piled up increases | 
during the fall months were the 
agricultural counties. San Fran- 
cisco county showed a six per 
cent loss in November over the 
same month of 1933, and Alameda 
county had a gain of only one per 
cent, but San Joaquin county, at 
the northern end of the San 
Joaquin valley, registered a 74 
per cent gain for the period. Kern 
county, at the southern end of the 
valley, had an increase of 60 per 
cent. Orange and Riverside 
counties gained 47 per cent; Santa 
Barbara 45; Tulare 31; Monterey 
10. 

One dealer, handling Chevrolet 
in the little city of Stocton, 
county seat of San Joaquin 
county, reported 75 new cars and 
130 used cars sold in November. 
He said the farmers of the district 
have more money than they have 
had in 10 years, and insists that 
business will improve in 1935. 

A Ford dealer in the same ter- 
ritory reported an increase of 47 
per cent for 1934 over 1933, up to 
Dec. 15, and says he expects his 
increase in 1935 will be 100 per| 
cent over this year. 

A Buick dealer of the San 
Joaquin valley reported 11 sales | 
for November that were cash de- | 
liveries and no trade-ins. 


Big Replacement Market 

There are hundreds of commer- 
cial cars in operation in the Sac- 
ramento and San Joaquin valleys 
that must be replaced very soon. 
These cars and trucks have been 
run month after month, long 
after they should have been re- 
placed, but the owners have held 
on, seemingly afraid to invest in 
new equipment because of uncer- 
tainty. The time has come, deal- | 
ers claim, when even the most} 
conservative operators of com- 
mercial cars and trucks can no} 
longer make their old automotive | 
equipment function profitably and 
are investing in new machines. | 

In southern California commer- 
cial car sales have been high. | 
Several distributors who operate 
throughout the entire state report | 
a gratifying increase in commer- 
cial car business in the 11 south- 
ern California counties. As an 
example of what this increase 
means in units and percentage, 
in November, 1933, 499 commer- 
cial cars were sold in the 11 
southern counties. This Novem- 
ber there were 768 commercial 
cars and trucks sold, an increase 
of 269 units, or a gain of 54 per 
cent. 








Quality Sales High 

The increase in passenger car 
business has not been confined 
to the volume producers. Pack- 
ard, Cadillac and Lincoln all show 
gains during recent months and 
prospects are very bright for 
further increases in high-price 
car buying. Cadillac reports a 
gain of 77 per cent for November 
of this year over the same month 
of 1933, with 39 new car registra- 
tions as against 22 for the same 
month last year. Packard regis- 
teved 45 cars in November 
against 37 as of a year ago. Pack- 
ard dealers report more orders on 
hand and more prospects than at 
any time during the past five 
years. 

Other makes showing gains in 
this region include: Hudson, 607 
per cent; Oldsmobile, 384 per 
cent; Auburn, 208 per cent; Buick, 
172 per cent. Graham, Hupmo- 


bile, Chrysler and Pontiac also 
scored impressive increases. 

San Francisco has long been 
& 


looked upon as a conservative 
city by members of the automo- 
tive industry. 


Buyers here have 


| held back on purchases more than 
|}in other parts of the country. 
| However, the buying public seems 


to have awakened. As a result, 
business is improving and the 
men of the automotive trades 


claim that it will continue to im- 
prove throughout the coming 
months. 


Parts business has been very 
good, dealers report, and they 
seem to be unanimous in the be- 
| lief that parts sales will continue 
on the upswing. Parts sales are, 
and will be, comparable to new 
car business, it is claimed. 

There has been a great deal of 
radio business, and it seems to be 
the concensus of opinion that 





radio sales will continue on a 
large scale. This business is well 
distributed and city dealers and 
those in outlying territories are 
all getting their share. Owners 
of cars that are two and three 
years old are having radios in- 
stalled, although they cannot 
afford to purchase a new car. 


Parts Sales Increase 


One of the best indications of 
future prospects for the parts and 
accessory business in this terri- 
tory is the fact that one of Cali- 
fornia’s leading accessory con- 
cerns, operating two large stores 
in this city for a number of 
years, has just announced the 
opening of three additional stores 
here. The move was made to 
meet the present demand and | 
be in a position to handle in- 
creased business, Every day! 


brings great gains | in volume of 





retail sales of department store 
accessory departments, parts and 
accessory establishments, and 
parts and accessory departments 
of dealer organizations of San 
Francisco and other northern 
California centers of population. 
One dealer reported an increase 
of more than 100 per cent in 
parts and accessory sales during 
the first 15 days of December over 
the same period of last year. 


$500,000 Dealers’ Expansion 


It is reported that approximate- 
ly $500,000 will be spent for new 
service equipment by dealers of 
this territory during the next few 
weeks. Several times that amount 
is being spent for new buildings 
and enlarged quarters. One 
building alone cost the purchaser, 
James W. Waters, De Soto dis- 





tributor, $500,000, according to re- 
ported figures. There are a num- 
ber of new locations being opened 
by dealers in various parts of this 
city and in other cities of the 
northern half of the state. 


One of the developments of the 
industry in this section during 
the past year has been the neigh- 
borhood service station. William 
L. Hughson, pioneer Ford dealer 
of the Pacific Coast, has taken 
the lead in this development cam- 
paign. His company now operates 
four outlets where service is com- 
bined with sales. Several other 
Ford dealers have similar opera- 
tions in San Francisco. 


Dealers have gone in for direct | 
mail advertising during the past | 
year. A number of successful 


Chevrolet Service Man 


Wins Publication Prize 

Birmingham, Mich., Jan. 4.— 
George H. Moughler, sales man- 
ager of the Winningham Chevro- 
let organization of this city, has 
been named as one of the four 
national prize winners in a con- 
test recently conducted by one of 
the garage service publications. 
Moughler’s story on service cov- 
ered a plan to increase service 
work for a motor car dealer by 
showing the owner who buys 
parts for the purpose of making 
repairs on his car at home, the 
advantages of a fully equipped 
car dealer station from the stand- 
point of saving time and the bet- 
ter adjustments. 


campaigns have been created by 
the dealers themselves and indi- 
cations are that more of this will 
be done in 1935. Another develop- 
ment of the 1934 season is indi- 
vidual advertising in newspapers 
by dealers. Ford and Chevrolet 
dealers have consistently adver- 
tised sales and service features 
and the results have been so sat- 
isfactory that these same dealers 
are contemplating more extensive 
coverage and more pretentious 
campaigns in 1935. 

With confidence in the future 
restored and better business ap- 
parent, it is the opinion of men in 
all branches of the automotive in- 


| dustry here in the Far West that 


the coming 12 months will offer 
the greatest opportunity for sales 
since 1929. 


LDSMOBILE 


plans for 1935 contemplate the biggest 
year in Oldsmobile history. This fore- 
casts great opportunities for aggressive 
Oldsmobile dealers. 


Possibly an Oldsmobile dealership is 
open in your community. Why not 


investigate? 


During the New York Automobile Show. 
the Oldsmobile Sales Department will 
have headquarters in Room 12G at the 


Waldorf-Astoria. 


Executives stationed 


there will have full information about 
Oldsmobile’s 1935 franchise and plans. 
They will be glad to meet prospective 
dealers for a confidential discussion. 





Open 9 a.m. to 5 p.m. 


or telephone for an appointment— 


Oldsmobile Sales Headquarters, Room 
12G, Waldorf-Astoria, Eldorado 5-3000 


: 
————<————— Er 
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-Announcing 


DELCO PRODUCTS 
~CORPORATION’S 


entry into the field of 


HYDRAULIC BRAKE 
CONTROLS 


TO BRAKE 
—— PEDAL 


MASTER CYLINDER WHEEL CYLINDER 


Following years of successful hydraulic engineering in the automotive field— 
notably in connection with Delco-Lovejoy automatic Hydraulic Shock Absorbers 
for both conventional and independent wheel suspension—Delco Products 


now enters the Hydraulic Brake Control field, manufacturing and supplying 


DELCO HYDRAULIC BRAKE CONTROLS 


(Master and four wheel cylinders) 


which are standard equipment on a number of General Motors cars for 1935. 


I DELCO PRODUCTS CORPORATION | 
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Pontiac De Luxe Six Coupe 


Pontiac Adds 6-Cylinder 


Models to Line for 1935 


(Continued from Page 20) 


pressure-suction type with auto- 
matic control of the inlet passage. 





Maximum air pressure occurs at/ roll reduced by connecting the 
45 miles an hour. | two rear single acting shock ab- 


Carburetion and manifolding | 
have been improved. Carburetors 
of both models are 14-inch down- 
draft type with triple venturi air | 
intake, pneumatic accelerating 
pump, and economizer operating 
up to 65 m.p.h. and a quick-start- | 
ing split choke valve which re-| 
lieves the choke automatically as 
soon as the engine starts. The| 
choke of the six-cylinder model 
is manually controlled, while that 
of the eight is automatic and built | 
into the carburetor with thermo- | 
static regulation. 

An improved ventilated gener- 
ator of higher charging rate and 
controlled voltage, with fixed 
third brush and box type brush 
holders is used. 


Vibration Reduced 


Vibration and torque reaction 
have 2>en reduced throughout 
the driving range of the six and 
eight engines by the use of five 
power plant rubber mountings. 
Two are opposite the front end 
plate, two opposite the flywheel 
housing and one under the rear) 
end of the transmission. 


Attention has been given to the | 
requirements of independent front 
wheel suspension with respect to 
torsional and deflectional rigidity. | 
The K-Y frame has been retained. 
Except for length, the frames 
used in the six and eight chassis | 
are identical. 


A torsionally rigid heat-treated 
2%-inch cross tube, at the ends 
of which the knee-action units 
are mounted, replaces the rec- 
tangular section support of last 
year. The arms of the “K” sub- 
frame member are carried back 
and inside of the frame side rails 
to the rear cross member. 

The Dubonnet enclosed spring 
type of independent front wheel 
suspension, called “knee-action” 
by General Motors, has been re- 
tained for the de luxe six and 
eight. 


Easier Steering 

Changes in front-end construc- 
tion have been made to provide 
easier steering. A worm and 
roller type of stearing gear is 
used, supplying 17.5 to 1 ratio. | 

The semi-floating rear axle pro- | 
vides a final gear ratio of 4.44 to 
1 for the six and 4.55 to 1 for the 
eight. Optional ratios for moun- 
tainous country are 4.89 for both 
lines. 

Rear springs are semi-elliptic, | 
1% inches wide and 54 inches long. | 
These springs are sealed against 
dirt by a coating of graphite-| 
grease, covered with petroleum | 
and enclosed in close-fitting metal | 
dust and dirt covers. 

Double acting hydraulic shock | 
absorbers are built into the front 


—O=—= 


See also the 


L. 0. F. 


(Libbey-Owens-Ford Safety Glass) 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 


—=—©-- 


| 


wheels suspension of both cars. 
The car is stabilized and body 


sorbers to each other by a steel 
shaft so that the deflection of the 
outside spring deflects the inner 
spring and shock absorber. 
Hydraulic Brakes 
For the first time Pontiac will 
use hydraulic brakes. Brake 
shoes and drums are the same as 
those used in 1934. Brakes are 
12 inches in diameter, 1% inches 
wide with 162 square inches of 
braking surface. 





A 15-gallon gasoline tank is pro-| pontiac returns to the six-cylinder field in 1935 with the companion to the improved straight eight. 


vided on the six and an 18-gallon 
tank on the eight. Both tanks} 


Basically new designing marks the style of the company’s new lines. 


are vented and concealed by the| the left frame member opposite] ing, extensions have been made) used on the 1934 line. Rim sizes 
body. | the exhaust and muffler side of|to the front and rear spring/on both the six and eight are 16 
The elimination of vapor lock the chassis away from the engine| shackles under which a jack can| py 4.50. Wire wheels are specified 


is sought by running the gasoline | heat. 


feed pipe around the outside of| To ease the task of tire chang-' Wheels are smaller than those! wheel for the eight. 


be placed. | for the six, and a new-design steel 





he 


IF YOU WERE SELLING 
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AUTOMOBILE DEALER, 
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Cadillac V-16 Convertible Sedan 





Fleetwood supplied the convertible body for this V-16 Cadillac model. Principal changes in the line this 
year have been made with an eye to the increase of driving comfort, the company states. 


Cummings Named Champ by the A me rican Automobile mings is credited with 681.72 
B AAA C B Assn. Mauri Rose, of Indianapo-| points; Rose, 530 points, and 
7 ontest oard lis, is second, and Russell Snow- | Snowberger, 300 points. Although 


three other drivers each have. 300 
points, Snowberger was awarded 


Washington, Jan. 4.—Bill Cum- 
mings, 1934 Indianapolis winner, 
has been named automobile rac- 
ing champion of the United States | 


berger, of Detroit, third, on the 
official 1934 roster of the A. A 
Contest Board. 


On the final 


third because of a more consistent 
record. 


standing, Cum- 








INSTEAD OF AUTOMOBILES 


you’d make sure that every one in stock had its full quota of buttons. 
People expect buttons with their shirts. Provide them on special 
order only and competition gets the shirt business. That’s the way 
it is with Safety Glass. People expect it ALL-AROUND. And they 
don’t want to wait for it. To guard against lost sales and keep compe- 
tition from stealing your prospects, it is essential to have cars on your 
floor, ready for delivery, with Safety Glass in all the windows. Don’t 
let yourself get jockeyed out of a strategic sales position. Order your 


cars from the factory with L-O-F Safety Glass ALL-AROUND. 
LIBBEY-OWENS-FORD GLASS COMPANY, TOLEDO, OHIO 


», S. 


No extra profit in providing buttons on shirts, of course. But thereis an 


extra profit in providing Safety Glass All-Around. Don’t overlook that. 


LIBBEY: OwENS: FORD; 


SAFETY GLASS 





-| By unanimous vote the 
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St. Paul Dealers to Pay 
Mechanics Over Code Rates 





Motor Coach Meeting 
Elects New Officers 
Seattle, Wash., Jan. 4—At the 


Coach Assn. of Washington, held 
in this city the past week, Clif- 
ford Newton of Index 


This is his third term. George W. 
Yost of Suburban Transportation 
System, Edmonds, was. again 
chosen secretary-treasurer, while 
| H. W. Howell of Waller Bus Co., 
Tacoma, was elected vice-presi- 
| dent. 

mem- 
bership pledged support of the 
campaign for an amendment to 
the state constitution against di- 
version of motor vehicle funds. 
The principal item in this fund is 
the state gasoline tax, amounting 


to approximately $11,000,000 dur- 





| ing a biennium. 





annual convention of the Motor | 


Stages, | 
Everett, was re-elected president. | 


St. Paul, Minn., Jan. 4.—St. Paul 
automobile dealers have signed a 
one year agreement among them- 
selves providing minimum wages 
for class A mechanics which are 
above those required by the auto- 
motive code. 

In a statement concerning the 
threatened strike of St. Paul gar- 
age mechanics and works, C. W. 
Norton, president of the St. Paul 
| Automobile Dealers Assn., said 
| that copies of the agreement are 
in the hands of nearly 1,000 au- 
tomotive industry employes. 

The agreement provides for an 
eight hour day, time and one-half 
for overtime and a guaranty of 
pays for four hours when a man 
is required to appear for work, 
even though he does not work 
that long. Class A mechanics 
are guaranteed 60 cents an hour, 
with a minimum of $22.50 a week. 

“We went above code require- 
ments in the matter of wages,” 
said Norton. “The code requires 
a weekly minimum of $14.50. We 
offer to pay a minimum of $22.50 
This means an increase of 55 per 
cent in weekly minimums and a 
15 per cent boost in hourly mini- 
mums. The union recognition is- 
sue apparently is the stumbling 
block in the problem. The union 
representatives demand it, and we 
will not accept the demand.” 


— 


| Trustees Get Transfer 
Of Subsidiary Stock 


Chicago, Jan. 4. Announce- 
ment was made by L. B. Manning, 
president, that in compliance with 
Section 7b of the Air Mail Act of 
1934 the directors of the Aviation 
Corp., at their meeting in Chicago 
Dec. 28, 1934, authorized the trans- 
| fer to trustees for the benefit of 
the stockholders of the Aviation 
Corp. of all the stock of its sub- 
sidiaries, American Airlines, Inc., 
}and Canadian Colonial Airways, 
| Ine., and the stock of the General 
| Aviation Corp. owned by the Avi- 
ation Corp. 
to the segregation the 
Corp. subscribed & an 


LO 





Prior 
Avis at ion 


Americ: an Aetinen, Inc., 
its total capitalization 
so that in the eventual 
of its stock to the 


stoc k of 
making 

| $2,777,750, 
| distribution 


stockholders, holders of the lat- 
| ter stock will receive one share 
of Airlines stock of $10.00 par 
| value for every ten shares of Avi- 
| ation Corp. stock held. 
Youngstown Show 
Youngstown, O. Jan. 4—A 


Youngstown automobile show, under 
the auspices of the Mahoning County 
Automotive Assn., will be held in 
Stambaugh auditorium for five days 
early in February. The committee 
recently appointed by L. F. Donnell, 
president of the association, includes: 
D. A. Heindel, chairman, Frank 
Smith, and Walter Schaff. The date 
will be announced later. 


=Oo— 


See also the 


GOODYEAR TIRES 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages ef automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million hemes. 


TIME 


The Weekly Newsmagazine 
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WEIDENHOFF 
UPPER ENGINE 


LUBRICATOR 








With Automatic Thermostat 
lating flow of oil under all condi- 
tions of engine load and tempera- 
ture. 


regu- 





Cut-away view of the Model L-200 Weidenhoff Upper 
Engine Lubricator showing thermostatically - controlled 
needle valve (G). 


HIS new Weidenhoff product fully approved and 
tested by automotive engineers has the following 

outstanding features: 

1—Constant oil feed irrespective of climatic conditions 
and controlled by thermostat. 

2—Varies in feed only as the engine vacuum varies and 
feeds the lubricant in proportion to the duty the 
engine has to perform. 

3—Indicating device shows driver when the lubricator is 
empty. 

4—Has simple positive adjustment. 

5—No felts to block passage of oil. 

6—Delivers oil to combustion chambers in atomized form 
having an affinity for the various metals within and in 
quantities that will not upset carburetion. 


= 
J 





Delivers initial “shot” of lubricant when engine is cold 
and first started. 


Provides the means for achieving positive lubrication of the com- 
bustion chamber. Amount of lubricant properly proportioned 
for every condition of engine load or temperature from 40° to 
250° above F. Initial “shot” of lubricant when engine is cold 
and first started insures lubrication to working parts the instant 
engine starts. Direct lubrication to valve and upper cylinder 
walls when most needed. 


Write for full particulars on this new method of 
upper engine lubrication. 


SR RT RP NE PON SONATA SR I NAR AE NN 





See us at the New York Show 
Booth 85 and 86 


JOSEPH WEIDENHOFF, INC. 
4344-58 Roosevelt Road 
CHICAGO, U.S.A. 








Pontiac Plant 
Expansion Sets 
Record Outlay 


Pontiac, Mich., Jan. 4.— Many | 


millions of dollars worth of new 


AUTOMOTIVE DAILY NEWS, SATURDAY, JANUARY 5, 1935 





Chick Considers 1935 
‘‘Quality Sales’? Year 


By J. C. CHICK 
General Sales Manager, Cadillac Motor Car Co. 


New York, Jan. 4.—One of the 


tools, machinery and equipment/ features of 1935, as far as the 
were required to take care of new| automobile industry is concerned, 


features in its 1935 line of cars, 
and to provide for a greatly an- 
ticipated increase in business, the 
Pontiac Motor Co. reports. 


Capital expenditures for the 
manufacture of the 1935 Pontiacs 
have been greater than at any 
time since the erection of the 
new plant. Much of this new 
machinery is massive, there being 
huge presses weighing 400 tons 
with dies weighing from 35 to 60 
tons and exerting a pressure of 
1,500,000 pounds. As much as 20,- 
000 man-hours of labor were 
needed to build and erect one of 
these factory mammoths. 


Canadian Ford Stock 
Pushed to New Highs 


Montreal, Can., Jan. 4.—As the 
Ford Motor Co. of Canada, Ltd., 
ends its fiscal year, its exact earn- 
ings still an unknown quantity, 





the stock is being pushed to new 
highs for 1934 in anticipation of 
increased sales and earnings in 
1935. The present year has ad- 
mittedly been a good one for Ford 
and excellent from the standpoint 
of the lean years of 1931, 1932 and 
1933. In some quarters it is esti- 
mated that earnings this year will 
approximate those for 1930 when 
the company earned $1.90 on the 
class A and B shares, but many 
shrewd observes will be satisfied 
if earnings are sufficient to cover 
the two dividends, totalling $1.25 
per share, that have been paid 
this year. 

The claim that Ford would sell 
1,000,000 cars in 1935 can hardly 
be taken as an idle boast and may 
easily help Ford to make that 
objective. Backing that claim is 
the impressive investment of cap- 
ital in new plant and equipment 
in the United States, while in 
Canada $425,000 is being spent on 
a new electric furnace foundry. 





| Bus Line Revocation 
Awaits Court Verdict 


Richmond, Va., Jan. 4 (UTPS). 

The Virginia State corporation 
commission has turned down a 
renewed petition of the Dixie Bus 
Lines, Inc., for a suspension of 
revocation of the company’s cer- 
tificates to operate a passenger 
| bus service from Washington to 
the North Carolina line by way 
of Richmond. 

Officials of the bus company 
announced, however, that the 
commission had agreed to hold in 
abeyance final disposition of the 
Dixie route until after the Vir- 
ginia state supreme court of ap- 
| peals has ruled on the appeal of 





| the bus company from the com- | 


mission decision to revoke. The 
company’s two certificates were 
revoked last week for alleged 
failure to operate on the sched- 
ules filed with the commission 
and for alleged failure to main- 
tain adequate service and equip- 
ment. 


O’ Donnell Named to Head 


Minnesota Code Group | 
Minneapolis, Minn., Jan. 4.—F. | 


|C. O'Donnell, president and gen- 
|}eral manager of the O’Donnell 
|Motor Co., today was elected 
chairman of the state advisory 
committee of Minnesota, state 
code authority for the motor ve- 
hicle retailing trade. H. J. Post- 
‘er of Rochester was elected vice- 
chairman and V. T. Mair of 
Minneapolis was elected treasurer. 

The election of O’Donnell makes 
him a member of the emergency 
national committee of the Na- 
tional Automobile Dealers Assn. 
O’Donnell also was elected code 
commissioner for Minnesota. Ar- 
non N. Bensen, executive secre- 
tary of this committee, will con- 
tinue in that capacity. 











will undoubt- 
edly be the 
marked sales in- 
crease in the 
quality car field. 
Every indica- 
tion that has a 
bearing on this 
SU83¢ 6, 
as judged by the 
actual happen- 
ings of this last 
year, points to 
this conclusion. 





J. C. Chick 


The conclusion itself is predi- 


cated on the general business 
recovery that has already taken 
place this last year; on the 
increased sales in the motor car 
industry and particularly in the 
quality car field; on the general 
confidence which this recovery 
has engendered; and, finally, on 
the general resulting increase in 
purchase of many of the finer 
things which make living more 
gracious and pleasant. 


Quality Sales Held 


It must be borne in mind that 
when the depression came upon 
us, the sale of cars in the quality 
field did not slump in sales im- 
mediately to the same proportion- 
ate extent as the sales in the low 
priced fields. In 1930 sales in 
the upper car brackets did fairly 
well. During the year just closed 
the sales in the quality car field 
made a decided upturn. 


Just as a means of illustration 
I might cite the fact that during 
1934, nine of our 17 field districts 
showed an increase of from 49 
to 120 per cent in sales over the 
previous year, and four others 
showed an increase of from 20 
to 35 per cent. For the year the 
general average increase over the 
previous year for all districts was 
26 per cent, a remarkably good 
gain for the quality car field. Our 
export sales have been the best 
since 1929. 


Evidently the public appreciates 
the greater comfort and safety 
which, due to fundamentals of 
size and weight, are engineered 
and built into the cars in the 
quality field. 


Confidence Big Aid 
Naturally the increasing sales 
in the quality car field are due 
to the general recovery but even 
more to an increasing confidence 
in the future. When there is un- 
certainty about the future, there 
is bound to be temerity. Each 
person holds on to whatever his 
possessions may be. Money does 
not circulate with freedom. Even 
those who can afford the better 
things in life do not indulge in 
purchasing them. Rather they 

conserve because of doubt. 


This latter class of persons, I | 


believe, is once again returning 
to its more normal manner of 
living. People are replacing and 
purchasing commodities which 
add dignity and graciousness to 
life. The love of fine things and 





British Columbia Tags 
Good Until March 1 


Vancouver, B. C., Can., Jan. 4.— 
British Columbia motorists will 
be able to obtain their 1935 motor 
license plates in February this 
year, 28 days before the new 
motor license year goes into ef- 
fect on Mar. 1. If 1934 drivers’ 
licenses are carried on the dash- 
board, the new plates can be put 
into use as soon as obtained, offi- 
cials of the motor license branch 
explained. 

The Provincial motor license 
offices plan to commence issuing 
the 1935 plates at the first of 
February. After Feb. 28, all ve- 
hicles must be properly licensed 
to take the road. So far there 
has been no official intimation of 
any change in the rates for the 
next 12-month period. 

















fine living has not been lost by 
any means. It has been dormant, 
of necessity in many cases, and in 
other cases dormant’ simply 
through fear of the future rather 
than through lack of means to 
gratify normal desires. 


I believe there has been plenty 
of evidence this last year that 
money is more generally avail- 
able for other things than the 
“stark necessities of life.” It has 
manifested itself in two ways— 
in the payment of debts, in strik- 
ing increases in life insurance 
and in increasing bank deposits 
—and in the actual increase in 
purchasing in the quality field 
of merchandising other than the 
automotive. 


Taking up the indications of 
the broad foundations of recov- 
ery, life insurance sales have 
shown an increase of approxi- 
mately 11 per cent this last year; 
while bank deposits and savings 
have increased tremendously over 
last year. The increase of radio 
sets on motor cars by more than 
25 per cent above last year, the 
remarkable increase in sales of 
iceless refrigerators and even the 
increase in sales of cigarettes and 
cigars may be taken as weather- 
vane indications of the general 
trend. People must have some 
surplus to make these purchases. 


“Luxury” Reports Prosper 

Getting down to the more spe- 
cific increase in the purchase of 
commodities or services or plea- 
sure that may be taken as 
positive indication of a return 
to the more normal type of living 
to which this country has been 
accustomed, the whole field of 
travel and resort has had a most 
exhilarating year. The Florida 
and California resorts, as well as 
the northern lake country has 
had a most prosperous year, with 
hotel owners in western Michigan 
reporting an increase of from 50 
to 300 per cent this last year. 
Ocean cruises have been most 
popular, particularly in the first 
and second class. Many of the 
pleasure cruise liners were booked 
up solid during the last summer. 


Sale of jewelry, fur coats and 
glassware has shown a tremend- 


| ous gain this last year—commodi- 


ties which would certainly come 
in the field of quality merchan- 
dise. 

Thus, it seems to me that there 
have been very encouraging in- 
dications of a broad nature from 
which we may assume that people 
have more money to live a more 
normal life—that they are pur- 
chasing a greater amount of 
of quality merchandise of all 
types and that the gains 
recorded in the quality car field 
which continued well through the 
fall of last year will show a de- 
cided gain through 1935. 


= O=> 


See also the 


QUAKER STATE OIL 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 
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UP TO 30 MILES PER GALLON ...70 MILES PER HOUR 


COMFORT... STEEL BODIES ... GENUINE FLOATING POWER 


ATTENTION DEALERS 


@ Here is your chance to be in- 
dependent of competition —to sell 
a car that is practically a monopoly 
—to supply a car that eliminates 
the high cost of motoring. 

Study the facts and you will realize 
why the 1935 Willys 77 has tre- 
mendous sales possibilities. 

Most people are thrifty and want 
comfortable, safe, speedy, economi- 
cal transportation—the kind that 


WILLYS-OVERLAND 


the Willys 77 alone gives—the car 
whose savings are available for 
other much needed purposes. 


The Willys 77 for 1935 has up-to- 
date attractive appearance and has 
beenimproved in mechanical detail 
—available with 4-door sedan, coupe 
and panel delivery bodies, it caters 
to 95% of the demand—it is the 
ideal economy car for fast country 
running or for city use.Write or wire 


- TOLEDO, OHIO 


THE 1935 00 a 
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@ The Coupe is the ideal personal car 


where lowest cost speedy transporta- 






tion is required. 













@ The new Panel wins 


for low cost of deliveries. 
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See Favorable Export Outlook 


For Automotive Products 





General Improvement in Economic Conditions, 
Devaluation of Dollar, and Highway 


Construction Involved 


By WILLIAM ULLMAN 

Washington, Jan. 4.—The automotive export outlook 
for the year 1935 is distinctly favorable. 

That, in summary, is the considered view of Federal 
experts concerned in the promotion of American foreign 
trade in automotive vehicles, as well as of members of 
the export committee of the Automobile Manufacturers 
Assn., who have been notably active during 1934 in the 
vital task of reviving this highly important phase of the 

QS 


industry. 


Many factors enter 


into the| 


conclusion reached. Some of these | 
elements may be cited as follows: | 


General improvement in world| 


economic conditions. The better- 


ment already achieved resulted in|} 


a tremendous increase in exports 
during 1934 as compared to 1933. 


Reduction of duties and simpli- 
fication of other trade obstacles. 
It is especially toward this end 
that the export committee of the 
Automobile Manufacturers Assn. 
has been striving, and thus far 
with measurable success. 

Devaluation of the American 
dollar. 

Forward strides by many for- 
eign nations in programs of high- 
way construction. 





figures for both 1933 and 1934, 
an increase of 149 per cent in 
value of passenger cars exported 
is shown for the latter period. In 
other words, during the first 10 
months of 1934, the value of pas- 
senger cars exported totaled $69,- 
861,847, against $28,028,909 in the) 
same period of 1933. The increase 
in the value of truck exports was 
143 per cent; a gain from $15,- 
237,383 in 1933 to $37,087,120 in|} 
1934. Increased truck exports are | 
a most pertinent index of ingrow- | 
ing economic conditions, since 
they are used in business and in- 
dustry exclusively. 


Africa Up 213 Per Cent 
Now for a glance at a few of 





| the United States’ prinicpal mark- 


| ets. 


The fact that the replacement | 


market everywhere throughout 


the world has been growing stead- | 


ily larger. 
Condition Improved 


of these factors are 
and all 


All 
portant, 


| vanced by 61 per cent; 


im-| 
of them are} 


eutitled to more detailed discus-| 


sion. 

Since there is merit in Presi- 
dent Roosevelt’s axiom of “first 
things first,” consideration of the) 
factor of general world economic | 
betterment is deserving of initial | 
attention. 

That world economic conditions 
have been improving is indicated 
very clearly on the basis of a 
great number of basic indices. In 
major markets commodity prices 
have improved to an extent which 
has made it possible for those 


| since that 


markets to absorb a much largcr | 


number of automotive vehicles 
than was the case in 1933. Of 
course a large factor also has 


been the devaluation of the dol-| 
lar, a process which has stimu- | 


lated foreign buying of American 
goods to an impressive degree. 
Exports Up Sharply 

To pass from generalizations to 
specific instances, a few figures 
may be cited to prove the point 
that the 1934 situation was de- 
cidedly more favorable to the 


American export trade in auto-| 


the 
of 


motive products than was 
preceding year—and, indeed, 
several preceding years. 


_ On the the basis of 10 months’ 


==¢>=—— 


| vital matters now under consid-| 


See also the 


PLYMOUTH 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 





| operation under the 


scammer recess 
RRMA 


| 
| 
} 





Here the trend is shown in 


more detail. In South Africa, for 


|; example, a gain of 213 per cent 
is shown; Belgium’s takings ad- 


Australia 


was up 488 per cent; Japan, 175 


per cent; and Sweden, 312 per 
cent. 
Remarkable gains, and it is 


felt here that corresponding ad- 
vances probably will not be made 
in 1935, since the going always 
is more difficult on the way up. 


But there is very general and 
| very competent belief that while 
the percentage gains may not 
loom quite so large in 1935, they 
will be equally significant. 

The fact that the dollar has 


been devalued has had a definite 
bearing, but another factor to 
be considered also is the fact that 
step was taken the} 
movement toward stabilization | 
has been marked. And while on} 
the monetary angle, it likewise! 
should be mentioned that the Ad-| 
ministration’s gold and _ silver} 
purchases have been helpful in| 
some important automotive mark- 
ets. 
Committee on Job 

The export committee of the 
Automobile Manufacturers Assn. | 
is doing a highly constructive 
piece of work in co-operating in| 


the task of reducing tariffs and|; 


eliminating trade barriers through | 
the negotiation of agreements 
with foreign nations under the | 
Reciprocal Trade Agreements Act | 
of June 12, 1934. This committee, | 
headed by Robert C. Graham, | 
Graham-Paige Motors Corp., has 
held numerous meetings in Wash- |} 
ington, and will continue to act} 
in behalf of the industry in the 


eration. 


One treaty, with Cuba, has been 
signed, sealed, and placed into 
Reciprocal 
Trade Agreements Act. This 
treaty, as will all under this act, 
provides a basis for increased 
consumption by Cuba of Amer- 
ican products. The Department 
of State has announced that simi- 
lar agreements with the following 
countries now are in process of 
negotiation: Brazil, Haiti, Bel- 
gium, Colombia, Costa Rica, Gua- 
temala, Honduras, Nicaragua, 
Salvador, Sweden, Spain, Switz- 
erland, The Netherlands, includ- 
ing Netherland India, Netherland 
Guiana, and Netherland West In- 
dian Islands, and Finland. It is 
expected that announcement of 
the signing of agreements with 
Brazil, Colombia and Haiti will 
be made within a few days. 


The successful 


| which negotiations 


| ing 1935 will be the increased at- 


| eign countries to 


negotiation of! 


tr 


‘DD 


treaties with these and other 
decidedly stimulating effect on the 
American export trade in automo- 
tive products during 1935. The 
treaties are designed to be, and 
necessarily must be mutual. That 
is, they are to provide for in- 
creased purchases by the United 
States as well for increased pur- 
chases of American commodities. 
By setting up more favorable 
trade bases, by reducing tariffs, 
by smoothing out obstacles and 
harrassing restrictions, they can- 
not fail to have a most construc- 
tive influence. The spade-work 
has been done in 1934; the results 


should be seen in 1935. 


Tariff Aids 
Just how much tariff reduction 
will aid American automotive ex- 
porters is indicated, for example, 


| 
by the situation prevailing in | 
Brazil. There, under present tar- | 
iffs, the lowest priced American 


ears sell for a minimum of $1,500. 





In Spain, the same vehicle costs 
the purchaser $2,000. Duties on 
American cars abroad range from | 
$300 to $2,000. That the negotia- | 
tion of treaties to relieve this ex- 
traordinary pressure will give ex- 
port trade a real lift in 1935 is 
obvious. The countries with 
already are 
under way comprise about 30 per 
cent of the automotive export 
market of American manufac- 
turers. 

Serving with Mr. Graham on 
the A. M. A.’s very active export 
committee, and rendering a splen- 
did service in an extremely im- 
portant part of the organization’s 
work, are B. C. Budd, Packard 
Motors Corp.; Rufus S. Cole, Hupp 
Motor Car Corp.; A. L. Frank, 
Studebaker Export Corp.; Elijah 
Poxon, Reo Motor Car Co.; Allen 
C. Germann, Hudson Motor Car 
Corp.; E. C. Morse, Chrysler Ex- 
port Corp.; James D. Monney, 
General Motors Export Corp., and 
George Bauer, of the A. M. A., 
secretary of the committee. 

German Market Closed 

In the virtually complete clos- 
ing of the German market, as a 
result of prohibitive governmental! 
restrictions, American manufac- 
turers have lost a lucrative field 
of operations, but one which has 
been declining steadily in impor- 
tance during the past few years | 
through increasingly severe de- 
crees by the Reich authorities. 

It is emphasized here that a | 
factor of very considerable im- | 
portance in the export trade dur- | 


tention being paid by many for- | 
road construc- | 
tion programs. An excellent in- 
stance is found relatively close at | 
hand in the projected opening this 
spring of the Inter-American 
Highway to Mexico City. The 
completion of the highway as a 
whole now is far beyond the stage | 
of conjecture. 


In China, in Argentina, in fact | 


| as 
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going forward at an accelerated 
pace. This inevitably will mean 
a larger demand for cars, and in- 
creased use of present equipment. 
That highway construction will 
have a definite effect upon the 
volume of America’s export trade 
in automotive vehicles and parts 
during the next twelve months is 


| declared here to be a definite fact. 
countries is expected to have a| 


At this writing, then, the auto- 
motive export situation may be 
stated this way: 

The results gained in 1934 were 
far and away the best in several 
years, and overwhelmingly better 
than either 1933 or 1932. 


The outlook, based on many 
factors, a number of which have 
been set forth and discussed, is 
good for the year 1935. 


It remains to be said, however, 
that the outlook is contingent on 
either the maintenance of the 
present favorable cast which con- 
ditions have attained, or further 
improvement in them. 


No one knows better than the 
exporter, and the automotive ex- 
porter particularly, that unfore- 
seen contingencies arise. Politi- 
cal conditions change overnight, 
bringing a train of circumstances 
affecting trade. Internal troubles 
no longer are confined, quaran- 
tine-like, to a single country. 
They spread, and reverberations 


| are felt around the world. These 


reverberations are not alone po- 
litical but economic. 


Picture Bright 


Officials here are bearing all of 
these facts in mind. The export 
committee of the A. M. A., as well 
Federal officials who have to 
do with things automotive, are 
well aware of the countless fac- 
tors which might overturn the 
1935 apple-cart. But, with the 
whole picture before them, the 
tangible results of 1934 and the 
plainly observable elements en- 
tering into the situation for the 
new year, they persist in main- 
taining an attitude of substantial 


confidence and conservative opti- | 


mism. 


If these experts are correct in | 


their size-up of the many condi- 
tions which American automotive 
exporters will be called upon to 
face in 1935, the year, while not 
without its difficulties, will wit- 
ness a continuance of 1934’s 
marked upward trend. 


Weirton Steel Denies 





NRA Violation Charge | 


Wilmington, Del., Jan. 4.—The 


an em- 
in the 


relationships between 
ployer and his employe 
process of 


federal government has no juris- 


| diction over these relationships, in 
| its brief filed last week as one of 


the final steps in the government 
suit the company is defending 


|over alleged violation of section 


7-a of the National Recovery Act. 

Other major points in the brief 
are that the company does not 
dominate the employe plan of 
representation in its three plants 
and that over a long period such 


|plans throughout the United 


States have proven effective me- 


in a great many of this country’s | diums of collective bargaining and 
important automotive markets, | are in compliance with the recov- 
Programs 


Supercharged adit Offered by Duesenberg 


road construction 


are | ery act. 


| Weirton Steel Co. argues that the | 


|and Vacuum Oil Co. 





Skilled Labor 
Is at Premium 


In Toledo Plants 


Toledo, O., Jan. 4.— With the 
automobile companies rapidly 
stepping up production, skilled 
men are at a premium here, par- 
ticularly tool and die makers, and 
set-up workers. Many mechanics 
were attracted to Detroit in re- 
cent months, and such a shortage 
exists in Toledo that various 
plants are planning to advertise 
for help in other industrial cities. 


Electric Auto-Lite now has a 
payroll of 4,000, while Spicer 
Mfg.’s is above 2,000. Chevrolet 
Motor Ohio Co. plant has 2,000 
men turning out transmissions. 

Willys-Overland will be operat- 
ing with 2,500 workers by Jan. 7, 
according to officials who said 
that unavoidable delays in the 
assembly division have held up 
production. Libbey-Owens-Ford 
is taking on 600 additional men 
today, making an increase for the 
month of 1,200, and bringing the 
total to 4,000. 


Va. Motor tients 


Show 30,000 Increase 


Richmond, Va., Jan. 4 (UTPS). 

“Approximately 30,000 more mo- 
tor vehicle licenses were issued 
during 1934 than during 1933, with 
gasoline tax receipts showing an 
increase of between $1,500,000 and 
$2,000,000,” said C. F. Jonher jr., 
assistant director of the Virginia 
state division of motor vehicles. 

“We regard these figures as in- 
dicating business improvement 
throughout the state, causing ev- 
ery citizen to look forward hope- 
fully to 1935 as a period of con- 
tinued upward trends.” 


Burt Succeeds Hadley 


As Socony Chairman 


New York, Jan. 4.—Wilbur F. 
Burt has been appointed chair- 
man of the manufacturing com- 
mittee of the Socony-Vacuum Oil 
Co., succeeding Charles W. Had- 
ley, who retires from that posi- 
tion on Jan. 1, after 44 years’ 
service. 

Burt started his career with the 
company directly after his grad- 
uation from Amherst College in 
1912. Following the merger of 
Standard Oil Co. of New York 
into the So- 
cony-Vacuum Oil Co., Inc., he be- 
came vice-chairman of the man- 








|ufacturing committee of Socony- 


manufacture are not | 
interstate commerce and that the | 


|'87.716 Licenses Sold 


Vacuum. 


In Alberta in 1934 


Calgary, Alta., Can., Jan. 4.— 
There were 87,716 automobile and 
truck licenses sold in Alberta in 
1934, according to figures com- 
piled by E. Trowbridge, deputy 
provincial secretary. Evidencing 
improved economic conditions, the 
total is 2,753 higher than the 84,- 
963 licenses sold in 1933. Of the 
total, 72,538 licenses were for pas- 
senger cars and 15,178 for trucks. 
Last year there were 70,919 pas- 
senger car plates and 14,044 truck 
plates. 





This Duesenberg supercharged roadster with body by La Grand, features a top operated by a crank 


mechanism. 


A chromium moulding follows the length of the car. 


compartment. 


The hood is continuous to the base of the windshield, which folds outward to any angle. 
In the rear of the body is a concealed luggage 
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1,670 New Vehicles Sold 


Philp Sees Car Industry 
Pacing 1935 Prosperity 


By A. I. PHILP 


Vice-President and General Sales Mgr., Graham-Paige Motors Corp. | 


Detroit, Jan. 4.—-There is every 
indication that the automobile 
industry will show an astounding 
vitality during 


1935. 
Carried on by 
the momentum 


of a production 
of nearly 3,000,- 
000 cars during 
1934, the vigor 
of the 
this year should 
do much in vi- 





tire business 
structure. 

Expanding activity of the in- 
dustry with a more definite touch 
of prosperity for its leading units 
will spread to other lines of in- 
dustry and invigorate them with 
the aggressive spirit and the con- 
fidence of complete recovery 
which is so necessary to a good 
business year. 


A. I. Philp 


industry | 


talizing the en-| 


Some very intelligent and au-| 
thoritative sources believe that 
automobile production in_ the 


United States during 1935 will be 


close to three and a half million | 


cars with a total value in excess 
of $1,500,000,000. If this takes 
place, it will signalize the com- 
plete return to normalcy and the 
best year since 1929. 

Production schedules for the 
new year will call for huge quan- 
tities of steel, cotton and other 
raw and (finished materials. 
Leaders of the rubber industry 
are preparing to sell $125,000,000 
worth of tires and tubes to the 
automobile manufacturers during 
the year. All of this activity will 
provide profitable employment for 
millions and increase the purchas- 


GM Divisions Build 


Record Inventories 


Dayton, O., Jan. 4.— Schedules 
of Frigidaire Corp., Delco Pro- 
ducts Corp., Inland Mfg. Co., and 
Moraine Products Co., General 
Motors subsidiaries, are now at a 
point where inventories will be 
built to the largest on record for 
these four units by the time act- 
ual selling seasons arrive. Gen- 
eral Motors Corp. has leased 174,- 
500 square feet of warehouse 
space here to provide room for 
products of the subsidiaries. 

The additional space will aug- 
ment 350,000 square feet 
by the companies. It will be used 
to store lubricated bearings, ice 
cube trays, running boards, motor | 
mountings, independent wheel | 
suspensions, shock absorbers, elec- 
tric motors, refrigerators, air con- 
ditioning units, coils and com- 


pressors manufactured by those | 


owned | 


| 
| 
| 
} 
| 
} 


units through the General Motors | 


stagger system to spread employ- 
ment throughout the year. 


= 


See also the 


MOBILOIL 
ARCTIC 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 


——-Q-- 


ing power of the nation. The pro- 
gram will call for big advertising 
expenditures and aggressive sales 
promotional efforts. 

Although confidence in the out- 
look is predicated largely on the 
facts produced by a bigger and 
broader replacement market, the 
industry’s house is in good order. 
In December, new car stocks had 
been reduced to a minimum. Pro- 
ducers and distributors alike had 
“stripped decks” for action. 


There is no question that for-| 


eign trade will play an even 
greater part in American business 
during the new year. This was 
indicated by the increase of 1934 
which showed a gain of more than 


$100,000,000 or 124 per cent in 
exports of automobiles. 

In the gains it made and the 
activity it showed, 1934 was a 
good year in the automobile in- 


| 
|Traphagen and Pierce 
To Join Wheels, Ine. 


| New York, Jan. 4.—W. E. Trap- 

hagen, for many years New York 
manager for United Motors Serv- 
| ice, 
| with the B. O. P. 
General Motors, will join the or- 
ganization of Wheels, Inc., in the 
service department. 

J. O. Pierce, at one time sales 
manager of the Brown-Lipe Gear 
Co. of Syracuse and more recently 
vice-president in charge of sales 
of the Brown-Lipe division of the 


Spicer Mfg. Co., will join the 
Newark branch of Wheels, Inc., in 


an executive capacity. 
Burlington Order 
Philadelphia, Jan. 4.——Chicago, 
Burlington & Quincy Railroad Co. 
within the next 90 days, and pos- 
sibly within the next 60 days, will 
inaugurate streamline’ service 
tween Chicago and the 
with two stainless steel Zephyrs be- 
ing constructed by the E. G. Budd 
Mfg. Co. 
dustry. But we can look forward 
to a year which will be much 
bigger and more profitable. 


| Canada in 1934 over the previous | 


be- | Sales and a large gain in exports. | 


Twin Cities 


| turers looked 


and more recently associated | 
organization of | 


Montreal, Jan. 4.—Retail sales} 
of new passenger cars, trucks and 
buses reported to the Dominion 
Bureau of Statistics by 19 com-| 
panies, whose sales comprise over 
96 per cent of total Canadian | 


Canadian Output Gain 


Of 90 Per Cent Shown 


Montreal, Can., Jan. 4.—An in- 
crease of almost 90 per cent in | 
production of automobiles 


mm 


year was accounted for by a 60 | 
per cent increase in Comestic | 


All leading manufacturers re- | 
ported increased production. 

1935 automobile manufac- | 
for a 15 per cent 
business over | 
in the 


For 


in domestic 
Further expansion 


gain 
1934. 


export field is also hoped for. 


* 
A NEW 


BRAHRAM 
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In Canada for November 


sales, have been compiled for No- 
vember, 1934. There were 1,670 
new vehicles sold for $1,769,927 in 
November, 2,644 for $2,814,900 in 


| October, and 1,315 for $1,403,802 in 


November, 1933. 

The number of vehicles sold in 
the 11-month period, January to 
November, was 70,353 in 1934, 44,- 
365 in 1933 and 44,832 in 1932, with 
corresponding retail values of 
$72,143,078, $44,408,950 and $44,241,- 
560 respectively. 

New passenger cars sold num- 
bered 1,138 in November, 1,946 in 
October, and 989 in November last 
year, and the retail value 


|}amounted to $1,222,424, $2,091,009 
| and $1,039,020 for the same three 


months. 
There were 532 trucks and buses 


| sold for $547,503 in November, as 


compared with 698 for $723,891 in 
October and 326 for $364,782 in 
November, 1933. 





in the lowest price range 


Vast new market opened for 


Graham 


Dealers— 


With a car that expresses in 


every detail the Graham ideal 


of quality, style leadership and 


impressive performance— 


A car that will give the public 


a new conception of ROOMINESS 


and ECONOMY 


in the lowest 


price field— 


Worthy 


new and 


companion 


car to a 


distinguished line of 


Graham Special Sixes, Graham 


Eights and Supercharged 


Eights—the most imitated cars 


on the road. 


GRAHAM-PAIGE MOTORS CORPORATION 


DETROIT, MICHIGAN 


’ 


The GRAHAM 


franchise now 





covers 


98.9% 


of the Entire Market — with a 
line of cars and a policy of co- 


operation designed 
Graham 
MONEY. 


to enable 


Dealers to MAKE 


Write or wire today about the excellent 


Dealer opportunity with Graham. 








os eos 
ees: 


Atlanta Auto 


Moderate Cost, Economy 


To Be Selling Points 


By J. H. REED 


Atlanta, Ga., Jan. 4 (UTPS). 
Although Atlanta automobile 
dealers refuse to become wildly 
excited over prospects for 1935, 
they say that conditions are 


had the effect of reducing sales.’ 

“Normally,” says another At- 
lanta dealer, “our best business is 
done in April and May but, due 
to the Detroit strike last winter, 


» 
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mobile Dealers See ’35 Sales 


|}amounts to from 10 to 25 per 
cent. They are not complaining 
about the increasing cost of labor, 
but they do contend something 
must be done about the used car 
situation. | 

Truck sales have been decidedly 
on the “up and up” during the | 
past year, and, with improving | show cars are more soberly color- 
business conditions, the truck | ful than last year’s. The value of 
prospects are brighter than any |the 1985 car colors, for the most 
other division of the automobile | part, is keyed low and the uni- 
industry here. |formity of this dark prevailing 


New York, Jan. 4.—This year’s 


steadily improving and anticipate | our best selling months in 1934 
an increase of from 10 to 15 per| were May and June. There isn’t 
cent in business. any question in my mind but that 
“I look for more careful and | the delay reduced the sale of new 
conservative buying of automo- | C4rs during 1934 quite materially. 
biles during 1935,” says A. O. ‘ 
Mitchell, of Mitchell Motors. “I 1984 Models Late 
do not mean by this that I do not| “Prospective customers simply 
anticipate a good increase in busi- | refused to buy until the 1934 mod- 
ness, because I do. But the rush | els put in an appearance, and by 
| the time they finally reached the 


replacement business is about | 
over, and business is going to | Sales floor, many customers were 
entirely out of the notion and 


settle down to a more steady | 


One firm reports an increase of 
100 per cent in its 1934 truck 
sales ... chiefly of trucks rang- 
ing in size from % to 1% tons 
. . . and while this is unusually 
high, it indicates the increased 
activity which has taken place in 
the truck business and which may 
be expected to continue during 
the coming year. 


Labor and parts sales have both | 


shown about a 20 per cent in- 
crease for dealers during the past 


| modulation in practically all hues 
| displayed serves to subordinate 
|color in importance to feature 
|}changes in design offerings. 

While it is true that car de- 
signers feel that color will be- 
come a more and more integral 
part of the design plans for the 
future, that period has not yet 
been approached. 

At the motor show in New 
| York, there is little that is novel 
in color treatment. With the ex- 





demand. 


“Farmers in this section, for 
one thing, will have more to 
spend next Spring than they have 
had in some years. The more 
pressing of their debts will have 
been paid, and a large number of 
them will be turning their atten- 
tion towards a new car. But they 
will not be in too much of a hurry 
to buy. They will look around 
carefully, and select the automo- 


bile which they are persuaded | 


will give them the most for the 
money invested. 

“The replacement market is 
still far from being saturated. 


But the dealer who would get | 


business in 1935 need not expect 
it to drop in his lap. He will have 
to work for it if he is going to 
get it.” 

Demand Economy 


A similar line of reasoning is 


followed by B. V. Stodghill, man- | 


ager of the John Smith Chevrolet 
Co., who is also convinced that 
the 1935 demand will be a critical 
one. 

“Our best selling models dur- 
ing 1934,” says Stodghill, “have 
been standard models of eco- 
nomical operation, and I believe 
that the demand for this type of 
automobile is going to be even 
stronger during the year of 1935. 

“The 1935 buyer is going to look 
the field over carefully before 
making a purchase. He is going 
to look for (a) moderate cost; (b) 
economical operation; (c) dura- 
bility and (d) style. If he pur- 
chased a car before the depres- 
sion which went to pieces on him 
too rapidly, he is going to look 
this time for a car which will last. 


If he was the possessor of a gaso- | ; 
| selves regarding used cars. 


line or oil ‘hog,’ he will be more 
on the alert for economical oper- 
ation than he has ever been be- 
fore. 

“Last year, due to the Detroit 
tool makers’ strike, deliveries on 
new models, for a majority of 
Atlanta dealers, were anywhere 
from 30 to 45 days late, and this 


=O 


See also the 


TIMKEN 


(Roller Bearings) 





advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


The Weekly Newsmagazine 





all. 

“Barring accidents, the 1935 
models should arrive this year on 
scheduled time, and this will have 
the effect of stimulating early 
spring sales and helping figures 
for the coming year to mount 
somewhat over those of a year 
ago, at least for new cars.” 

In the used car field, the pros- 
pect is uncertain and, to a cer- 
tain degree, serious. 
| “Our used car business,” says 
one Atlanta dealer, “was off about 
five per cent during 1934. Not 
| only did we find customers confi- 
dently expecting to receive the 
| top of the list price for models 
turned in, but when we came to 
| dispose of them, we found it im- 
possible to add a margin of profit 
| sufficient to make our used car 
| department pay ... and still move 
out the used car stock.” 

His complaint is echoed by sev- 
eral dealers and there is no ques- 
tion but that used car stocks are 
|}increasing in spite of all that 
| dealers can do. The trade which 
demands the top of the list when 
|} a car is turned in, refuses to ac- 
cept used cars for the same list 
price ... plus a reasonable addi- 


— not be induced to buy at 


; tion for overhauling and a profit 


for the used car department. At 
the same time. the code operates 
to prevent a dealer from getting 
what he can for his used car stock 
so they accumulate on his 
hands. 
Customer’s Market 


“Dealers, and particularly sales- 
men,” says one dealer in explain- 
ing the situation, “are themselves 
to blame for the unpleasant situ- 
ation in which they find them- 
They 
should never have given out the 


| trade-in price limits allowed by 
| the code to their customers. The 
minute that they did this, they 


lost control of the situation, and 
were right back where they 
started from, with the market a 
customer’s market rather than 


| one belonging to the automobile 


|own secrets must expect to suffer | 


| has 


| 


dealer. 

“The customer who takes a 
watch to the jeweler to exchange 
for a new one does not demand 
that he receive $15 for it, does 
he? The jeweler gives him what 
the gold in it is worth, but he 
alone knows that. So the auto- 
mobile owner should not be able 
to take his car to the used car 
department, say that it is worth 
$340 and get it, despite the fact 
that it is only worth $285. 


“The situation is all wrong... | 


and if it is not to be continued, a 
new schedule of prices will have 
to be arranged, changed at more 


frequent intervals, and not given | 


out to his customers by every 
salesman. There are such things 
as trade secrets, and a_ trade 


which hasn’t the wits to keep its 


in consequence.” 


Used Car Costs Up 
In short, dealers here contend 
that 
increased their expenses 
two ways: (a) through making it 
more difficult to sell used cars, 
and (b) through actual increases 
in labor costs. This increase 


the operation of the code | 
in | 


year and a moderate increase is 
expected during 1935. But the 
accessories business has been de- 
cidedly off and there are no in- 
dications that it will improve to 
any marked extent during the 
coming year. Dealers attribute 
this to two causes: (a) the fact 
that manufacturers are equipping 
cars with all essential accessories, 
and (b) the further fact that buy- 
ers are buying only accessories 
which they consider essential to 
economical transportation. 








Accessories Slow 


Heaters are going well because 
they are considered necessary in 
the operation of a car with any 
sort of comfort during the winter 
months. Automobile radios are 
going fairly well, but are consid- 
ered a luxury by most buyers. 

Accessories that are merely or- 
naments, however, are moving 
slowly. | 

What 1935 holds in store for 
the accessories department is a 
riddle that many an automobile 
dealer here wishes he could solve. 


Few dealers believe that the 
accessories department will pass 
out of the picture, however. They 
think that it must change the 
type of its stock and put in more 
useful items to meet what seems 
to be a trend of the times and 
fewer accessories that merely add 
to the looks of the car. 


In local automobile circles there 
are certain trends developing, and 
one may look for (a) a slowing up 
of new car sales; (b) a serious 
situation in used car sales unless 
the present method of price fixing 
is discontinued; (c) an increase, 
for most dealers, in light truck 
sales, and (d) a continuation of 
the downward curve for acces- 
sories. 


ception of a very few special dis- 
play exhibits built to attract at- 
tention, there is an air of color 
conformity displayed for the first 
time in years. 

Variation in the colors offered 
is not so great as it has been in 
previous years. Heretofore, if a 
certain type of maroon or purple 
blue prevailed in favor, it was 
interpreted in many variations. 
This year, in place of seeking out 
the greatest possible number of 
similar, yet distinctive, departures 
from each prominent basic color 
—that one color is used inter- 
changeably by manufacturers 
without regard for the body styles 
upon which it is chosen to appear. 





Wisconsin Court Holds 


Chain Store Tax Legal 


Madison, Wis., Jan. 4.—The 
| state chain store tax, as amended 
by the 1933 legislature, is consti- 
tutional and applies to gasoline 
service stations, according to a | 
ruling by Judge A. G. Zimmer- 
man, Dec. 26. 


The judge dismissed suits 
brought by the Wadhams Oil Co 
and a Milwaukee department 
store to test constitutionality of | 
the chain store tax law. It is| Canada Car Financing 


expected that the companies will ° 
appeal to the state supreme court. Reaches 4,179 in Nov. 
Montreal, Can., Jan. 4.—-The to- 


Judge Zimmerman’s ruling re- | 
quires filling stations overating | tal number of new and used autos 
under the name of a distributor of | financed in Canada was 4,179 in 
gasoline to pav chain store taxes. | November, 5,466 in October, and 
| Before the 1933 amendment to | 2,691 in November, 1933, and the 
the chain store tax law, the state | amount of financing was $1,488,- 
157 in November, $2,006,369 in 
October, and $1,003,467 in Novem- 
| ber, 1933. New vehicles financed 
|/numbered 865 in November, 1,280 
| in October, and 608 in November, 
1933, while used vehicles num- 


Detroit, Jan. 4.—A 
|}service men 
| United States handling mechani- 


cal work on Hudson and Terra- 





|} supreme court had held that the 
old law did not apply to filling 
| stations. 


Vancouver Sales U P 


Vancouver, B. C., Can., Jan. 4.— 
| New automobile registrations § in 
British Columbia increased 50 per 
cent up to the end of November, and 
showed a gain over the two pre- 
vious years, according to figures 
issued by the B. C. Motor License 
Rureau. This year the figure was 
6.668 as against 4,453 last year. At 
the same time renewals increased 
| from 81,211 to 82,204. 


bered 3,314, 4,186 and 2,083 for the 
same three months. 

The amount of financing for 
the new vehicles was $636,688 in 
November, $930,492 in October, 
and $450,236 in November, 1933. 
Corresponding totals for used ve- 
hicles were $851,469, $1,075,877 and 
$544,931 respectively. 


Color is Subordinated 


In 1935 Show Models 


(Gains 


Consequently in some instances 


| as many as four or five exhibitors 








| National Service Clinics 


Inaugurated by Hudson 


complete plane cars is now under way. 
| program for the instruction of; clinic for distributor’s parts and 
throughout the} service managers from all over 


{more in evidence. 


show the same identical color— 
satisfied that the choice made 
represents the maximum skill on 
the supplier’s part in perfecting 
the chroma and hue of the color 
concerned. 

The overall color trend is des- 
tined to prevail throughout the 
year because many of the new 
cars are so constructed that sec- 
ondary color areas on fenders are 
not practical. Some of the motor 
car builders offer black fenders, 
but principally on the utility type 
of car in dark colors. 

Colored steering wheels are 
The substitu- 


He Knows His Colors 





| Howard Ketcham, director Duco color advisory service, E. I. du Pont 
de Nemours and Co., who tells you about the transition in color- 
thought as seen in the new models on display at the New York show. 


tion of a more up-to-date appear- 
ing finish for the old type wood 
grain paneling makes its appear- 
ance under an aggressive spon- 
sor. Viscoloid and other synthetic 
plastic materials in color may be 
noted on some of the instrument 
panels to provide added newness 
and color distinction to dial 
faces, etc. 

There is no marked increase in 
the presentation of metallic col- 
ors, but many low value, strong 
chroma variations characterize 
the new car offerings. Maroon, 
purple blue, blue purple blue, 
black, red, purple blue purple, 
gunmetal and green are in prin- 
cipal evidence. 


A 


the country has just been com- 


pleted. This convention lasted 
four days, during which time 
service men were given an in- 


tensive course of training on the 
1935 cars. 

The returning distributor’s serv- 
ice men will hold similar clinics, 
assisted by factory trained men 
who will go into every phase of 
service of the 1935 Hudsons and 
Terraplanes. The Electric Hand 
will receive special treatment. 


T. H. Stambaugh, general 
service manager, who organized 
this series of clinics, has had 
prepared a detailed program with 
illustrating films, practical 
demonstrations, and care- 
fully prepared instructions. The 
clinics will inaugurate a flow of 
service material from the factory 
to the distributors and dealers 
which is expected to materially 
increase the efficiency of the serv- 
ice personnel throughout the 
country. 









Development 
Adopted For 
Olds, Pontiac 


Detroit, Jan. 5.—-Principles gov- 
erning the construction of the 
gun turrets of a battleship have 
been adhered to rigidly in the de- 
sign of the Fisher “Turret Top” 
Body that is making its initial 
appearance on the 1935 Pontiac 
and Oldsmobile Sixes and Eights, 
according to E. F.. Fisher, general 
manager of the Fisher Body Di- 
vision of General Motors. 


Excluding the doors, the “Tur- 
ret Top” body by Fisher consists 
of five main parts. The entire 
front end from the instrument 
panel forward, and including the 
corner posts at either side of the 
windshield, is a single steel as- 
sembly. 


The “Turret Top” itself is a 
single sheet of seamless drawn 
steel, arched and crowned for 
strength, as well as beauty of 
line. Welded to the metal sheath- 
ing that forms the sides of the 
body, its inherent strength is fur- 
ther increased by a series of 
heavy U-shaped bows that sup- 
port it from below. 

There is no back panel. The 
one-piece, solid steel roof is 
brought down well below the level 
of the rear window, where it is 
flanged to form the top of the 
enclosed luggage compartment 
opening. The side panels curve 
around to form the sides, while 
the steel floor, with the necessary 
molding, serves as the bottom. 


From a comfort angle it is 
claimed that the “Turret Top” 
reflects, rather than absorbs, the 
sun’s rays, providing a cooler in- 
terior in summer and warmer in- 
terior in winter. The heat that 
is absorbed is said to spread out 
over the entire surface. It is not 
concentrated in one spot. The 
insulation, combined with the 
protection afforded by the dead 
air space between the insulating 
material and the one-piece head- 
lining, is said to keep out heat 
waves or cold drafts. A layer of 
%-in. insulating material is ce- 
mented to the under side of the 
top and the side walls. 


Eight different types of insu- 
lating material were tried out in 
the heat tests before the present 
material was selected. A checked 
and corrugated felt that is rough- 
ened to increase absorption finally 
was chosen as being the most 
efficient. 


Another innovation in body 
manufacture is that padding is 
now blown into the pleats of 
Fisher Body upholstery, a system 
claimed to eliminate waste and 
result in a much softer and more 
uniform cushion. 

Cotton, reduced to minute par- 
ticles by its passage through a 
willow, a condenser and a picker 
and held in suspension in the air, 
is distributed by a revolving spout 
to pipes that carry it to the stuff- 
ing nozzles. The nozzles are in- 
serted by the operators of the 
machine into mouthpieces placed 
in the open ends of the pleats. 
Fans force the proper amount of 
padding into the cushions. Each 
is equipped with a by-pass in the 
event a delay occurs in the stuff- 
ing operation. 


In the Fisher “Turrent Top” 
body the seats are three inches 
wider. Leg room in the rear 
compartment has been increased 
by the introduction of a recessed 
foot rest. There is 1% in. more 
headroom than in 1934 models 
and the doors are wider. 

The shape of the ventipanes 
has been changed to conform 
with the lines of the new bodies 
and to eliminate as nearly as pos- 
sible the wind whistle that ac- 
companies driving at extremely 
high rates of speed. In addition, 





the drip shield over the venti- 
panes has been enlarged to in- 
crease their efficiency in exclud- 
ing down drafts and keeping out 
rain. 
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The width of the doors on the 
coach has been increased three 
inches. They now measure 43% 
in. 
wise have been increased sub- 
stantially over the 1934 measure- 
ments. 

The overhang has been in- 
creased so that the doors extend 
a full six inches below the floor- 
ing, eliminating chilling drafts. 
The dovetail bumpers, which ab- 
sorb the impact when the door is 
shut, have been increased in effi- 
ciency. The door sills have been 
re-designed. 

The additional space made 
available in the interior by the 








The doors of the sedan like- | 
|ing. Above it is a shelf, as wide 








streamlining of the new body has 
been utilized for a spare tire and 
luggage compartment. The tire 
is carried flat on the steel floor- 


as the body, which acts as a plat- 
form on which luggage can be 
carried. Other models have even 


|more storage space through the 
The | 


inclusion of built-in trunks. 
luggage compartment door hinges 
at the top, where it joins the 
“Turret Top,” and extends down 
to the floor. Two locking handles 
of the rotatable type are pro- 


| vided. 


Interior appointments embody 
several new ideas, among them 





the split-back front seat with 
which the eight-cylinder Pontiac 
and Oldsmobile coaches and two- 
door touring sedans are equipped. 
The cushion is the full width of 
the car, but the back-rest is di- 
vided into two sections, which 
fold forward when necessary. All 
Pontiac and Oldsmobile coupes 
utilize the same device to give 
}access to a special compartment 
containing the rack for the spare 
tire and several shelves for pack- 
ages. 

A shelf behind the driver and 
passenger, which for some time 
has featured coupe models with 
Fisher bodies, is found this year 





Fisher Body “Turret Top” Claims Added Safety 


in the “Turret Top” sedans, It is 
practically the same as the coupe 
type, except that it is between the 
top of the back seat and the rear 
of the body. 

Front seats in all models are 
adjustable, with an easily reached 
trigger control that gives an ad- 
justment range of four inches. 
Additional leg room in the rear 
compartment is provided by the 
introduction of a recessed foot 
rest at the base of the front seat. 

The hardware of the “Turret 
Top” bodies is chromium plated, 
with control handle knobs that 
are colored to harmonize with the 
interior finish. 





EMBODY IMPROVEMENTS THAT 
PLACE THEM FAR AHEAD OF THE FIELD 





A Genuine 


TRUCK 
ENGINE 


honestly priced. 


modern design. 


repair bills. 


Patented Ricardo cylinder head— 
molybdenum alloy cylinder block 
and manifolds—a real full pressure 
oiling system — drilled connecting 


DEAL 


rod3 — valve inserts — large water 


jackets for even cooling — 7 large 
main bearings — timing gears. 


N.B. Engine above for Stewart 
popular priced models. 








with a truck line. 
requirements. 


STEWART MOTOR CORPORATION 
BUFFALO, N. Y. 


The new and better Stewarts bring to truckdom a 
new conception of value—longer life—greater gaso- 
line economy—greater freedom from repair bills— 
infinitely greater dependability. Built by an exclusive 
truck maker with a 23 year record of success, the 
1935 Stewarts are honest trucks, honestly rated, 


The 1935 Stewarts are equipped with sturdy, genuine 
truck engines, designed and built exclusively for hard 2 
truck service and long life—ahead of the field in 


Built To Last Many Years 


Stewart owners do not figure depreciation on a 2 or3 
year basis. They know by experience that the average 
life of a Stewart is many years—often having given 8, 
10 and 12 years of constant service with minimum 


ERS WANTED 


Sunt 


MODELS 


6 CYLINDER 
1 Ton 6 Cyl. 
PRR IR, ba sie'sdecices 6 Cyl 
MR cota aang 6 Cyl 
Oe Se 6 Cyl 
ee, 6 Cyl. 
MR iy sc echucets 6 Cyl. 
Bie BOM cc ccecees 6 Cyl. 
aly ON ss sono saees 6 Cyl. 
EG. Sa ees 6 Cyl. 

8 CYLINDER 
$14 Ton...... oe oe 
Steels TOR. «0 sc ccecse 8 Cyl. 


Quality Trucks 
moderately priced. 


Thousands of dealers are increasing their business 


Write for our liberal franchise 





STEWART Trucks Have Won By Costing Less To Run 
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Men You Will Meet at the New York Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 
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AMERICAN AUSTIN CAR CO., INC., Butler D W. J. McAneeny, pres. and gen. mgr.; A. J. | vice-pres. and secy.; Milton Tibbetts, vice Ss 
Pa,—Hotel Tudor—R. O. Gill, pres. and gen | Brandt, asst. gen. mer.; R. 8S. Cole, exec pres. and patent counsel; J. G. Vincent, vice 
mer. DE SOTO MOTOR CO., Detroit Mich vice-pres.; I, M. Kauffelt, asst. sales mear.; | pres. of engrg.; C. R. Paton, chief engr.; E THE STUDEBAKER SALES CORP. OF 

Barclay Hotel—lL. G. Peed, F. W. Frazier 1. E. Roberts, sales dept.; C. E. Salisbury, | H, Smith, dvipt. eng > & McKinne AMERICA, Mz nd Bronson Sts., South 

AUBURN AUTOMOBILE CO., Auburn, I y ve : | 4 ’ pt.; alisbury, | m . J ner. ; b Kinney, . ain a 
Lexington Hotel—r. H ontinnes, ee | OLAMOND-T MOTOR CAR CO., 4517 W. 26th dir. of serv.; F. W. Munro, adv. megr.; B. J. | dir. of ady.; H. F. Olmsted, dir. of pub.; Bend, Ind.—Paul G. Hoffman, pres.; H. §& 
T. Ames, vice-pres.; N. E. MecDarby, vice St., Chicago, I1l.—Roosevelt Hotel, also 3310 | idfield, dist. sales mgr.; J. F. Bowes, tech. | H,. W. Hitcheock, asst, adv. mg Vance, chg. of engrg. and prod.; A. G 
pres. in charge of sales; John Tainsh, sales ee eee oes Bn Ram mer.; F. E. Watts, chief enat A. J. Neer | THE PIERCE-ARROW MOTOR CAR CO.,, Rumpf, treas.; Geo. D. Keller, gen. — 
mar.; H. G. Hersh, adv. mer.; Horace Mill ig Pierce oi Peso aaa ohiel saane 3310 | ken, botly engt | 1695 Elmwood Ave., Buffalo, N. Y.—Hotel eee L - oe 7 - — $d ; 
hone, sales prom. mgr.; Ab. Jenkins, exptl. : ee va ee ae i Biltmore—A. J. Chanter, pres.; M. C. Ewald toche, adv. counsel; J, } eary, adv 
engr.; S. V. Harding, sales rep.; R. B pages a = island ot aah a | I | treas.; T. J. O'Rourke, gen. sales mgr.; A counsel; Otths Lucas, sales prom. mgr.; D 
Nettleton, C, E. Whitten, J. A. Callahan, | 2-* \WCbres and eae ev ollearm, 0. EL | INTERNATIONAL HARVESTER Co. oF | V- Grief, asst. to the pres.; G. D. Aberdeen, | 0. WiSOH. Mh. Berl, TST t SS 
F. W. Sheadle, J. J. Grant jr., dist. sales | (Snail. R. J. George, F. J. Hollearn: OE | AMERICA, 606 8. Michigan Ave., Chicago, | st. gen. sales mgr.; Rt. B. Miller, dir. of | prod. mar.; DG. Hoos, Se 
mers.; A. Landis, vice-pres. in charge of dastis at 3310 Queens ‘Blvd Long ‘Island | i1l.—Shannon Bldg., 122 E. 42nd St.—w. F. | pur.; L. F. Maurer, chief engr.; W. MacD James, research engr. ; E. Cc. Men ler, mgr 
prod.; H. C. Snow, vice-pres. in charge of Cit N 'y ig sl i ie 2 | MeAfee, mer., motor truck sales; A. W Fegen, art and accessory mgr.; Earl Switzer, parts and age ones div. ; Ww. H. Edwards, _ 
engrg.; H. L. Dunn, vice-pres, in charge of DODGE BROS. CORP., 7900 Jos. Campau, | ‘Scarratt, chief, auto. engrg.; P. V. Moulder, | 20me mer. ; W. P. Barnhart, zone mer.; W mgr., truck div.; ¢ H. Wondries, mgr. 0 
bur.; G. H. Kublin, chief engr. Detroit Mich, 229 Chryster Bidg and 405 | mer N. Y. breh.; D. H. Zimmerman, asst G. Shortal, zone mer.; B. H. Warner, vice — eo o> kh a oar bods 

troit, |} le , ° , <a } igr. Expo Jorp.; J. . » ch 

THE AUTOCAR CO., Ardmore, Pa.—S55 W. Lexington Ave.—F. J. Timmens, New York | ™#t.. N. Y. breh.; J. H. Kline, asst. mgr., | Pres. pollens on. : ©. K. Whittaber mar. “N. Y. retail 
23rd St.—Robert P. Page jr., pres.; H. M. regional mer (Special display at Chrysler | N.Y. breh |; PLYMOUTH MOTOR CORP., Lynch Road and ope ations: K B Elliott mgr. subsidiary 
Coale, B. B. Bachman, C. FE. Dwver, Frank Bldg., New York City.) | Mt. Elliott, Detroit, Mich.—Barclay Hotel or vations: Morrow Krum ” pub. dir.; R. B 
D. Wait, vice-pres DUESENBERG, INC., 1511 W. Washington N | HH. G. Moock, vice-pres.; J. B. Wagstaff, dir vena am. serv, met. % f teat b 

Ss anapolis, I —Lexington Hotel—H. | of adv, and sales prom. (Special display at > ; = » - 
B Sera, en” eee deen | THE NASH MOTORS CO., Kenosha, Wis Seed cemeeas Badeen | 5 at, St, OS ST a 
a eh : i —t oe 3. H. Mes res. C. | pees rea epee ol SE “ 
V. C. Hall, sales mer.; John Graham, mgr, | TOmmodere Hote cea erg (PONTIAC MOTOR CO., Pontinc, Mich mgr. com. veh. div., Export Corp. 

BUICK MOTOR CO., Hamilton Ave Flint body diy | pes sohnson gen sales mer: W H | Ambassador Hotel—A. W. O. L. Gilpin, gen. | STUTZ MOTOR CAR CO. OF AMERICA, INC.. 
Mich.—-Waldorf-Astoria—-Harlow H. Curtice, + | Mee atte dist " mar.: K. H Bronson sales mgr.; H. J. Klingler, pres. and gen 10th and Capitol Aves., Indianapolis, Ind. 
pres. and gen. mer.; W. F. Hufstader, vice k aie caPavette: F. BR, Babcock. adv aie | mgr. Lombardy Hotel—D. U. Bathrick, asst care Stutz N. Y. Co., 236 W. 66th St. 
pres, and gen. sales mer F. A. Bower, chief | FEDERAL-MOGUL CORP., 11031 Shoemaker | Nash: M F. Moore, chief ener $ R H canal gen. sales mer.: C. P. Simpson, asst. gen Edgar 8. Gorrell, pres.; EB. W. Headington 
ener. ; Thos. H. Corpe, adv. mgr.; C. T Ave., Detroit, Mich.—Lexington Hotel—D. w. | ceshon: sales ma : : sales mer.; F. A. Berend, adv. mgr.; W. A necy. 

Schannell, gen. mfg. mgr (Special display Rodger, vice-pres. and dir. of sales Well- , P. John, McManus, john & Adams; B. B 
at Broadway showroom.) ington Hotel—Frank Kellison, replace. sales | oO Kimball, asst. adv, mer.; H. TT. Worden, W 
mar. 117 W. 63rd St., N. Y.--Jack Young, | isst. adv. mgr. Park Central Hotel—S. ©. | rye wHite MOTOR CO., 842 E. 79th St 
C salesman at New York Branch; A. R. | OLDS MOTOR WORKS, Lansing, Mich Ritz | Bray, sales prom. mgr.; O. A. Lamoreux, Cleveland, O.—-Hotel Rooseveit--Geo. F. Rus 
. Tichenor, mgr. of New York Branch Towers—C. L. McCuen, pres. and gen. mer.; parts and access. sales mgr.; L. K. Marshall, J com ” : 
Scans Gisee Faodn 6. ore P > mes a ; } : 2 ; sell, vice-pres.-sales mgr.; J. N. Bauman 

CADILLAC MOTOR « Detre ’ Sol oe OF ederal “ alston, vice-pres. and gen. sales mer. ; gen, Serv mgr.; d Ss svenson, asst. sales asst. sales megr.; Saunders Jones, vice-pres.; 
©. Chick CO., Detroit, Mich. John | “Ave Detroit, Mich.—Commodore Hotel— M | i. M. W. Shaw, asst. gen. sales mgr.; H. A | prom. mer. Waldorf-Astoria Hotel—B. H = R. Hobbins, N. ¥. dist. mgr; L. G 
: ; lL. Pulcher, pres.; J. F. Bowman, sice-pres. ; Trevellyan, asst. gen. sales mer; G. R Anibal, vice-pres. in charge of engrg.; W. H M Newark dist. mer.; Stanley P. Sew 

CHEVROLET MOTOR CO., Genera! Motors F. P. Soper. sales mer Browder, sales dept.; M. P. Vorberg, sales | Manning, asst. chief engr. Lexington Hotel ee aa Paul Castner, dir. dealer 
« fe Mich. te Hotel G | prom. mgr.; J. S. Howell, sales prom. dept.; | FE. BR. Rogers, traffic mar operations; J i Kiggen jr., sales mgr. motor 
~M. E. Coyle, pres.; F . oller, gen | Vv. C. Havens, adv. maer.; R. I Myers, | . on on tel , 

a : , er.; a aches. Commodore Hotel—E. W. Stock, 
Crawtonit.  hieg watherald. vice pres.; J. M. | GRAHAM-PAIGE MOTORS CORP., 8505 W | Atlantic regional mgr.; Wm, Crossley, N.Y. | R gen. serv. mgr.; Frank Alborn, chief engr. ; 

rawtord, chief engr.; atch, Felix reicegea 7 ; | zone mer.; J. J. Carter, asst. t en, mer.: | ; ‘s aaa y r . 
Sk diet. oie, euied tam: 02 @ Senate Warren Ave., Detroit, Mich.—Roosevelt Hotel os Wenn eleied Pe . Sohn densa | REO MOTOR CAR CO., S. Washington Ave., Robert Cass, seey. engre. comanttten; Menges 
mgr. parts and serv.; C. P. Fisken, mgr. adv 1. B. Graham, pres.; A. I. Philip, vice bod Ww i N (D. P : |} Lansing, Mich.—Hotel Bitimore—D. E. Bates, Kavanagh, gen. supt.; Geo. W. Smith, vice 
ea ae , : , . Suv. pres.; C. W. Matheson, vice-pres. and dir, of | maly ener. ; Mason (D. P. Brother & | wen -— & : a an pres. prod.; Burt Graves, pur. dir.; A. J 

dept.; W. E. Fish, mgr. truck dept.; E. W. i rr Gk 1 at gs Co.). Lexington Hotel—-Maynard Murray, | P¢s-:_G. E. Smith, vice-pres. and pur. agt.; : ; 

Timper, mgr. sales prom. ee — Aye a ; engrg. devt.: E. W. Viets, chassis lecture | Bay De Vileg. vice-pres. and works mer.; R Scaife, fleld ener. = 
Betteridge Se rn ‘ — J. Fitness, chief engr.; C A. Triphagen WILLYS-OVERLAND CO., Administration 

CHRYSLER SALES CORP. and DE SsoTO |} supervisor; No. 1, chassis lecturer } —— a Ev, : ae os i Bldg., Toledo, Ohio.—Biltmore Hotel—D. R 
MOTOR CORP., 12200 E. Jefferson, Detroit, H a pre : mer. ; Ward Mohun, 1 cial oe. Wilson, pres, Commodore Hotei—nr. J 
Mich. —H aie a oe : j s rom. ar.; a Mohun, speci ep.; . ute : 

a De _* yam Jam 3 7 Met HUDSON MOTOR CAR CO., 1201 E. Jefferson P Chas. Boutelle, divisional sales mgr. Eastern Archer, sales mgr 
vise-ueeh., Clcvder Sales Gees razer. | Ave, Detroit, Mich.—Roosevelt Hotel—wW. It. | PACKARD MOTOR CO., Detroit, Mich. Motel | div.; A. L. Struble, mgr. Speedwagon diy 
: _ — one P Tracy, gen. sales mgr.; W. A. James, adv Biltmore—Alvan Macauley, pres.; W. M. Gil- | E. G. Poxson, pres. Reo Sales Corp.; Harry { ail Sa 

CONTINENTAL MOTORS CORP., 12801 E.| mur.; G. H. Pratt, asst, gen. sales mgr.;| man, vice-pres. and gen. wsr.; M. A. Cudlip, | Tighe. dist. ret ACCESSOTUES 
Jefferson, Detroit, Mich.—Commodore Hotel— J. S. Schipper, dir. of pub.; C. G. Beeching 
W. R. Angell, pres.; B. F. Tobin jr., treas.; asst. sales mer.; W. J. Case, dist. megr.; = j : = 5 | A 
Craig Keith, secy.; G. Hall Roosevelt, dir. of M. E. Bushong, dist. mer.; C. H. Calhoun 
sales; Jack Reese, asst. to pres.; L. P. Kalb, W. A. Mason, sales reps.; S. P. Frame, disp : ° Wy} Ac SPARK PLUG CO., Fiat, Mich.— Walder? 
fety. megr.; O. R. Baird, sales mgr. auto engr.; C. F. Worfolk, com. car engr.; T. H. oming utomotive ‘vents Ateria—y. © Kinaeting. O88 ha 
div.; E. R. Jacoby, chief engr.; HH. A Stambaugh, gen. serv, mgr Hf. J. Uudson, = mer.; W. 8 Isherwood, gen. sales mgr.; M 
Mitchell, serv. mgr.; A. Wild, adv. mer.:| Asst. gen. serv. mer - — — — W. Gotthelf, sales prom. mgr.; T. G. McDou 
Ed. Shelton, east. -E ‘ cade. on ies gal, vice-pres 
a helton, east. rep.; E. T. Vincent, Diesel = = a eS pe : Pass 1935 19-26—San Francisco, Calif. Motor Car Deal- | yHE ACCURATE PARTS MFG. CO., 735 Cen 

> = ee eee Le a = . - “era | JANUARY | ers Assn. of San Francisco, Nineteenth tral Ave., Cleveland, Ohio. —Park- Central 

_— ; . ikea Dail Aekemiiita Uuiiaads hase | Annual Pacific Automobile Show, Civic Hotel—Ira Saks, pres.; 17 W. 60th St. 
vba : sn., {torium. satan 00 p.3 PI ; p.; Sam 
of New York, Inc.. Automobile Show, ~ ae a ‘ . - a semen mea. rep.; Philip Silver, rep.; San 
Grand Central Palace. -26—Syracuse, N. Y. Syracuse Automobile Nottonson, rep : a 
di aan: Amalie Math ‘Gar Baik ae Dealers’ Assn. Annual Automobile Show. | ADAMS GREASE GUN rs _ *- ao 
POR ML Ma OM LTC M | tsar Sm: | 4 Me eaves om Oe, 
Twenty-second Annual Automobile Show. nicl G . i tel- 
° ala : : Daniel G. Adams, pres. Wellington Hotel 
Temporary Auditorium. 20-26—Akron, 0, Akron peepee, Show Milton G. Adams, secy.; Henry B. Swaab, 
6-12—St, Louls, Mo. The Greater St. Louis oe Tenn. National Automobile | caiasman; EB. A. Allis, salesman, Edison 
° ° ° . rades Assn i , salesman 
Automotive Assn., Inc., Annus] Auto- Hotel—David lavin, salesmi : 
mobile Show, Mart Bldg. 21-25—Baitimore, Md. Automobile Trade Assn AETNA BALL BEARING MFG. CO., 461") 
of Maryland, Annual Automobile Show, Schubert Ave., Chicago, Il.—!73 Lafayette 
6-12—Cincinnati, Ohio. Cincinnati Automo- Fifth Regiment Armory. St.—T. E. Kane, sales rep. 
bile Dealers Assn., Automobile Show 21-26—Omaha, Neb. Automobile Show AHLBERG a teen, 2 fgg 
7—New York. Society of Automotive En- Chicago 00s —F. 0. Ki 
gineers, Annual Series Rani 21-26—Rochester, N. Y. Annual] Automobile holder, vice-pres. 37 W. 65th St.—R. E 
Motel. Show, Edgerton Park. tender, N. ¥. mer. ttt8 Bedford Ave.. 
° h D : s aes 22—San Francisco, Calif. Northern Cali Brooklyn—J. M. Tough, Brooklyn mer. 
Peet S.C, Washington Seotion fornia Section SAE Dinner, Engineers’ | ALLEN ELECTRIC & EQUIPMENT CO., 2101 
SAE Meeting. The University Club Club. Auto Show Meeting N. Pitcher St., Kalamazoo, Mich.—Lexington 
6—Pitteburgh, Pa, SAE Dinner. Pitts 22—New York, N. Y. Metropolitan Section Hetel—L., F. Woolman, sales magr.; = : 
burgh Athletic Assn SAE Dinner-Dance. Hotel Lexington Sertholet, ae : nae Se 
8-12—Grand Rapids, Mich. G Rapid sales engr.; Nell Brederson, sales ener. 
eae a eee png Sau 00-18-—etinaton, D. C. American Road-/ atLEN MFG, CO., Hartford, Conn.—Commo- 
é » e - > 1 pa p ssn. » ‘Ve Pe . , 
sixth Annual Automobile Show. Civic ws aie dere Metel—H. B. Grant, meen; W. 
Auditorium. 22-27—Lansing, Mich, Lansing Automobil Waldo, sales mer.; H. D. Cram, Eastern rep. ; 
10-12—Washington, D. C. American Engi Show C. J. Meister, N. Y¥. rep.; N. B. BSteketer 
-12—Washington, D. C. ric a ° z ‘ "hicag 
egy merican SDEDE” | 26-Feb. 2—Chicago, Wi. Chicago Automobile | Detroit rep; A. Re Jamon. eee Ses 
Trade Assn., Automobile Show, Coli. | _ ‘ SALE, GER. SUN. 5 2S. Se Se See 
11—Seattie, Wash. Northwest Section SAK pc ar THE ALMETAL UNIVERSAL JOINT CO., 
Dinner. New Washington Hotel 553-55 E. 55th St., Cleveland, Ohio.—Hotel 
('—Portiand, Ore. Oregon Section SAE 26-Feb. 2—Montreal, Can. National Motor Wellington—S. F. Dupree jr., pres.; A. W 
Dinner. Lloyd's Golf Club , Show of Eastern Canada. Sun Life Gray, east. dist. mgr. (Special display at 
; Bld : ye z 
rv A i. 11-12—Los Angeles, Calif. Southern California . Py tg 223 W. Jackson Blvd 
otor temperature control an ot Section SAE Dinner. Richfleld Bldg 28-Feb. 2—Springfleld, Mass. Springfield Auto Chicago, 11.—J. W. Alsdort. 
is : (2-19—Buffalo, N. Y. Buffalo Automotive — aes aoe Annual Automo- | aLuMINUM CO. OF AMERICA, Pittsburgh 
water heater elite Talon] achieved by Trade Assn., Thirty-third Annual Au- | 55 ¢,. o Siming -_ _ — i Pa.—Waldorf-Astoria  Hotel—Frank Jardine. 
tomobile Show, 106th Armory. ' ee 7 % Ve Annus wilomonie chief engr., fdry. div.; G. D. Welty, asst 
Sno e . 
12-19—Cleveland, Ohio, Cleveland Automotive | cele ener. try. Gs.3 3. 2. Compas, Se 
the BT) Balanced Type Thermostat Trade Assn., Annual Automobile Show 29—Chicago, I1!. Automotive Parts and | engr.; N. C. Barnes, sales engr. ; 7. & ae 
5 Public Auditorium. Equipment Manufacturers, Inc., Annual rows, dist. sales mer.; C, M. Whelan, loca! 
—free from water pressure influence Meet! | Yonti > 
p ve , 12-19—Detrolt, Mich. Detroit Auto Show Assn.. ne (Continued on Page 47) 
v A; f - Annual Show, Convention Hail. 29—Chicago, HI. Chicago Section SAE Din- | — 
niform perrormance under Le) road, 12-19—Milwaukee, Wis. Milwaukee Automotive ner. Hamilton Club 
Trades, Inc., Annual Automobile Show : 
| °.° * | 30-Feb. 2—Muskegon, Mich. Muskegon Auto 
load and weather conditions. Non- Miwaubes Audiertum. mebiie Show memes. ncaa 
12-19—-Toronto, Ont. Nationa] Motor Show of eee NIRS, ane 
° 5 Canada, Automotive Bldg., Exhibition FEBRUARY | 
adjustable and adjustable styles. Grounds. | | 
| —Youngstown, 0, Youngstown Auto Show. | 
12-19--Washington, D. C. Washington Auto- : | 
motive Trades Assn., Fifteenth Annual 3-6—Birmingham, Ala. Birmingham Auto | 
Automobile Show, Washington Audi- Show “pe S > 
DOLE Double elute la tt iiela COUPLINGS torium. | 3-6—Houston, Tex. Automobile Show. City | vee also the 
13-20—Springfeld, Il, Automobile Show. aus-| 9 4g Kanene City, Me. Kansas City Motor 
H ices Springfie Jealers’ Ass : = , . : | 
DOLE Universal All-Tube COUPLINGS a SP Se SE. SS SE | H U D S 0 N 
Se, =. Seuiety of Automotive Show, American Royal Bldg. 
® ngineers, Annual Meeting and Engin- | 10-23—Denver, Col. Denver Automobile Dealers 
DOLE Flared Tubing COUPLINGS eering Display. Book-Cadillac Hotel Asen., Annual Automobile Show, Mun!- | idvertisement in TIME 
14-19—Brooklyn, N. Y. Automobile Show cipal Auditorium. | ye , . 
DOLE Ball Sleeve COUPLINGS 14-19—Newark, N. J. Automobile Show 11-16—Louisvilie, Ky. Louisville Trade Assn this week. Your Best Cus- 
Annual Motor Show. Armory tomers will be reading it 
14-19—Philadeiphia, Pa, Philadelphia Assn., | 1g-23— che > 
and Small Tae ht FITTINGS renee nel lar ser = - 18-23—Bethiehem, Pa. Bethlehem Auto Trades . 
r omobile ow, | Assn., Automobile Show, Coliseum. TIME 1s second among 
DOLE DR Convention Hall. | 23-26—Dallas, Texas, Dallas Automobile Show. | all general magazines i 
AFT DEFLECTORS 14-15—Detroit, Mich. National Automotive | 23-27—Evansville, Ind. Automobile Show. as § gazines in 
iin Aten, danmeh Sheeion, | ae pages: of automotive ad- 
DOLE PRIMERS— Also Special Brass Par 15—Cambridge, Mass. New England Section | vertising because it is the 
F SAE Dinner Massachusetts Institute 9-16—Minneapolis, Minn, Minneapolis Auto favorite magazine in over 
. of *hnology Trade Assn. Northwest Automobile P shi 
rom f Technology ° half a mi i 
TNT Ta tahe 17—Dayton, 0. Dayton Section SAE Dinner Show, Minneapolis Auditorium. | llion homes. 
Engineers’ Club | 15-24—Geneva, Switzerland. Twelfth Interna- 
| tional Automobile Show, Palais des 
Show Headquarters - Waldorf Astoria 18-24—Toledo, 0. Toledo Automobile Show. | Expositions. | 
; et cs Civic Auditorium and Convention Hall | 16-23—Mankato, Minn. Mankato Auto Dealers 
| 19-24—Columbus, Ohio, Automobile Show. Assn., Annual Automobile Show, Ar- | The Weekly Ni 
| i ¢ y Newsmagazine 
19-2 i ‘ » > many 
Teme) MMT VAT Sater a) TTY Msi en te oman puma 
'9-26—Boston, Mass. Boston Automobile Deal- | auspices Times - Picayune Municipal) | 
> Assn., Annual Automobile Show, Auditorium 
1901-1933 Carroll Avenue, Chicago, Illinois Seechenies Bile, APRIL = ee 
19-26—Hartiord, Conn, Hartford Auto Dealers | 
4%sn., Anrmual Automobile Show Btate | 22—New York, N. Y. American Chemical 











Armory. Society, Semi-annual Meeting. 
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Men You Will Meet at the New York Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


Parts—Accessories Pe 60 ap ‘ sated TOT 








. > Bergman, sales mgr.; Art Crane, Chicago Ave., Clifton, N. J.—Clifton, N. J. 1. Ko- | ‘ | i. Lee, sales mer; E. W. Bartram, dist 
(Continued from Page 46) rep.: dos. ©. MoOarthy, mid-west sales cago | sdig, peas ts HL Ralter, vieo-sres: A. | ;. mer.: W. C. Gibson, dist. mgr.; Ralph Me 
sales mer. ; P, B. Jackson, sales engr.; Harry Lou Segal, pres. and eastern rep. Barash, secy, and treas. we CARBURETOR CORP., 284-56 N Connell, dist. mer 114 Liberty St.—Harr; 
vd tenia warner Permanent mold casting | THE BLACK & DECKER MANUFACTURING | BUCKEYE JACK MANUFACTURING, INC.,| S?ring Ave., St. Louis, Mo.—Waldort-Astoria | D. Smith, dist. mar 
CO., Towson, Md.—New Yorker Hotel—S Alliance, O.—Wellington Hotel—H. KE. Bla | Hotel—H. H. ©. Weed, vice-pres. and gen. | CHICAGO RIVET & MACHINE CO., 1836 § 
Bete INDUSTRIES, INC., 2416-38 Dunean Black, pres.; Robert D. Black, sales singham, pres.; D. C. Vick, dir. of sales } mer; V. J. Lowenstein, sales mer.; PP. G Sith Ave.. Cicero P. O., Chicago, IIL- 
Beekman St., Cincinnati, Ohio.—Wellington mer.; J. F. Apsey jr., adv. mer. 461 Eighth Sediey, mer. parts and serv, div.; John J Wellington Hotel—J. A. Morrissey, pres.; E 
| Hotel—J. M. Christman, dist. mgr.; Loring Ave.—G. F. Fischer, sales rep.; A. R. Lue aes Beak oa one “" Waldort- Machacek, eastern dist, mer.; W. F. Hagen J. Morrissey, secy, and sales mgr.; A. 2 
; Burgess, dist. mgr.; R. C, Glandorf, dist. schinger, sales rep sid. Liakhston iain seeoes Saeco loch, sales rep.; J. Li. McDonough, sales ret Dunsmore, ent 
AMERICAN AUTOMATIC DEVICES co., 500|89UND BROOK OIL-LESS BEARING CO.,| sales rep.; H.'A. Clark, sales mar. Biltmore | “ANC. ‘16oR—Lincoln Motel Roy ¥. Carty, | CHICAGO SCREW CO., 1025 8. Homan. Be 
8. Throop 8t., Chi Ill.—Hotel Weill Bound Brook, N. J.—Biltmore Hotel—W. F. | Hotel—-Paul Zens, treas.; H. A. Coward, secy oan a Saat les mur.: F. C. Peas, | Chicago, I.—Commodore and Biltmore Hotels 
ton—Morimer Frankel Eastern sales rep. | Jennings. pres.; H. ©. Johnson, sales mgr.;| BUNDY TUBING CO., 10951 Hem Ave., De i dion Mes de Me A Weneee. OF M. KB. Kroh, Detroit rep.; W. J. Finn 
q AMERICAN BRAKEBLOK CORP., 4060 Merritt Carl Claus, research engr.; J. B. Howell, troit, Mich Waldorf - Astoria Hotel a. F ons & Sen N.Y state rep ; Fred vice-pres. and gen. mgr 
Ave., Detroit, Mich.—230 Park Ave.—H. a, | _ Sales dept. Knoblock, exec. vice-pres. New Yorker Hotel | xf Isenberg, Philadelphia rep.; L. M. Kelly, | THE CIMATOOL C@., Dayton, 0.—Laout 
; Gillies, F. J. Kelly, E. W. Kisby. BRAGG-KLIESRATH CORP., South Bend, T. M. Rude, asst. gen. mer. Pittsburgh rep.; C. A. Glover, southeast rep. ; Poock, vice-pres. and gen. mer. 
THE AMERICAN BRASS CO., American Metal | Ind.—Waldorf-Astoria Hotel—V. W. Klies- | BURD PISTON RING CO, (and subsidiary,| J. S. Corriveau, Ohio rep THE CINCINNATI LATHE & TOOL CO., 
Hose Branch, 67 Jewelry St., Waterbury, rath, pres.; W. J. Buettmer, treas.; F. B. Liberty Foundries Co.), 23rd Ave. and 10th | CASCO PRODUCTS CORP., 1838 Railroad 8207-11 Disney St., Oakley, Cincinnati, O 
} Conn.—25 Broadway—Joseph P. Meehan, L. Willis, dir. sales; R. P. Breese, chief engr. St., Rockford, 111.—Wellington Hotel—F. M Ave., Bridgeport, Conn.—E€dison Hotel—J. H 236 W. 55th St.—R. Lewis Giebel. 
{ 8. Viymen. BRANDT-WARNER MFG. CO., York, Pa.— White, pres.; A. A. Lundgren, vice-pres. and Cohen, pres.; C. E. Vaughn, sales mgr. and | THE CLEVELAND HARDWARE & FORGING 
AMERICAN CABLE CO., Bridgeport, Conn.— Wellington Hotel—W. C. Bulette, pres. and sales mgr.; M. W. Persson, rep.; 8. H. Fox, vice-pres. CO., 3270 E. 7h St., Cleveland, O.—Ptaza 
Waldorf-Astoria Hotel—Wilder Gutterson, gen. mer.; D. Frank Magee, sales mer. rep. CELLULOID CORP., 10 Kk. 40th St.. New Hotel—Thos. P. Robbins, pres.; A. J. San 
sales mer.; D. T. Fraser, sales engr.; H, | BRIGGS MANUFACTURING CO., Detroit, | BURGESS-NORTON MFG. CO., Geneva, Ill York, N. Y.—!0 E. 40th St..-W. 8S. Landes, ford, vice-pres.; C. J. Edward, sales rep.; 
Williams, chief engr. Mich.—Waldort-Astoria Hotel—W. P. Brown, Park Central Hotel—c. M. Burgess, pres.; pres.; G. H. Richards, secy. and treas.; R. R. A. Cragin, sales rep.; N. P. Guild, sales 
AMERICAN CHAIN CO., INC., 929 Connecti- = to _ 7 gee dir.; W - eee wee -H. 8. Smith, salesman lL. Simmonds, works mer.; G. H. Boehmer, rep 
cut Ave., Bridgeport, Conn.—American Chain obinson, dir. ; . . anning, gen. sales ellington otel—A. M. Reeves, salesman; gen. sales mer. 
Co., Inc., 230 Park Ave., Room 626—W. F. mer.; A. J. Wettlauffer, sales mgr.; J. A W. F. Miller, salesman; Frank Guth, sales- | CENTRAL DIE CASTING & MFG. CO., INC., BAY ooo a Gouden 
Cotter, dist. mgr.; W. T. Morris, vice-pres. Callahan. mer. Diversified Products; E. E. man. 2935 W. 47th St., Chicago, 111.—Edison Hotel 0.—50 Church St.- C. W. Hancock, dist 
and gen. mgr.; A. P. Van Schaick, gen. mer. Lundberg, chief engr.; E. A. Wetzel, asst. | BURTON AUTO SPRING CORP., 2433-41 W L. W. Erlichman, eastern ret mgr E . 
of sales; W. M. Wheeler, secy.; O. R. Mo- | Chief engr.; R. Roberts, designer; J. Tjaarda 48th St., Chicago, 111.846 Atlantic Ave., | CHAMPION PNEUMATIC MACHINERY CO., | tHe CLEVELAND WORM & GEAR CO., 324% 
| Donald, sales prom. mgr.; W. D. Kirkpatrick, designer. Brooklyn, N. Y.—Sid G. Harris, eastern breh 8164-70 8. Chicago Ave., Chicago, 11).—Lex- : 
sales mgr. auto. access. div. BRIGHT STAR BATTERY CO., 200 Crooks! megr.; Martin Hans, pres. ington Hotel--George T. Rayfield, pres.; C (Continued on Page 49) 





AMERICAN STAINLESS STEEL CO., 808 
Commonwealth Bldg., Pittsburgh, Pa.—Bilt- 
more Hotel—J. C. C. Holding, vice-pres. and 
mer. ° 

AMERICAN STAMPING CO., Battle Creek, 
Mich.—Plaza Hotel—D. P. Ordway, pres. 

AMESBURY METAL PRODUCTS CO., 39 | 
Oakland St., Amesbury, Mass,—Waldorf- 


stbet ot SE cerunine co, 1, ““Sorry. Sir. but We're 


bany St., Cambridge, Mass.—-Biltmore Hotel 
-Geo. H. Hunt, rice-pres.; Warren T. Fer- 
guson, treas, 

A P PARTS CORP., Southard Ave, at Lin- 
wood, Toledo, Ohio.—Hotel Wellington—H. 


F. Hadley, pres.; W. E. Bullock, sales mer.; 2 s e 
4. J. Gallagher, asst. sales mer.; C. I. aus ” ti] | , a aa Ome f Os 
Bowman, dist. mgr.; L. M. Schwartz, rep. 

THE ARO EQUIPMENT CORP., Bryan, Ohio. 
—Lexington Hotel—I. B. Nielsen, vice-pres.; 
Cc. E. thrie, sales prom. mgr.; Irving Wagner, 
special rep.; C. W. Ginter, engr. 

ARROW HEAD STEEL PRODUCTS CO., 1101 
Stinson Blvd., Minneapolis, Minn.—Welling- 
ton Hotel—K. Kingsley, sales mgr.; H. B 
Rothkopf, salesman. (Special display at Hotel 
Wellington.) , , tle ‘ > — , 

AURORA EQUIPMENT CO., Aurora, m.—.| Odometers have reeled off many a mile since the above was last 
Hotel Edison—Thos. M. Dunham, pres. Hotel 
President—Geo. W. K. Voigt, Eastern sales 
rep. (Special display at Hotel Edison.) e ° e ° 

AUTOMOTIVE MAINTENANCE MACHINERY wait his turn for the car of his choice. 
CO., 816 W. Washington Blvd., Chicago, I. 
—Barclay Hotel—Victor Allen, vice-pres.; 


heard in the automotive industry — since the eager buyer had to 





W. M. McKim, export mgr. Plymouth Hotel Last year a million cars were scrapped, yet the number in commission 

—H. J. Swartz, zone mer.; R. W. Guard, 

sales rep. increa ‘ w .: . Saline 
ae eine oe wie sed 900,000. It was the best car year since 1929. The industry 


port, Conn.—Bridgeport, Conn.—James Coul 
ter, vice-pres.; Henry G. Emt, engr. 


has caught up with itself, and with a prospective increase in production 


a . . 
B of 40% for 1935, automobile manufacturers face the necessity of 
] THE BAIRD MACHINE CO., Bridgeport, Conn. e e e s — 
—Bridgeport, Conn.—Leon A. Warner, asst stimulating definite markets or new cars as well as existing markets for 
treas. and asst. gen, mgr.; Arthur J. Lewis, 
secy. and in charge of engrg.; Albert Pott, ceplacements, 
} sales and adv. mer. 
BAKELITE CORP., 247 Park Ave., New York, , . , - ' 
N. Y.—247 Park Ave.—Sandford Brown, vice- In answer to a questionnaire, 85.77 of NEWS-WEEK readers stated 
pres.; Gordon Brown, sales mgr.; W. B 
Hoey, sales engr.; Harry Carlson, sales engr. that they are car owners: 


BAUSCH & LOMB OPTICAL CO., 635 St. 
Paul St., Rochester, N. Y.—Rochester, N. Y. 
—William Bausch, secy 2 ° 
nt en hee. Ob. tenes Mie —on the basis of the present circulation of 
Park Central Hotel—H. L. Faust, sales mer. ; . : . s 
C. &. Phillips, sales ener; B. F. W. Hever 100,000, this would indicate a potential market 
Fastern div. megr.; H. C. Lisle, vice-pres.; 
A. Seitman, salesman; A. Cotter, salesman; for 85,700 cars; 
P. Riess, salesman. 
BEAR MANUFACTURING CO,, 2030 5th Ave., 


Rock Island, Ill.—8731 8ist Ave., Glendale, 22.2% of these automobile owners operate two cars; 
L. 1.—A. J. Hafemeyer, sales rep. 
THE BEARINGS INDUSTRY CORP., 1834 —which would add 19,025 cars to this market; 


Broadway, New York, N. Y.—1834 Broadway 

--S. Fablan Goodman, pres.; M. E. Good 

man, treas. QG . — 
BENDIX AVIATION CORP., New York, N. Y.. and 6.9% operated three cars or more 

and Chicago, I1l.—Waldort-Astoria Hotel— 

Vincent Bendix, pres.; Walter J. Buettner, 

vice-pres., treas.; H. <A. Gossner, secy.; 


adding a probable 6,000 to the existing market. 


Charles Marcus, vice-pres.; W. L. McGrath, . . 

ates 7 Ge. @uetent de. ante anaeet No one can repeal the law of averages. Here is a potential market for 
Karl M. Wise, technical advisor; David Bee- ‘ . . ‘ 

croft, rep. N. Y.; Herbert L. Sharlock, dir. 110,725 motor cars, established by direct inquiry and subsequently 
pub. relations. 

BENDIX BRAKE CO., South Bend, Ind.— ; : h we i : 
rh coe” eh Bend, ne carefully checked. The most interesting phase of the above inquiry, 
Walter J. Buettner, treas.; V. W. Kliesrath, : ’ ® or 
Ta + Geli tesa: from the standpoint of today’s market, is the fact that 22.8% of these 
Willis, dir. of sales. ° ° 

BENDIX-COWDREY BRAKE TESTER, INC., NEWS-WEEK readers stated that they were definitely in the market 
South Bend, Ind.—Waldorf-Astoria Hotel—D. 

O. Scott, pres.; F. B. Willis, dir. sales; A. for a new car during 1934-35— 


E. Feragen, field sales supervisor. 
BENDIX PRODUCTS CORP., South Bend, 


Ind.—Walderf-Astoria Hotel—Vincent Bendix, an indicated new car potential of 22,800 auto- 
pres. and gen. megr.; Walter J. Buettner, 

treas.; V. W. Kliesrath, vice-pres.; J. P. : s 

Mahoney, vice-pres.; F. C. Mock, vice-pres. ; mobiles this year. 


F. B. Willis, vice-pres.; H. L. Sharlock, dir. 

mE by RR Re What are you going to do about stimulating this market? 
South Bend, Ind.—Waldorf-Astoria Hotel— 
Vincent Bendix, pres.; W. J. Buettner, treas. ; 
F. C. Mock, vice-pres.; F. B. Willis, dir. of 
sales. 

BENDIX-WESTINGHOUSE AUTOMOTIVE 
AIR BRAKE CO., Pittsburgh, Pa.—Waldorf- 
Astoria Hotel—Vincent Bendix, pres.; 8. G. 

| Down, vice-pres.; R. M. Heinrichs, gen. mer. ; 
F. L. Hall, dist. mer. 

THE BERGER MFG, CO., Canton, 0.—4! E. 
42nd St.—E. M. Underwood, mgr. N. Y. breh. 

BEWCO MANUFACTURING CO., 236 W. 55th 
St., New York, N. Y.—Edison Hotel—Thee- 





LEK 


dore R. Bergman, sales mer.; Art Crane, 

Chicago rep.; Jos. P. McCarthy, mid-west CK} + FI ‘] J EER EN j RE 
sales megr.; Lou Segal, pres. and eastern 

rep. 


OTTO BIEBER & CO., 1819 Broadway, New k 
York, N. Y.—1819 Broadway—Otto Bieber, N CW Yor 


pres. 
BIJUR LUBRICATING CORP., Long Island 
City, N. ¥.—Edison Hotel—Theodore R 
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Ne ew Type “Soft” Springs Appear on New Plymouth 


Engine Develops 82 hp; 
Sway Eliminator Used 





New York, Jan. 4.— The 1935 
Plymouth, introduced at the New 
York Automobile Show, has a 
longer, wider body and includes 
calibrated ignition, full length 
water jackets, directional water 
circulation, syncro-silent trans- 
mission, ventilated clutch, venti- 
lated generator, improved hy- 
draulic brakes, electro - coated 
aluminum alloy pistons, silent-U 
and rubber cored spring shackles, 
valve seat inserts, roller bearing 
universal joints, four-bearing 
crankshaft, and a double-drop 
rigid-X frame. 

It is presented in six body types 
—the business coupe, two-door 
sedan, deluxe rumble seat coupe, 
deluxe four-door sedan, deluxe 
two-door touring sedan and de 
luxe four-door touring sedan. All 
models have a wheelbase of 113 
inches. The business coupe has a 
special manifold and carburetor 
assembly claimed to provide addi- 
tional fuel economy. The two 





Front and rear springs 
carry approximately the same 
weight and have approximately 
the same frequency. 

Weight has been re-distributed. 
The engine has been moved for- 
ward eight inches, over the front 
axle, and the body has been 
moved forward six inches, making 
the car weight the same on both 


evenly. 


axles. Front end bounce is con- 
trolled by new double - action 
shock absorbers. 


Stabilizer in Front 

A side-sway eliminator mounted 
on the front end of the chassis 
acts as a third spring, to rein- 
force either spring when needed. 
It reduces side-sway and body 
roll on the curves. 

The six-cylinder L-head engine 
of the new Plymouth has a stand- 
ard compression ratio of 6.7 to 1, 
compared with a ratio of 5.8 to 1 
on last year’s models. 

High engine temperatures and 
spark knock have been reduced 





Plymouth Looks at 1935 








A worm’s eye view of the new Plymouth. The new models are three 
inches longer and three inches wider than their predecessors, powered 
by an 82 horsepower engine. 


touring sedan models have built- 
in trucks in the rear. 


The new Plymouth springs made 
of Mola steel, an alloy developed 
by Chrysler laboratories, have 
two main leaves. Each leaf is 
wrapped around the shackle bolt. 
The lower leaf is segmented at 
the center to allow for elongation. 
The leaves are thinned down at 


the ends, to give greater softness | 


with greater strength, and are 
flat rolled so that more area of 
each leaf-end comes into contact 
with the adjoining leaves, 
tributing the spring load 


—=O— 


See also the 


TERRAPLANE 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


more 





TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 


~~ 


| centrifugal force, and in addition, 
dis- | 





with full-length water jackets, a 
new system of directed water cir- 
culation and calibrated ignition. 
The full-length water jackets 
completely surround the cylinder 
bores and are said to reduce oil 
temperatures as much as 50 de- 
grees at sustained high speeds. 
Directed water circulation is said 
to give more even cooling of com- 
bustion chambers. 


The new Plymouth has an auto- 
matic spark advance operated by 


a calibrated spring so placed that 
it tends to retard the spark all 
the time. One end of the spring 
is fastened to a diaphragm held 
by vacuum from the intake mani- 
fold. As long as there is vacuum 
in the manifold, the spring cannot 
retard the spark, but when the 
throttle is opened on acceleration 
the vacuum drops and the spring 
is able to retard the spark. 
Engine Improved 

The engine develops 82 horse- 
power at 3,600 revolutions per 
minute. It has a bore 3% inches 
and a stroke of 4% inches. The 
piston displacement is 201.3 cubic 
inches. 


The main plate of the clutch 
has been ribbed so that when it 
revolves it forces cool air at the 
rate of 600 cubic feet per minute 
through the entire clutch mech- 
anism. Air is admitted through 
the vents in the bell housing and 
in the clutch cover, which are 
screened to keep out dirt, grit 
and other foreign substances. The 
clutch operates with less pedal 
pressure, and has greater capacity. 

The new Plymouth has syncro- 
silent transmission, silent in all 
gears. Gears are helical cut. The 





More Space in 935 Plymouths 





The floor level of the new models has been lowered through a new method of mounting the body to the 


frame, giving increased ee 


shifting collar has a friction reg) 
which contacts first and then acts 
as a brake before the gears are 
engaged. The transmission case 
is of one-piece construction. 


New Plymouths continue to use 
hydraulic brakes with the pistons 
operating on the rear shoes larger 
than front shoe pistons to equalize 
the wear between the shoes and 
provide smoother brake operation. 
All models have centrifuse brake 
drums. 


The new Plymouth all- steel 
body fits down over the frame and 
is bolted to the frame horizontal- 
ly and vertically at 46 different 
points. The frame and body have 
thus become more nearly a single 
unit. Seats are three inches 
wider. The floor has been low- 
ered 3% inches, permitting more 
leg and head room. The new 
body construction brings the floor 
closer to the running board. Side 
members of the double-drop X- 
type frame are bowed to follow 
the streamlined contours of the 
body. 

Has New Appearance 

The new Plymouth embodies 
streamline design with a massive 
radiator shell, slanting windshield, 
and tapering rear deck. Ventilat- 
ing hood louvres are under the 
fenders. 


Inside, a new ceiling treatment 
eliminates seams and braiding. 
The instrument panel has an ash 
receiver and glove compartment. 
The upholstery is a _ patterned 
broadcloth. 

An improved system of ventila- 
tion has been installed. Ventilat- 
ing wings have been eliminated, 
replaced by single windows with 
single controls. Ventilating open- 
ings have been built under the 
front seat to provide more com- 
plete circulation of air in the car. 

The exterior finish of the Plym- 
outh is preserved by a complete 
rust-proofing process. Small metal 
parts are bonderized before lac- 
quer is applied and large surfaces 
are parcolited. 


Overall length of the new line is 189 inches. 





NY Show Opens Today; 
Still Paces Motor Year 


(Continued from Page 1) 


and anticipation is noted among 
the automotive men and the pub- 
lic as they await the opening of 
the doors tomorrow. 

Prior to the opening, the show 
committee will hold an informal 
luncheon in honor of Mayor Fio- 
rello H. LaGuardia. Following 
this the mayor will be escorted to 
the Palace where he will offic- 
ially open the show and _ start 
motordom on parade for 1935. 

A bright spot in this, the 35th 
Annual New York Show, is the 
welcome return of the Ford Mo- 
tor Co. as an exhibitor. Since 
1910 the Ford has not been dis- 
played at this exposition, although 
the Lincoln has always been rep- 
resented. Ford’s return, after an 
absence of 25 years, will add 
greatly to the interest of this 
latest exhibition of automotive 
achievement. 

Interest will be centered at the 
Palace this year as the dealers 
have ruled out all other shows. 
Formerly new cars have been dis- 
played in the lobbies of the larger 
hotels during the show time. 

Striking Displays 

The new cars to be displayed 
will feature a number of improve- 
ments and refinements, all en- 
gineered to bring to the motorist 
greater riding comfort, economy 
in operation, ease in driving, 
safety, and beauty of design. 
Nearly two hundred complete cars 
and chassis, representing 28 
makes of passenger cars and six 
makes of commercial vehicles 
will be displayed on three floors 
of the Palace. Three of the pas- 
senger makes come from foreign 
shores—two from England and 


Piso from France. 


Easier Tappet Adjustment 





Tappet adjustments of the 1935 Plymouth are taken care of through 


a removable panel located under the fender. 


Pull the wheel, remove 


the panel, and there you are. Or are you? 


Domestic makes to be displayed 
include Auburn, Buick, Cadillac, 
Chevrolet, Chrysler, De _ Soto, 
Dodge, Duesenberg, Ford, 
Graham, Hudson, Hupmobile, La- 
Fayette, LaSalle, Lincoln, Nash, 
Oldsmobile, Packard, Pierce-Ar- 
row, Plymouth, Pontiac, Reo, 
Studebaker, Terraplane and 
Willys. Commercial vehicles in- 
clude Chevrolet, Dodge, Ford, Reo, 
Terraplane and Willys. The 
foreign cars are the English 
“S. S.,” the M. G. Midget, and the 
French Bugatti. 


Accessory Showings 

Among the many interesting 
displays will be those of the ac- 
cessory group with a collection of 
ingenious devices either for use 
on the car itself or employed in 
servicing or making repairs. 
There will be novel accessories to 
prevent skidding—one a _ substi- 
tute for chains; another device 
for use on the windshield in 
stormy weather. This is in the 
form of a cake to be rubbed on 
the glass to prevent frosting. It 
is mounted on a wooden block 
with a grooved plate to remove 
ice from the _ glass. Another 
preparation is offered to prevent 
motorist’s eyeglasses from steam- 
ing up in bad weather. 

The preliminaries have been 
staged this past week with parties 
to the press by Chevrolet on Wed- 
nesday, Pontiac aboard the SS. 
Europa on Thursday and a Ford 
breakfast on Sunday. 

The show opens Saturday at 
two o’clock and, with the excep- 
tion of Sunday, will run through 
the week from 10:30 a.m, to 11 
p.m., ending on Saturday night, 
Jan. 12. 

As has been the custom in 
former years special days have 
been particularly designated as 
follows: Saturday, Opening Day; 
Monday, Artists Day; Tuesday, 
Army and Navy Day; Wednesday, 
Engineering Day; Thursday, Civic 
Day; Friday, Theatrical, Cinema 
and Radio Day and Saturday 
Closing Day. 

The exposition is under the per- 
sonal management of Alfred 
Reeves, vice-president of the 
Automobile Manufacturers Assn., 
in co-operation with the show 
committee which includes Wil- 
liam M. Colt, chairman; Don 
Ahrens, A. Gordon Swan, Lee J. 
Eastman, Theodore Luce, Walter 
Pape, G. O. Simons, George Stowe, 
Cc. B. Warren, C. K. Whittaker, 
F. L. Yarrington, James Van 
Etta, M. T. Powers, and Harry 
Bragg, general manager of the 
Automobile Merchants Assn. of 


[me E. 
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(Continued from Page 47) Fanning, sales dept. (Special display at modore Hotel—-Fred G. Richardson, Detroit | F |THE GEAR GRINDING MACHINE co... 
Grand Central Palace.) rep. | Christopher and Conant, Detroit, Mich.—¥. 

E. 80th St., Cleveland, O.—Roosevelt Hotel— THOMAS A. EDISON, INC., Emark Battery |THE FAFNIR BEARING CO., New Britain, J. Haynes, vice-pres. 
Howard Dingle, pres. Division, Kearny, N. J.—Hotel Wellington | THE ELECTRIC AUTO-LITE CO., Toledo, O. | Conn.—Yale Club—Maurice Stanley, pres.; C. | GENERAL ARMATURE CORP., Lock Haven. 

COLUMBIA AXLE CO., 850 E. 72nd S&t., E. H. Green, sales mgr.; D. B. Banta, sales -Commodore Hotel—R. G. Martin, pres.; C. |  gtanley, vice-pres. Commodore Hotel—E. Pa.—Biltmore Hotel—M. B. Mervis, ehmn. 
Cleveland, O.—Commodore Hotel—E. H. prom. mer.; W. L. Watson. dist. aie on; O. Miniger, chmn. of bd. ; D. H Kelly, vice- | Garter, vice-pres. Wellington Hotel—S. M. | of bd. Wellington Hotel—1ou Mervis, pres. ; 
Parkhurst, pres.; R. E. Fries, vice-pres.; N. F. J. McDonald, serv. mer.; A. H. Potts, pres.; J. A. Shank, dir. of serv.; H. B. | ppiog mer. distributors’ sales; R. M. Page, J. M. Lydecker, rep.; Jack Connolley, rep. ; 
8. Lincoln, sales dept.; A. E. Gibbs, sales asst. to sales mar. 7 Hewitt, serv. rep. distributors’ sales; Geo. Barenborg, mer Geo. Fritz, rep.; Leonard Mervis, rep. 
dept. EDISON-SPLITDORF CORP., West Orange,| THE ELECTRIC STORAGE BATTERY Co.,| \. Y. office; C. D. Parker, sales rep. Park | GENERAL ELECTRIC CO., Merchandise Dept., 

THE COLUMBUS BOLT WORKS CO., 291 N N. J.—Wellington Hotel—A. J. Clark, vice 19th St. and Allegheny Ave., Philadelphia, | Central Hotel—R. F. Steeneck, automotive | Bridgeport, Conn. Lexington Hotel—K. W. 
Water St., Columbus, 0O.— Wai!dorf-Astoria pres. and gen. mgr.; C. B. Cook, sales mar. ; Pa.—Biltmore Hotel—H. B. Gay, vice-pres.; | _ div. | Nelson, mgr, automotive products sales; H. 8 
Hotel—J. R. Poste, pres. and gen. mgr.; B S. Schaeffer, sales prom, mgr.; W. J F. F. Sampson, mgr. N. Y. breh.; E. G |} THE FEDERAL BEARINGS co., INC., Dahl, dist. sales rep.; H. W. Hale, dist 
E. Poste, vice-pres.; H. A. Mason, secy.; R. Greenop, serv. mgr.; W. M. Leith, Eastern Beutter, sales engr. N. Y. breh.; L. E. | Poughkeepsie, N. Y. Commodore Hotel H ales rep.; J. J. Lengyel, headatrs. rep.; F 
M. Rex, sales rep.; J. L. Hoffman, sales rep. dist. sales rep. Lighton, mgr. auto. mfrs. sales. A. Schatz, pres.; G. H. Schatz, secy.; H. F A. Parnell, adv. mer. 

CONTINENTAL MOTORS CORP., 12801 E. | EIS MFG. CO., 1365 Jerome Ave., New York, ELGIN MACHINE WORKS. Elgin. I Petersen, sales mer. GLYCERINE PRODUCERS ASSN., 386 Fourth 
Jefferson, Detroit, Mich.—Stevens Hotel—w. N. ¥.—Wellington Hotel—E. Schwarz, pres. ; Wellinot Metel--Jack | Soh: ae Be FEDERAL METALLIC PACKING CO., 29-99 Ave., New York, N. Y¥.—386 Fourth Ave.— 
R. Angell, pres.; G. Hall Roosevelt, dir. of W. Samuels, sales dept.; M. Zweighaft, sales aero” a |S Foundry St., Wakefield, Mass. — Wellington Roscoe C. Edlund, mgr.; A. P. Federline 
sales; B. F. Tobin jr., treas.; L. P. Kalb, dept.; J. Schneeberg, sales dept.; G. Bock, rep.; Geo. J. Bock, sales rep. Hotel—Robert H. Osborn, vice-pres. and gen asst. mer. 
fety. megr.; J. Reese, asst. to pres.; W. R sales dept.; S. Comins, sales dept. (Special | ESMCO AUTO PRODUCTS CORP., 33 34th mer.; F. C. Peaslee, in charge of sales; F. | GUARANTEED PARTS CO., INC.—250 W 
Angell jr., serv. megr., aircraft div.; H. A. display at Hotel Wellington.) St., Brooklyn, N. Y.—Wellington Hotel—J D. King, treas.; A. O. Bird, N. Y. automo- 5ith St., New York, N. ¥.—Weilington Hotet 
Mitchell, serv. mgr.; O. R. Baird, mgr. auto. | THE EGYPTIAN LACQUER MANUFACTUR- Gerstenfeld, pres.; I. Prager, secy.-treas.; H. | tive rep.; H. R. Clime, N. J. automotive -J. J. Braude, sales mer. 
sales; A. R. Smith, mer. ind. sales; F. T. ING CO., 90 West St., New York, N. Y.— L. Walker, engr.; Phil Klein, sales rep.; H. rep. 1170 Broadway—Hi. ©. Abell, N. Y. 

Gould, sales rep.; A. Wild, adv. maer.; E. T. Lexington Hotel—Robert B. Wright, sales Hanser, sales rep.; J. K. McKenzie, sales industrial dept. rep. H 
Vincent, Diesel engr.; E. R. Jacoby, chief man; Stanton Latham, sales mgr., automotive rep.; Geo. Lipton, sales rep. ; R. F. Howitt, THE E. T. FRAIM LOCK CO., 237 Park Ave., THE HALL MANUFACTURING CO., 1566 
ener. dept.; Charles F. Gross, salesman; E. J sales rep. (Special display at Hotel Well Lancaster, Pa.—Biltmore Hotel—-S. R. Fraim Woodland Ave., Toledo, Ohic.—Montelatr 

THE CORCORAN-BROWN LAMP CO., 4890 Schubert, salesman; John R. Bricker, sales ington. ) Hotel—E. A. Hall pres.: M. T. Obee, sales 
Spring Grove Ave., Cincinnati, O.—Biltmore man; Frank G. Drake, adv. mer. EX-CELL-O AIRCRAFT & TOOL CORP., 1200 G oan s A. Smith, salesman: R B. Sas- 
Hotel—G. P. Doll, pres.; R. W. Johnson, | ELCO TOOL & SCREW CORP., 1800 Broad Oakman Bivd., Detroit, Mich.-Park Central | GALION ALLSTEEL BODY CO., Galion. O0.| ford. salesman: H. B. Hurst, salesman: © 
chief engr. way, Rockford, Ill.—New Yorker Hotel—VPaul | Hotel—N. A. Woodworth, pres.; Wm. F. New Yorker Hotel—B. J. Heiser, mer. of Se a 

CRESCENT AUTOMOTIVE CABLE CO., Provi- G. Swanson, vice-pres. and sales mgr. Com- Wise, sales mgr. pales. (Continued on Page 50) 
dence, R. I.—Edison Hotel—M. C. Sapinsley, neni inline pssst ee taitaeeamacnimaiiepeitsesataabieaneanaesesianaaaaiatseesinia 


treas.; Maxim Hershey, Metropolitan sales; 


Nat Miller, New England sales, (Special dis- 
play at Hotel Edison.) 

CRUCIBLE STEEL CO. OF AMERICA, 405 
Lexington Ave., New York, N. Y.—Knollwood 
Drive, Greenwich, Conn.—F. B. Hufnagel, 
pres. Commodore Hotel—F. E. Spencer, vice- 
pres. 24 Yale Place, Rockville Center, L. 1. 
—J. M. McComb, vice-pres. 85 Rose Hill 


Ave., New Rochelle, N. Y.—A. T. Galbraith, 
viee-pres. and gen. mgr. of sales. 85 Wykagy! 
Terrace, New Rochelle, N. Y.—R. E. Christie, 
asst. gen. mgr. of sales. 


Seeee demonstration 
THE DALL MANUFACTURING CO., INC., q Ww a y s e p S 
the sale! 


ree: Suave 
Reeves, dist. sales mgr.; Frank Guth, sales- 

‘“‘World’s Simplest Starting” is a mighty good 
beginning for any demonstration ride. It’s appeal- 
ing—reassuring—fascinating. At a turn of the 

switch-key the engine starts—manipulation of 
both button and lever or use of pedal control to 
start or re-start is entirely eliminated. Drive a- 


man. 

OELCO PRODUCTS CORP., Dayton, 0.— 
Waldorf-Astoria Hotel—F. H. Prescott, pres. 
and gen. mer.; R. L. Wilkinson, gen. sales 
megr.; W. A. Chryst, consulting engr.; C. H. 
Kindl, chief engr.; E. D. Madden, serv. mgr. 

DOELCO-REMY CORP., Anderson, Ind.—Wal- 
dorf-Astoria Hotel—F. C. Kroeger, pres. and 
gen. mgr.; O. Lee Harrison, sales mgr.; A. 
G. Phelps, asst. sales mgr. and serv. mar. ; 
H. D. Dawson, chief engr. 

DEFIANCE SPARK PLUG, INC., Toledo, O. 
—L. L. Siegfried, exec. vice-pres.; R. J. L. 
Dutterer, chief engr.; H. M. Gosnell. 

OETROIT GEAR & MACHINE CO., 670 FE. 
Woodbridge St., Detroit, Mich.—Commodore 
Hotel—Howard E. Blood, pres.; Seth Klein, 
sales mer. 

DETROIT SEAMLESS STEEL TUBES CO., 
Detroit, Mich.—Vanderbilt Hotel—c. H 
Hobbs, pres.; E. D. Leonard, vice-pres. in 
charge of sales. 342 Madison Ave.—lI. ©. 
Kensing, N. Y. rep. 

DILL MANUFACTURING CO., 694 E. 82nd 
St., Cleveland, Ohio.—Commodore Hotel—L 
F. Body, mar. of sales; R. S. Maxwell, rep. | 

DITTMER GEAR & MFG. CORP., 193-215 
Grand St., Lockport, N. Y.—McAlpin Hotel 
—Arthur H. Dittmer, pres. 

DOEHLER DIE CASTING CO., Smead and 
Prospect Aves., Toledo, O.—386 Fourth Ave. 
—H. H. Doehler, pres.; F. J. Koegler, vice- d 
pres. and treas.; E. R. Zabriskie, western Thatc - 15 s ix—w i - 
sales mer.; L. H. Pillion, eastern sales mer. Phat s why owners like Startix women Esvers 

THE DOLE VALVE CO., 1901-1933 Carroll * 9 . 

Ave., Chicago, 1i1.—Waldort-Astoria—John L. especially. Once they’ve become used to Automat- 

Dole, secy.; Thos. B. Chace, sales rep.; R. 


ce De F s e S : sur . ; 
M. Ellis, sales rep. (Detroit); H. B. Dra- | : a ic Starting they’ll never willingly drive without it. 
pean, engr.; J. K. Lund, engr.; Stuart G. | % , 
Phillips, adv. mer. 
BORAY LAMP CO., INC., 1458 S. Michigan 
Ave., Chicago, Ill.—Edison Hotel—S. M. 
Dover, pres.; J. B. Baumann, sales rep. 


E 


ECLIPSE MACHINE CO. (Subsidiary Bendix 
Aviation Corp.)—-Elmira, N. Y.— Waldorf- 
Astoria Hotel—W. L. McGrath, pres.; M. P. 
Ferguson, vice-pres. Biltmore Hotel—H. C 
Bush, sales mer. President Hotel—H. P. 


while, then if you wish, put on the brakes and stall 
the engine. Again it starts—repeating as often as 


tA eo ae) 
ree 


sy a you please—automatically, promptly, unfailingly. 





Startix plus Bendix Drive provides the one 
complete 100% Automatic Starting. Startix costs 
little, and is quickly installed on any car, new or 
old, which already has the Bendix Drive. It is 
made and guaranteed by Bendix, whose varied 
products are used as standard equipment on \ 
every make of motor car in America. Write for 





| 
| 


— 


details. 


ECLIPSE MACHINE COMPANY 
ELMIRA, NEW YORK 
(Subsidiary of Bendix Aviation Corporation) 






See also the 


PYROIL 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


STARTIX 


plus Bendix Drive 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 


lie 







equals Automatic 


Starting 
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W. Smith, salesman. (Special display at 
Grand Central Palace.) 

HANDY GOVERNOR CORP., Detroit, Mich.— 
Barclay Hotel—Arthur A. Bull, pres. and 
gen. mer.; S. W. Farnsworth, vice-pres. and 
secy.; H. W. Wills, eastern rep.; R Dd. 
Dumont, N. Y. fety. rep. 


HARRISBURG STANLEY SPRING WORKS, 
INC., Harrisburg, Pa.—New Yorker Hotel— 
B. F. Barker, pres. Edison Hotel—R. B. 
Tracy, fcty. rep. 


HARRISON RADIATOR CORP., Lockport, N 
Y¥.—Waldorf-Astoria Hotel—F. M. Hardiman, 
pres. and gen. mer.; C. P. Hart, asst. sales 
mer.: L. J. Schneider, sales mar; J. R. 


Holmes, chief engr. 
MASKELITE MANUFACTURING 
W. Washington St., Chicago, [IL- 
Hotel—C. E. Scott, sales engr. 
HAWLEY BRAKE CORP., Corning, N. Y.— 
Commodore Hotel—J. F. Eberle, pres.; J. G 


CORP., 208 
-Lincoin 


Hawley, vice-pres.; F. A. Wickham, sales 
mar. 
HAYES BODY CORP., Grand Rapids, Mich 


—Vanderbilt Hotel—W. W. Hoagland, pres.; | 
B. J. Connolly, vice-pres. 
HERRON-ZIMMERS MOULDING CO., 3650-70 | 
Beaufait St., Detroit, Mich. —Commodore | 
Hotel—oO. J. Crowe, gen. mer } 
HOBART BROS. CO., Troy, 0.—Waldorf- 
Astoria Hotel—E. A. Hobart, pres. and treas.; 
W. H. Hobart, secy.; E. C. Galbreath, sales 
mgr. (gen.); H. P. Gordon, N. Y. sales mer.; | 
Leo Gordon, New Eng. sales mar. 
SOHN C. HOOF CO., 162 N. Franklin St., | 
Chicago, Ill.—17 W. 60th St.—A. ©. Hoof, 
vice-pres.; Herman Fischer, salesman; J. T. 
Morris, salesman; J. F. Nicholson, salesman. | 
HOMER COMMUTATOR CORP., 4748 Hough 
Ave., Cleveland, O.—Commodore Hotel—Geo. 
C. Paxton, pres.; Geo. A. Mayer, vice-pres, 


HOUDE ENGINEERING CORP., 537 E. Dela- 





can Ave., Buffalo, N. Y.—Biltmore Hotel— 
Ralph F. Peo, B. L. Valance, Carl F. Lautz 
HYDRAULIC BRAKE CO., Detroit, Mich.— 
Waldorf-Astoria Hotel—Don 0. Scott, pres.; | 
W. J. Buettner, vice-pres.; Otto C. Lang, | 
vice-pres. and sales mar. | 
INDESTRO MFG. CORP., 2649 N. Kildare 


Ave., Chicago, Ill.; DURO METAL PRO- | 


; DUCTS C@., 2649 N. Kildare Ave., Chicago, | 
Tl. —New Yorker Hotel—W. R. Hosford, 


| 
| 
sales mgr. (Special display at Hotel Edison.) 
TNGERSOLL RAND CO., 11 Broadway, New | 
Y.—J. M. Wells, mgr. auto. compr. | 
| 

| 

| 

| 


York, N. 
sales; S. S. Orben, gen. sales dept.; T. 
Bosshard, Philadelphia sales brch.; W. P. 


N. Y. sales breh.; H. C. Ehringer, | 


Yan Eps, 
Boston sales brch. 





Gardner Jackson, sales; J. A. Sweeney, vice- anapolis, Ind.—New Yorker Hotet—James 8S. Karl Wise, vice-pres., enarg.; R. L. Moore, 
pres, Watson, vice-pres.; L. W. Longan, automo- dir. research; Frederic Weyburne, secy.; N. 
KEM MANUFACTURING CO., INC., 601 W. tive ener. William Nelson, fety. supt.; H. C. Hodson, 

26th St., New York, N. Y.—60! W. 26th st. | W. C. LIPE, INC., Syracuse, N. Y.—Commo- asst. treas.; A. H. Greywacz, sales mer. 
—J. D. Brown, pres. and gen, mer.; L. D. dore Hotel—HI. F. Hodgkins, pres. and gen. | MARTIN-PARRY CORP., 1320 W. Market St., 
Brown, Southern sales mgr.; H. E. Lurie, mer. York, Pa.—Yale Club—F,. M. Small, pres. 
LONG MANUFACTURING CO., 2768 E. Grand Waldorf-Astoria Hotel—A. P. Buquor, gen. 


rep.; G. A. Moore, export mgr.; J. J. Man- Loranger, sales mgr.; F. B. Herz, chief engr.; 
ton, pur. agt.; Miss R. Linder, credit mar. ©. E. Wemp, engrg. counsel, Rapids, Mich.—Roosevelt Motel—J. L. Me- 
" LYCOMING MANUFACTURING CO., Wil- Inerney, pres. 
MONG ae tten | Hater BG. Close, “vice. | Uamsport, Pa.—Commodore Hotel—W. TI. | MeKEE GLASS CO., Jeannette, Pa.—Room 334, 
a a 7 “as Rigen 5 Beal, pres.; F. M. Bender, vice-pres.; J. E. 200 Fifth Ave.—M. A. Smith, pres. 
FR, SS See Se Se Oe. Dunbar, asst. gen. ; % H. Whiteman | METROPOLITAN BODY CO., 430 Grand St., 
jr., sales mer.; F. Raster, chief engr., Bridgeport, Conn.-—-Commodore Hotel — Wil- 
|e automotive div. liam Carlson, treas.; Philip Carlson, pres. 
THE LAIDLAW CO., INC. (Automobile Up- MICROMATIC HONE CORP., 7401 Dubois St., 
holstery), 16 W. 60th St., New York, N. Y Detroit, Mich.—Pennsylvania Hotel—Kirke W. 
—Roosevelt Hotel—Ilarry H. Knepper. MANHATTAN INSULATED WIRE CO., 17-23 Connor, pres.; Newell H. Hubbard, sales 
LAMINATED SHIM CO., INC., 21-24 44th W. 60th St., New York, N. Y.—Wellington mar., prdetn. equipmt. div.; J. M. Milhon, 
Ave., Long Island City, N. Y¥.—2s-24 44th Hotel—Chas. Nietman jr., mer.; Fred F. sales mgr., serv. equipmt. div.; G. M. Calvert, 
Ave., Long Isiand City—W. H. Blackmer, Reed, sales mer. sales engr. 
sales mer. MARKO STORAGE BATTERY CORP., 87 35th | MONARCH GOVERNOR CO., 1832 W. Bethune 
LANGSENKAMP-LINKERT CARBURETOR| St., Brooklyn, N. Y.—Edison Hotel—Harry | Ave., Detroit, Mich.—Westbury Hotel—J. W. 
CO., 1200-1266 Shelby St., Indianapolis, tnd Anderson jr., sales mar. 

Edison Hotel—S. R. Hawkins, vice-pres., Brady, sales rep.; M. Wolff, sales rep. MONARCH INSULATED WIRE CORP., 491 
charge of sales: Hl. W. Linkert, pres., charge | MARLIN- ROCKWELL CORP., 402 Chandler | Broadway, New York, N. Y.—Edison Hotel 
of engrg.; H. B. Sherman, eastern sales mgr St., Jamestown, N. Y¥.—Vanderbilt Hotel—A. Ned Morris, pres.; Harry A. Morris, secy. 

LE BARON DETROIT CO., Detroit, Mich ©, Davis, vice-pres. MRC Brgs. Service Co., | MOTOR FUME UTILIZER CORP., 159 Leon 
Waldorf-Astoria Hotel—W. P. Brown, asst 40 W. 63rd St.—II. A. Johnston, sales mgr.; ard St., New York, N. Y.—Commodore Hotel 
to pres.; H. Bonbright, dir.; N. H. Manning, L. A. Cummings, chief engr.; B. J. Shallow, Louis os Staff, pres.; S. V. Hirschman, 

or.: Ping q esigner: z ‘i ass q Pas . secy. anc reas. 
sales megr.; John Tjaarda, designer; Ralph asst. megr., eastern dist MOTOR IMPROVEMENTS, INC., 265 Freling 


Eastern sales mer.; H. 
. Waldman, 


Perlman, sales rep. ; 


sales rep.; N. Werksman, sales Bivd., Detroit, 


Myers, sales mgr. 


chief engr 


Mich,—Rooseveit Hotel—L. J. 


228 W. 47th St.—Thomas 


MARQUETTE PETROLEUM PRODUCTS, 


mer.; H. J. McDevitt, gen. sales mar. 


McINERNEY SPRING & WIRE CO., Grand 


Roberts, designer; John Votypka, ; 
LIGGETT SPRING & AXLE CO., 3087 W.| INC., 7270 S. Chicago Ave., Chicago, Il.— | huysen Ave., Newark, N. J.—365 Frelinghuy- 
Grand Blvd., Detroit, Mich.—Commodore | McAlpin Hotel—Harry J. O'ltourke, pres.;| %€ Ave» Newark, N. J.—J. A. Graham, 
Hotel—John A. Schroeder, dist. mgr. Harry E. Rotert, vice-pres.; Phillip W. Sloan, pres.; R. R. Layte, asst. to the pres.; 1. W. 
LIGGETT SPRING & AXLE CO eae eastern rep. j Williams, chief . ee P. Herman, mer. 
hela, Pa.—1194 E. 19th St, Brooklyn—F. A. | MARSHALL ASBESTOS CoRP., Troy, N. ¥.| Sr “Goons ee ae CUT. Sores, mares We 
Wernig, dist. sales rep. —Waldorf- Astoria Hotel — Furber Starshall, 5 ce ee a . 
LINK-BELT CO., 501 N. Holmes Ave., Indi-  pres.; C. W. Butterfield, vice-pres., sales; (Continued on Page 51) 





INTERSTATE DROP FORGE CO., 4051 N. ||) 


27th St., 
Hotel—<. 


Milwaukee, 


Wis.—Waldorf-Astoria | 
FE. Stone, pres | 


and gen. mer. 


JAEGER WATCH CO., INC., 304 E. 45th St, | 
New York, N. Y.—304 E. 45th St.--Edgar 
L. Vail. 

JAMBOR TOOL & STAMPING CO., 3057 N. | 
3Ath St., Milwaukee, Wis.—Wellington Hotel 
—L. H. Brown, dir. of sales | 

JAMESTOWN METAL EQUIPMENT CO., | 
INC., 1088-1132 Allen St., Ext., Jamestown, | 
N. Y¥.—Commodore Hotel—oO. A. 
and gen. mer.; F. L. Foster, 
G. A. Lawson, vice-pres. 

JAY LUBRICATION CORP., 350 W. Erie St., 
Chicago, I1l.—Commodore Hotel—S. H. Ar 
nolt, gen. megr.; Harry D. Roderick, vice- 

es.; John Kolbe, serv. mgr.; M. Kahlmeyer, 
Canadian rep. 58 W. 65th St.—R. Weston 
Doherty, N. Y. rep 

JONES & LAUGHLIN STEEL CORP., Pitts- 
burgh, Pa.—Waldorf-Astoria Hotel—Wm. B. 
Todd, gen. mer. sales; J. D. Allen, mer. of 
sales. 500 Fifth Ave.—R. M. Kilgore, dist 

j sales mar. 

K 

| KAY-BRUNNER STEEL PRODUCTS, 
$20 S. Delaware Ave., Philadelphia, Pa.; 999 | 
Meridian Ave., Alhambra, (Calif Serciey 
Hotel—C. S. Goble, mer. eastern div 

KELLY REAMER CO., 3775 Ridge Rd., Cleve 
tand, O.—30 Church St.—-F. P. Harrigan 
N. Y. rep. | 

MKELSEY-HAYES WHEEL CO., Detroit, 

Waldorf-Astoria Hotel Geo, W 
vres.; Perry Williams, gen. sale 
Sinclair, chief engineer; 


Lenna, pres 
chief engr.; 


106. 





Mich 
Kennedy, 

mgr. ; * 

Fri ok a es eee Wale, ene; n 


See also the 


DE SOTO 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. | 


TIME 


The Weekly Newsmagazine 


=O = 








a 
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New York Hotel Directory 


(Saving This Directory Will Save Your Time) 


ALAMAC, Broadway and i7ist, 
EN dicott 2-5000 
ALGONQUIN, 59 W. 44th St., 
VA nderbilt 3-2500 
AMBASSADOR, Park Ave. and 5lst St., 
Wli ckersham 2-1000 
273 Lexington Ave., 
CA ledonia 5-4520 
ANSONIA, B’way and 73rd St., 
SU squehana 7-3300 
ASTOR, Broadway and 44th St., 
BR yant 9-2100 
and 58th St., 
CI rele 7-7000 


AMHERST CLUB, 


BARBIZON-PLAZA, 6th Ave. 


111 E. 48th St., 
Wli ckersham 2-5900 
BILTMORE, Madison Ave. and 43rd St., 
MU rray Hill 2-7920 
BRETTON HALL, Broadway and 86th St., 
EN dicott 2-8000 
BRISTOL, 129 W. 48th St......BR yant 9-8400 
CENTURY, 111 W. 46th St....BRyant 9-5260 
CHATHAM, Vanderbilt Ave. and 48th St., 
VO lunteer 5-5400 
COMMODORE, Lexington Ave. and 42nd St., 
VA nderbilt 3-6000 
245 Madison Ave., 
CA ledonia 5-6770 
CUMBERLAND, Broadway and Mth St., 
CO lumbus 5-7480 
DELMONICO, Park Ave. and 59th St., 


BARCLAY, 


CORNELL CLUB, 


VO lunteer 5-2500 
EDISON, 228 W. 47th St., 
PE nnsylvania 6-3600 
EMBASSY, Broadway and 70th St., 
EN dicott 2-3700 
EMPIRE, Broadway and 63rd St., 
CO lumbus 5-7400 
ENGINEERS’ CLUB, 32 W. 40th St., 
PE nnsylvania 6-5500 
FRANCONIA, 20 W. 72nd St., 
TR afalgar 7-3800 
GLADSTONE, 114 E. 52nd St...PLaza 3-4300 


GOTHAM, 5th Ave. and 55th St., 
Ci rele 
GOVERNOR CLINTON, 7th Ave. and 


7-2200 


EM > Gas ob ee wee ok PE nnsylvania 6-3400 

GREAT NORTHERN, 118 W. 57th St., 
Cli rele 7-1900 

IMPERIAL, Broadway and 32nd St., 
LA ckawanna 4-2000 

KNICKERBOCKER, 120 W. 45th St., 
BR yant 9-3300 

LANGDON, 5th Ave. and 56th St., 

PL aza 3-7100 
LA SALLE, 30 E. 60th St....VOlunteer 5-3800 


LEXINGTON, Lexington Ave. and 48th St., 


Wl ckersham 2-4400 
LINCOLN, 8th Ave. and 44th St., 

LA ckawanna 4-1400 

M’ALPIN, Broadway and 34th St., 
PE nnsylvania 6-5700 
MADISON, 15 E. 58th St.....VO lunteer 5-5000 

MADISON HOTEL, 21 E. 27th St., 
LE xington 2-3940 


MARTINIQUE, Broadway and 32nd St., 
PE nnsylvania 6-3800 
MONTCLAIR, Lexington Ave. and 49th St., 
WI ckersham 2-12600 


MURRAY HILL, Park Ave. and 4lst St., 
LE xington 2-2300 
MAYFLOWER, Central Park West and 
EM SU 5sGse eeedinnceae CO lumbus 5-0060 
NETHERLANDS CLUB, 3 Gramercy Park, 
GR amercy 5-3956 
NEW WESTON, Madison Ave. and 50th St., 
PL aza 38-4800 
NEW YORK ATHLETIC CLUB, 7th Ave. 
Se TE sk a 5 iv kataseawans CI rele 7-5100 
NEW YORKER, 8th Ave. and 34th St., 
ME dallion 3-1000 
PARAMOUNT, 235 W. 46th St., 
CH ickering 4-7560 
PARK CENTRAL, 7th Ave. and 55th St., 
CI rele 7-8000 
PARK CHAMBERS, 68 W. 58th St., 
PL aza 3-5900 
PENNSYLVANIA, ith Ave. and 33rd St., 


PE nnsylvania 6-5000 
PICCADILLY, 227 W. 45th St., 
CH ickering 4-7100 
PIERRE, 5th Ave. and 61st St..RE gent 4-5900 
PLAZA, 5th Ave. and 59th St....PLaza 3-1740 
PLYMOUTH, 143 W. 49th St....CI rele 7-8100 
PRESIDENT, 234 W. 48th St., 
CH ickering 4-3800 


PRINCE GEORGE, 14 E. 28th St., 
LE xington 2-7803 
RITZ-CARLTON, Madison Ave. and 46th St., 
PL aza 3-4600 
RITZ TOWER, Park Ave. and 57th St., 
Wl ckersham 2-5000 
ROOSEVELT, Madison Ave. and 45th St., 
VA nderbilt 38-9200 
ST. MORITZ, 50 Central Park So., 
WI ckersham 
ST. REGIS, 5th Ave. and 55th St., 
PL aza 
SAVOY-PLAZA, ith Ave. and 59th St., 
VO lunteer 
SEYMOUR, 50 W. 45th St..VA nderbilt 3- 
SHELTON, Lexington Ave. and 49th St., 
Wli ckersham 2-4000 
SHERRY -NETHERLAND, 5th Ave. and 
SST are Kian VO lunteer 5-2800 
TAFT, 7th Ave. and 50th St.....CI rele 7-4000 
UNIVERSITY CLUB, 5th Ave. and W. 
EE Ts ct are aaa eterna aa CI rele 7-2100 
VANDERBILT, Park Ave. and 34th St., 
AS hland 
VICTORIA, 7th Ave. and 5lst St., 
CI rele 
WALDORF-ASTORIA, 50th St. and 
EL dorado 
WARWICK, 65 W. 54th St....... CI rele 
WEBSTER, 40 W. 45th St..VA nderbilt 
WELLINGTON, 7th Ave. and 55th St., 
CI rele 
WEYLIN, 40 E. 54th St......... PL aza 
WINDSOR, 100 W. 58th St...... CI rele 
WOLCOTT, 4 W. 31st St..LA ckawanna 
WOODSTOCK, 127 W. 43rd St., 
BR yant 
WOODWARD, Broadway and 55th St., 
CI rele 7-2000 
YALE CLUB, Vanderbilt Ave. and 44th St., 
MU rray Hill 2-8180 


2-5800 
3-4500 


5-2600 
2610 


4-4000 
7-8500 


5-3000 
77-2700 
3-1300 


7-3900 
3-9100 
7-8580 
4-7800 


9-3000 














Hotel 
Headquarters 
for 
Motordom 








.... Hotel Lexington is 
the place to stop in New 
York during Automobile 
Show Week. 


eCONVENIENT 


Diagonally across the street 
to the Hotel Lexington from 
Grand Central Palace. 


@ ECONOMICAL 


Rooms with private bath 
from $3 single, $4 double. 
suites from $10. Food prices 
equally reasonable... break- 
fast from 35c, luncheon from 
65c, dinner with dancing to 
Little Jack Little’s amazing 
music in the Silver Grill for 
only $1, and up. 


e COMFORTABLE 


Every room is outside with 
private bath, running ice 
water; new, modern and 
comfortable. Finest beds 
and mattresses. Superlative 
service assured by Hitz- 


trained employees. 





HOTEL 
LEXINGTON 


48TH ST. at LEXINGTON AVE. 
NEW YORK 
CHARLES E. ROCHESTER, Manager 


Directed by the National Hotel Manage- 
ment Co., Inc., RALPH HITZ, President 
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en You Will Meet at the New York Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


Parts—Accessories 
(Continued from Page 50) 


rep.; H. C. Moses jr., dist. 
Meyer, dist. rep. 

MOTOR WHEEL CORP., Lansing, Mich.— 
Barclay Hotel—H. F. Harper, pres.; C. C. 
Carlton, secy.; C. S. Holden, gen, sales mgr. ; 
J. Harold Hunt, chief engr. 


THE MULLINS MANUFACTURING CORP., 
Salem, O.—New Yorker Hotel—cC. C. Gibson, 
pres.; R. F. White, vice-pres. and gen. mer. ; 
G. F. Keyes, gen. sales mgr. 

MULTIBESTOS CO., Cambridge 
Ambassador Hotel— Mason T. 
pres.; John A. Lunn, vice-pres, 
Hotel—S. E. Shepard, sales mgr., 
div.; L. W. Isom, sales prom. mar.; 
Blake, sales rep. 250 W. 54th St. 
Roemer, dist. breh. mer. 


N 


NATIONAL AUTOMOTIVE FIBRES, INC., 
19925 Hoover Ave., Detroit, Mich.—Barclay 
Hotel—J. R. Miller, pres.; Claude Platt, sales 
rep. 

THE NATIONAL COPPER & SMELTING CO., 
1862 E. 123rd St., Cleveland, O.—Commo- 
dore Hotel—Homer B. Smith, pres New 
Yorker Hotel—Curtis Lee Smith, treas. 

NATIONAL FORGE & ORDNANCE CO., Ir 
vine, Warren County, Pa.—-!7 Battery Place 
—F. A. Beardsley. 

NATIONAL MALLEABLE & STEEL CAST- 
INGS CO., 10600 Quincy Ave., Cleveland, O. 

-Roosevelt Hotel—C. C. Gibbs, asst. to 
pres., Cleveland; W. L. Woody, works mer., 
Cleveland; J. O. Houze, works megr., Chicago; 
S. C, Wasson, works mgr., Indianapolis; C. 
HW. McCrea, sales mgr., Cleveland; H. I. 
Hiatt. mgr., Chicago; A. L, MeCol- 
foum, sales megr., Indianapolis. 

NEW DEPARTURE MFG. CO., 
-—-Biltmore Hotel—DeWitt Page, pres.; 
Hughes, vice-pres, and gen. mer.; L. G. 
Sigourney, F. W. Marschner, Western 
sales mgr.; T. D. Crow, chief engr.; John 
H. Baninger, asst. chief engr.; Chas. D. 
McCall, sales engr.; C. B. Beckwith, adv. 
mgr.; Wm. H. Harrington, asst. sales mer. 

NEW PROCESS GEAR CORP., Syracuse, 
N. Y.—Wellington Hotel—A. A. Henninger, 
pres.; H. 8S. Thurner, vice-pres. 

THE NEW HAVEN CLOCK CO., New Haven, 
Conn.—Edison Hotel—R. H. Chirgwin, sales 
mgr. automobile clock div. 

NORMA-HOFFMANN BEARING CORP., Stam- 
ford, Conn.—1!202 Commerce Blidg., 155 E. 
44th St.—W. M. Nones, pres.; O. P. Wilson, 
vice-pres.; H. J. Ritter, sales mer.; G. R. 
Rott, engrg. megr.; D. E. Batesole, asst. 
engre. mgr.; F. W. Mesinger, N. Y. dist. 
megr.; R. Gannett, sales engr.; R. V. Don- 
nelly, sales engr.; G. Tompkins, sales engr.; 
W. A. P. Nones, sales engr.; T. M. Kaino, 
sales engr.; C. W. Hedler, mgr. of distrib 
utors’ sales, 

NUWAY ENGINEERING CORP., 2040 
nois, Detroit, Mich.—Park Central 
John L. Bowers, pres. 


O 


OHIO CARPET CO., West Warren, Mass 
Hotel Biltmore—J. Henry Smith, vice-pres 
THE OHIO PISTON CO., 5337 St. Clair Ave., 
Cleveland, O.—President Hotel—Kk. A. Wil 
Mamas, eastern dist. mer.; D. P. Shaw, gen. 
mer. 123 W. 64th St.—A. Wagner, N. Y. C€. 
dist. mgr.; R. M. Dennis, ©. G. Webber, L 

G. Falck. 

GHIO RUBBER COMPANY, Willoughby. 
Detroit address: 525 Fisher Bldg. 
Club—C. J. Edwards, 524 and 
Bldg 

OHIO SEAMLESS TUBE CO., 
E. 45th St.—W. S. Thompson, C. 
F. L. Benham. 


rep.; J. H. 


B, Mass.— 
Rogers, vice- 
Lexington 
replacemt. 
E. G. 
A. J. 


sales 


Bristol, Conn. 


F. G. 


secy.; 


Cc, 


Liver 
Hotel-— 


0. 
525 


Shelby, 
HH, 


0.—70 
Wood, 


THE OKONITE CO., Newtype Automotive Div., | 
Scheu, | 


Passaic, N. J.—E. A 


P 


THE PENNZOIL CO., Drake Bldg 
Pa.—Lexington Hotel—John L 
sales engrg. dept. 

PERFECTION GEAR CO., 
cennes Ave., Harvey, [l.—206-8 Amsterdam 
Ave.—S. R. Wolff, vice-pres.: W. P. Moran, 
dist. mer.; E. H. Schmidt, N. Y. brch. mer. 

PERMATEX CO., INC., 1702-1720 Ave 
Brooklyn, N. Y.—Wellington Hotel. A 
Benoit, pres.: UH J Enders mer. ; 


Passaic, N. J. 
A. EK. Sneden 


Oil 
King, 


City, 
maT 


152nd St. and Vin- 


sales 


=} 


See also the 


NORTON 
Grinding Machine 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 


—=o— 


Princeton | 
Fisher | 


Y, | 


O——————— 


Frank Rametta, 
salesman; N. R. 
Hagstrom, salesman; 
man. 

PHOENIX WIRE WORKS, INC., 1940 E. 
Kirby Ave., Detroit, Mich.—Commodore Hotel 

Ernest J. Klintworth, pres.; Robert E. 
Klintworth, vice-pres.; Earl J. Fisher, wire 
cloth div.; Herman O. Kraft, 
Norman A. Heinrich, sales prom. 

PLOMB TOOL CO., 2209 Santa Fe Ave., 
Angeles, Calif.—WeWington Hotel—J. C. Bur 
ney, F. H. Denman, J. T. Morris. 

P, 0. B. MANUFACTURING CO., 
and Central Parkway, Cincinnati, 
Wellington Hotel—Harry Glascock, pres. ; 
Loge, sales mer. 

WM. E. PRATT MFG. CO., Henderson Ave., 
Joliet, I1l.—Wellington Hotel—J. Schneeberg, 
sales rep.; G. J. Bock, sales rep. 

PRATT & LAMBERT, INC., 79 Tonawanda 
St., Buffalo, N. Y.—3301 38th Ave.—tIl. S 
Prescott, vice-pres.; T. FE. Murphy, mgr. in 
dustrial 2580 Marion Ave.—J. D 
McGeveran, 


PRATT & WHITNEY CO., 
Hartford, Conn. 
R. Burt, pres. and gen 
vice-pres. in charge 
mer. gear div.; F 
mech.,; A. S. Kellar; C. M. 
tool and gage div.; A. Hl. d’Arcambal, 
mer. small tool and gage div 

PREST-O-LITE BATTERY CO., INC., Box 
1655, Indianapolis, Ind.—Roosevelt Hotel—.J 
If. MeDuffee, vice-pres.; H. E. Komitch, 
sales megr.; H. L. Floyd, serv. mgr.; J. K 

THE PURE OIL CO., 35 E. Wacker Drive, 
Chicago, [ll.—Lexington Hotel—W. G. Clark 
Stuart Grant, 

PURFEX MFG. CO., 800 N. 
delphia, T’a.—New Yorker 
Nock 

PYRENE 


R. bh 
salesman ; 
Cc. Winant, 


Krogenas, 
= 
sales- 


salesman ; 
Zucker, 
L. 


INC.- 
Ohio. 
Emil 


sales, 


436 Capitol Ave., 


mgr.; W. P. Kirk, 
Hi. D 
Hoagland, 


Pond, mer. 


of sales; 


0 master 
small 


sales 


16th St 
Hotel—J 


Phila 
Wm 


MFG. CO., 560 Belmont Ave., 
Newark, N. J.—1338 Franklin Ave.—D. N 
Muir, sales engr. 601 W. 174th St.—J 
Alexander, sales engr. 619 W. 175th St. 
J. Cox, sales engr.; R. B. Dickson, asst 


sales mgr 


uen 


QUAKER STATE OIL REFINING 
City, Pa. S. Messer, pres.; J. 
vice-pres.; F. O. Koontz, sales mer 


R 


RADEL LEATHER MFG. 
Ave., Newark, N. J.—Newark, N, J. 
J. Radel, pres.; R. HW. Cudlipp, 

RAMSEY ACCESSORY MFG. 
Forest Park Blvd., St. Louis, 
ton Hotel—J. A. Ramsey, pres.; J 
salesman; A. E. Hutchison, salesman 

RAYBESTOS-MANHATTAN, INC., Bridgeport, 
Conn.—Wadorf-Astoria Hotel—-John H. Mer- 
rell, vice-pres.; E. A. Wales, equip. sales 
mer.; H. C, Dishman, Det. mgr.; C. Boekius, 
dvipt. engr. 

READING CHAIN & BLOCK CORP., 
Adams St., Reading, Va.—50 Church St. 
Fred A. Howard, vice-pres. and gen. u 

RELIABLE JACK CO., 1401 W. Second St., 
Dayton, O.— Park Central Hotel LW 
Fribley, sales mgr. (Special display at Well 
ington Hotel.) 

| REX METAL PRODUCTS CO., 265 First Ave., 
New York City.—365 First Ave.—Kornel ¢ 
Berger, Sig. E. Bergman, Al. Bergman, Oscar 
J. Strauss, Albert Demsky 

ROLLOWAY BEARING CO., 
mour St., N. ¥ 
1 F ® Schuyler 
rep 

| ROME-TURNEY RADIATOR CO., Rome 

Commodore Hotel—W. L. Lynch 
W. J. Beasley, sales dept 

ROTARY LIFT CO., 1055 Kentucky St.. Mem 
phis, Tenn.—29 Broadway, N. Y. C.—W. V. 
Cadmus, F. W. Boyd. (Special display at 
29 Broadway, N. Y. C 


S 


SAGINAW STAMPING & TOOL CO., 
naw, Mich.—Commodore Hotel—-A. {t 
pres.; G. P. Tinkham, gen. sales mer 

SALES PROMOTION COUNSEL, 21) N 

Washington, Lansing, Mich.—New Yorker 

Hotel—H. E. Deady, partner. 

H. SCHWARTZ RUBBER CORP., *% 
layne Ave., Cleveland, O.—Edison Hotel 
R. H. Schwartz, Win. Weiss ce 
pres.; E. L. Passmore, Arthur Crane, Jack 
Zwerner, Gladys Aubinger reps 1819 
Broadway—Richard Schack, sales rep 
SCINTILLA MAGNETO CO., Sidney, N. ¥ 
Vincent Bendix 
pres. and gen. megr.; 

New Yorker Hotel 

Deady, partner. Waldorf-Astoria Hotel 

| Poole, J. Hk. Mayforth 
SEGAL OPTICAL CO., 25 
York City-—Edison Hotel 
man, megr.; Art Cran 
Jos. P. MeCarthy, mid-west 

Segal, pres. and east. rep 
SHEFFIELD GAGE CORP., 15 
Dayton, O. 

yen mer 

SHULER AXLE CO., INC., Lou 

Vanderbilt Hotel—W. EK. Dugan, | 

gen mer.; H r Silver 

Dougherty, purch, agt.; W. R 

supt 

SIGNAL-STAT CORP., 79 

N. Y.-—79 Pearl St., 

Hollins, pres.; J. R 

Ifollins, seey 
THE SIMMONS MFG, 

Cleveland, O.—Hotel Biltmore—G 

treas., sales mgr.; G. S. Wellman, adv. mer 

Hotel Wellington—Chas. Davis, dist. mer 
| (Special display at Hotel Wellington.) 

THE SIMONIZ CO., 2100 Indiana Ave, 
| Chicago, IllL.—2t7 West End Ave.—-Elmer 

Rich, pres.; R. J. Rich, vice-pres.; F. J 

Wall, east. mgr.; H. L. Nehrbass, adv. mer. 
SIMPLEX PISTON RING SALES CO. OF 
AM., INC., 1966 E. 66th St., Cleveland, 0.— 
New Yorker Hotel—F. G. Ferguson, vice- 
pres., sales; J. L. Littleton, eastern div. sales 
megr.; Albert Jacobs 
K F INDUSTRIES, 
Erie Ave., Philadelphia, 
—W. L. Batt, pres.; R. H. Demott, gen. 
sales mgr.; J. D. Williamson, N. Y. dist. 
mgr.; C. R. Mable Detroit dist. mgr. 

P. SORENSEN MF‘ ~, §NC., Long Island 


co., 
M 


Koch 


CO., 445 


sales mgr 


CORP., 


S693 


Wier 


9 
on 


ig 


INC., 541 
Roosevelt Hotel 
Yates, Detroit dist. 


Sev 
Syracuse 
Bell; 


mm %5 


Saxl- 


Pribil, 


0 





R. 
pres, 5 
sales 
Waldorf-Astoria Hotel 


| if. anni, 
Fagan, 


vice 
vice- pres 
sales engrs 
W. 55th 
Theodore KR 
Chicago 


Sr 


l 
sales 


sales 
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as Louis Voock 


Secs 


MeBride, fet 


Brooklyn, 


N. Y¥.—A 


Ss 


earl St 
Brooklyn 
Hollins, treas.; 1 


3rd St., 
Il. Groth, 


CO., 3650 E 


INC., Front St. and 
Pa.—Biltmore Hotel 


Ss 


wire cloth div.; 


Los | 


14th 


- Waldorf-Astoria — Clayton | 


Tanner, | 





| STERLING CABLE CORP., 


| TEXTILEATHER CORP., 


| THE TIMKEN-DETROIT AXLE CO., 


Oil | 
| THOMPSON PRODUCTS, 


Wilson | 
Frank | 


Mo.—Welling- | 





| 
| 


Biltmore Hotel—D. H. Kelly, pres. Comme- 
dore Hotel—A. A. Maclean, vice-pres.; H. A 
Harvey, sales mer. serv. station div.; W. W. 
Pennington, sales mer., mfrs’. div.; H. H 
Pete, asst. sales mgr., serv. station div.; BE. D 
Giauque, adv. mgr.; C. H. Munson, serv. mgr., 
G. L. Kyle, elec. engr.; I. S. Johnson, N, Y 
dist. mgr 

UNITED STATES PLYWOOD CO., INC., 603 
W. 36th St., New York City—603 W. 36th St. 

Lawrence Ottinger, pres.; Simon Ottinger, 

sec. 103 Park Ave.—James J. “Dunne, mgr 
Armorply div 

UNITED STATES RUBBER PRODUCTS, INC., 
6600 KE. Jefferson, Detroit, Mich.—Barelay 
Hotel — Emmet Sheahan. 1790 Broadway 
Thomas B. Summers 


THE VAN DORN ELECTRIC TOOL CO., Tow- 
son, Md.—New Yorker Hotel—Robert D. Black 
sales mer.; J. F. Apsey jr., adv. mgr 461 
Eighth Ave.—R. G. Horner, sales rep 

VAN NORMAN MACHINE TOOL CO., Spring 
field, Mass.—Lexington Hotel—J. Y. Seott 
vice-pres.; Leo F. Hunderup, sales mgr.; J. C 
Kuhn, eastern sales mgr. 

VISCO-METER CORP., 315 Grote St., Buffalo 
N_ Y.--Commodore Hotel—W. A. Clare, 

| Robert Donner, treas.; I. W. Baird, sales mer 
VOGT MFG. CORP., 100 Fernwood Ave., Ro 

N. Y¥.—Waldorf-Astoria Hotel--A. E 
pres., Vogt Mfg. Corp., Rochester, N. Y¥ 

The K. Carter Cov., Detroit, Mich. ; 
Lilley, vice-pres., Vogt Mfg. Corp., Ro- 


City, N. Y¥.—Hotel Edison—H. C. Sorensen, 
gen. mgr. (Special display at Hotel Edison.) 
SPEER CARBON CO., St. Marys, Pa.—Bilt- 
more Hotel—D. H. Miller, treas.; A. S. Be- | THE TIMKEN STEEL & TUBE CO., Canton, 0 
mis, gen. supt. New Yorker Hotel—J. B —Biltmore Hotel—-F. J. Griffiths, pres.; H. H 
Mosser, sales mer Timken jr., vice-pres.; F. L. Gibbons, dir. of 
THE SPENCER MFG. CO., Spencer, 0.—Com- sales. 
modore Hotel—C. H. Davis, vice-pres. and| TITEFLEX METAL HOSE CO., 500 Freling- 
gen. mer ; F. M. Harrington, Jr. sales mer. huysen Ave., Newark, N. J Lexington Hotel 
SPICER MFG. CORP., Toledo, 0.—60 John St. E. E. Husted, sales mgr.; O. M. Thornton 
©, A. Dana, pres.; R. E. Carpenter, exec Cc. 8. Plunkett, S. McCutchen, H. L. Mar- 
vice-pres Yale Club-Wm. Fairhurst, vice- ing, J. J Clark, sales engrs 
pres., sales. THE TOLEDO STEEL PRODUCTS CO., Toledo, 
SPRAKER MFG. CO., 1440 & 19th O.—Wellington Hotel—A. F. Seubert, vice- 
dianapolis, Ind.—Pennsylvania Hotel pres. and gen. mgr.; J. E. Adams, sales mgr. ; 
Poland, pres; D. L. Spraker L. E. Galbraith, sales engr.; R. Postal, export 
STANDARD DIAMOND TOOL CORP., 10 W mer 
47th St., New York, N. Y.—40 W. 47th St. TRANSITONE AUTOMOBILE RADIO CORP., 
William H, Craze, chief engr. Tioga and © S8Sts., Philadelphia, Pa.—254 
STANDARD MOTOR PRODUCTS, 1025 Fourth Ave.—R. L. Heberling, chmn. of bd.; 
46th Ave., Long Island City, N. Y 1025 C. Russell Feldman, pres.; Sayre M. Rams- 
46th Ave., L. 1. C.—E. Fife, pres.; H. 0. lell, vice-pres., prom.; March Fisher 
Rasenstein, sales megr.; FE. Kameny, engr.; isst. sales mgr.; E Loveman, adv. mer 
D. Carey, I. J. Finke, M. Hermann, salesmen. William Sulderston, vice-pres., mfrs’. div.; 
(Special display at Hotel Wellington, Rooms Walter I VanRiper, Transitone div. mgr 
1846-1847.) T. A. Kennally, mer., eastern div Thos 
THE STANDARD TEXTILE PRODUCTS CoO., O'Loughlin, gen. mgr., Phileo Radio & Tele- 
320 Broadway, New York, N. Y.—320 Broad- vision Corp. of New York 
way—J. T. Broadbent, pres.; J A. Bessler, 
sales mer B. S. Nogle, New York rep U 
STANT MFG. CO., 1620 Columbia Ave., Con UNIFORM HOOD LACE CO.. Indianapolis 
nersville, Ind. — Hotel Commodore  & ~Woodstock Hotel—James L. Anthony 
mer. Lincoln Hotel—L. W. Ostheimer 


Schatzmann, mer. job. div.; John V. Shoe 

maker, ey UNITED AMERICAN BOSCH CORP., Spring ind 
field, Mass.—Commodore Hotel—Hi. Waker, GA 

vice-pres. and treas.; C. L. Shedd, sales mar.: | chester, N. Y., and The R. Carter Co 

W. Boedecker, F. J. Mackey, J. UH. Schadow, | Detroit, Mich. 

asst. sales mgrs.; W. L. Fetherston, L. F. | VULCAN WHEELS, INC., Avenue L and Thorn 

Acker, W. Brainerd, L. F. Roem, dist. mgrs.; | ton St., Newark, N. J.—W. D. Sargent, pres 

G. Shortmeier, F. Platz, sales agts Special «. G. Keller, chief engr., sales; H. L. Coffey 

display at Commodore Hotel.) asst. engr.; H. K. Gilbert, sales; J, A. Stam 


THE UNITED STATES AIR COMPRESSOR | mat.; A. G. Callahan, supt. 
CO., 5300 Harvard Ave., Cleveland, O.—Lex- W 


ington Hotel—Leo Spalding mer. 246 
W. 65th St.—Walter V. Hall York mgr.;| WAGNER ELECTRIC CORP., 
Ave., St. Louis, Mo.—Roosevelt Hotel—P. B 


Harry Hyder, serv. mer 
S. ASBESTOS DIV. of Postlethwaite, pres.; A. H. Timmerman, vice- 
pres ; Burns Dick, chief engr., auto. div.; J 


MANHATTAN, INC., Manheim, 
dorf-Astoria Hotel—G. R. Weber. Hi. Devor vice-pres.; J. A. Gelzer, sales 
O. H. Cilley, asst. gen. mer.; F mer., auto, div.; J. W. Bryant jr., 
repl. sales mgr.; G. W. Marshall jr., asst. Detroit, auto. div.; H. L. Davis, Chi- 
sales mer. Wellington Hotel—G. M. Righter mato. Gulp. div. ; FS. Seen eae 
F. D. Raymond, Tom Cox, dist. sales mer gr. auto. equip. div. 30 Church St.—H. N 
W. W. Clovd, J. W. Brown. R. S. Burggrat Felton, New York breh. mgr. 41 W. 65th St 
Fred Fuller, (Special display at Wellington | P. K. Winter, New York auto. parts div 
Hotel.) ree 
THE U. S. AXLE CO.. INC WALTHAM WATCH CO., Waltham, Mass., De 
250 W. 54th St.—-L. ©. Biglow & Co troit address: 524-525 Fisher Bldg.—Prinee 
” dist ; ton Club—C. J. Edwards 


York metropolitan dist | 
UNITED STATES GAUGE CO., 44 Beaver St.,| JOSEPH WEIDENHOFF, 
Roosevelt Rd., Chicago, Ill 
| 


Kelley, 
mer., 


R. M. Riblet, asst. chief engr.; R. P 
adv. mgr.; W. H. Richardson, gen 
Service Co.; Guy Waters, dist. mer. 


8 


In- 
KR 


St., 
Ww 


INC., 


B 


pres. ; 


Ind 


gen chester, 


Vout 





east ° 
’ Geo 
Mich 
pres. ; 

i 


Port Huron 
Dobbins, 
Coughlin, C 


Hotel—V. 
Jerry 


—Commodore F 
George Shortmeier 
McKeen, John Murray 

THE STOVER MFG. & ENGINE CO., Fre« 
port, Tll.—Hotel Wellington—Jack Schneebere 
Geo. J. Bock, dist. sales reps Special dis 

at Hotel Wellington.) 


T 


Geo 


lay 
J aly 


sales 


New 6100 Plymouth 


O.—Biltmore 
Lippmann, 


Poledo, 
H. Green, pres.; J 
PD. E. Sturm, sec 


Hotel—L. 


vice-pres. ; 


ID 
-treas RAYBESTOS- 
Pa.—Wal- 
zen. mer.; 
A. Miller 


U. 
100-100 
Ave., Detroit, Mich —Commodore Hotel 
Il. W. Alden, chmn. bd. of dir.; Wil- 
F. Rockwell, pres.; R. LL Busse, vice- 
sales; Walter F. Rockwell, vice-pres 
Goldie, vice-pres.; L. W. Fischer, adv 


asst. 
equip 
equip 


Clark 
Col 
lard 
pres., 
R. J 
mar 


e 





INC., 
Rd., Cleveland, O.—Hotel 
Crawford, pres.; L. M. 
pres. and gen. sales megr.; W. M. Albaugh, 
secy. and treas.; A. T. Colwell, dir engrg 
THE TIMKEN ROLLER BEARING CO., Can- 
ton, O.—Roosevelt Hotel—E. W. Austin, gen 
sales mgr., auto. div.; E. M. Schultheis, S. C 
Partridge, engrs H. J. Porter, L. M 
Klinedinst, pres EF. Wooler, chief engr.; 


Opportunity — 
and the 
INTERNATIONAL TRUCK Franchise 


mendous backlog of truck business 


2196 Clark 
Biltmore 
Clegg, vice 


wood 
F. Cc. Pa 


New 


Pottstown 


INC., 1352 West 
Commodore Hotel 


New York, N. Y.—44 Beaver St.—W. G. Zie - 
Weidenhoff, pres.; B. J. Haskins 


ler, sales mgr.; L. L Rudin 
N. Gierse, sales engrs 


USL BATTERY CORP., Niagara Falls, N. Y | 


Joseph 
hief engr 
(Continued on Page 52) 


Corcoran, J K 
sales 


vice 


You have often heard it said of men 


who make a special success in busi- is breaking loose. Truck buyers are 


ness, “They got started with some- in the market again to replace worn- 


. 


thing good at the right time.’ out equipment. International Truck 


The International Truck franchise dealers are in on the ground floor, lay- 


is just such an opportunity. The tre- ing the foundation for the years ahead. 


This Is Why INTERNATIONAL Dealers 
Have the Advantage in the Truck Business 


tional Truck finance plan applies to both 


They have a complete new line of beau- 
new and used trucks. Backing up their 


tiful, streamlined trucks from ¥2-ton to 


10-ton. They have a line whose reputa- sales efforts is the largest advertising 


tion for quality and after-sale service is | campaign of any full-line truck manu- 


without equal in the industry. There are facturer, constantly promoting the sale 
217 International Harvester branches of Internationals in national magazines, 
offering them the closest possible assist- newspapers, vocational publications, and 


The Interna- through direct-mail. 


ance in sales and service. 


There Is Valuable Territory Open 


Visit our New York City branch in the Chanin Building, 122 East 42nd Street 
(Telephone—CAledonia 5-8780) for full particulars about the International Track 


franchise. Nearest branch or Chicago office will also be glad to advise you. 


INTERNATIONAL HARVESTER COMPANY 


OF AMERICA 


(lacevpovesed) Chicago, Illinois 


606 So. Michigan Ave. 
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Men You Will Meet at the New York Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


Parts—Accessories 
(Continued from Page 51) 


WESTERN CHAIN PRODUCTS CO., 1807 Bel- 
mont Ave., Chicago, Ill.—President Hotel—cC. 
J. Colling, sales mgr. Edison Hotel—V. A 
Scully, J. A. Scully, reps. 


WILKENING MFG. CO., 2000 S. 7ist St., 
Philadelphia, Pa.—Wellington Hotel—G. L. 
Briggs, vice-pres.; E. C. Chatfield, sales mar. ; 
D. D. Robertson, engr.; W. A. Clouser, mer. 
east. div.; R. F. Flahive, W. Stanley Martin, 
R. W. Flanagan, H. A. Cames, W. J. Barr, 
R. M. Kaegel, W. F. Terry, ter. mars 


WUBCO BATTERY CORP. (Auto-Lite Batter- 
jes), Niagara Falls, N. Y.—Commodore Hotel 
—A. A. MacLean, vice-pres.; H. A. Harvey, 
sales mgr.; H. H. Pete, asst. sales megr.; E. 
D. Giaque, adv. mgr; C. H. Munson, serv. 
megr.; I. S. Johnson, New York dist. mgr 


Y 


THE YALE & TOWNE MFG. CO., 12340 Clov- 
erdale Ave, Detroit, Mich.—Yale & Towne, 
Chrysler Bidg.—8. F. Rolph, gen. mgr. Detroit 
plant; G. W. Wilder, asst. gen. mgr., Detroit 
plant; Frank Edgar, special rep., Detroit plant. 


Advertising Agencies 
A 


LEE ANDERSON ADVERTISING CO., 425) 
Dubois St., Detroit, Mich.—Barclay Hotel— 
Lee Anderson, pres.; E. A. Batchelor, dir. | 
of pubty.; P. C. Beatty, dir. of media 


BROOKE, SMITH & FRENCH, INC., 82 E. 
Hancock Ave., Detroit, Mich.—Roosevelt Hotel 
—Willard 8. French, pres.; Guy C. Smith, 
treas. and gen. mgr.; H. H. Ohlmacher, vice- 


pres.; George Johnston, asst. exec.; Arthur 
Terry, prod. megr.; S. M. Ballard, P. V. 
Fitzgibbons. 

D. P. BROTHER & CO., INC., 8th Floor, 
General Motors Bldg., Detroit, Mich.—Ritz 
Towers—D. Y. Brother, pres.; RB. K. Ed- 
monds, Carl Georgi jr.. Wm. H. Mason, 


publicity. 


CAMPBELL-EWALD CO., General ~ 
Bidg., Detroit, Mich.—Ambassador Hotei— 
H. T. Ewald. pres. Waldorf—R. H. Crooker. 
vice-pres. Ambassador—E. E. Rothman, R. 
F. Field, J. J. Hartigan, vice-pres.; N. W 
Sharrock, G. Eldredge, M. A. Hollinshead, 
R. K. White, P. L. Atkinson, W. A. Moffett, 
FP, Webb, V. Young, N. W. Hopkins 


E 


ERWIN, WASEY & CO., 420 Lexington Ave.. | 
New York City—420 Lexington Ave.—A. H. | 
Kudner, pres.; 8. R. Kudner, E. J. Owens, | 
Frank Chance, 8. D. Fuson, R. J. Pustman, 
L. 8. Rounds, Innes Harris, W. C. Richard- | 
son jr., 8. M. Birch, Leo Burnett. | 

| 
F 
FREDERICK & MITCHELL, INC., 333 N. | 


Michigan Ave., Chicago, Ill.—Barclay Hotel— 
K. A. Frederick, pres.; H. T. Mitchell, vice- | 
pres.; Todd Reed, publicity; J. C. Roberts, | 
sales prom | 
G 
GARONER ADV. CO., 330 W. 42nd St., New | 
York, N. Y.—330 W. 42nd St.—H. 8. Gard- | 
mer, chair. of bd.; Fred Hl. Kenkel, media | 
dir.; D. L. Monaco, prod. mgr.; J. B. Taft. | 


W. L. Ledwith, J. J. McMahon, J. C 
acct. executives; C. H. Clark, art dir. 


4. STIRLING GETCHELL, INC., 405 Lexington 
Ayve., New York City—405 Lexington Ave. 
J. Stirling Getehell, pres.; John V. Tarleton 
William A. Blus, Orrin P. Kilbourn, vice 
pres.; W. R. Huber, acct. exec.; Leslie Pearl, 
copy chief; Robert O. Lord, new bus.; Harry 
Bercovich jr., pubty. dir. 

GRACE & HOLLIDAY, 438 New Center Bldg.. 
Detroit, Mich.—Roosevelt Hotel—Edward R 
Grace, pres. 


McCoy 








See also the 


NICHOLSON FILES 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
al] general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 


—o— 





oo . 








1935 Pierce-Arrow Twelve 


This seven-passenger Pierce-Arrow Twelve features a 175 horsepower engine, and is mounted on a 147- 


inch wheelbase. 


Prices begin at $2,795, f.o.b. factory. 





L 


LORD & THOMAS, 247 Park Ave.. New York 
City—247 Park Ave.—Wm. T. Hamilton; 
Steve Hannagan, vice-pres, 

MacMANUS, JOHN & ADAMS, INC., Fisher 


Mich.—Lombardy Hotel—W. 
A. P. John, vice-pres.; J. H. Ressler. 
Waldorf-Astoria Hotel—T. F. MacManus, 
pres.; J. R. Adams, vice-pres. 


N 


EARL C. NOYES ADV. AGENCY, 


Bldg., Detroit, 


129 State 


8t., New York City—Pennsylvania Hotel— 
Earl C. Noyes; Gladyce M. Miller, secy. 
Commodore Hotel—F. 8S. Webster, acct. exec. 
Woodstock Hotel—Al. Taylor. 

PICARD ADV. CO., INC., 49 W. 45th St.. 
New York City—49 W. 45th St.—R. A 
Picard, pres.; W. Marvin, acct. exec.; W 
Ellittt, vice-pres. 


R 


REINCKE-ELLIS - YOUNGGREEN & FINN, 

1NC., 520 N. Michigan Ave., Chicago, Il.— 
Vanderbilt Hotel—Armo B. Reincke, pres.; 
Wallace Meyer, vice-pres. (American Chain 
Co., Inc., Ady. Agcy.) 

ROWLAND ADVERTISING CO., INC,, 250 E 


43rd St., New York, N. Y.—Press Room, 
Grand Central Palace—Worth Colwell, pres.; 
E. F. Korbel, vice-pres.; Catherine E. Mc- 
Hugh. space buyer; Sylvia Forbish, prod 
mar 
| P. P, WILLIS CORP., 105 W. Adams St., 
Chicago, Ill.—Hetel Biltmore—P. P. Willis 
Lexington Hotel—C. M. Faben, ©. J. ce 
Goveia, M. Elgutter 
. ’ 
Publisher’s 


A 


THE AMERICAN MERCURY, 730 Fifth Ave., 
New York, N. Y¥.—730 Fifth Ave.—Lawrence 
E. Spivak, bus. mer.; Joseph W. Ferman. 

AUTOMOBILE DIGEST, 22 E. 12th S8t., Cin- 
cinnati, Ohio.—Edison Hotel—J. A. Ahlers, 
L. A. Thelen. 1620 Grand Central Terminal 
—Robert F. Chapman. 


AUTOMOTIVE ELECTRICITY, 935 Grand 


Central Palace Bldg., New York, N. Y.— | 
935 Grand Central Palace Bidg.—I. E. Mur- 
ray, pub.; R. 8. Stolz, prod. mgr 

BALTIMORE SUN, Baltimore, Ma.—tio E. 
42nd St.—Wm. F. Schwick, bus. mar.; 
Charles O. Reville, natl. adv. mgr.; Harry H 
Willis, Bernard Kowalewski, auto. advs 

BLOCK, PAUL, & ASSOCIATES, 247 Park 
Ave., New York, N. Y.—Biltmore Hotel—-Wm. 
J. Schmitt, mgr.; C. F. Sitta 

BOSTON GLOBE, Boston, Mass.—Commodore 
Hotel—Mosely Taylor, asst. treas.; James T 
Sullivan, auto, ed.; R. J. Sylvia, adv. sol.; 
David I. Boland, ady. sol.; L. M. Barry, 
ady, sol. #10 E. 42nd St.—J. B. Woodward, 
N. Y. rep 

BOSTON HERALD -~ TRAVELER, 80 Mason 
St., Boston, Mass.—Hotel Commodore—John 
Dempsey, auto editor; Jesse F. Spencer, Det. 


rep. 250 Park Ave.—G. A. McDevitt Co., 
New York rep 

BOSTON NEWS BUREAU, 30 Kilby St., Bos 
ton, Mass.—Waldort-Astoria Hotel—-Guy Ban- 


croft, adv. mer 


BOSTON TRANSCRIPT, 
ington Hotel——-Fred C. 
W. J. Edwards, H. H. 

BUSINESS PUBLISHERS INTERNATIONAL 
CORP., 330 W. 42nd St., New York, N. ¥.— 
330 W. 42nd St., N. Y. C.—John Abbink, 
pres.; George E. Quisenberry, editor-in-chief; 
James L. Gilbert, vice-pres.; A. F. Houghton, 
trade counsellor; J. B. Welle, asst. trade 
counsellor; W. 8S. Bliss, K. P. Bliss, reps 


Cc 
CAPPER PUBLICATIONS, Topeka, Kan.— 
(Office) 420 Lexington Ave.—Philip Zach, 
mer. N. Y. office; M. L. Crowther, adv. mer. 
Household Magazine; Ned H. McCormack, 
ady. mgr. Capper’s Parmer; John B. Gaughen, 
mer. Detroit office 


Boston, Mass.——Lex- 
Green, auto. editor; 


Martin, auto. advs. 











| DALLAS NEWS & 


CHICAGO EVENING AMERICAN—RODNEY 
E. BOONE ORGANIZATION, 326 W. Madi- 
son St., Chicago, Il.—Warwick Hotel—Her- 
bert D. Wilson, auto, ed.; James E. Payton. 


CHICAGO HERALD & EXAMINER, Chicago, 
11l.—Commodore Hotel and care Paul B.ock, 
247 Park Ave.—Robt. Copeland, auto ed. and 
mer. auto, dept. Biltmore Hotel and care 
Paul Block, 247 Park Ave.—W. J. Schmitt, 
mer. Detroit office. 


CHICAGO JOURNAL OF COMMERCE, 12 E. 
Grand Ave., Chicago, I1.—Barbizon Plaza— 
John D. Ames, pub.; Phil 8S. Hanna, editor; 
Robert KE. Potter, natl. adv. mar. 


CHICAGO TRIBUNE, Chicago, MNl.—Biltmore 
Hotel—G. O. Strecker, mgr. auto. adv.; Hal 
Foust, auto. ed.; C. 8. Benham, mer. natl. 
adv.; W. E. Bates, mgr. Detroit office. 


CINCINNATI ENQUIRER, Cincinnati, 0.— 
oare Paul Block & Associates—-R. C. Beiser, 
auto editor. 


CLEVELAND PLAIN DEALER, Cleveland, 0. 
—Barclay Hotel—H. J. Maloz, mer. auto. 
dept.; F. B. Etter, Detroit rep. 


CLEVELAND PRESS, Cleveland, 0.—Lexington 
Hotel—Arthur B, Layton, mgr. auto. adv. 


CORN BELT FARM DAILIES, 836 Exchange 
Ave., Chicago, 11.—33 W. 42nd St.—Paul W. 
and Guy F. Minnick, Eastern adv. rep. 


THE CROWELL PUBLISHING CO., 4-261 
General Motors Bldg., Detroit, Mich.—Wal- 
dorf-Astoria Hotel—Arthur H. Motley, Detroit 
mer.; Jack Henderson, rep. Collier’s; Hoyt 
Metzger, rep. The Country Home; Robert 
Wolfers, rep. Woman’s Home Companion; 
Robert N. Woodruff, rep. The American 
Magazine 


D 


DALLAS JOURNAL, 
Dallas, Tex.—Barclay Hotel—-F. B. Etter, 
Detroit rep. 
THE DETROIT FREE PRESS, Detroit, Mich. 
Ambassador Hotel—E. H. Shumaker, auto. 
adv. mgr.; Will MacDonald, auto. ed 


E 


EVENING BULLETIN, 
Roosevelt Hotel—W. G. Fontaine. 


Philadelphia, Pa.— 
247 Park 





Ave.—-Paul J. Hawke, Frank Pita. 

EVENING PUBLIC LEDGER, Philadelphia, 
Pa.—Room 3812, 60 E. 42nd St.—E. L. 
Wingert, adv. mer.; Garry Erb, auto. adv. 
solicitor; Hugh Burke, east. rep.; John E. 
Latz, west. rep 


F 


FOREIGN LANGUAGE NEWSPAPER SERV- 
ICE, General Motors Bldg., Detroit, Miech.— 
New Yorker Hotel—lors Jacobsen, pres.; O. 
E. Lusk, vice-pres 


K 


KANSAS CITY JOURNAL-POST, Kansas City, 
Mo.—19 W. 44th St.—W. R. Ewald, mer. 
Detroit office; H. G. Schuyner, Chicago office. 

THE KNICKERBOCKER PRESS AND 
ALBANY NEWS, Albany, N. Y.—care J. P. 
McKinney & Son, 30 Rockefeller Plaza—J. J. 
Connors, ady. mgr.; E. T. Loveday, auto. ed. 


M 


McGRAW HILL PUBLISHING CO., 330 W. 


42nd St., New York City—-330 W. 42nd St.— 
Louis F. Stoll, pres.; Frank Dannhauser, 
mer.; W. L. Keck, dist. mgr.; Ralph 
Duysters, sales prom. mer. 

MILWAUKEE JOURNAL CO., 4th and State | 
Sts., Milwaukee, Wis.—Preston Robert, rep. 
O'Mara & Ormsby. 

NATION'S BUSINESS, Greybar Bldg., New 


York City—Greybar Bidg.—E. V. Thompson, 
dir. of adv.; R. H. Irvine, Detroit rep. 
NEWARK EVENING NEWS, 215 Market 8t., 
Newark, N. J.—270 Madison Ave., N. Y.— 
J. A. Doyle, G. B. McDonald. 
NEWARK STAR-EAGLE, 217 Halsey 8&t., 


Newark, N. J.—-247 Park Ave.—Martin J. 
Weir, Thomas Chapman. 

NEW YORK AMERICAN, 1834 Broadway, New 
York City—Biltmore Hotel—Earle W. Cor- 
man, mgr. auto. dept.; Joseph W. Farlow, 
auto. dept.; Duncan Curry, auto. editor. 

NEW YORK HERALD-TRIBUNE, New York 
City, N. Y¥.—Baroiay Hotel—W. R. Butler, 
auto. adv, megr.; Bert Pierce, auto, editor. 


NORRISTOWN TIMES-HERALD, Norristown, 
Pa.—Hotel McAlpin—Walter A. Wilson, edi- 
tor; Gordon H. Kite, adv. mer. 

NEW YORK POST, 75 West 8t., N. ¥. C.— 
75 West St.—T. H. Frazier, mar. auto- dept. ; 
Elmer P. Thompson jr., auto. editor; Dan 
Doody, west. rep. 

NEW YORK TIMES, 
Hotel—Frank J. Connaughton, 
dept.; F. B. Etter, Detroit rep. 


NEW YORK WORLD-TELEGRAM, New York 


New York City—Barclay 
mer, auto, 


City — Lexington Hotel—Cory Adams, mer. 
auto. adv.; Jack Kelly, asst. auto. adv.; 
Charles Sievert, auto. editor. 
PHILADELPHIA RECORD, Philadelphia, Pa. 
Commodore Hotel—Joe Whalen, auto. adv. 
mer.; Clark Stevens, Jesse Spencer, nat). 
reps. 


PITTSBURGH SUN-TELEGRAPH, Pittsburgh, 
Pa.—Paul Block and Asso., 247 Park Ave., 
N. Y. C.—F. E. Grunagle, mgr. auto. adv. 
dept. 

PORTLAND EVENING NEWS, INC., Portland, 
Me. D. J. Doody, rep. 

PROVIDENCE JOURNAL & EVENING BUL- 
LETIN, Providence, R. I.—Lexington Hotel— 
J. C. Duncan, mer. auto. adv.; Jas. P. 
Hanley, auto. editor. Barclay Hotel—A. L. 
Poorman, mgr. gen. adv. 


S 


THE SCRANTON REPUBLICAN, 334 WN. 
Washington Ave., Scranton, Pa.—Hotel Com- 
modore—William T. Dodge, adv. mer. 

ST. LOUIS STAR-TIMES, 12th at Delmar 
Blvd, St. Louis, Mo.—250 Park Ave., care 
Geo. A. McDevitt Co.—F. J. Prendergast, 
mgr. auto. adv. 

ST. PAUL DAILY NEWS, St. Paul, Minn.— 
Barclay Hotel—F. B. Etter, Detroit rep. 

THE SUN, 280 Broadway, New York—Lexing- 
ton Hotel—Burton S. Brown, auto. adv. mgr.; 
Gene Graf, auto. dept. Commodore Hotel— 
Ii. K. Clark, Chicago rep. 

SYRACUSE HERALD, Syracuse, N. Y¥.—Lex- 
ington Hotel—Walter Bligh, adv. dir., Herald; 
Daniel J. Doody, natl. rep., Praodden, King 
& Prudden. 


T 


TOPEKA STATE JOURNAL, 800 Kansas Ave., 
Topeka, Kan.—247 Park Ave., N. Y. C.— 
Paul Block and associates, reps. 

THE UTICA DAILY PRESS CO., 310 Main 
St., Utica, N. Y¥.—Hotel Commodore—Harry 
A. Fox, adv. mer. 


U 


UTICA OBSERVER-DISPATCH, INC., 221 
Oriskany Plaza, Utica, N. Y¥.—30 Rockefeller 
Plaza—Arthur F. Keilbach, nat]. adv. mger.; 
Harry J. Benner, adv. mgr. 


W 


WASHINGTON HERALD, Washington, D. ©. 
James H. Yeomans, auto. editor. 


THE WICHITA BEACON, Wichita, Kans.— 
Delmonica Hotel—Louis Levand, publisher. 
19 W. 44th St.—Harold Schryver, Lorenzen 


& Thompson. 


Publishers 


Representatives 


B 


RODNEY E. BOONE ORGANIZATION, 959 
Eighth Ave., N. Y. C.—Warwick Hotel—F. 
W. Richardson, mgr. Detroit office; D. H. 
Preston, repr. 


F 


FOREIGN ADV. & SERVICE BUREAU, INC., 
101 W. 31st St., New York, N. Y.—I0! W. 
3ist St.—Maurice Pereles, pres.; N. De 
Filippes, treas.; Frank Walsh, Robert Ken- 
dall, acct. executives. 267 5th Ave., Room 
400—A. T. Samuels, acct. executive. 


O 


O'MARA & ORMSBEE, INC., 270 Madison 
Ave., New York, N. Y¥.—270 Madison Ave., 
N. Y. C.—J. } ‘Mara, M. H. Ormsbee, 
PB. D. Duryea, E “Mara, R. F. Hinman, 
A. W. Norton, <3 Barnwell, pub. reps. 
Commodore Hotel- g——on Roberts. 





SCOLARO & MEEKER, 
New York, N. Y.— 


GUY S. OSBORN, 
INC., 270 Madison Ave., 


270 Madison Ave, N. Y. C.—Frank H. 
Meeker, vice-pres. Barclay Hotel —Jos. R. 
Scolaro, vice-pres.; Guy A. Osborn, secy. 
(Representing New York Herald-Tribune, 
Boston Globe, Baltimore Sun, Des Moines 
Register and Tribune, St. Louis Globe- 
Democrat, Washington Post, Philadelphia 


Inquirer and Minneapolis Tribune.) 


P 


KING & PRUDDEN, INC., RCA 
Y.—Lexington Hotel- 


PRUDDEN, 
Bidg., New York, N., 
Dan J. Doody. 


Publicity 
K 


KORBEL & COLWELL, INC., 250 E. 43rd St, 
New York, N. Y.—Press Room, Grand Central 


Palace—Worth Colwell, pres.; E. F. Korbel, 
vice-pres.; Sylvia Forbish, Catherine E. 
McHugh. 


S 


SALES PROMOTION COUNSEL, 230 N. Wash 
ington, Lansing, Mich.—New Yorker Hotel— 
H. E. Deady, partner. 

SCHIPPER ASSOCIATES, 7338 Woodward 
Ave., Detroit, Mich. — Waldorf-Astoria — J. 
Edward Schipper, pres.; B. Mezwin, bus. mar. 


Associations 


A 


AMERICAN AUTOMOBILE ASSN., Pennsy- 
vania Ave. at 17th St., Washington, D. C 
—Pennsylvania Hotel—Roy F. Britton, AAA 
director. Lexington Hotel—Fred H. Caley, 
AAA director. Pennsylvania Hotel—J. J. 
Cavanagh, Hugh M. Craig, George C. Diehl, 
Arthur Fifoot, S. Edward Gable, Joseph RB 
Gardner, Frank H. Gates, Wm. J. Gottlieb, 
AAA directors; Thos. P. Henry, AAA pres, 
and director; Arthur M. Hill, Robert P. 
Hooper, F. A. Lorenzo, James M. Mangan, 
B. C. Milner, A. E. Mittendorf, ©. C. 
Richardson, Coleman W. Roberts, Todd 
Stoops, John H. Wright, AAA directors; 
Ernest N. Smith, exec. vice-pres. AAA; 
Russell E. Singer, gen. mgr. AAA; Merritt 
L. Smith, asst. secy, AAA. 


M 


MOTOR & EQUIPMENT MFS. ASSN., 250 W. 
57th St.. New York, N. Y.—Ambassador 
Hotel—Mason T. Rogers, pres.; L. L. Smith, 
vice-pres.; Gordon Groth, secy.; Clyde P. 
Brewster, treas.; C. P. Brewster, G. L 
Brunner, C. F. Conn, C. H. Cuno, M. T. 
Rogers, G. W. Sherin, L. L. Smith, J. A. 


Tumbler, B. G. Close, R. J. Rich, M. 
McCormick, directors; A. H. Eichholz, gen. 
mer.; T. I. Evans, compt.; A. H. Fagan, 


mer. credit dept.; J. A. Laansma, dir. pub.; 
H. B. Ramey, field rep. 

MONTREAL AUTOMOBILE TRADE ASSN., 
LTD., Montreal, Que.—Plaza Hotel—Adelstan 
Levesque, mg. dir. 

MOTOR & EQUIPMENT WHOLESALERS’ 
ASSN., 400 W. Madison St., Chicago, I1.— 
Pennsylvania Hotel—E. T. Satchell, pres.:; 
E. R. Seager, vice-pres.; N. F. Vistal, 
member exee. comm.; R. C. Sparks, secy.; 
G. F. Lockridge, treas.; B. M. Rinck, gen 
mer.; W. C. M. Lawrie, asst. gen. mgr. 


N 


NATIONAL STANDARD PARTS ASSN., 1804 
Eaton Tower, Detroit, Mich, — Wellington 
Hotel—H. N. Nigg, wholesalers’ secy.; J. L. 
Wiggins, field supervisor; R. W. Procter, 
mfrs. secy. Commodore Hotel—E. P. Chal- 
fant, exec. vice-pres.; D. W. Rodger, prea. 


S 


SOCIETY OF AUTOMOTIVE ENGRS., INC., 
29 W. 39th St., New York, N. Y¥.—29 W. 


39th St., N. Y. C.—John A. C. Warner, 
secy. and gen. mgr.; C. B. Whittelsey jr., 
asst. secy.; E. F. Lowe, asst. gen. mer.; R. 
S. Burnett, standards mgr.; N. G. Shidle, 
exec. editor; C. B, Veal, research mer.; EB. 
L. Carroll, east. adv. mgr.; A. J. Under- 
wood, west. adv. mer 


eS 


= O—= 


See also the Automotive 


WHERE TO BUY IT 


(Classified Telephone Directories ) 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 


— Oo 
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S BREAKS RADIO RECORD 


Columbia Reports Biggest 
Quarter in Radio History 


Chalking up a new record in radio, Columbia has just com- 
pleted the biggest quarter-year volume of business in its 
history. And final estimates indicate that this will be the 
biggest quarter in the history of any single network. 

The automotive industry played an important part in set- 
ting this record... 44.4% of all automobile advertising 
broadcast for the first 11 months of 1934 went on the air 
over CBS! (The next highest network had 38.2%, and the 
third 17.4%). 

For 1934 and 1935, Chevrolet, Ford, Hudson and Stude- 


baker are broadcasting their sales messages from coast to 


ANOTHER WORLD'S RECORD! FORD not only uses the world’s largest network, 
but now broadcasts the biggest regular radio campaign for any one product—two 
full hours each week. Fred Waring’s Pennsylvanians (pictured here) extend their 
Thursday half hour to an hour, for Ford dealers. In addition, the Ford Sym- 


phony Hour, with outstanding guest stars, is broadcast over CBS every Sunday. coast regularly over the /argest radio network in the world! 


_POQMORICA: 
a " = 


ae — 


{CHEVROLET/ 


o 


BRILLIANT! CHEVROLET “covers the country- 
side’ from coast to coast with the brilliant music of 
Isham Jones, his orchestra and his guest stars... on 
one of the biggest hook-ups in radio history. Chevro- 
let speeds into 1935 with a tremendous audience-fol- 
lowing of automobile sales prospects. 


HUDSON 


HAMPIONS HUDSON presents Kate Smith 


over a coast-to-coast CBS hook-up in her new 


Richard Himber and the Studebaker 
Champions present new arrangements of popular music 


yea Pa 


on CBS—with the romantic touch of Joey Nash’s 
tenor. From one seaboard to the other—from Canada 
to the Mexican border—Studebaker prospects listen in! 


role of songstress and impresario extraordinary. 
Kate rides with the Hudson and the Terraplane 
to new heights of nationwide popularity. 


20,000,000 HOMES NOW OWN RADIOS 


(See Dun and Bradstreet’s latest report on radio) 


Dun and Bradstreet report an all-time high for radio-set sales— 
more radios sold in 1934 than in any previous year. ‘‘Although pre- 
vious records were outdistanced,’’ says the report, *‘current indica- 
tions reveal a stronger uptrend of demand during the first quarter 
of 1935, with some new peaks to be established.’’ Sales are esti- 
mated at 5,350,000, with replacements at 60 to 65%. 
more than two million new radio homes in 1934. And a 1935 listen- 


This means 


ing audience of about 20,000,000 families. Market studies of radio 
and auto ownership show that 16,000,000 people in the United 


States now own 4of/ autos and radios. In 1934, the CBS nationwide 
hook-up covered 85% of the entire market for high priced cars.* It 
reached 76% of the homes that are prospects for medium priced 
cars. And 67% of the market for cars under $1,000. New sales of 
both home and auto radios have increased these percentages for 
1935...and make the CBS audience parallel 
the automotive market more completely 
than ever before. Two giants join forces, 


locking two great markets into one! 
*Typical weekly and monthly magazines cover 11% to 25% 


of the entire market for cars of various prices. 


485 MADISON AVENUE....NEW YORK 
902 FISHER BUILDING.... DETROIT 
















































Serene ln ee 












54 





Parts Accessory 


Companies Have 
Best Net Gains 


By C. J. ALEXANDER 


New York, Jan. 4.—Stockhold- 
ers of automotive companies, in- 
cluding manufacturers of vehicles 
and parts and accessories re- 
ceived approximately $114,053,000 
in dividends in 1934, according to 
a compilation made for the Auto- 
motive Daily News. This com- 
pared witn $87,294,000 in 1933, an 
increase of 31 per cent. The fig- 
ures are based on the declara- 
tions of dividends as announced 
by the various companies. 

The biggest gain over the pre- 
ceding year was registered by the 
parts and accessory companies, 
this section of the industry hav- 
ing enjoyed the most impressive 
recovery in earnings. Dividend 
declarations by these companies 
approximated $28,916,000, as 
against $13,819,000 in 1933, a gain 
of 110 per cent. The car and truck 
manufacturers, however, ac- 
counted for the major part of the 
aggregate disbursement, with 
declarations totaling $85,147,000. 
This was an increase of only 16 
per cent, however, over the $73,- 
475,000 paid by this group in 1933. 

Parts Up 250 Per Cent 

For December, declarations by 
the car and truck division fell be- 
low a year ago, but a big gain 
was established by the parts 
makers, resulting in a large in- 
crease in the aggregate. Car and 
truck declarations in the final 
month of the year approximated 
$190,000, as against $280,000 a year 
before, a decline of 28 per cent, 
while the parts and accessory 
companies declared dividends 
totaling $3,940,000, as compared 
with $1,120,000 in December, 1933, 
an increase of 250 per cent. Dec- 
larations by all the automotive 
companies in December totaled 
$4,130,000, as against $1,400,000 in 
the like month of 1933, a gain of 
195 per cent. 

The big month of last year in 
the declaration of dividends was 
August, when General Motors 
declared an extra of 50 cents a 
share on the common in addition 


to the common. Chrysler also 
made a declaration that month, 
during which period the total 


declarations amounted to $37,354,- 
000, an increase of 129 per cent 
over the total of $16,330,000 re- 
ported for the like month of the 
preceding year. 

Declare Dividends 

Directors of the Parker Rust- 
Proof Co. declared a dividend of 
one share of preferred stock of 
Parker-Wolverine Co. on each 
common share of Parker Rust- 
Proof, payable on or about Jan. 15 
to stockholders of record Jan. 2. 
The regular quarterly dividend of 
75 cents on the common was also 
declared, payable Feb. 20 to hold- 
ers of record Feb. 10. The Parker- 
Wolverine shares being distri- 
buted as a dividend were ac- 
quired by Parker Rust-Proof in 
payment of an obligation owed by 
the Wolverine company. The 
shares have a par value of $50 
and draw five per cent. 

Eaton Mfg. Co. declared the 
regular quarterly dividend of 25 
cents a share on its capital stock, 
payable Feb. 15 to stock of record 
Feb. 1. 

Lee Rubber and 
clared a dividend of 25 
share on its common, payable 
Feb. 1 to stock of record Jan. 15. 
This represented an increase in 
the dividend rate from 20 cents, 
which amount was paid on Aug. 1 
and Feb. 1 of last year. 


Distributions of dividends by 
automotive companies at the end 
of the old year and the beginning 
of the new ran into big figures. 
Following are some of the pay- 
ments made within the period: 


Borg-Warner, common 25 cents 


Co. de- 
cents a 


Tire 





and preferred $1.75; Briggs Mfg., 
special 50 cents; Briggs & Strat- 
ton, common 50 cents; Chrysler, | 
common 25 cents; Electric Auto- 
Lite, preferred $1.75; Electric 
Storage Battery, common 75 cents, 
preferred 75 cents; Evans Prod- 
ucts, 50 cents; Fisk Rubber, pre- 
ferred $1.50; General Tire & Rub- 
ber, preferred $3; Goodyear Tire 
& Rubber of Canada, $1.25 on 
common and $1.75 on preferred; | 
Goodyear Tire & Rubber, pre- 
ferred $1; Hercules Motors, regu- | 
lar 15 cents and extra of 15 cents; 
Mack Trucks, Inc., 25 cents; Mar- 
lin-Rockwell, 50 cents; Midland | 
Steel Products, $1; Noblitt-Sparks 
Industries, 30 cents; Norwalk Tire 
& Rubber, preferred 87% cents; 
Perfect Circle, common 50 cents; 
Reynolds Spring, common 10 
cents; Ross Gear & Tool, common 
30 cents; Thompson Products 
Corp., on account of accumula- 
tions on 7 per cent preferred $7; 
Trico Products, common 62% 
cents; Waukesha Motor, common 
30 cents; Wilcox-Rich, class A 
62' cents. 





Prices Advance 
There were signs of renewed 
interest in the past week in the 


shares of Libbey - Owens - Ford 
Glass Co., with an advance of 
more than three points having 


been registered in a single trad- 
ing session. Earnings of this com- 
pany tapered off in the last half 
of 1934 but operations have been 
stepped up recently and the out- 
look for the new year is bright. 


Briggs Mfg. Co. common fin- 
ished off the old year with prices 
at the highest level of 1934, hav- 
ing crossed 27 in the final week 
of the year. Prospects for 1935 
are declared to be exceptionally 
favorable, although there is some 
concern in financial quarters as 
to the margin of profit to be re- 
alized on the increased produc- 
tion anticipated for this year. 

General Motors Acceptance 
Corp. has issued an official notice 
that it will redeem on Mar. 1, 
1935, all of the five per cent serial 


gold notes, series J, due Mar. 1, 
1926, issued under indenture be- 
tween GMAC and the Bankers 


Trust Co., trustee, and dated Mar. 


Exchange. Irregularity was 
est diminished following the 





gress which was interpreted favorably. 
accessory shares sagged slightly. 
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Motor Dividends Hit $114,053,000 During 





Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, 


Automotive Daily News 


New York, Jan. 4, 3:30 P.M.—Motor shares moved with the 
general market today in trading on the New York Stock 


evident throughout as inter- 
President’s message to Con- 
Automobile and 











1, 1926. The redemption price will | 
be 101 per cent of the face value 
and interest on the notes will 
cease Mar. 1. 


Reports were current in Wall 
Street this week that consider- 
able buying of motor stocks, par- 
ticularly General Motors, was 
taking place on behalf of London 
interests. European investors 
often show interest in the motors 
just preceding the annual auto- 
mobile expositions. Detroit has 
continued to be a buyer of mo- 
tors, both car-truck and parts- 
accessory issues and the buying 
by investment trusts was reported 
not yet to be exhausted. 


Pre-Show Interest 


As the opening of the New York 
automobile show approaching, 
there was the usual pre-show in- 
terest in automobile stocks this 
week on the Stock Exchange. Al- 
though the advance in prices was 
not without setbacks, the net re- 
sult in trading for the week ended 
Wednesday was an increase of 
nearly a full point in the average 
quotation on the 24 stocks used 
in the Automotive Daily News 
price average. 


The parts and accessory group 
set the pace with an advance of 
more than a point, while the car 
and truck shares fell just short 
of a point. The tire and rubber 
securities were less buoyant. 


The A.D.N. 
ages showed 


stock price aver- 
the following 





changes for the week ended Jan. 
2 from the week preceding: 





Last This 
Week Week Change 
WS MORONS dcivcccceses d 23.88 + 0.97 
10 Car-truck companies +-0.00 
10 Parts-accessories .. + 1.59 
4 Tire-rubbers ....... 7 + 0.06 
Although motor stocks were 


among the most active shares on 
the New York Stock Exchange in 
1934, trading during that year was 
at the lowest point in 10 years. 
Hesitation resulting over the rules 
and regulations put into effect by 
the Securities Exchange Commis- 
sion accounted for some of the 
shrinkage in trading, while doubt 
regarding the trend of prices no 
doubt had much to do with the 
smaller volume. As it turned out 
prices at the end of 1934 were lit- 
tle changed from those at the 
start when all listed stocks are 
included. 

There was an increase in ac- 
tivity in Hupp during the past 
week on the up-side. The turn- 
over last week amounted to 26,400 
shares, unusually large for this 
stock. The company’s plans for 
1935 are being watched with inter- 
est in Wall Street. 


’ 7 
New Flusher 

Rochester, N. Y., Jan. 4—A new 
power flusher offered by the Kellogg 
Equipment Corp. circulates warm 
water mixed with any chemical solu- 
tion and is said to remove all foreign 
matter from the cooling system. A 
glass-topped receptacle can be used 
to show the customer the amount of 
dirt removed. 





AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, JANUARY 4, 1935 


(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 








Low 


1934 


High 
1934 


NEW YORK 
1054 Allis Chalmer- Mig 
American CC. & | 

; 4 American Chaim 

1 s American La F1 

17 ‘4 j American Woolen 

/ 16'> Auburn Auto (2) 
Bendix Aviation 
Bohn A. & B 
Borg-Warner 
triges Mig 


744 ; Budd Mfg. Co., E.G 

S45 2 Budd Wheel Co 

6035 2914 Chrysler s 

28 10 Collins & Aikman 

4 88x Commercial Credit 

ol $54; Commercial Inv r. (2) 

244 Continental Motors 

514 Curtiss-Wright 

1214 Curtiss-Wright <A 

103 80 du Pont de Nemours 

22 12 Eaton Mfg, 

31% 15 Electric Auto-Lite 

52 34 Electric Storage Battery 

274 9 Evans Products 

834 27g Federal Motor 

2514 13'g Firestone T., & R 

4 1'g Gabriel Co, A 

12 ll General Elec, Spec, (600e) 
} 24 General Motors 

2844 155, Glidden ; 

Is : Goodrich, B, F 

414, 18'4 Goodyear T. & R.. 

4 l Graham-Paige 

6 l Ilayes Body Corp 

x : Hloudaille-Hershey B 

34 ll Iioudaille-Hershey A 

24! 6'§ Hludson Motor 

7% 176 Hupp Motor 

416 23% Inter. Harvester 

664% 39 Johns- Manville 

414 1 Kelly-Spring. Tire 

1414 7 Lee Rubber & Tire.. ; 
43% 22 Libbey-Owens-Ford Glass 
19% 8 Rants. Bead .cicccectce 





last Sale 





Last Sale High Low 
Jan. 4 Dec. 28 | 1934 1934 Jan. 4 Dee, 2 
16 16'2 | 4134 22 Mack Trucks (1) .. 26 2643 
1835 1676 | 32 17 Marlin Rockwell ; 233% 23 
83% | 217% 6'% Midland Steel ...... 117% ie 
ig | 4444 15% Motor Products 73 28 
) 91% 16'. 658 Motor Wheel . 5 11 QU 
255 25, | 115s $75 Murray Corp, 73 7% 
16% 1734 3214 1254 Nash Is 183g 
5914 59 65% 234 Packard 53 5 
1 r 6%, 44 Pierce-Arrow we 144 7 
$e ar ts: 23 1414 Raybestos Manhattan : 2043 21 
514 5 514 2 ee SOOO cicecn enews , 31g 2% 
3% 3 2544 10! Republic Steel Corp. .. 145% 1455 
4114 $134 8 274 Sparks-Withington _ 55% 534 
143% 1434 | 104% 4 Stewart-Warner ..... 854 9 
W) 39014 | 914 15g Studebaker $14 2 
8 5834 9'¢ 24%, Thermoid Co, 4'4 
1 7, | 20! lv Thompson Products 17 18 
3 234 | 41 24 rimken Roller Bear. .. 5 34 
) 56 42! 33 Trico Products .... 42 4)! 
2 96 507 35 Union Car, & Carb. (1) 47 47 
1g 19 6454 32 U. S. Industrial Alcohol $415 $5 
22 ag, | 24 11 See vs ccvix 1634 16! 
46% | 47! 2774 Westinghouse E. & M 3658 3714 
>? 22 7! 234 Yellow Truck .. ‘ 37% 35% 
¢ 51% | 2234 13 Young Spring & Wire 2044 2034 
175% 167% 
144 CHICAGO 
a It's | 37% 114 Asbestos Mig. ...... 2 17 
e 33% 10 35g Bastian Blessing $7 4 
oo “(A | 237% 134° Bendix Aviation 167% 17 
4 *8 any 31% 16'2 Borg-Warner . ; , 3054 01g 
* ar? Lae 11 Houdaille-Hershey A . 32 33 
<A 834 234 Houdaille-Hershey B .. 83K 85x 
ar on 16 914 Modine Mig re a . 15% 16 
3234 3334 3244 23 Perfect Circle 33 33 
1214 12% | 7 % ; Pines Winterfront 2 3g 
3% 3 
42 42% DETROIT 
55 54% 117% 9 Bower Roller Bearing . ; 1714 
1% 1% 814 3% Ex-Cell-O Aircraft & Tool 7% 
12% 11Y% 65% 3 Hall Lamp Co. 1) 
31% 30 814 4%4 Timken- Detroit nr dans 7 6% 
167% 16% 17% 8 Warner Aircraft Corp. 15/16 11/16 





1934: 


Transfer Title 
To Borg-Warner 


Chicago, Jan. 4.—Several con- 
cerns, heretofore operated as sub- 
sidiaries of Borg-Warner Corp., 
have become divisions of the 
Borg-Warner Corp. through trans- 
fer of legal title of the properties 
to the parent corporation. Borg- 
Warner Corp. is owner of 100 per 
cent of the stock of each of the 
companies concerned. 


It is announced that the change 
in ownership involves no change 
in management or policies. The 
purpose of the change, it is stated, 
is to provide greater simplicity in 
routine accounting and filing of 
corporate reports. In addition to 
the Detroit firms, similar action 
was taken in the case of the Me- 
chanics Universal Joint Co., Borg 
& Beck, Ingersoll Steel & Disc 
Co., Warner Gear Co., Rockford 
Drilling Machine Co., Detroit 
Vapor Stove Co., Detroit Gear & 
Machine Co., Norge Corp., and 
Long Mfg. Co. 


White Star Refining 
Made Socony Division 

New York, Jan. 4.—White Star 
Refining Co. has become a divi- 
sion of the Socony-Vacuum Oil 
Co., Inc., but will retain its pres- 
ent executive personnel, it was 
announced today. Howard A. Cof- 
fin is general manager. The Ohio 
district, which formerly was un- 
der the supervision of the New 
York office of the Socony-Vacuum 
Oil Co., Inc., also has been placed 
under the direction of, Coffin and 
his associates. 

Besides Coffin, the executives 
remain as follows: C. B. McCol- 
lough, assistant general manager; 
H. M. Sullivan, executive assist- 
ant: C. P. White, director of au- 
tomotive sales; L. T. Morrow, di- 
rector of industrial sales; L. R. 
Hunter, director of mechanical 
operations; J. B. Edwards, direc- 
tor of manufacturing, and W. V. 
Butler, director of administration. 





Commercial Credit Co. 


Will Finance Packard 


Detroit, Jan. 4.— Commercial 
Credit Co. and Packard Motor Car 
Co. have agreed upon a renewal 
of the exclusive contract for 
wholesale and retail financing of 
Packard cars, which has been in 
effect for several years. The new 
retail time sales plan will be re- 
leased with the announcement of 


the new lower-priced Packard 
car. 

ee at a NT ESN 
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See also the 


SIMPLEX PISTON 
RING 


advertisement in TIME 
this week. Your Best Cus- 
tomers will be reading it. 


TIME is second among 
all general magazines in 
pages of automotive ad- 
vertising because it is the 
favorite magazine in over 
half a million homes. 


TIME 


The Weekly Newsmagazine 


=O0= 
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CUSTOMERS 


for your advertising 


utomotive advertisers spent their dollars care- 


| fully in 1934 — and the New York Herald Tribune 


| 


) 
| 
| 
| 


has by far the biggest automotive gain in town. Why? 
More and more, the industry has come to appreciate... 
that: it needs to reach not just readers of advertising, 
but buyers of cars;... that car-buying costs money;... 


that not everybody, in New York or elsewhere, has money 


to spare these days; ... 


HERALD 
TRIBUNE 


that many of the people 


who DO have the means 


3rd paper Ath 
67,816 waner 
lines 66,616 
GAIN 


2nd paper 
7 ’ 


lines 
G 


to buy and operate new 


AUTOMOTIVE ADVERTISING GAINS + 1934 


AIN Sth paper 


the latest fiscal year);... that a considerable portion of 
the able-to-buy families in this market can be reached 
through the New York Herald Tribune (both in New 
York City itself, which has more automobiles than any 
other city in the world; and in the suburbs; where fewer 
families own 59% more cars than the City has. Among 
all nine New York newspapers, the Herald Tribune has 

the greatest share of its 


New York market circu- 


New York newspapers listed in order of gains, 
full year 1934 compared with 1933, in agate 
lines, PRELIMINARY FIGURES. 


lation in the suburbs) 
. that the New York 


42,621 Oh paper 


cars are concentrated inthe 
New York market (which 
paid in 39% of the en- 
tire U. S. individual in- 


GAIN 


The two leaders (Herald Tribune and another), continue to carry a very large 
part of the automotive advertising—two-thirds as much as all 7 OTHER New 
York newspapers combined. The Herald Tribune, with a 29% gain to the other 
leader's 11 %, cut the gap between these two by more than half, 


39 
Linen | Herald Tribune, with its 
high-power low-cost. cir- 


culation, is one of the 


8th paper 
22,803 
lines 
LOSS 


most economical sales 


59,735 Ines LOSS | 
2738 ine tO |} producers in America. 





come tax receipts during 


NEW YORK ae Main Office: 230 West 41st Street 
| CHICAGO Guy S. Osborn, Scolaro & Meeker, Inc., 360 North Michigan Ave, 
DETROIT Guy S. Osborn, Scolaro & Meeker, Inc., General Motors Building 
ST. LOUIS Guy S. Osborn, Scolaro & Meeker, Inc., Globe Democrat Building 
BOSTON Carroll Judson Swan, 926 Park Square Building 
SAN FRANCISCO John B. Woodward, Inc., Russ Building 
PARIS EDITION . The New York Herald, 21 Rue de Berri 


NEW YORK 


Herald Tribune 





ea 


seats 
Cah 

hy 

ia, 


o matter how keen each 


blade, you can’t shear 1f the pivot pin is not 


there. That pivot suggests a certain type of 


editing which aligns keen writer with keen 
reader. It Ives a magazine the cutting force 
a .. aX 


that trims advertising costs and slashes 


through sales resistance. 


THE ° 
merican 
MAGAZINE 


BLISHING COMPANY 


CROWELL PL 
Phe Country Home 


CHt 
Colliter’s... The National Weekly 
rhe American Magazine Woman’s Home Companion 
Combined Circulation Over 8,300,000 


SPENDS MORE MONEY 


AMERICAN 
MAGAZINE. 


PUBLIC 
THAN 


os ee 3 eke 
OF 


AN ISSUE THE 


FOR 
FOR ANY OTHER GENERAL 





